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Municipalities’ twinning activities provide different kind of possibilities for its
citizens and various institutions. Currently Kymenlaakso University of Applied
Sciences (KyUAS) is trying to use the partnership links Kouvola has with its twin

cities abroad for marketing the University’s international programmes there.

The aim of this thesis was to develop the strategy of marketing KyUAS
international programmes in the twin cities of Kouvola. The main attention was

put on the city of Vologda.

The main method for this research has been action based. Different kinds of
activities aimed at marketing the programmes offered by KyUAS are described

and suggestions for future actions are developed.

Giving the presentations in selected secondary school institutions and holding
private consultations proved to be an effective method of marketing
international programmes in Vologda. Among the outcomes there is a detailed
plan of marketing the international programmes of KyUAS in the twin cities of
Kouvola for 2011.
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INTRODUCTION

Kymenlaakso University of Applied Sciences (KyUAS) is a higher level
education institution that provides multidisciplinary education in such
fields of study as Business Administration, Culture, Social Sciences,
Technology, Communications and Transport, Social and Health Care and
National Resources and the Environment (KyUAS 2009, 6). The total
number of students is about 4,400, of which 150 are international

students (Finnish National Network for Internationalisation 2009, 16).

At present KyUAS has two Bachelor level degree programmes taught
entirely in English: the International Business Programme which started
in 1996 and the Degree Programme in Design which started in English in
2008. For working professionals KyUAS is also offering the part-time
International Business Management Programme which is a Master's

level programme in English language started in 2007.

Research scope

Recently the International Business and Culture Faculty of KyUAS
decided to focus its activities on fostering cooperation with the twin
communities of the city of Kouvola, where the faculty is located. In
practice that implies finding potential applicants from the twin cities and
potential partners among different companies and higher level
educational institutions with which the University could have joint
projects, and where KyUAS students can go on exchange or could do
their practical training which is a compulsory element of the study plan.

The changes in the municipal twinning strategy of the City of Kouvola
fostered KyUAS interest in the possibilities offered by that. In particular
the University became interested in attracting the students from the twin
communities to study as the first step in establishing cooperation.
However, KyUAS faced the problem of lack of knowledge on the matter
and did not know where to start. The solution meant to be reached

through this research.



In the autumn 2009, when the research has started, there were some
ongoing projects already, which were not as systematic and centralised
as it was necessary for making practical use of it for the recent demands
of the University. The purpose of this thesis was to collect all the existing
data on the subject and on the basis of it, taking into account the very
recent changes in the twinning strategy of the City of Kouvola, suggest
the ways of marketing KyUAS international degree programmes in the

twin cities.

Therefore, the following research question was developed:

How to attract potential students to apply for the international
programmes being offered by KyUAS using the possibilities provided by

the twin relationships of the City of Kouvola with its partner cities abroad?

The objective of this thesis was to create a framework for KyUAS
activities in marketing the international degree programmes in the twin
cities of Kouvola and propose a plan for further actions aimed at
attracting potential students from there. The intention of this work also
was to design promotional materials in Russian language and establish

the contacts necessary for further cooperation.

As the main beneficiary of the research supposed to be KyUAS
International Business Department, it is in the main focus of this thesis.
Also due to the fact that the most active cooperation within the twin
communities have always been with the Russian city of Vologda, and
due to the fact | had a possibility to spend some time there to actually do
the action, the thesis is more strongly focused on Vologda than on the

other twin communities of Kouvola.

While doing the research, quite a lot of information was gathered about
cities’ twinning activities, about the existing cooperation in this field,
about the ways of marketing study programmes, and about potential
applicants from Vologda. The purpose of the thesis is to bring this
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knowledge to general public and particularly KyUAS International
Business Department as the main beneficiary.

The thesis is logically divided into four main parts: the introductory part,

the context part, the actual research part and the conclusions patrt.

Introduction
Twinning
X
— [}
L =
S
The existing marketing activities of KyUAS in
Russia and in the City of Vologda
f N
Marketing KyUAS international programmes
in the twin cities of Kouvola N\
\. —— J
7 - N -
Marketing KyUAS international programmes o
@
in Russia > 3
&)
s — g D:
f N
Marketing KyUAS international programmes
in Vologda J
A\, V.

J L

Conclusions

Figure 1: Structure of the thesis
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Research method

As the aim of this work was not only to produce the report on possibilities
of marketing KyUAS international programmes in the twin cities of
Kouvola, but to actually practice it, | have chosen action based research

as the main method for conducting the work.

Action research is defined by Reason and Bradbury (2008, 1-9) as an
interactive inquiry process of balancing the problem solving actions with
data-driven research helping to understand the underlying causes of the
existing problem. However, the term does not have one widely accepted
definition, and there are various descriptions of the concept existing.
Kemmis and McTaggart (1988, 5) define action research as a form of
collective self-reflective inquiry undertaken by participants in social
situations in order to improve the rationality and justice of their own social
or educational practices, as well as their understanding of these practices
and the situations in which these practices are carried out. According to
McCutcheon and Jung (1990, 148) action research is a systematic
inquiry that is collective, collaborative, self-reflective, critical and
undertaken by participants in the inquiry. Altrichter et al. (2002, 128) state
that action research is about people reflecting upon and improving their
own practice by tightly linking their reflection and action and making their
experiences public to other people concerned by and interested in the

respective practice”.

Within various existing definitions there are the following basic themes:
acquisition of knowledge, collaboration through participation, participants’
empowerment, progressive problem solving, reflecting upon and
improving researcher’'s practice, acquisition of knowledge, making

research outcomes available for general public, and social change.

One of the most capacitive definitions of action research jointly
developed by the participants at the First International Symposium on
Action Research in Industry, Government and Higher Education in

Brisbane, Australia in 1989, presented in Table 1.
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Table 1: Working definition of action research (Altrichter et al. 2002, 130)

then

If yours is a situation in which

people reflect on and improve (or develop) their own work and
their own situations

by tightly inter-linking their reflection and action; and

also making their experience public not only to other participants
but also to other persons interested in and concerned about the
work and the situation, i.e. their (public) theories and practices of
the work and the situation;

and if yours is a situation in which there is increasingly

data gathering by participants themselves (or with the help of
others) in relation to their own questions;

preparation (in problem-posing and in answering questions) in
decision-making;

power-sharing and the relative suspension of hierarchical ways of
working towards industrial democracy;

collaboration among members of the group as a “critical
community”;

self-reflection, self-evaluation and self-management by
autonomous and responsible persons and groups;

learning progressively (and publicly) by doing and by making
mistakes in a “self-reflective spiral” of planning, acting, observing,
reflecting, replanning, etc.;

reflection which supports the idea of the “(self-)reflective

practitioner”;

yours is a situation in which action research is occurring.

Action research aims to develop practical situations and competences of

the participants without concrete substantively objectives to be achieved.

Therefore, the general aims of the approach are often expressed in terms
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of process criteria (e.g. participation, collaboration, emancipation). The
approach stresses the idea of development and continuous improvement
of the research quality as the researcher gets more and more familiar
with the research question, improves the ways of addressing issues and

solving problems.

As referenced by Kemmis and McTaggart (1988, 8) Kurt Lewin was one
of the first researchers who coined the idea of presenting the action
research process model as a spiral of cycles and suggested the following
steps composing each cycle: planning, action and evaluation of the
results of the action. Figure 2 illustrates this idea explicated by Zuber-
Skerritt (2001, 15) who proposed that the evaluation stage could be
divided into the separate processes of observing and reflecting.
According to Zuber-Skerritt (2001, 15), the researcher both acts and
seeks to learn from the actions taken. Continuous fact-finding and
analysing the results of the actions taken lead to revised planning, which
becomes the first phase of the next cycle. Better understanding of a
problem from each cycle points the way to improved actions. The
researcher can step into the process at any stage, as long as the cycle is

performed in order.

N\

Plan
Act
/ Reflect
Reflect Observe
Plan
Act

Observe

Figure 2: Spiral of action research cycle (Zuber-Skerritt 2001, 15)
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Later on the cycle model was developed further by several researchers.
Figure 3 shows the model of an action research process by Kolb (1984)

and illustrates how it can be used as a learning tool.

CONCRETE EXPERIENCE

e using the existing experience
e providing new experience

ACCOMMODATING DIVERGING
- learning primarily from “hands-on” - observing rather than taking actions
experiences - gathering information
- trying new and challenging experiences Z - viewing concrete situations from many
- tending to act on intuition 8 different points of view
- relying heavily on people and qualitative data _ - generating wide range of ideas
Ll
©)
o
o
ACTIVE EXPERIMENTATION REFLECTIVE OBSERVATION
. . <mmmm PROCESSING mmmdp ) .
¢ modifying old behaviours e analysing the experiences
e testing new behaviours e gathering reactions and
in real situations observations
CONVERGING ASSIMILATING
- finding practical uses for ideas and - putting wide range of information into
theories concise logical form
-\{finding solutions to questions or problems - formulating theories
- problem solving - abstract ideas and concepts are in focus

ABSTRACT CONCEPTUALISATION

¢ identifying trends, truths,
conclusions, new ideas

Figure 3: Action research cycle as a learning process, based on Kolb
(1984)
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Evaluation and critical approach are important features in action
research. Kemmis and McTaggart (1988, 5) point that the approach
could be named action research only when it is collaborative and
achieved through the critically examined action of individual group
members. Action research is participative as all the participants
contribute to the inquiry, and collaborative as the researcher is not an
expert doing research from an external perspective, but rather a partner
working with and for those affected by the problem. Such a research
method is a way of learning from and through the researcher’s practice,

which helps to develop a form of adaptive expertise.

The action research method was chosen for this inquiry as there was a
need to achieve both action and research at the same time, to remain
flexible, and to involve the people in the system being researched. It was
not clear at the beginning where to start, and there was not a lot of time
to invest in the study. There was a need to be responsive for the
changing demands of a situation, modify the process on the run, and
evaluate an ongoing program. The research question was also imprecise
at the beginning, so action based research method suited for the study
best. The actions done while working on the thesis were critically
analyzed through the whole process by Kymenlaakso University of
Applied Sciences. | was continuously learning from the mistakes and

developing better problem-solving approaches.

1.3 Limitations of the research

It is difficult to define whether the action based research is valid or
reliable, and even though some of the outcomes directly follow the
actions done during the research, the results achieved could be regarded

as speculative, as there are many factors affecting those.

The effectiveness of marketing methods practiced or suggested in this
thesis could not be accurately measured, as the application period takes

place only once a year (in January-February) and the results could be
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measured only half a year after this when a new group starts the studies

in the University.

Even though the thesis looks at quite long period of time and includes a
preparation for the application period 2010, the actual application period
and all the time following it until September 2010 when the chosen
applicants started the studies, it was still limited by time and therefore
presents only one full loop of a cycle of continuous development of the
activities. Not all of the suggestions which follow the research have been

implemented in practice yet.

Quite many of the data used in the research was gathered through the
observations, meetings and discussions with the actors concerned. | was
personally involved in the research and therefore cannot confirm all the

facts to be truthful and accurate.

Another criticism may be that the research is mainly looking at marketing
international programmes in Vologda, while the cities of Milheim an der
Ruhr and Balatonfired are presented very little. This was mainly done
because | had a chance to spend quite a lot of time in Vologda to do the
research. The language skills and knowledge of local circumstances

helped a lot in this.

One more limitation is that the action research in Vologda was much
more concentrated on marketing the International Business Programme

than the other international programmes being offered by KyUAS.

The marketing actions in Vologda were aimed not only at secondary
school students graduating in 2010, but also on those finishing their
studies in 2011 and 2012, so the effectiveness of promotional campaign
held at the beginning of 2010 could be measured more accurately only in

two or three years.
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Proposals for further studies

There could be a follow-up research carried out at least in 2011 and 2012
to see if the suggestions proposed in this thesis would prove to be

truthful and if the situation would change or not.

As the research presented in this thesis was mostly concentrating on the
city of Vologda, a further research could study more deeply the
opportunities provided by twinning for marketing the international
programmes of Kymenlaakso University of Applied Sciences in the other

twin cities of Kouvola which are Milheim an der Ruhr and Balatonfiired.

Further research could investigate more deeply different aspects of
cooperation of KyUAS with twin communities of Kouvola. This thesis was
mainly aimed at possibilities of marketing University’s programmes in
partner cities, and the cooperation with businesses, companies or

potential places of internships could be the subject of further research.

Another proposal for further study could be development of marketing of
international programmes not only in twin towns of Kouvola, but in

different cities and countries.

One more idea is development of different promotional materials in
Russian language on the basis of the materials developed during the

work on this thesis.
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TWINNING

As the modern world is experiencing population growth and high
urbanisation on one hand and rapid globalisation on the other hand, the
interdependence between cities is increasing all the time, and the need
for networking becomes more and more evident. This leads to the fact
that the number of city partnerships and networks world-wide is growing
rapidly. It has been estimated that today, 70% of the world’s cities are
engaged in some form of city-to-city international cooperation
programmes, sister city agreements, cooperation networks and
partnerships (UCLG 2010, 12). Such cooperation programmes are
considered to be useful instruments for communities to assist one
another by means of knowledge sharing, the transfer of resources and
technology, and joint cooperation. The partnerships help to establish and

promote cultural and commercial ties, foster human contacts.

Among the huge variety of many different terms used to describe the
cooperative agreements between communities are twin towns, sister
cities, partner towns, friendship towns, brother cities, municipal
partnerships, municipal international cooperation, city partnerships and
networks. All of the listed terms denote the same concept of partnered
communities. In Finland, the term ystdvyyskaupungit (friendship cities) is
most commonly used. In Russia and former Soviet Bloc countries the
term goroda-pobratimi (brother cities) is used. Sister Cities International
(SCI) which is the national headquarters for such programmes in the
United States, encourages U.S. communities to use the common term
sister cities (CSI 2010, 2). However, as the most popular term for this
concept in Europe is twin towns, which is also applied by the Council of

European Municipalities and Regions, it will be used in this thesis.

The development of twinning links dates back to the days following the
Second World War. The practice was used as a way to reconcile
European people, promote cross-border projects of mutual benefit, and
as the result to bring people into closer understanding of each other.
(City of Inverness Town Twinning Committee 2008)
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Nowadays twinning activities in the world are supported and maintained
by various associations. The biggest one is the United Cities and Local
Governments organisation (UCLG), headquartered in Barcelona, Spain.
UCLG states its mission as representing and defending the interests of

local governments on the world stage (UCLG 2010, 4).

UCLG’s European section is the Council of European Municipalities and
Regions (CEMR), supported by the European Union, which is the
broadest organisation of local and regional governments in Europe.
CEMR sees twinning as one of the most powerful instruments of
cooperation between towns and communities in the European Union.
(CEMR 2010, 26)

According to the Council of European Municipalities and Regions (CEMR
2010, 2) twinning is the coming together of two communities seeking, in
this way, to take action with a European perspective in the aim of facing
their problems and developing between themselves closer and closer ties
of friendship. The primary values inherent to twinning which are laid out
in this definition are friendship, cooperation and mutual awareness
among the European people. From this perspective, twinning is also
facilitating the integration of new EU member countries helping to root
the cultures of Europe’s citizens and understand their common European
identity (CEMR 2010, 3). Twinning can also be one of the key tools of
European development aid, and the source for exchanging experiences

and mutual enrichment in numerous areas.

Leaving out the European perspective, twinning could be defined as an
officially approved, long-term partnership between two cities or
communities in two countries with the potential to carry out the widest
possible variety of activities of any international programme, including
any type of municipal, cultural, business, professional and educational

project or exchange (SCI 2010, 2).
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In most cases, twinning programmes are formally managed by a staff
person of an international relations department or some other official

representative at a city hall.

In this thesis the twinning strategy of Kouvola, Finland, is presented more

deeply, as the City was in the main focus of the research.

2.1  Kouvola twinning activities

Kouvola is a provincial Finnish city, located in the South-East part of the
country. It has a population of 90,000 people and a total area of 2,800
km? (City of Kouvola n.d.). The new City of Kouvola was formed 1
January 2009 after the merger of the communities of Anjalankoski,
Elimaki, Jaala, Kouvola, Kuusankoski and Valkeala. Table 2 presents the
list of the cities with which each of six towns used to have partnership
agreements before. It is rather logical that most of the twinning relations
were established with the cities in neighbouring countries which are

Russia, Sweden, Norway and Estonia.

Table 2: The list of old twinning links of the towns forming the new City of
Kouvola (City of Kouvola 2008)

Town Twin Country

Kouvola Nord-Aurdal Norway
Lidkoping Sweden
Hagen Germany
Skanderborg Denmark
Balatonfured Hungary
Vologda Russia

Kuusankoski Lindesberg Sweden
Oppdal Norway
Jammerbugt (former Aabybro) | Denmark
Oroshaza Hungary
Vologda Russia
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Mulheim an der Ruhr Germany
Swiecie Poland
Anjalankoski Grums Sweden
Eilenburg Germany
Vologda Russia
Sindi Estonia
Elimaki Upplands Vasby Sweden
Jaala Torma Estonia
Valkeala Gustrov Germany

After the forming of the new City of Kouvola the twinning programmes
were revised and the City lost most of its old partnership communities.
The new Kouvola could not maintain relationships with 18 communities,
so only three of them were left in 2009. Nowadays the City of Kouvola
has partnership agreements with the Russian city of Vologda, the
German city of Muilheim an der Ruhr, and the Hungarian city of

Balatonflred.

The agreement establishing a twinning relationship between
Kuusankoski (which is now a part of new Kouvola) and Mulheim an der
Ruhr was signed in 1972. There is the Milheim’s Town Twinning
Association with more than 300 members which supports the exchange
between the City and its twin towns in a way of organising trips, practical
trainings, contributing for town twinning activities of schools, clubs and
associations, guiding the visitors from twin towns in Milheim, organising
various town twinning events and publishing the information about the

twin communities. (Midlheim’s Town Twinning Association n.d.)

In 1985 Vologda became a twin town of Kouvola. Nowadays the twinning
relationships of the City of Vologda are maintained through the municipal
company Vologdavneshservice ran by the City of Vologda Mayor's

Adviser of International Matters Ms Galina Kalugina.



22

Balatonfired is a twin town of Kouvola since 1988. There also is a Twin-
Town Association operating in the city. (City of Balatonfired n.d. a)

Ms Anne Kaki, the Head of Public Relations of Kouvola, stated in the
personal interview on 22 September 2009 that there was a disorder in
the City administration in 2009 due to the changes followed by the
forming the new city. This affected twinning programmes as well. Also
the person in charge has changed. Previously it used to be Ms Heli Lehti,
who is nowadays still working in the City administration on a different
position. Basically, there was no cooperation with twin communities in
2009, as there were more pressing things to do on a priority basis.
However, in 2010 the disorder came to an end, and new agreements and
operating plans were composed and signed. Also on that time there still
was not much information about the twinning programmes in the media

or on the official website of the City of Kouvola, for example.

Ms Kaki (22 September 2009, personal communication) explained that
the administration of the City of Kouvola itself is not running any projects
regarding twinning activities. Its role is only to support the parties
interested in such projects and provide the needed information and
contact details to the people concerned. For example, there is no way the
City administration could help me to choose the schools in twin towns for
sending promotional brochures to, but the contact information of the
officials in charge of education in twin cities could be obtained from them.
All in all, Kouvola administration is generally interested in any project

regarding twinning, and they were interested in this project as well.

Appendix 1 contains the contact information of all the four cities’
(Kouvola, Vologda, Mulheim an der Ruhr, Balatonfured) public officials
responsible for twinning programmes. The contacts were obtained during
the private meeting with Ms Anne Kaki on 12 November 2009. The list is
as it was given to me, but the addresses were added during the further
research. The address of the contact person in Vologda is correct as |
personally made a visit there. The address of the contact persons in

Mulheim an der Ruhr was confirmed in an e-mail communication with Ms
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Sabine Kuzma on 4 March 2010. However, the address of the contact
person in Balatonflred is the general address of City administration
obtained from the official website (City of Balatonfured n.d. b). As the

further research showed, the latter could be incorrect.

The research presented in this thesis was much more concentrated on
actions in Vologda, because it is my home town. With the use of
necessary language skills and knowledge of local circumstances | was
able to research the relations of the cities of Kouvola and Vologda more

carefully.

2.2  Kouvola-Vologda twinning activities

Vologda is an old Russian provincial city founded in 1147. It is an
administrative centre of Vologda region, and has a population of 293,400
people (Vologdastat 2010). The city is located about 600 km from St
Petersburg in the north-east. The distance between the cities of Kouvola
and Vologda is about 1,000 km.

As the original contracts or any official documents are lost now both in
Kouvola and in Vologda, the history of cities’ relationships presented
below was mainly composed from extensive number of articles published
in Vologda newspapers in 1980s and 1990s. In addition, in the
administration of the City of Vologda | obtained the recent official
information and operating plans from 1995 to 2010. The official
documents and newspaper articles served as the base for the following

chronicle.

The history of twinning relations of the cities dates back to 1983 when a
Finnish public figure Lasse Jaakkola visited Vologda and had a
discussion with the City authorities about the possibilities of tourist and
professional exchanges between Kouvola and Vologda (Krasny Sever
1983). After that in 1985 sportsmen from Vologda took part in the
international skiing competition in Kuusankoski, and at that time the
twinning relations of the City of Vologda with the cities of Kuusankoski,
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Kouvola and Anjalankoski were established (Kalugina, G. unpublished).
Finnish cities were first ones for Vologda to have an official twinning
agreement with (Kurochkin 1995). During the first years of partnership
there were mostly just exchanges of official delegations and exhibitions.
As later on was written in one Vologda newspaper, twinning relations in
general were established just for the ideological purposes, and were
extremely unnecessary and expensive endeavours helping the political
elite to take systematic junkets abroad (Dmitrieva 1995).

In 1980s all the exchanges were mostly taking a form of Finnish
development aid to Vologda. Finns were showing modern technologies
and practices not yet implemented in Russia, and helping with scarce
equipment or medicaments, which were hard to get in the Soviet Union
(Kurochkin 1995). However, in 1990 the first group of business people
from Finnish twin cities came to Vologda, showing the interest in joint
business projects (Vologda 1990). Starting from that time the partnership
becomes more concrete, and in 1993, after the collapse of the Soviet
Union, the crisis in Russia and slight pause in the partnership, the
twinning relations took a new form. The annual cooperation agreements
of 1993-1994 touched upon the concrete projects in the areas of culture,
sports, education, health care and business (Volgin 1993). In the late
1990s the municipal organisation Vologdavneshservice was established
for the purposes of maintaining twinning relations. It is still working in
Vologda and run by the City of Vologda Mayor’s Adviser of International

Matters Ms Galina Kalugina.

In 2003 the annual turnover between Vologda and Finland was
exceeding USD 72 million (Telicyna 2003). However, in 2008 it dropped
down to USD 39.5 million, and USD 6.9 million in 2009, 97% of which
was an export from Vologda to Finland (City of Vologda 2010).

Significant cooperation in the field of education started to form in 2003
when a Finnish delegation of specialists in the field of education from
Kouvola visited Vologda with the intention to develop long-term students’
and teachers’ exchange projects between the educational institutions of



25

the twinned cities (City of Vologda Administration 2003). During the next
few years of reciprocal visits, the cooperation was developed, and the
agreement with the Kouvola Region Vocational College was made.
According to the agreement, two students from Vologda annually were to
be sent to get education there (City of Vologda Administration 2006).
Starting from 2008, the Finnish students of the college were given a
chance to do practical training being employed by different companies
from Vologda (City of Vologda Administration 2008). At the same time
since 2007 the cooperation with St Petersburg State University of
Engineering and Economics (ENGECON) filial in Vologda and the
Vologda Business Institute started to develop. In 2009 the official
relations with ENGECON were established. According to the agreement,
students from Vologda have a chance to take courses in Kymenlaakso
University of Applied Sciences, and students from Kouvola can take
Russian language courses in the Vologda branch of ENGECON
University and do training in the companies working in the sectors of
business, design/media and forestry in Vologda (City of Vologda
Administration 2009).

The partnership between the cities in the field of education is continuing
in 2010 with the new prospects of development of the educational

process of disabled children (City of Vologda Administration 2010).
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3 EXISTING MARKETING ACTIVITIES OF KYUAS IN RUSSIA AND IN THE
CITY OF VOLOGDA

Kymenlaakso University of Applied Sciences offers two Bachelor’s
degree programmes (the International Business Programme and the
Degree Programme in Design) and one Master's programme
(International Business Management) taught in English. KyUAS is
marketing its international programmes abroad through its website,
through the social media tools, various promotional materials and
arranging examinations abroad. Nowadays the University’s specific

interest towards Russia is growing.

There are several indulgences making it easier for the Russians to apply.
One of the most significant of those is the possibility to apply without
providing a proof of language level (IELTC or TOEFL certificates) as the
English skills of the applicants from Russia could be evaluated during the

entrance examination.

Another extra opportunity for the Russian applicants is that the University
of Applied Sciences uses discretionary admissions when considering
whether to admit them to the entrance examination. In practice this
means that the applicants who have not yet completed their studies in a
secondary school can still apply. The studies in KyUAS start in
September, but the application period is in January-February, whereas
secondary school students in Russia get the school certificates only in

the middle June. With the use of discretionary admissions they can still

apply.

Kymenlaakso University of Applied Sciences is arranging entrance
examinations not only in Finland, but also in selected countries abroad.
In spring 2010 joint entrance exams of all the interested Finnish

universities of applied sciences were first time arranged in Russia.

As a way of marketing its programmes, KyUAS is taking part in annual

Education and Career fairs held in St Petersburg, sharing the display
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stand with Mikkeli University of Applied Sciences and Saimaa University
of Applied Sciences. These three educational institutions are also sharing
an office in St Petersburg since spring 2010 due to having a common
Head of International Office. Having the office also serves the marketing

purposes of KyUAS.

In 2010 the cooperation between Kymenlaakso University of Applied
Sciences and the City of Vologda had the following form:

e student and personnel exchanges with the Vologda branch of
ENGECON University

e student exchanges with the Vologda Business Institute

e possibility for Finnish students to do their practical training in

Vologda

In practice, KyUAS nowadays is actively working only with the Vologda
branch of ENGECON University, has links with the Vologda Business
Institute and Ms Galina Kalugina from the Vologda administration who is
working on the position of the City of Vologda Mayor's Adviser of
International Matters and is in charge of twinning activities.

Ms Soili Lehto-Kylmanen is one of the key persons running KyUAS
cooperation programmes with the City of Vologda. She speaks fluent
Russian, and as she told in the personal interview held on 8 December
2009, language is the biggest obstacle to successful cooperation with

any institution in Russia.

3.1 Cooperation with the Vologda branch of ENGECON University
In line with the official cooperation strategy between the twinned cities of
Vologda and Kouvola, the cooperation between KyUAS and the Vologda

branch of ENGECON University was established.

The Saint Petersburg State University of Engineering and Economics
(ENGECON) is one of the oldest universities in Russia providing higher
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education in the fields of economics and engineering. The University has
11 branches in several Russian cities. In 1997 the branch in Vologda
started its work. (ENGECON 2006)

This chapter will look in detail at the existing cooperation of KyUAS and
the Vologda branch of ENGECON University. This partnership is the best
example on a basis of which the suggestions for further cooperation of
Kymenlaakso University of Applied Sciences with different higher level
educational institutions in Vologda could be developed. Also after the
analysis of this partnership the suggestions of how to market
international programmes of KyUAS among the students who are getting
or already got higher level education would become more sufficient.

In a personal communication on 18 August 2010, Ms Lybov Babich who
is the English language lecturer in the Vologda branch of ENGECON
University and the responsible person for the cooperation with KyUAS,
explained that the cooperation with the Vologda branch of ENGECON
University started in 2007 as the latter wanted to find a partner abroad.
ENGECON administration requested the municipal company
Vologdavneshservice and personally Ms Galina Kalugina, to find such a
partner. In 2007 the Vologda branch of ENGECON University

administration visited Kouvola to get to know KyUAS.

In 2008 a group of students accompanied by two English language
teachers from the Vologda branch of ENGECON University visited
Kymenlaakso University of Applied Sciences, attended lectures for one
week and also took part in the Baltic Breeze international seminar held
there (ENGECON 2008). As Ms Babich (18 August 2010, personal
communication) explained, the reason behind was to see how students
from Vologda would manage to attend lectures in KyUAS held in English
language, and how reasonable and useful from their point of view the

studies there would be.

The official agreement was composed in April 2009, and it will be in use
for three years.
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According to the agreement (ENGECON 2009a), the following basic

directions of cooperation will be in focus:

e perfection of the teaching process

e methodological support of the teaching process

e advancement of professional training of teaching and other
personnel

e carrying out of joint scientific research in the field of economics,
management, information technologies, industrial system
organisation and in other directions of the contracting parties

e providing of cultural exchange

e bringing educational programmes closer together

e information exchange in the field of education and particularly in
new methods of education

e participation in national and international educational programmes
and projects

e organisation of joint projects in the field of post-graduate and

additional education including advanced training

The courses of action outlined in the agreement include:

e student exchanges for the purposes of studying, professional
development and training

e exchanges of the lecturers and other staff for the purposes of
sharing experience and giving lectures

e joint development of new study materials, manuals, business

games and study programmes

The working programme (ENGECON 2009b) for the study year 2009-
2010 included the following:

e arrangement of three internship places in Vologda for KyUAS

students in such fields as business, design/media and forestry
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e possibility for the students of the Vologda branch of ENGECON
University to study in KyUAS for one semester
e exchanges of 1-2 lecturers from each side

¢ intensive Russian language courses for two weeks in Vologda

When Russian students take the studies in Finland, the courses which
are fully or partly match with the courses held in ENGECON can be
reckoned into their account.

As for the possibilities of doing practical training in Vologda, which
ENGECON is offering to Finnish students, the University is using its own
partners and is arranging everything by itself. The individual approach

helps the students to find something suitable for them.

As Ms Babich explained in personal communication on 18 August 2010,
the working programme 2009-2010 was successfully completed. Markus
Rantavaara, a KyUAS student, did his training in Vologda Region
Department of Timber Complex. Three ENGECON students from
Vologda (Anton Morozov, Evgenia Sergeeva and Nargiz Nasirova) were
attending lectures in KyUAS for half a year in the spring 2010. As for the
lecturers exchange, Henrik Luikko and Jukka Tyrvainen from KyUAS
visited Vologda in December 2009 and gave lectures in the Vologda
branch of ENGECON University. In response, two lecturers from Vologda
visited Kouvola in April 2010 during the Baltic Breeze international
seminar week, and were lecturing in Kymenlaakso University of Applied
Sciences. The intensive Russian language courses were also held in
Vologda in May 2010.

The working programme for the study year 2010-2011 is the same as it

was in the previous study year.

The prospects for the future, as Ms Babich (18 August 2010, personal
communication) see them, could be fostering cooperation between the
educational institutions, continuing the exchange practices and

implementation of more provisions listed in the initial cooperation
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agreement. There are also thoughts of licensing the programme leading
to a double degree of two universities when students have the
opportunity to take some courses in Kouvola and some courses in
Vologda. However, this idea could not be implemented in the near future

due to several problems existing.

The problems in cooperation of KyUAS and the Vologda branch of
ENGECON University include the following:

e English as a language of tuition is a serious obstacle for the
lecturers from Vologda as the lectures in Vologda are held only in
Russian

e ENGECON has not yet started to introduce Bachelor's and
Master's programmes (currently the University is training
specialists on 5-year programmes), so it is impossible to develop

joint programmes yet

As Ms Babich (18 August 2010, personal communication) explained, the
international programmes of Kymenlaakso University of Applied Sciences
are being marketed for ENGECON students from the following

perspectives:

e the student who took studies in Finland has a competitive
advantage of having the experience and knowledge obtained
abroad, and therefore has more value on the job market

e employers value the qualification the student has after taking
courses in Finland

e KyUAS is providing the education applied to the real working life

e after the graduation the student can work in international
companies in Russia knowing the actual situation in Europe

e after the graduation the student can work in Europe or move there
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These aspects should be taken into account when marketing
international programmes of KyUAS in Russia, especially among the

students who are getting or already got higher level education.

3.2 Different examples of cooperation

The relationships of KyUAS with the Vologda Business Institute are
nowadays looking quite similar to the relationships with the Vologda
branch of ENGECON University several years ago. Thus, in 2009 three
students from the Vologda Business Institute (Regina Sedunova, Ksenia
Chukanova, Maria Leonidova) spent 4 days in Kouvola taking the
courses in KyUAS (Vologda Business Institute 2009). Ms Galina
Kalugina from the Vologda administration was responsible for this study

trip.

In response, KyUAS student Otto Hella, who was studying Russian trade,
went to Vologda to do his practical training in 2010. The Vologda

Business Institute found for him a training place in banking sector.

The Vologda Business Institute is extremely eager for the cooperation
development and signing an official agreement after the discussion of its
administration with me. The institution is about to propose a cooperation
agreement to KyUAS. The Vologda Business Institute sees the
cooperation mainly in a form of students and personnel exchange, and
also the possibility for Finnish students to do practical trainings in
Vologda using the contacts of the Institute with various companies in the

city.

In difference with the cooperation practice of Kymenlaakso University of
Applied Sciences with the Vologda branch of ENGECON University, the
Vologda Business Institute does not see as a big problem to send their
lecturers to Kouvola. Ms Elena Panchuk (30 August 2010, personal
communication) from the Vologda Business Institute administration is
convinced of adequate language level of the Institution’s personnel to
give lectures in English.
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Another important issue is that from the study year 2011 the Vologda
Business Institute will change the education system to train the
Bachelors and Masters instead of 5-year specialists. This will simplify the
process of reckoning the courses taken in Finland for the Russian
students and also stimulate the development of joint study programmes,

which the Vologda Business Institute is very interested in.

Even though it seems that currently the biggest partner of Kymenlaakso
University of Applied Sciences in Vologda is the Vologda branch of
ENGECON University, KyUAS is looking for other partners. As
mentioned above, the cooperation with the Vologda Business Institute is

about to develop significantly.

In addition, Kymenlaakso University of Applied Sciences is actively trying
to make use of Ms Galina Kalugina from Vologda administration as she is
the most important contact person in Vologda for the University. Ms
Kalugina is helping KyUAS to find training places for Finnish students in
Vologda, and assists them. She provides information to the interested
parties when Finns want to visit Vologda or people from Vologda go to
Kouvola within the bounds of twinning programmes, and also helping
with practical arrangements and overcoming bureaucratic difficulties
when Finns are getting work permits. (Kalugina, G. 10 March 2010,

personal communication)
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4 MARKETING KYUAS INTERNATIONAL PROGRAMMES IN THE TWIN CITIES
OF KOUVOLA

At the beginning of the research there was a need to identify exactly what
the target group to focus marketing activities on would be. The options

were the following:

e secondary school students graduating in 2010 (and therefore
starting their studies in the autumn 2010)

e secondary school students graduating in 2011 (and therefore
starting their studies in the autumn 2011)

e students of different higher level institutions at the first or the
second year of their studies

e students of different higher level institutions graduating in 2010

e students of different higher level institutions graduating in 2011

The decision was to focus the activities on the secondary school students
graduating in 2010. The reason behind this decision was the estimation
that the students who are at present getting or who already got higher
education would not want to move to Finland on the grounds of studying.
The secondary school students graduating in 2010 and not in 2011 were
chosen in order to get the results faster and improve the developed
scheme for better results in the future.

4.1  The problem of timing

One of the most evident problems raised during the action research on
developing the ways of marketing the international programmes of
Kymenlaakso University of Applied Sciences in the twin cities of Kouvola
was the problem of timing. The dilemma was that the application period
in KyUAS (and other Finnish universities of applied sciences) starts in
January and lasts until the middle February, but the students in the target
countries graduate from the secondary school institutions in June
(Russia, Hungary) or in July (Germany). Therefore, the secondary school

students who want to apply to the programmes offered by Kymenlaakso
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University of Applied Sciences need to wait for more than half a year
after the graduation. This is a significant problem as in most cases they
would apply to a different higher level educational institution instead of

waiting.

In Russia this problem is even more significant as the Russian
universities keep the student’s secondary school certificate for the whole
period of study reducing dramatically the student’s possibility to apply to

a different university while already getting higher education.

One more aspect reducing the number of potential applicants from
Russia is that the males need to do military service, and normal practice
for them is to get a study place in any higher level education institution in
order to postpone it. That is why they would not normally wait a year after

the graduation from a secondary school.

However, the problem of timing is perfectly solved by the practice of
using discretionary admissions by Kymenlaakso University of Applied
Sciences. The joint application system for degree programmes
conducted in English offered by Finnish universities of applied sciences
allow the citizens of EU/EEA-countries to apply using this practice
(Finnish National Board of Education n.d.). This means that German and
Hungarian applicants can use it. The recent practice being implemented
by KyUAS during the time of writing this thesis is that the applicants from
Russia can also use discretionary admissions. This solves the problem of

timing.

4.2  Sending the promotional materials to the twin cities of Kouvola

The action research started with gathering information about twinning
programmes of the City of Kouvola and finding examples of existing
cooperation. As was mentioned before, the contacts of the people
responsible for twinning programmes in the partner cities of Kouvola

were got (see Appendix 1).
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The intention was to send post packages to the people in charge of
twinning activities in Vologda (Russia), Milheim an der Ruhr (Germany)
and Balatonfured (Hungary). Those packages contained brochures telling
about the international programmes being offered by KyUAS, and other

promotional materials.

As the brochures were meant to reach secondary school graduates, the
situation with secondary school institutions in all the three partner cities
of Kouvola was studied to identify how many promotional brochures
would be needed to be sent. The information was mainly obtained

through the Internet from official websites of the cities.

Taking into account the fact that Balatonflired is a small town with 13,500
inhabitants and just 8 secondary school institutions (City of Balatonfiired
n.d. c), the decision was to send 50 brochures there. Certainly, there was
a need to send more brochures in Mulheim an der Ruhr as the town has
169,000 inhabitants and 14 secondary school institutions (City of
Milheim an der Ruhr 2010). It was decided to send 120 brochures in
Malheim an der Ruhr. The amount could be more, but there was an
uncertainty whether the package would reach the intended person or not,
as the relationships were not yet built. It was also decided not to send
many brochures to Vologda as | was supposed to take promotional
materials with me when going there and personally spread them among
the secondary school students. Therefore, just a package containing 50
brochures in Russian language was posted to Vologda to check if the

addressee would get it and deliver the materials forward.

The different ideas of what the packages can contain besides the
brochures included posters, issues of the student magazine, pens,
magnetic bookmarks, notebooks, stickers, calendars, and study plans.
After all it was decided that only brochures, issues of a student
magazine, pens and magnetic bookmarks will be used for the purposes
of marketing KyUAS international programmes in twin cities of Kouvola

(see Appendix 2).
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The packages themselves included only promotional brochures and
cover letters. As it was just a try to see how the things would work out
and whether the intended persons would receive the packages or not,
nothing else was sent. The cover letters are presented in Appendix 3 in
the following order: the letter sent to Balatonfiured, the one sent to
Mudlheim an der Ruhr, the one sent to Vologda which is composed in

Russian, and the one sent to Vologda which is translated into English.

The cover letters were composed in English due to the assumption that
the people in charge of international relations must understand English.
However, the letter sent to Vologda was composed in Russian as | was

confident to write a letter in a native language.

The brochures were sent by post 12 December 2009 and meant to be

distributed in January as the application period started 11 January 2010.

To check whether the packages reached the addressees, the follow up e-
mails were sent in February 2010. The contact person in Balatonflired
did not reply to the e-mail. The package sent to Germany was not
received as Ms Sabine Kuzma informed in an e-mail communication on 4
March 2010. Later on the contact person in Vologda Ms Galina Kalugina
(10 March 2010, personal communication) mentioned she did not get the

package as well.

Nobody from Balatonfired or Milheim an der Ruhr applied to the
programmes offered, so posting the packages might not be the most
effective way of promoting KyUAS programmes in the twin cities of

Kouvola.

The reason why the packages did not reach the intended persons most
probably is that the brochures were sent to wrong addresses. For
example, the package was sent to the address of the main building of
Vologda region administration while it turned out that the office of the
person in charge was is in the different building. The address in Milheim
an der Ruhr was correct as Ms Sabine Kuzma stated in an e-malil



38

communication on 4 March 2010 in reply to a follow up e-mail, but still
the package did not reach the intended person. When sending the
brochures to Balatonfured, the general address of City administration

was used (City of Balatonfured n.d. b).

A good idea for the future would be to get to know the correct addresses
and establish the contacts beforehand by e-mail of telephone
communication. The correct address of Ms Galina Kalugina from the City
of Vologda administration was obtained during my research and is
included in the list of Kouvola twin towns contact persons presented in

Appendix 1.
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MARKETING KYUAS INTERNATIONAL PROGRAMMES IN RUSSIA

In order to get to know how to do marketing of KyUAS international
programmes in Vologda, the preliminary research was made aimed to
identify the most important aspects of studying in Finnish universities of

applied sciences for the applicants from Russia.

| studied some of the existing research, talked to potential applicants and
analysed the general questions being asked by them on an educational
fair in Russia which | took part in and also on one popular Russian social

networking website.

The most important aspects of studying in Finland for international students

A recent publication of OTUS Student Union Research Foundation
(Niemela 2009, 32) analyse why international students choose to study
their Bachelor degrees in Finland. Among the most popular reasons

listed in the report are:

e to study in an international group

e to visit another country

e to geta job abroad in the future

e to become independent

e a degree obtained abroad has more value in the global job market
than a degree obtained at home

e a foreign degree is more useful in home country than a degree
obtained at home

¢ higher level of education than at home

e previously studied in English

e to improve language skills

e free education

e simplicity of application procedure

e good testimonials

e interpersonal ties
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e previously lived abroad

e absence of appropriate programme in home country

In general it could be said that international students come to Finland to
study Bachelor level programmes believing that this would increase
career opportunities. The international atmosphere of studying is also a

very important factor.

5.2  Social networking websites research

The research was made among the members of a group fully dedicated
to the international programmes offered by Kymenlaakso University of
Applied Sciences created by me on the most popular social networking
Internet website in Russia (see the web path in Appendix 4). The
qguestions being asked from the beginning of January 2010 when this
group was created until the end of August 2010 were analysed, and
based on the data collected the most popular aspects of studying
international Bachelor's degree programmes in Finland in English

language for the interested people in Russia were made.

The most questions were asked about the application process itself, the
entrance examination and the documents needed to be sent to the
admissions office. Almost everyone was interested what to expect from
the exam. The reason behind was that potential applicants wanted to
evaluate their chances to enter the University.

A lot of questions were concerning the costs of studying and living
expenses. People wanted to know the costs involved to evaluate their
capabilities. They were interested in student life and student apartments,

possibilities of getting scholarships.

Among the other important issues for the students in question was the
number of applicants for a study place, the age limitations for studying in
Finland and the future prospects after getting a degree. Quiet many were

also wondering if the Finnish language would be needed.
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Reflections from the Education and Career fair held in St. Petersburg

At the beginning of my research | had the chance to attend the Education
and Career international fair held in St. Petersburg, Russia on 20-21
November 2009. On this fair | was marketing the international

programmes of Kymenlaakso University of Applied Sciences.

The Education and Career fair is annually held in Russian cities of St
Petersburg and Moscow and is aimed at secondary school graduates
who want to continue getting higher education in Russia or abroad. The
fair is considered to be the biggest of its kind and is attracting thousands

of visitors.

Kymenlaakso University of Applied Sciences shared its stand with two
other Finnish higher level educational institutions which were Mikkel
University of Applied Sciences and Saimaa University of Applied
Sciences. All the three universities are located in South-Eastern part of
Finland. They are cooperating on the grounds of high interest of
attracting potential students from Russia, have the common Head of
International Office, and also nowadays sharing joint office in St
Petersburg, so it was natural to have just one stand for the three

institutions.

There was also a stand on the fair representing the Finnish universities of
applied sciences in general, and stands with representatives of different
Finnish universities of applied sciences, but it would not be a deceit to
say that our stand was getting the greatest degree of attention from the

visitors.

The most evident reasons of receiving such a high level of interest were

the following:

e three universities on one stand
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e presenters fluently speaking Russian (much more easy to
communicate than with the presenters who spoke only English or
bad Russian)

¢ informal atmosphere (young students with no suits, etc.)

e possibility to talk to the students who are really studying in the
universities represented, who therefore are the source of true and
trustful information and who can tell about their experience and

explain practical things

The most important aspects behind the visitor's interest were the

following:

e free education in Finland (all the other participants outside Russia
were offering paid education)

e educational process in English language

e no need to have English language certificates (TOEFL, IELTC) for
Russians as the language level is assessed on the entrance exam

e international atmosphere

e possibility of going on exchange and doing training in other
countries

e international degree recognised worldwide

e trust towards the quality of Finnish education

e possibility of using a discretionary admission

General things the visitors were mostly asking:

e costs of studying and living in Finland

e student apartments

e Master’'s programmes for students already having Russian degree
or already being studying in a Russian university for several years
(possibilities of starting Master’s programmes after having Russian

degree in the same field)
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e possibilities of having some courses studied in a Russian
university reckoned in order to study less on bachelors’
programmes

e possibilities after getting a degree

The practice of taking part in the fair should be continued in the following
years, as it seems that it is really working. One more suggestion would
be to consider the option of taking part in the same fair annually held in
Moscow.

5.4  Promotional materials development

Before the actual campaign of attracting the potential applicants has
started, some preliminary work was done. Assuming that there will be a
definite need of materials in Russian language and taking into account
the things of the most importance identified from the research presented
in previous sections, the following promotional materials in Russian

language were developed:

e promotional brochure

¢ loose leaf with detailed timetable of application process in addition
to the brochure

e special issue of a student magazine dedicated to the student life in
KyUAS

e presentation aimed at potential applicants from Russia

¢ slide-show presenting the University

¢ video from annual International Party event held in KyUAS

e group on a Russian social networking website Vkontakte.ru

e group on a social networking website Facebook.com

The existing promotional brochure Degree Programmes in Design and
International Business about the international programmes offered by
Kymenlaakso University of Applied Sciences was adapted for the

applicants from Russia. It was fully translated into Russian as carefully as
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possible. The translated version can be used later on as a promotional
material for Russian-speaking applicants. The text is enclosed to this

thesis (see Appendix 5).

The original brochure conducted in English language also contained the
text of a joint application system to degree programmes conducted in
English developed by the Finnish National Board of Education. In
Russian version this part was completely removed in order not to confuse
the applicants as the text also contained a lot of unnecessary information
from the point of view of the applicants from Russia as, for example, the
special rules for the EU-citizens or detailed information for Finns. Normal
secondary school leavers from Russia would not need so much

information which is not related to them.

In addition to the brochure the loose leaf with detailed application
process was developed. This was made to compensate the removed part
of application process and present the needed information for the
applicants from Russia in much more practical way. It was made in a

form of a logical timetable. The loose leaf is presented in Appendix 6.

A slight problem with the promotional brochure was that it supposed to
be an official document, and therefore there was a very little room for
telling anything extra in it. However, the idea was to tell about the
University in a non-official form. This was achieved with the use of Insider
student magazine of Kymenlaakso University of Applied Sciences.
Insider is a weekly publication in English language made by students and
for students of KyUAS. A special issue of the magazine about the student
life in the University was composed. The issue contained the articles
about the accommodation options, transportation, food and eating in
Kouvola, practical advices on where to get furniture and what to do in the
town, IT-facilities in the Business Campus of the University, a weekly
story of one student doing exchange in KyUAS and another story of a
festival held in Kouvola (Insider 2009). One of the regular columns also
looked at application procedure and advantages of studying in the
University. This issue of a magazine can be used for marketing purposes
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and aimed to potential applicants, especially the ones from Russia. The

material is available on the web (see the web path in Appendix 4).

The KyUAS presentation in Russian language was also composed to
attract the potential applicants. This presentation was made up from the
existing materials in English language used by the University for
marketing purposes, and contained the general information about
KyUAS, its international programmes, studying in Finland in general,
future prospects and application process. The presentation is enclosed to

this thesis in Appendix 7.

The slideshow was made to support the presentations which | was giving
to the secondary school graduates in Vologda, Russia. The purpose of it
was to give the general idea about the University, the city and the student
life there through the photographs. The slideshow is available online (see
the web path in Appendix 4).

Another video made in line with my research was the short version of a
film about an International Party event, which was held in KyUAS
Business Campus in 2008. This video was published only in the Internet
in order to support the promotional campaign ran on social networking

websites. The video is available online (see the web path in Appendix 4).

A group dedicated to Kymenlaakso University of Applied Sciences was
created on a most popular social networking website in Russia
Vkontakte.ru. In this group all the texts in Russian language mentioned
above were present and international programmes were discussed.
However, the group became a platform for answering the practical
guestions mainly concerning the application process. The web path to
this group is included in Appendix 4.

Another Internet page but of a different kind was created on an
international social networking website Facebook.com. The fan page
named International Business Programme in KyAMK was made both for

the students of the University and for the support of the marketing
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activities aimed at potential applicants. The web path is included in

Appendix 4.

It should be said that most of these materials were totally new for
KyUAS. The presentations of the University in Russian language were
never done before. The Business Department of the University did not
have any promotional video of this kind and was not present on any
social networking website neither in English nor in Russian. The current
information on international programmes offered by the University was
published in Russian language the first time in several years. The idea of
using the student magazine as a tool for marketing the University in

different countries was also new.

It would be useful to have some materials in Russian language on
KyUAS’s website. For example, Saimaa University of Applied Sciences
has a full-fledged Russian language section on its website, which
contains only the practical information needed for the applicants from
Russia, and is regularly updated (Saimaa University of Applied Sciences
n.d.).

5.5 Problems the applicants from Russia face

There are several obstacles which can frighten the applicants from
Russia off getting higher education in Finland. | identified the following
potential problems during the period | marketed KyUAS programmes in

Russia:

e language problem
e costs involved

e degree acceptance in Russia

Some people might find it difficult to study in English language. This is
not usually the case for those who are really motivated to move abroad
from Russia to get a degree, but still is a problem. The language problem

applies for cooperation between educational institutions as well.
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Another problem for the potential applicants is the costs involved.
According to the Finnish law, the person moving to Finland on the
grounds of studying should have 6,000 Euros on his or her bank account
(Ministry for Foreign Affairs of Finland n.d.), and this is quite significant
obstacle in applicant’s way as in most cases such a sum annually is hard
to allocate on getting education abroad. The obvious reasons for it could
be the lower standards of living in Russia in comparison to Finland and

the crisis which is still affecting Russian economy.

One more problem is that most of the Russian universities are not yet
implementing the Bologna Process and do not educate future Bachelors
and Masters. Instead, the normal practice is to train so-called specialists
who need to study 5 to 6 years to get the full higher education. Therefore,
people in general do not know much about the system being practiced in
Finland and also cannot easily shift from a Russian university to a

Finnish one.

In addition, there is no any official document from the Ministry of
Education and Science of the Russian Federation yet clearly regulating
the value of a Bachelor's or Master's degree obtained in a foreign
country. The practice is to equate it to a full higher education in Russia
while the Bachelor's degree of a Russian university is seen as an
incomplete higher education. Therefore, the absence of official regulation
makes the situation questionable. However, the ongoing educational
reform should put everything on its place. The draft law could be

approved already in 2010. (Rossiyskaya Gazeta 2010)
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MARKETING KYUAS INTERNATIONAL PROGRAMMES IN VOLOGDA

It was decided to do the actual action research on possibilities of
marketing international programmes offered by Kymenlaakso University
of Applied Sciences in the City of Vologda. All the actions listed in this
chapter were held in Vologda in 2010. The precise timetable can be

found in Appendix 8.

The two ways of marketing activities the action research was mostly
concentrating on were promoting the international programmes of KyUAS
among the secondary school students and among the higher level

educational institutions.

Portrait of a potential applicant from Vologda in 2010-2011

While conducting the action research | spent quite a lot of time observing
and talking to potential applicants in Vologda during different
presentations, private consultations and discussions via the Internet, and
formed a portrait of a potential applicant from Vologda in 2010-2011. As
the research showed, there are two most typical cases when people
would want to apply. Most likely, the applicant would be either secondary

school graduate or the one already getting higher education.

The first option is a secondary school leaver 2010-2011. This is a person
who is about to graduate from a secondary school in 2010-2011. He or
she (though in vast majority of cases it would be female applicant) was
born approximately in 1991-1993, at the time of a huge reduction in
children births due to the collapse of the Soviet Union in December 1991
and crisis in the new-formed Russian Federation. He or she is 17-years-
old secondary school graduate who wants to move from Vologda and get
university-level education in bigger Russian cities (most probably in St
Petersburg or Moscow), also considering the alternative option of moving

abroad.
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If the person wants to move to another country, he or she must know the
foreign language (in practice English) well enough. Not that many
schools in Vologda can provide a good level of English, so most probably
a potential applicant should be graduating from one of the three following
secondary school institutions: School #1, the Vologda Multiprofile

Lyceum or Gymnasium #2.

The possible country of move does not have a significant difference.
According to the information got from the potential applicants, the
aspects that primarily affect the choice are the study language and the
costs involved. Usually those who do have enough money to pay for the
university abroad choose different countries than Finland. However, in
most cases, secondary school graduates from Vologda do not have the
necessary funds and think that getting education anywhere outside
Russia requires huge investments. Most of the secondary school
students | was talking to were saying that they even did not seriously
consider the option of getting higher education abroad as they were
almost sure that the education would be paid and that it would cost a lot.
In this light Finland appears to be an ideal country of choice due to the
policy of free education.

Average potential applicant knows where Finland is situated and also
knows some basic facts about the country. However, he or she is not
aware of any other cities than Helsinki, and therefore most probably did

not hear about Kouvola or Kymenlaakso region.

Usually a secondary school leaver is very uncertain whether or not he or
she really wants to study abroad, and just decides to try to apply and see
what will happen. He or she does not have precise life goals besides
stability, which is certainly not good for the person deciding to move

abroad to study.

One thing surprised me quite a lot while | was talking to high school
students. The fact is that they do not really care that much about what to
study as long as the profession would bring money in the future. In this
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case they are ready to study even if they are not very interested in the

subject.

The main intention of a potential applicant to study in Finland would
probably be to get a European degree, to practice English and to try to
live abroad for the period of studies. Some would definitely see as a goal
to stay in Finland for some time or get education there and then move
further in Europe.

The second most typical case | identified would be a person (again,
female in most cases) who is already getting higher level education in
Vologda and wants to try to take some courses abroad or study some
time in English outside Russia. There are quite many of such people.
However, KyUAS has partnership agreement only with the Vologda
branch of ENGECON University meaning that only students from there
nowadays can rather easily do so. The higher level educational
institutions in Vologda are just starting to implement Bachelors’ and
Masters’ programmes, so the exchanges become quite difficult.
However, many students in Vologda are eager to take some courses
abroad, listen to foreign lecturers and move to a different country for

some time, but do not have a possibility to do so.

All in all, such a student would be most interested in a degree which
could be obtained from a foreign university and career possibilities.

6.2 Marketing KyUAS international programmes among secondary school students

from Vologda

The idea was to find the ways to attract the secondary school graduates
from Vologda, and the following actions were taken place during the time

of the action research:

e contacting the city administration
e finding potential partners among secondary school institutions in
Vologda and establishing personal contacts
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e giving presentations to the students in selected schools
e arranging personal meetings and consultations with potential
applicants

e supporting the application process of the students interested in

applying

All the actions listed above are explained in the following text in a
chronological order.

6.2.1 Selection of high schools

At the very beginning of the action research in Vologda the preliminary
selection of schools was made. | visited 20 secondary schools in
Vologda, talked to the persons in schools’ administrations, left the
promotional materials and agreed on giving presentations in some of
them. The contact information of the visited educational institutions is

presented in Appendix 9.

Quite many of the visited schools rejected the offer of giving
presentations. The people in schools’ administrations explained that they
do not see the point of telling their students about the possibilities of
studying abroad as the studies require at least an adequate level of
knowledge of English language which these institutions could not
provide.

| personally noticed that that the secondary school students themselves
in general would like to hear about the possibilities of studying abroad,
and some of them really want to move to study in a different country, but
the schools’ personnel usually is not that enthusiastic to arrange such

meetings as | wanted to held.

The real interest and the wish to support the initiative | saw only in the
Vologda Multiprofile Lyceum and the School #1. In both secondary
school institutions | was invited to talk more for a second or even the third

time after the first presentation.
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In each visited school | was leaving a leaflet with brief information about
Kymenlaakso University of Applied Sciences and its international
programmes. | recognized the real need for such information in Russian
which would fit on one A4 page to present to the people in schools’
administrations whom 1 was talking to (see Appendix 10). Also the
promotional brochures for students both in Russian and in English
languages, issues of Insider student magazine and loose leaves with an
application timetable were left each time even if the school rejected the

offer of giving a presentation.

In addition three language schools where students take English language
courses were visited. The brochures were left there. The contacts of

these schools are also included in Appendix 9.

6.2.2 Presentations in selected schools

After the school selection and all the arrangements, the actual
presentations were held in January 2010. All in all 9 presentations were
given in 6 chosen secondary schools (see Appendix 9).

Each meeting lasted 30-40 minutes, and approximately 20 minutes of
those | was giving the actual presentation about Kymenlaakso University
of Applied Sciences, its international programmes and an application
process. Then | showed the slideshow and was talking about the student
life in KyUAS and Kouvola. After that the audience had the possibility to
ask the questions. Those who wanted to know more | invited for further

discussion in the office | rented for this purposes.

After each presentation | was leaving the brochures in Russian and in
English languages, and the issues of a student magazine. School
students also liked promotional pens and magnetic bookmarks with
KyUAS logo.
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6.2.3 Organising a presentation in a different place

As | was also trying to develop different kind of approaches to gather the
potential applicants, there was a need to give at least one presentation

not in any school, but in a different place.

| thought, quite a lot of people could come to the presentation and
considered the options of renting a room or a conference hall which

would fit all of them.

The preliminary search showed that renting a space is quite costly in
Vologda. The conference halls in different hotels cost around 800-1,500
Russian Roubles (20-40 Euros, exchange rate for 4 September 2010)
per hour.

The hall of the central regional library in Vologda would be an ideal place
as it has perfect location and can fit as many people as needed in case
when there would be a need to gather up to 150 people at once, but it
costs 1,000 Russian Roubles (25 Euros, exchange rate for 4 September
2010) per hour. There is also a small conference room which can fit 30
people for 2,000 Russian Roubles (51 Euro, exchange rate for 4
September 2010) for half a day.

According to the Russian law, public libraries cannot charge for renting a
space in its premises. Basically that is illegal, but it is a normal practice.
Even if they would provide an official receipt for a rent, it would be said
there that the library charged the sum for rendering of information

services.

The personnel in the second biggest library in Vologda showed much
more interest in holding such a presentation in its premises. The city
library has a conference hall for about 40 people, which could be rented
just for 200 Russian Roubles (5.1 Euros, exchange rate for 4 September
2010) per hour. However, the director of the library Ms Svetlana
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Terent’'eva thought such an event would be in the interest of a library as it
could attract more visitors who can later on become regular customers
(Terent’'eva, S. 11 January 2010, personal communication). Therefore,
the library gave an opportunity to rent the conference hall for free and

even help with advertising the event.

The information about the upcoming presentation was also put on notice
boards in different libraries of the city, some schools, the three visited

language schools, and in the Internet on a social networking website.

The event was held 26 January 2010. The initial objectives of the
meeting were not reached, because only three people came to hear the
presentation. The reason probably is that nobody holds such events in
Vologda, and therefore people do not know what to expect from it and do
not perceive the information about such events as somewhat related to

them.

The suggestion for the future would be not to try to organise such a
presentation the way it was done. However, a meeting in a library could
be organised for those who would want to hear more after presentations

in schools.

6.2.4 Mass presentations vs. individual talks

The initial idea was to visit several secondary schools, give short
presentations, and then invite those students who were interested with
their parents after a short period of time to some place where a lot of
people could be gathered at once. The idea was to give there one big
presentation and answer the questions from the audience. That approach

turned out to be incorrect from different perspectives.

First of all, it turned out that there are actually not that many people who
are really interested in applying. Secondly, those who are interested do
not invite parents or any other relatives to listen to the presentation.
During the whole action campaign | did not see nor had a chance to talk
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to any single parent of those students whom the presentations were

given to.

Another issue is that it would be impossible to give just one big
presentation as it was impossible to schedule all the meetings in schools
appropriately to the needs of the action research presented in this thesis.
In some cases it took more than three weeks from the day of the meeting
with school administration to the day of giving the presentation to school
students. In addition, it would be just too costly to rent a place and not be
sure that the event would gather more people than an office rented later

on can fit in.

Therefore, the decision on concentrating more on individual talks than on
mass presentations was made, and an office in the centre of the city was

rented to have consultations there.

6.2.5 Consultations in the office

At the beginning of an application period an office in Vologda was rented
to hold individual talks there. The secondary school students whom the
presentations were given to were invited on these meetings. People
invited friends and were coming to get to know more information. As was
said before, the initial idea was that those who were interested would
come to the meetings with precise questions and maybe even invite their

parents, but this did not happen.

Approximately six people were coming each time to every meeting.
Usually those who listened to the presentation in schools, invited friends
or classmates who was not present at the time of a presentation, so each
time there was a need to tell everything from the beginning. However,
this was not a problem for the students who already heard the

presentation before.

| was surprised in a negative way that practically no one had formulated
guestions to ask. People were coming to these consultations just to hear
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more. At the end all those who wanted to apply contacted me again via
the Internet in order to ask the questions rose during the application

procedure.

6.2.6 The outcomes and assessment

All'in all 9 presentations were given in 6 chosen secondary schools (see
Appendix 9) and one presentation was held in the city library. In addition
to this a number of consultations took place in an office rented for
marketing purposes. About 200 people listened in January 2010 about
the international programmes offered by KyUAS.

During the application period several people from Vologda applied to the
International Business Programme, seven of those were invited to the

entrance examination, and at the end three got in.

The results are extremely good, because there were only 40 vacant
places for the group starting in the autumn 2010. In addition, several
students graduating in 2011 said during the personal discussions that

they will apply the next year.

While giving presentations, holding consultations in the office and having
personal meetings, | was continuously learning from the experience. The
actual presentation and the way | addressed the issues | was talking
about changed quite a lot from the very first one. The ongoing
development led for continuous improvement. Therefore, my research

could be considered as action based.

6.3 Marketing KyUAS international programmes among higher level educational

institutions in Vologda

A different approach to market the international programmes offered by
KyUAS was practiced in addition to the marketing campaign aimed at

secondary school students.
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After the example of the cooperation between Kymenlaakso University of
Applied Sciences and the Vologda branch of ENGECON University, the
possibilities of cooperation between KyUAS and different other higher
level educational institutions in Vologda were researched. The
discussions aimed at establishing partnerships were initiated in the
Vologda Business Institute, the Vologda State Technical University and

the Vologda State Pedagogical University.

The Vologda Business Institute showed real interest in establishing
cooperation. As was said earlier in this thesis, the Institute is not satisfied
with the current form of partnership with KyUAS and wants to sign an
official agreement, practice exchanges and do joint projects.

During my research the areas in which two educational institutions can
cooperate were suggested and a draft of a cooperation agreement and
working plan for the first year proposed. Students’ and lecturers’
exchanges and practical training internships in Vologda could be first

steps in this undertaking.

The right persons in Kymenlaakso University of Applied Sciences and the
Vologda Business Institute were connected, and it should be expected
that the partnership would soon be developed further into an official

agreement on cooperation.

The ideas for the future would be connecting KyUAS with the Vologda
State Technical University and the Vologda State Pedagogical University.
Both institutions in Vologda have international offices and experience in
cooperation with foreign partners. The Vologda State Pedagogical
University even has an official agreement with Finnish Sibelius Academy.
Both universities are ready to cooperate. The contacts of the needed

persons in international offices are presented in Appendix 11.
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7 SUGGESTIONS FOR FUTURE MARKETING OF KYUAS INTERNATIONAL
PROGRAMMES IN THE TWIN CITIES OF KOUVOLA

Municipalities’ twinning activities and official relationships between
communities may make any kind of international cooperation easier.
Therefore, Kymenlaakso University of Applied Sciences can use the
partnership links the City of Kouvola has with its partners in the Russian
city of Vologda, the German city of Miulheim an der Ruhr and the
Hungarian city of Balatonfured for marketing its international programmes

there.

There can be links already connecting some of the educational
institutions, which make the cooperation easier due to the awareness
existing in the field. Moreover, there are public officials who are in charge
of cities’ twinning activities and who can help with getting information or
spreading promotional materials. These people also provide a significant
support afterwards helping with various practical arrangements as getting
work permits for internships, for example. Also there usually are separate
associations dealing with twinning activities, which could also provide the
support.

When trying to force cooperation, just a reminder about the twin status
the cities have stimulates the institutions located there to cooperate much
more actively, and the fact of existence of an official agreement between
two cities can encourage the institutions to take action about it. One of
the reasons behind could be that the latter would be included in annual
working programmes and even get financing from the government for
such activities. All the undertakings existing between the cities make it

easier for the students to apply and to move in the partner’s country.

7.1  Suggestions for marketing KyUAS international programmes in Milheim an der

Ruhr and Balatonfiired

The action research conducted has shown that posting the packages
with brochures to the responsible people in Mulheim an der Ruhr and
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Balatonfured is not necessarily a correct way of marketing KyUAS
international programmes in these cities. It is possible to try to send the
brochures once again, but it is necessary to establish the contacts by e-
mail or by telephone before sending anything, because otherwise the
packages would easily be lost. There is a need to get to know the correct
postal addresses of the people responsible for twinning activities in the
cities (see Appendix 1) and agree on sending the materials. If the
contacts would not be made, it is better not to send anything than to send

the packages to wrong addresses.

In case of sending the packages, the number of brochures to be sent
should be agreed with the contact persons. The limits could be
approximately 50 for Balatonfiired and 100 for Milheim an der Ruhr. The
brochures could be sent in November to make sure the addressees
would get them before Christmas holidays and the beginning of

application period which starts in January.

7.2  Suggestions for marketing KyUAS international programmes in Vologda

The cooperation between KyUAS and the City of Vologda was
established quite a long period of time ago and is working rather
effectively. The University has connection with Ms Galina Kalugina who
is the City of Vologda Mayor’s Adviser of International Matters and the
head of municipal organisation Vologdavneshservice which is dealing
with Vologda twinning activities. She helps with establishing links
between potential partners, with internships in Vologda and with different
practical matters. However, much more could be done in this field, and
the action research showed that the actual marketing of KyUAS
international programmes, finding potential applicants and helping
different higher level institutions interested in cooperation could be done

much more effectively.

It is very new for Russia when foreign universities actively start to market
their programmes there, and it is extremely novel for Vologda. The

experience in the field is minimal and the number of real cross-border
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projects in the field of education is very few. However, there is a demand
for that as the secondary school students and students getting higher
education are extremely eager to have a chance to move abroad to
study. The problem is that they are very unsure and do not know where
to get information. Action research held in Vologda showed that the
people who listed to the presentations were actually first time ever

listening to a presentation of a foreign university.

If Kymenlaakso University of Applied Sciences would continue its
marketing activities in Vologda, it would be the first to meet the growing
demand. The awareness about the University would grow, more and
more people would apply for the study programmes, the number and
quality of partnerships between KyUAS and different higher level
educational institutions in Vologda would grow, more and more various
companies and businesses would want to have joint projects and
internships. So, if the University is interested, the practice should

continue.

The main obstacle for further development of usage of twinning links for
marketing the University’s international programmes in Vologda, as | see
it, is the current situation when the interested parties just do not know
where to get information. Ms Galina Kalugina is doing her job, but as she
explained in a personal interview on 10 March 2010, she is not actively
looking for potential partners herself. Instead, those students or
interested parties who already have made a substantial research by
themselves, come into contact with her. Such a scheme is rather
convenient, but it definitely slows down the process and could be

developed.

An ideal option for attracting potential applicants, as the action research
has shown, would be having a special person who would do the work |
did in Vologda, taking into account the experience and suggestions
presented in this thesis. The minimum work this person should do is to
visit the selected secondary school institutions, give the presentations
there and organise at least one consultation following these presentation.
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The event could be held in a public library. This would help to evade any
costs connected to this work. The promotional materials and the actual
presentation developed during the action research could be used. The
new loose leaf with the application timetable is developed by for 2011 is
presented in Appendix 12. Giving out printed invitations to the

consultation in the library is another suggestion which can be useful.

In case the University would refuse the idea of using a special person for
marketing activities in Vologda, the brochures could be sent directly to
the responsible people in selected secondary school institutions who

already agreed to spread the materials when they would get them.

If none of these two strategies could be implemented, the work could be
done with the help of Ms Galina Kalugina. It should be noted that even if
she would help the potential applicants who would contact her, she would
not organise any presentations or help in distributing promotional

brochures.

It should be noted when sending the brochures or giving the
presentations, that there are exams going on in all schools in Russia at
the end of December, and then public holiday takes place until 10
January each year. At the same time application period 2011 starts 3
January and lasts until 15 February. In practice this means that the
brochures should be sent to schools so that the responsible persons
would get them approximately at the beginning or in the middle of
December 2010. In case of giving the presentations, all the agreements
should start to be made after 10 January. The potential applicants loose
one or two weeks, but that is the only time to do the work.

The cooperation with the Vologda branch of ENGECON University
should continue to develop according to the official agreement and
annual working programmes. In addition similar partnership could be
established with the Vologda Business Institute. The necessary
preliminary contacts were made during my research. The suggestion for
the future would be to develop the relationships with the Vologda State
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Technical University and the Vologda State Pedagogical University if it
would be of an interest of Kymenlaakso University of Applied Sciences.

The necessary contact information is presented in Appendix 11.

In addition, Kymenlaakso University of Applied Sciences can create a
section in Russian language on the website for marketing its
programmes in Russia. The social media tools should also continue to be
used (see Appendix 4). Another suggestion for the University is to
consider the option of taking part in annual Education and Career

international fair in Moscow.

7.3  Action plans for marketing the international programmes of KyUAS in Vologda
in 2011

The following tables present the development plans for marketing
international programmes of Kymenlaakso University of Applied Sciences
in Vologda based on the action research and the experience | got while

conducting it.

The first action plan presented in Table 3 is developed for a situation
when there will be a special person who could give presentations in
schools and conduct consultations in Vologda during the application
period 2011.

Table 3: Action plan of marketing activities in Vologda in 2011: the use of

a special person doing the action

Time Action

10-15 January | Contacting the responsible people in selected
secondary school institutions and the city library in
person (see Appendix 13). It would be useful to give out
the leaflets with brief information about KyUAS (see
Appendix 10) and remind them about the presentations

held in 2010. There is a need to agree on a date (or
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dates) when the presentation(s) would be held. It is
necessary to require a computer, a projector and a
screen for the selected room where the presentation

would take place.

17-29 January

Giving the presentations on the dates agreed. The
presentation slides presented in Appendix 7 can be
used. The maximum time of each meeting with the
students should not exceed 40 minutes. In addition the
promotional materials presented in Appendix 2 could be
given out. At least the school students should receive
promotional brochures, loose leaves with application
timetable (see appendix 12) and invitations to the

consultation in the library.

22 January

Holding the first consultation in the city library. The
event could last from 1 hour to 1.5 hours. There would
be a need to give the presentation again, but the most
attention should be paid to visitors’ questions. It should
be noted that the most questions would be about

application procedure.

29 January

Holding the second consultation in the city library. Two

big consultations should be enough.

29 January -
15 February

Guiding potential applicants through the Internet (e-mail,

social networking websites mentioned in Appendix 4).

The action research showed that the approximate number of people

coming to presentations in schools would be the following:

e School #1 — 55 people

¢ Vologda Multiprofile Lyceum — 25 people

e Gymnasium #2 — 35 people

Therefore, there would be a need of approximately 150-200 brochures

and loose leaves with application timetable for the whole action
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campaign of marketing KyUAS international programmes in Vologda in

2011.

The second action plan presented in Table 4 contains the suggestions on

posting the brochures in case no one would do the actual action in

Vologda.

Table 4: Action plan of marketing activities in Vologda in 2011: posting

the brochures

Time

Action

beginning  of
November
2010

Contacting the responsible people in selected
secondary school institutions by e-mail or by telephone
(see Appendix 13) and agreeing on sending the

brochures.

middle
November
2010

Posting the packages after getting the responses. The
packages should include the brochures in Russian
language, the loose leaves explaining the application
process (see Appendix 12) and the cover letters (see
Appendix 3). In addition, couple of Insider student
magazine issues (see Appendix 4) could be enclosed
and one leaflet with brief information about KyUAS (see
Appendix 10).

17-28 January
2011

Sending follow-up e-mails or calling the responsible
people in selected secondary school institutions, to
whom the packages were sent (see Appendix 13) in

order to remind them about it and to control them.

| would suggest sending at least 65 brochures and loose leaves with

application timetable to the School #1, 30 brochures to Vologda

Multiprofile Lyceum and 40 to the Gymnasium #2.




8

65

CONCLUSIONS

This is a summarising chapter in which some of the main conclusions

reached as a result of this thesis are explained.

The main aim of this thesis was to summarise the existing experience
Kymenlaakso University of Applied Sciences has in cooperation with the
twin communities of Kouvola and develop the strategies of marketing its
international programmes there. The main focus was on the city of

Vologda, and the research method was action based.

The concept of municipalities’ twinning is explained in the thesis and
twinning activities of Kouvola are analysed. The experience with the city

of Vologda is presented in detail.

The action research included sending the promotional materials to the
Russian city of Vologda, the German city of Milheim an der Ruhr, and
the Hungarian city of Balatonflired. This approach did not succeed as the
brochures did not reach the intended persons. The suggestion for the
future is not to send anything before getting in touch with the persons
responsible. All the needed contacts were got during my action research

and included in Appendix 1.

As the special attention was put on the city of Vologda, a portrait of a
potential applicant from Vologda was drawn up. Personal observations
served as a base for development of different promotional materials in
Russian language and a presentation aimed at potential applicants from
Vologda.

During the action research several secondary schools from Vologda were
visited and the presentations were given. Also a number of consultations

following the presentations were held.

During the action research the most usable ways of doing the marketing
of KyUAS international programmes were developed. The suggestions
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for the future are given. The thesis includes action plan of marketing
activities in Vologda for the next year. In addition, the suggestions of
KyUAS cooperation with different higher level educational institutions are

developed.

The actions carried out while working on the thesis achieved the

following practical results:

e development of the promotional materials in Russian language
which could be used by KyUAS for marketing purposes: the
promotional brochure, the loose leaf with detailed application
process, the presentation aimed at potential applicants

e development of other promotional materials: the special issue of
Insider student magazine, the video from International Party event,
the promotional slideshow

e pages on social networking websites Vkontakte.ru (105 people in
a group at 4 October 2010) and Facebook.com (159 people in a
group at 4 October 2010) promoting KyUAS international
programmes

e around 200 potential applicants from Vologda listened to the
presentation of international programmes offered by KyUAS
during the application period 2010

e seven applicants from Vologda were invited to the entrance
examination in 2010

¢ three applicants from Vologda got in a group starting the studies in
KyUAS in autumn 2010

e a draft cooperation agreement composed by the Vologda

Business Institute as a start up of a cooperation with KyUAS

One example of the importance of this can be seen from an e-mail
communication on 28 August 2010 with Alexandra Vuytsik who was one

of the secondary school students one of the presentations was given to:
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Your role in the story of how I got in the University is quite significant.
Before you came | did not even think about studying abroad, this was
seen as something impossible. And then you come and a lamp called
“The Dream” lights up in my head. You explained everything clearly, so
there were not any significant problems with making the dream come

true.
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Appendix 1/1

Information of Kouvola twin towns contact persons

e Kouvola, Finland

Ms Anne Kaki

Head of Public Relations
Address: Torikatu 10, P.O.Box 85 FI-45101 Kouvola, Finland
Mob: +358 2061 58173

E-mail: anne.kaki@kouvola.fi

Ms Heli Lehti
Former official in charge of twinning activities (before 1 January 2009)
Mob: +358 2061 57661

e Vologda, Russia

Ms Galina Kalugina
Adviser Mayor of International matters
Tel/lFax: +7 8172 721375
Mob: +7 921 7226605
E-mail: galina.kalugina@vologda.ru, kaluginagalina@yandex.ru
Address: Mira 13, 160035 Vologda, Russia

e Miuilheim an der Ruhr, Germany

Ms Sabine Kuzma
Stadt Mulheim an der Ruhr
Amt fur Ratsangelegenheiten und Blrgerinformation
Tel: 0049(208) 455 1682
Fax: 0049(208) 455 581682
E-mail: sabine.kuzma@stadt-mh.de
Address: Leineweberstral3e 18-20, 45466 Miilheim an der Ruhr, Germany
Web: http://www.stadt-mh.de
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e Balatonfured, Hungary

Ms Eszter Reischl
Official in Charge of International Relations
Tel: +36 86 342500, +36 87 581238
Fax: +36 86 343457
E-mail: muvelodes@balatonfured.com
Address: Szent Istvan tér 1, 8230 Balatonfiired, Hungary
Web: http://www.balatonfured.hu
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Appendix 3/1

Kymenlaakson
ammattikorkeakoulu

University of Applied Sciences 14 December 2009

Ms Eszter Reischl
Official in Charge of International Relations

Szent Istvan tér 1
8230 BALATONFURED, HUNGARY

Dear Ms Eszter Reischl,

Kymenlaakson ammattikorkeakoulu, University of Applied Sciences is seeking for cooperation
with twin communities of Kouvola.

Kymenlaakso University of Applied Sciences is a multidisciplinary institute of higher education
located in city of Kouvola, Finland. Since the cities of Kouvola and Balatonfired have a
partnership agreement, our university would like to deepen the relationships between
communities in the field of education.

We are currently running a project concerning the marketing of our international degree
programmes in twin cities of Kouvola.

We are wondering if it would be possible to have the enclosed brochures distributed among the
high school level educational institutions in Balatonfured. The following brochures are aimed at
high school students graduating in the summer 2010. The materials would need to be
distributed in January, as the application period ends 12 February 2010.

Kymenlaakso University of Applied Sciences would like to establish long-lasting relations that
would be mutually beneficial for both parties, and therefore we are open for further development
of these relations and initiatives coming from your side.

Sincerely yours,

Dmitry Smirnov, the International Assistant
Ulla Puustelli, the Head of International Business Programme

Kymenlaakson ammattikorkeakoulu
University of Applied Sciences
Paraatikentta 7

45100 KOUVOLA, FINLAND

Tel: +358 44 702 8752

Fax: +358 5 230 2433
www.kyamk.fi
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Kymenlaakson
ammattikorkeakoulu

University of Applied Sciences 14 December 2009

Ms Sabine Kuzma
Stadt Mulheim an der Ruhr
Amt fur Ratsangelegenheiten und Burgerinformation

Leineweberstralle 18-20
45466 MULHEIM AN DER RUHR, GERMANY

Dear Ms Sabine Kuzma,

Kymenlaakson ammattikorkeakoulu, University of Applied Sciences is seeking for cooperation
with twin communities of Kouvola.

Kymenlaakso University of Applied Sciences is a multidisciplinary institute of higher education
located in city of Kouvola, Finland. Since the cities of Kouvola and Milheim an der Ruhr have a
partnership agreement, our university would like to deepen the relationships between
communities in the field of education.

We are currently running a project concerning the marketing of our international degree
programmes in twin cities of Kouvola.

We are wondering if it would be possible to have the enclosed brochures distributed among the
high school level educational institutions in Mulheim an der Ruhr. The following brochures are
aimed at high school students graduating in the summer 2010. The materials would need to be
distributed in January, as the application period ends 12 February 2010.

Kymenlaakso University of Applied Sciences would like to establish long-lasting relations that
would be mutually beneficial for both parties, and therefore we are open for further development
of these relations and initiatives coming from your side.

Sincerely yours,

Dmitry Smirnov, the International Assistant
Ulla Puustelli, the Head of International Business Programme

Kymenlaakson ammattikorkeakoulu
University of Applied Sciences
Paraatikentta 7

45100 KOUVOLA, FINLAND

Tel: +358 44 702 8752

Fax: +358 5 230 2433
www.kyamk.fi
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Kymenlaakson
ammattikorkeakoulu

University of Applied Sciences 14 [lexabps 2009

ManvHa KanyruHa
CoBeTHVK Mepa no MexayHapoaHbiM OTHOLLEHMAM

Yn. lepueHa, 2
160000 BOJIOI'JA, POCCUA

YBaxaemas NanuHa KanyruHa,

Kymenlaakson ammattikorkeakoulu, YHusepcuteT [lpuknagHbix Hayk KriomeHnaakco
paspabaTbiBaeT nporpammy COTpyaHMYecTBa ¢ ropogamm-nobpatmmamm r. Koysona.

Kymenlaakson ammattikorkeakoulu, YHusepcutet [MpuknagHbix Hayk KiomeHnaakco — 910
BbicLlee y4yebHoe 3aBefeHue, pacnornoxeHHoe B ropoge Koyeona, ®uHnaHams. MNpuHumas Bo
BHMMaHue ToT dpakT, 4yto KoyBona u Bonorga sensioTca nobpatumamu U MMmeroT AOroBop O
COTpPYAHMYECTBE, Hall YHUBEpPCUTET XoTen Obl yKpenuTb NapTHEPCKUE CBA3N roponos B ciepe
obpaszoBaHus.

B HacTosiwee BpemMsa Mbl paboTaem Hag NPOEKTOM, Kacalowemcs npueriedeHns abutypmeHTos
n3 ropogoB-nobpatumoB r. Bonorga ans obyveHus Ha MeXayHapOAHbIX Mporpammax
YHusepcuteTa KiomeHnaakco.

Mbl ©bl xOTenn nonpocutb Bac o nomowm B pacnpocTpaHEHUM MNPUITOXEHHBLIX K MUCbMY
OpoLwutop cpeaun Bonoroackmx wkon. bpowtopbl npegHasHadeHbl Ansa BoinyckHukos 2010 roaa.
Mbl o4eHb npocum Bac pacnpocTtpaHuTb Matepuansl B SsHBape, MOTOMY YTO nepuog nopauyu
3aaBIEHUI Ha NoCcTynneHne 3akaHymBaeTca 12 deBpans 2010.

Yuusepcutet [puknagHelx Hayk KiomeHnaakco xoTten 6bl cosgate  ycrnoBus  Ans
AONTTOBPEMEHHOIO B3aUMOBbBIFOQHOIO COTpyAHu4ecTBa. Mbl roTOBbI paboTaTb Had AanbHENLINM
pa3BUTUEM COBMECTHbIX NMPOrpamMM, a Takke paccMaTpmMBaTb MHULMATUBLI C Ballen CTOpOH®I.

C yBaxeHuem,
Amutpuii CmupHoB, AccucteHT no MexayHapogHbeim Nporpammam

Ynna lMNMyyctennu, HayansHuk YnpaeneHus MNporpammbl MexxayHapogHoro busHeca

Kymenlaakson ammattikorkeakoulu
YHuepcuteT MNpuknagHeix Hayk KiomeHnaakco

Paraatikentta 7 KoHTaktbl B Bonorae:
45100 KOUVOLA, FINLAND

Tel: +358 44 702 8752 Omutpuin CmnpHoB
Fax: +358 5 230 2433 +7 963 356 3394

www.kyamk_fi dmitry.smirnov@student.kyamk.fi
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Kymenlaakson
ammattikorkeakoulu

University of Applied Sciences 14 December 2009

Ms Galina Kalugina
Adviser Mayor of International Matters

Gercena 2
160000 VOLOGDA, RUSSIA

Dear Ms Galina Kalugina,

Kymenlaakson ammattikorkeakoulu, University of Applied Sciences is seeking for cooperation
with twin communities of Kouvola.

Kymenlaakso University of Applied Sciences is a multidisciplinary institute of higher education
located in city of Kouvola, Finland. Since the cities of Kouvola and Vologda have a partnership
agreement, our university would like to deepen the relationships between communities in the
field of education.

We are currently running a project concerning the marketing of our international degree
programmes in twin cities of Kouvola.

We are wondering if it would be possible to have the enclosed brochures distributed among the
high school level educational institutions in Vologda. The following brochures are aimed at high
school students graduating in the summer 2010. The materials would need to be distributed in
January, as the application period ends 12 February 2010.

Kymenlaakso University of Applied Sciences would like to establish long-lasting relations that
would be mutually beneficial for both parties, and therefore we are open for further development

of these relations and initiatives coming from your side.

Sincerely yours,

Dmitry Smirnov, the International Assistant
Ulla Puustelli, the Head of International Business Programme

Kymenlaakson ammattikorkeakoulu
University of Applied Sciences

Paraatikentta 7 Contacts in Vologda:
45100 KOUVOLA, FINLAND

Tel: +358 44 702 8752 Dmitry Smirnov

Fax: +358 5 230 2433 +7 963 356 3394

www.kyamkfi dmitry.smirnov@student.kyamk.fi
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Web paths for online materials

e The group on a Russian social networking website Vkontakte.ru
http://vkontakte.ru/club14323989
e The group on a social networking website Facebook.com

http://www.facebook.com/pages/Kouvola-Finland/International-Business-
Programme-in-KyAMK/268100424906

e The special issue of Insider student magazine (9 October 2009, vol. 12, issue 5)
http://insider.kyamk.fi/issues/v1205/content.htm

e The promotional slideshow
http://www.youtube.com/watch?v=Ujq8y4hnL2Y

e A short version of a film about an International Party event

http://www.youtube.com/watch?v=Cw2TfPx3ch8
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Promotional brochure text in Russian

MexayHapoaHble nporpammbl «[AusanH» n «MexgyHapoaHbin busHec»

Kymenlaakson ammattikorkeakoulu, YHuBepcutet [MpuknagHeix Hayk KiomeHnaakco — 310
BbiCllee y4yebHOe  3aBefeHue, ocyllecTBrnsowee obpas3oBaTernbHyld U Hay4HO-
nccnegoBaTeNbCKY0 OEeATEeNbHOCTb B COTPYAHUYECTBE C pasfnnyHbIMU BU3HEC-CTPYKTypamu n
APYrMMIN YHUBEPCUTETaMK, a Takke NpeaocTaBnstowee NnpodeccmoHanbHble BUAbl TpeHuHra. B
YHusepcutete [lNpuknagHeix Hayk KiomeHnnaakco pabotaet okono 400 yenoBek v npoxogsT
o6y4eHune 4300 cTyaeHTOB.

Do6po noxanoBatb B YHuBepcuteT lNpuknagHbix Hayk KromeHnaakco!

YuusepcuteT lNpuknagHeix Hayk Kiomennaakco npegnaraeTr obyyeHue No MexayHapOAHbIM
nporpammam «[usanH» n «MexgyHapoaHbeli busHec» B ropoge Koysona, pacnonoXXeHHoM Ha
toro-soctoke PuHnsHamm Bcero B 130 km OT XenbCuHKKU. cTopuyeckne 3gaHus kamnyca
YHuBepcuteTa coBceM HeaaBHO Obinn NOMHOCTbIO OGHOBMNEHbI. B xode pekoHCTpykumm Gbin
COXpaHEH OpUrMHanbHbIA CTUMb MNPOLWSIOA  3MOXM, a TaKKe peanu3oBaHbl HoBenwune
TEXHUYECKME BO3MOXHOCTU AN LOOCTMXEHUS CamMOro COBPEMEHHOr0o YpPOBHSA 0OyyeHus. B
YHUKaNbHOM Kamryce, OKpY>XeHHOM ecTeCTBeHHOW napkoson 3oHon, 1500 cTygeHToB npoxoaaT
oby4eHune no nporpammam OusHeca, gu3anHa u Megma TEXHOITOTUMNA.

Tepputopua YHuBepcuTeTa sBnsieTcd cBoero popga 6usHec-uHKyb6aTopoMm, 4TO no3BONsieT
cTyaeHTam paboTtaTtb C peanbHbIMU KOMMAHUSIMU U NMPUHUMATL ydacTue BO MHOMMX MPOEKTax B
pamkax oOpasoBaTenbHOM NporpamMmbl. Takoe TEeCHOe COTPYAHMYECTBO — 3TO KIMOY K
TPYOOYCTPOMCTBY MO OKOHYaHUIO YHuBepcuTeTa, a npenofaBaTeribCKUN U CTyOeHYeCKUN
coctaB bonee uyem u3 20 cTpaH npegocTtaBnser Bam OTNUYHYIO BO3MOXHOCTb 4SS
HanaxnBaHUA NapTHEPCKMX CBA3EWN C NI0AbMWU CO BCEro Mupa.

Tepputopus YHMBepcuTeTa pacnonoxeHa B HENOCpeacTBEHHOW GNM30CTM OT UCTOPUYECKOrO
LueHTpa ropoga Koyeona, a Takke OT aBTO- U Xene3HOOOPOXHOro Bok3anoB. Bce ropoackue
A0CTONPUMEYaTenbHOCTM HaxoaaTcsa B 30HE NewexogHOW AOCTYMHOCTWM, a MOBCEMECTHbIE
BenocunegHble JOPOXKM COeaUHAIOT Brisnexaiume Tepputopun 1 yganeHHble panoHbl.

CrygoeHTam npegocTaBnaeTCs LWMPOKNA BbIGOp OBLLEXUTUIA €BPOMENCKOrO TUNa no AOCTYMHbIM
LeHam B HenocpeacTtBeHHOM 6nmn3ocTn oT YHuBepcuteTa. B Hawem KoMnakTHOM ropoge Bce
pacnonoxeHo 65m3ko Kk Bam: TOproBble LEHTPbl, pecTopaHbl W CTOMOBble, KMHOTEaTphl,
BaccelHbl, cTagnoHbl, 6apbl, knNyobl 1 kade. 3aeck Bbl HargeTe NbbKHbIE CMYCKU, NeLeXoqHble
OOPOXKM M BernocunegHole Tpaccebl. bornee Toro, B 3uMHee BpeMda IbbkHas Tpacca B
OykBarnbHOM CMbICie MPOXOAUT MO OKHaMu YHuBepcuTeTa. Y4ebHOoe Bpems 3TO He TOMbKO
paboTal!

B npouecce obydeHnsa B YHuepcuteTe [puknagHeix Hayk Kiomennaakco, Bbl nonyuute
KayeCcTBEHHOe M [OO0CTOMHOe obpasoBaHWe, a Takke MexAyHapoAHbIM AunnoMm Gakanaspa
AEeNoBOro agMuMHUCTpUpoBaHusa (nporpamma  «MexgyHapoaHbli busHec») unu Gakanaepa
KynbTypbl (Mporpamma «[usarH»), 4YTO NOCNYXUT ONNOTOM Ans nNpodeccMoHanbHOM Kapbepbl.
Kpome Toro, 3gecb Bbl 06peTeTe apysen 13 pasHbiX CTPaH.
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DOuHNAHOMA

dnHNaHanA nony4dmnna HesaBucumMocTb B 1917 rogy. Mo dopme rocyaapCTBEHHOro npaeneHus
CTpaHa siBnsieTcs npes3vageHTckon pecnybnukon. Cenvac noct npesngeHta 3aHuMaeT Tapbs
XanoHeH, a NocT npembep-muHucTpa - Mattn BaHxaHeH. YMcneHHOCTb HaceneHus cTpaHbl
coCTaBnsieT NPUMMEpPHO 5,2 MUNNIMOHA YeNOBEK.

Cronuua rocygapcTtea — ropog XenbCuHkn. B cTonnyHom pernoHe npoxusaeTt npnbnmnsmTensHo
1 munnnoH yenosek. CpeaHsas Temnepartypa uions ansg XenbcuHkn +17°C, a despans -6°C.

PnHNAHONA M3BECTHA, Kak CTpaHa ThiCA4YM 03ep, M camblii Oonblon apxunenar EBponbl
HaxoauMTCa UMeHHO 3aecb. B Jlannanguu xuset CaHTa-Knayc, a npegmetamu HauMoHanbHOM
ropgocT SABASOTCA 3HAMeHUTble TOHWKUKN Popmynbl-1 Muka XakkmHeH n Kumn PankkoHeH.
dnHNAHONA Takke m3BecTHa TenedoHamum Hokma u TeKCTunbHbIMM OpeHgamu Mapumekko,
Jlyxta n ®nHnencoH. dvHnaHana aensetcs yneHom EBpocotosa ¢ 1995 roga.

PernoH KromeHnaakco

KiomeHnaakco — 3TO permoH Ha toro-soctoke ®PuHAAHOMM C YMCNEHHOCTLIO HaceneHus 185,000
yernoBek. VIHOycTpmnanbHasi XXn3Hb OCHOBaHA Ha JIECHOM XO3SIMCTBE W LENIIONI03HO-0YMaXKHOM
NMPOMBILLUNEHHOCTM, a Takke BbICOKO pPa3BUTbl CEKTOPbl TpaHCnopTa W NOorncTukn. LleHTpamu
pernoHa asnsTca ropoga Koyesona n Kotka.

KiomeHnaakco npegctaenser cobo oOaMH M3  Hauboree rycTtoHacemneHHbIX pPernoHoB
PuHNAHOUKM 1 pacnonaraeTcad Ha OTHOCUTENbHO GIIM3KOM PaCCTOSAHUW OT APYrMX PaviOHHbIX
LEHTPOB, a TakKe OT CTOSIMYHOrO pernoHa XernbCuHKN. MNpnumepHoe paccTosiHMe 00 XeNbCUHKK
- 130 kunomeTpos, a go CaHkr-lNeTepbypra — 290 KMNOMETPOB.

HeTpoHyTble pernoHbl ceBepHOM 4actu KiomeHnaakco, panoH pekn Kiomn, nobepexbe
®DUHCKOro 3anvBa, OCTPOBHbLIE apxXurenarn HXHOM 4YacTu, a Takke BbICOKOpa3BuTas
KynbTypHas cpeda WnnoCTpUpyloT pasHoobpasne nNpupoOaHOro OKPYXXEHUS U MHOrOrpaHHOCTb
pervoHa.

O6y4eHue no nporpamme «[nsanH» (Degree Programme in Design)

lpucyx0aemasi cmeneHb - bakanasp Kynbmypsel (Bachelor of Culture and Arts).

Oby4yeHue skmovyaem 240 kpedumos no cucmeme ECTS (Esponelickas Cucmema llNepesoda u
HakonneHnuss Kpedumos) u umeem rnpodormkumernibHocms 4 2o0a. ObydyeHue eedemcsi
MO/IHOCMbIO Ha aHa/IUuliCKOM Si3bIKe.

O6y4yeHne no nporpamme «[msarH» HaueneHO Ha pasBuTME NPOgecCMOHanbHOro nogxona
CTYAEHTOB K Au3anHy. Llenb nporpammbl — npeacTtaBrieHne HOBbIX MOAXOAOB K An3ariHy B
MOCTOSIHHO M3MEHSIOLLIENCS aTMOCEepPE COBPEMEHHOrO Mupa. YYebHbIN NnaH Takke BKAYaeT
B cebA COBMECTHble 3aHATUS W MPOEeKTbl CO CTygeHTamu nporpaMmmbl «MexayHapoaHbin
BusHec».
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B npouecce o00yvyeHuMss CTygeHTbl pas3BuMBalOT HeobXoOMMble HaBbIKM  Ou3aniHa U
npeanpuHMMaTenbCkMX crnocobHocTem B pgaHHoM cdpepe. KomnnekcHbin noaxoad K
n306pasnTenibHOMy WCKYCCTBY MNOMOraeT MOHSATb MNPUHLMNbI  YNPaBMEHMS NPOLLECCOM
pa3paboTkn AnsanHa pasnnyHbIX 3NeMeHTOB cpeabl. [porpamma Takke BKNoYaeT pas3paboTky
CNOXHbIX MIHHOBALMOHHbIX MAEWN 1 NMPUHLMMBLI YNpaBneHus npoekTammn B 06nactu ansanHa.

Mporpamma siBnsieTcs MexayHapo4HOW, U agpecoBaHa CTyAeHTaM, XenawlMMm CBA3aTb CBOH
Kapbepy C AU3alHOM Unu yrnpasneHnem AnsanHepckumy paspaboTkamu.

3asBneHnss 3anonHATCA B 3NEKTPOHHOM Buae Ha cante www.admissions.fi. AGUTYpUEHTHI,
yAOBETBOPSOLMNE BCEM KpuTepusiMm oTbopa, 6yayT npurnalieHbl Ha BCTYNUTENbHbIN 9K3aMeEH.

TNMPUEMHAS KOMUCCUA
www.kyamk.fi/Applying
admissions@kyamk.fi

Kymenlaakso University of Applied Sciences
Design and Restoration
Paraatikentta 7, Kouvola, Finland

O6yyeHne no nporpamme «MexpayHapoaHbin bBusHec» (Degree Programme in
International Business)

lpucyxdaemas cmeneHb — bakanagp desoeo2o admuHucmpuposaHusi (Bachelor of Business
Administration).

Ob6y4yeHue skmovyaem 210 kpedumos no cucmeme ECTS (Esponetickass Cucmema lNepesoda u
HakonneHusi Kpedumoes) u umeem npodosmkumensHocmb 3,5 200a. ObydyeHue eedemcs
MOJSTHOCMbIO Ha aH2TUUCKOM S3bIKe.

Mporpamma «MexayHapoaHbint BusHec» npefocTaBnsieT CTyAeHTaMm HeobxoauMble 3HaHUS U
HaBblkM, Tpebylowmecs Ans paboTbl B CMAOXHOM M MOCTOSIHHO pas3BMBaloOWEMCS Mupe
MeXAyHapoaHOro MapKeTuHra u mexayHapoaHoi Toprosnun. OByyarowmecss Takke nonydatT
HaBbIKM CAMOCTOSITENbHON PaboTbl U CNOCOBHOCTM O6LLATLCA C NPEeACTaBUTENSAMU PasNNYHbIX
KyNbTYp Y HOCUTENSIMM OPYrnX SI3bIKOB.

Mporpamma nogpasymeBaeT TONbKO AHEBHOe 0byyeHune. OguH y4ebHbIN rog NnpypaBHUBaETCA K
1600 y4ebHbIM Yacam. Kypcbl, npongeHHble paHee B PUHNAHOUN nnn y4ebHbIX 3aBefeHnsX 3a
pyb6exxom, BO3MOXHO nepesadyecTb npu ycnoBum ux aybnupoBaHusa. ObGpasoBaTenbHbIN
npouecc BKIoYaeT B cebst MHOXXECTBO pa3HOOOpa3sHbIX NPOEKTOB, rPynmnoByto paboTy, a Takke
aNeMeHTbl nHagusmugyansHoro obyyeHus. ObydeHne B YHuBepcuTeTe gABndeTca GecnnaTHbIM
KaK ons oMHCKMX CTyOQEHTOB, Tak U ANs CTYAEHTOB U3 APYrnx CTpaH.

B pamkax cneumanbHocTu «MexayHapoaHbit MapkeTUHr» CTyAeHTbl noryyarT Heobxoaumblie
3HaHWS U HaBblKM ANS BbINOSIHEHMS pasnuyHbIX 3aaaHui, Tpebytowmxes npu paboTe B ob6nacTy
MapKeTuHra u o6CnyXMBaHWs KIMEHTOB. BbINyCKHWMKM YycTpauBaloTCsa B MeXAyHapoaHble
KOMMNaHWM 1 3aHUMatoT MO3ULMK YNPaBNSIOWMX OTAENaMU MapKkeTUHra, pykoBoauTenen rpynn,
AVPEKTOPOB MO pa3paboTkam, TOProBbiX MNpeAcTaBUTENEN, PeknaMHbIX areHToB, a Takke
apyrme  pomkHoctn.  OOyyeHMe  BKNOMaeT  Kypcbl MO MapKeTMHIOBOW  pasBefke,
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cTpaTerMyeckomy nNIaHWpPOBaHWUIO, YMNPaBMEHUIO  B3aMMOOTHOLUEHUSIMM C  KIIMEHTaMW,
yNpaBreHno TOProBbiMM Mapkamu, OOLLEHUIO B MEXKYNbTYPHON cpede, S3blKoBble KypcCbl U
Apyrve npeamMeTbl, a Takke pasnuyHble NPOEKTbl, CBSI3aHHbIE C BbIOpaHHON crieumannsaumnei.

B pamkax cneumanbHocTn «MexayHapogHas Toproensa» CTyOeHTbl M3yyalT MnaHupoBaHue,
MCKYCCTBO YnNpasrneHus u Apyrme npegmeTbl, Heobxoaumble ana paboTtel B cdepe
MeXOyHapooHOW ToproBnu. BbinyCckHukM paboTaloT npeanpuHUMaTENAMKU, MeHemKepamm
pernoHanbHOro 3akKcnopTa, KoopauHaTopamMu MO JIOTUCTUKE, a Takke 3aHMMalT apyrue
AOMMKHOCTN B AaHHoM cdepe. OByyeHne BKMOYaeT KypCbl MO TEXHUKe ynpasreHnsa 6usHec-
cTpaTermsMn,  MapKeTuHry, JIOTMCTUKe, (UMHaHCMpPOBaHMIO, MpakTuke  oblieHns B
MEXKYNbTYPHOW cpefe, A3bIKOBble KYpChbl U Apyrve npeamMeTbl, a Takke pasriMyHble NpoeKThl,
CBsi3aHHble C BbIOpaHHOM crneumanm3aumnen.

3asaBneHns1 3anonHATCA B 3NIEKTPOHHOM Buae Ha cante www.admissions.fi. AGUTypueHThl,
YAOBNETBOPSIOLLNE BCEM KpUTEPUsIM 0TOOpa, ByayT npurnalleHbl Ha BCTYNUTENbHbIN 9K3aMEH.

TNMPUEMHAS KOMUCCUA
www.kyamk.fi/Applying
admissions@kyamk.fi

Kymenlaakso University of Applied Sciences
Design and Restoration
Paraatikentta 7, Kouvola, Finland

HononHutenbHasa nHopmaums

YHusepcuteT MNpuknagHbix Hayk KiomeHnaakco
Kymenlaakso University of Applied Sciences
PO Box 9, FI-48401 Kotka, Finland

Mpnémnasa Komunccus

Admissions Office

PO Box 111, FI-45101 Kouvola, Finland
admissions@kyamk.fi

Student Affairs Officer Ms Karoliina Daelemans
Tel +358 44 702 8752
E-mail: karoliina.daelemans@kyamk.fi

Student Affairs Officer Ms Saija Niskapohja
Tel +358 44 702 8256
E-mail: saija.niskapohja@kyamk.fi

www. kyamk.fi
www.admissions.fi/Applying
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MoctynneHue B YHuBepcutet MNMpuknagHbix Hayk

KiomeHnnaakco (PuHnaHANA) Kymen|aak50n

YuebHble Nporpammbl Ha aHI/IMIACKOM A3biKe, ammattikorkeakoulu
cTapTylowme oceHbio 2010 ropa* University of Applied Sciences

* MNonHas uHopmauusa npeacraeneHa Ha cante www.admissions.fi (Ha aHrMUMNCKOM si3blke)

11 auBapsa — 12 cdeBpana 2010 (oo 16:15 no mHCKOMY BpemMeHM) — nepuon Nofadn 3asiBreHunii Ha
MOCTyNneHne Ans nporpaMM, CTapTyowmx oceHbio 2010. 3asBreHns 3amnonHaTCA B 3NIeKTPOHHOM Buae
Ha canTe www.admissions.fi.

19 deBpansa 2010 (go 16:15 no UHCKOMY BPeMEHU) — KpaiHWI CPOK, A0 KOTOPOro oduumanbHble
Konun Bcex HeobxoAWMbIX AOKYMEHTOB AOSPKHbl ObiTb momyyeHbl no noute [lpuemHon Komuccmen
YHuBepcuteta. OTCKaHWPOBAHHbIE WKW BbICNAHHbIE MO hakCcy konuu He npuHumatroTcsa. Ko Bcem
BbICbI[TAEMbIM [JOKYMEHTAM HeOOXOAMMO MNpPUMOXUTb UX oduumnanbHO 3aBEpPEHHble MepeBodbl Ha
AHIMUNCKUIA NN OUHCKNIA A3BIKK.

Cnncok Heo6xoAUMbIX JOKYMEHTOB:
e ATTecTar o NofiHOM cpefHeM obpasoBaHMK
e CepTuuKaT OLUEHKN YPOBHSA 3HAHUSA aHIMMICKOro s3blka (MexayHapogHble TecTbl TOEFL, IELTC, nu6o
COOTBETCTBYIOLLME UM MO YPOBHIO)

AGBUTYpUEHT, KOTOPbIA MOJNIyYUT aTTecTaT O NMONIHOM cpefHeM o6Gpa3oBaHuUM Tonbko B uioHe 2010, Takke
MOXeT NpeTeHAOBaTb Ha NOCTynsieHne B YHUBEPCUTET Npu NpeaocTaBlieHUN cnegyrowmx AOKYMEHTOB:

e CnpaBka n3 LWKOMbl, NoATBEPXAaoWasa dakT obydeHnss B 06pa3oBaTeNbHOM YYPEXOEHWUU, C yKa3aHUeM
AaTbl Hayana oby4yeHus, npegnonaraeMon AaTthl OKOHYaHUs, a Takke noAaTeepxaarLlas dakT nonyvyeHus
norfHoro cpefgHero obpa3oBaHNsi MO €ro OKOHYaHUM

e Tabernb OLEHOK yCeBAaEMOCTU 3a NocreaHee nonyroave

K oboum gokymeHTam [OSKHbI NMpunaratbcs X ouLmanbHO 3aBepeHHbIe NepeBoabl Ha aHMMUACKUA U OUHCKNIA
A3bIkN. Takke, HeoOXOOAMMO BbICNaTb 3MEKTPOHHOE MUCbMO (Ha aHrMUACKOM MU (OMHCKOM SA3blkax) Mo afpecy
admissions@kyamk.fi ¢ npocbboi paccMOTpeTb 3asiBNiEHME B MCKIIOYMUTENBHOM MOPSiAKe, Tak Kak aTrectaTr o
cpeaHem obuwem obpasoBaHum ByaeTt nonyyeH Toneko B noHe 2010. B nucbme HEOBX0AMMO ykasaTb HOMEP 3asiBKU
Ha MOCTynNreHne, NoNy4YeHHbI Ha cante www.admissions.fi.

o 15 mapTta 2010 Bcem abuTypueHTam, yaoBneTBOPSAOLWMUM NpaBuiam npuema B YHusepcutet, byget
BbICNIAHO MWUCbMO C MpUrNaleHneM Ha BCTynuTenbHble 3k3aMeHbl. MNucbMo GydeT BbiCNaHo OObIYHON
MoYTON, HO Meped 9TWM BCe KaHAMAATbl Ha NocTynneHue OyaoyT NPOMHEOPMMPOBAHbI O MOCHINKE
npurnaweHns 3neKTPOHHbIM MUCbMOM.

ObyuyeHne no nporpamme «MexayHapoaHbii BusHec» (Degree Programme in International

Business)
lpucyxdaemasi cmeneHb — bakanasp 0enogozo admuHucmpuposaHusi (Bachelor of Business Administration)

O6y4eHne BkntovaeT 210 kpeamToB no cucteme ECTS (EBponelickas Cuctema MNepesoga n Hakonnenus Kpegutos)
1 nmeeT npogoskuTensHocTb 3,5 roga. ObyyeHne HaumHaeTcst oceHbto 2010 roga ¢ 40 BakaHTHbIMKM MeCTamMm.

BeTynutenbHble ak3aMeHbl GyayT nposoautbes B anpene 2010 s Caxkr-MeTtepbypre, a Takke B r. Koysona,
duHnaHama. PesynbTathl OyayT o6bseneHsl 4o 20 uons 2010.

O6y4yeHune no nporpamme «AusanH» (Degree Programme in Design)
lpucyxdaemasi cmeneHb — 6akanasp Kynbsmypsi (Bachelor of Culture and Arts)

O6y4eHne BkntovaeT 240 kpeamToB no cucteme ECTS (EBponelickas Cuctema MNepesoga n HakonneHus KpegutoBs)
W NMeeT NPOAOIKUTENBHOCTL 4 roga. OByyeHue HaunHaeTcs oceHbto 2010 roga ¢ 18 BakaHTHLIMU MeCTaMu.

BcTynutenbHble ak3ameHbl GyayT nposoantbea 13-14 anpens 2010 s r. Koysona, GuHnsaHaus. Pesynbtatel 6yayT
obbsaBneHsbl go 20 uonga 2010.

Kymenlaakso University of Applied Sciences
Admissions Office Student Affairs Officer Ms Karoliina Daelemans
PO Box 111, FI-45101 Kouvola, Finland Tel +358 44 702 8752, karoliina.daelemans@kyamk.fi
admissions@kyamk.fi

Student Affairs Officer Ms Saija Niskapohja
www.kyamk.fi/Applying Tel +358 44 702 8256, saija.niskapohja@kyamk.fi
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KyUAS international programmes presentation in Russian

@ Kymenlaakson
ammattikorkeakaulu

University of Apphed Soiences

YumnepowmeT Nprcnagisx Hays KosscHaamsion

Mporpamma «MexayHapoaHbid BuaHec»
[Degree Programme in Intermational Busness)

r. Koynoma, Gwnaanams

c!jtwwmmn (_‘xjt;mlumm
PernoH KromeHnaakco ObpazoBaTenbHan cHcTEMa B @MHARHAMM

+ Tnouas: 5 588 ke’ {1 7% seal noowans OuHnmHsm)
= Hacenesme: 182 754 uen,

= Uesmp - r. Koysona

FE AT AR R R TR

FHHRAE T AT
MiprHuman=es Hayd

[
PGP cd 31 K1 e G- To KR B
A O D

maagnd smag
.%

Doz iz

Yuupepcuter MNpuknaguelx Hayk Kriomennaakco

Mymenlaakson ammattikorkeakoulu DanynbTeTh

) . a = Texmmueckwe Hayim, Nechoe Xo3ahcreo W TpaHcnopr

= DENICTH CICUMANMIGUMW — NOTHCTHIE, HENIYHIponHE Buames, : " KmTypa
A PABEIEPAHEHHE = CouwantHas MNoMoik ¥ 30pasooxpaneHke

= HaxopuTon B cobCTBEHHOCTM ropofos Koma, KoyBona W MWrma
= Mepconan — 400 yen,
= KonugecToo crygesTos — 4300 uen,

- bakanaspuar: 22 NporpaHMbL, 2 W3 HOTOPLX MNONHOCTERG Ha
BHFAMACKOM S3tKe — = MexayHapogHaA buanecs W «lusadn=

= MarwcTpatypa: 4 NporpaMmMid, O M1 KOTOPRNE NOANOCTH0 Ha
AHTNHHCKOM AILKE - «MexnyHapooHei buanec MesagaeenTs
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r;zj:,mmm @r‘mmm
Kamnyc chbakynoTeTa Kamnyc chakynbeTeTa
MemayHapogHoro Buaveca W KynbTypbi MesmayHapoaHoro Buaveca w KynbTypbl

r;zjwlmtw @ﬁmlmhm

Kamnye chbakyneTeTa

MemayHapoanoro Guaneca u KynbTypsi MporpaMMbl HAa AHMMUACKOM A 3blKe

= MNporpaMma =MesgyHapogHofR baamecs
{Basananpuar, gannom BEA)

= MNporpaMsa = MexyHapogHeA brares MetsnsHeHTs
{marvcTpaTypa, awnnos MABA)

= MporpamMma «[lusafHs
{ basananpuar)

Czj:;m_cnmm @Wmm

HauMoHaNbLHOCTH CTYAEHTOR NPOrpamMMbl

MporpamMa «MexagyHapogHbiH BHaHec» «MemayHapoaHsifi BHIHec»

= DHHNAHGMA = finoxwa = lMepHaHuA
+ MNpenofssstike NONHOCTEID HA BHINWAGKHOM A3te ¢ 1996 roga
= Pocowa = Hurepwa = QA
= MpogonsvmenmHocTs oiyaerss - 3,5 rogs (210 kpegeron ECTS) « KHrodl - Bonrepsa | T p—
= Mo owoHYaHMK 0BYUEHHA = HERLYHAPOLHLEE SUIIOM = BbaTHaM = ABCTRAMWA = YaleuMcraH

AENOBOTD BAMMHRCTRMpoRaHMA {BEA) = [asian = lana - Banrnane
W oA aunnos Tradenomi - Benuwobpwranan - Kopen

= Henman = Huxaparya

150 CTyQesTon Nporpassh,
& THONE CTYOEHTE No obMery M3 pAONHYHLE eBpoNedcKHE CTRaH




() Himenlaskson

CoTpygHHMYECTEO C 3apyBeMHbIMA
NapTHEPCKHMH YHHBEPCHTETAMM

= ABCONKBTHO MHTEpHALMOHARLHAR aTMocthepa ofyueHwa
= Mapmeepe no obeeny Gones yes o 100 crpanax

= Dwono 70 crypedTos no obMedy kamnsd ron, a Taoke
BOGMONHOCTE YUMTECA Mo oBMEHY AR CTYREHTOE
[Pporpasi SOCRATES JERASMUS, LECHARDSD,

= BOIMOMHOCTE NPOXOAWTE NPAsTHKY B niobol cTpade Mupa

« MpenogasaTend W PRAIWEHLE CTRaH

= Nesups NpEriEucHE NPeNoasaTened e apyrax
YHHBEPOMTETINS 30 [y s

e

Kamnye chakyneTeTa
MewayHapoaHoro Euaneca w KyneTyphl

TecHoe COTPYAHWYECTED C KOMMAHMAMM

« B paMiax yueHO MpOrpaMmMnl BES CTYASHTE BN AT
IPOECTE MO SEKETY PEAMbHBIE KHITSHAR

= HecKoONLKD NPOEKTOR Ha NPoTAEHWE obyuemn
« MipiMepsl NpoekTOR:

= Mo AT
= ¥ " ing el
=« PaapaboTes i CTPATGNEE AR SOHPaHE

VHHBAR T
. First o MorthSauth
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@ﬁwﬂlﬂhm

napersd dwra

Kamnyc hakynbTeTa
MesmayHapogHoro Buaveca w KynbTypbl

@wmm

MogynbHaa cMcTeMa obyueHns
[na nprsecpe elpannsalen <Mesaysapogin i MapreTmir}

Madeiks: Orlnitaliod bo Busirdss 17 o
adetke: Customer-orented Business 18 o

|

3 MECALUEB NPAaKTHKA

= 2 Mecaus — obwas npasmika (basic traning)
= 3 MecALS — CWEHANMIMpORaHHaR npakTuea (specialisation training)

TPEKTHEA ABET ETYASHTEH BOIHOMHOCTE MPHHSHNTE THAHME 1
MBI, MO B Y HHBEPORTETE ANA PEUISHNS PN
BARAY, NOMOrBET ONPEEENMTLER ¢ MecTom Byapnued pebom, & Taowe
YCTAHOBHTE NGREIMNLIE KONTIKTE.

MpaKTHICY MOMHG NPORTA Kok 15 SUHNaHLHN, TaK W o mobod qpyrod
CTRaME,
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Eymenlaakson Eymenlaakson
AT e AT ke
MecTa NPpoXOXNCEHNA NPAKTHKH CTY [[EHTAMM NPOrPaMsb TeMid HNAOMHIY PpaboT CTYQeHTOR NPOrPaMMb
# MEst Y HAPOHBIM BHIHGC # M YHAPOHDIN BHIHGCH
= ACCACTENT MO MAPHUETHHCY B EHEACO0A HEYKOANMCLNoUSEH KOMIEIHHA ) m{fﬁrhi A namion AT ST
= AOCHCTEHT M MMHOETHHNY B CANGHE KRPICOTH W 3000onesA = Opesina TP TS MOCHCTEHTER N0 SCropmy (Visls Inbermationalh
- AGMSHMCTDATOD GTERR = KyNbTY M QEUTEHE B COLRSHHE TOROa0E Rapok [ Pukitydkai Oy)

- Bogeee Geanecs B OSwaameiemnEs ADAGO0aE THHpaTaE

= Cramap B MorWCTHEECKoR KOMnaHRE

« Cramep B Gasoe
= Bdrogmed OT Y LT A CETIH 0L T
= Cramep | OTASME YIRSACHAR TRFAGHAWME ROy Pcasmn Tosapon (Tradeka Cry)
o HUneH ECHANEH DO YIPARNGHHIG CTHHEMHMANN © NOCTMIEESaMNE -+ Tipeh & srfl CAYROR POCCnM P TRETITMpOnD TORMHIOE k3
DHATEHARE B Poooas
+ Patiora no nps W o A T = HOTESEA Ve A Sy T FIHTAHMEE W TR RO [FTHLM S0y W Ti [T W
S — TREMCTRTEIEH B ESQIN, KT 1 POCCHN
- ny PErwaHa st Inevoral Ha sy AR
m!m'ﬁlwl:gu

@WLuhm @WLUM
aTrthorr oy ooy
Mecrynnenwe Mo oxonvaskmK obyyEHMA NO NPONPaMSe

A yuebiibie NPOrpaMMLl K SHCANNCO0M B3hKE,

CTapTY wto 2010 roga « MowyHapOoHH BHIHGCH , CTYAOHT [OMKeH YHeTh

+ 11 mmmaps = 12 (enpans 2010
A - pmu:mmun:mmmmmﬁnaHec-npoqmu
i m'm".”"iﬂ HX BNMEHAE JPYT W pyra

- 19 enpans 2010 = AHSNHIMPOBITE BIMAHHE CREEEH B GHEHEC-DNEepa s
- EEASAHME COK ANA OTCRRNM SOKYHEHTOR
i = MEMOHETPHPOBATE MEELNPHHAMATENLCKMHA NOLX0

= WEATYTHBHTY, Fl MIESNIME HB [ STTECTET, TIRCKS MOMYT ADETEHACEIT. K1 = GHOIMIMPOIEITE PEHTARENRHOCTE NPOMIBOLCTID M BHNEHCOBHE
POCTYTUMEH

PHICKH N5 KOHITEHAN
- 15 maprTs 2010

B SRS I T a + HCTIONBIOBATE CHOTEMLE MNAHHPOBIHWA PECYPCON

= w—pT0A0 + MPOBOJAMTE HAYUHO-MEENBROBATANLCKWE pabOTH
. BCTYTIMTENBHRES BOSMEHR B T -Terepliypre B SHHAEHIHE

= 20 Wsnnm

- EPSAHMA COK AN OO RSEEHA DERYISTATON MOLAHEH

@Wmmw @Wmmw

Mo oxonvasivK o6yYEHEA MO NPOrNPaMee

phr# . G GHIHOCH, CTYOHT NoTmKeH Kapoepuw B cchepe memgyHapogHoro GnaHeca

= Dbl DEBEAOMISHHBM O COBPEMEHHBIN TEHLEHLMAK Ha = Meregmep no normcTHee = Mopegmep oTARRS 3aKYTIOR
MEE Y HOPOMGD PN W YT SHRANMIWPOBETE WX & TOUKH
= ACCHCTEHT MG MIRETHHTY = FochsHaTop (o RorHcTHEE
FPeHMA peHTaliansHOCTH
- Topromwai npencTasKrene - Mahipen 1o obEmymHBaHAG
= CONEHCTBOBITE PAIBHTHIY, BOTUIGLIEHHID H OUEHKE OMEPaLmMi - KT
CTpATENHA MexyHAPOAHOD GHareca = COEHENHCT N0 HCCRICRAHNG
M i A = ACCHCTENT MY YTIRKEISHEHAK
= pabOTaTE B HEMEYHAPOQHED MOMEHIAK, NOKAShELT . P A . nepooHancH
BOCTIPHMMYMBOCTE K APYTHM KYNLTYRaM W TONSRaHTHOCT . DasaayssnR CTRRROM BT
= MERIeep NO MM THHNY
< OUEHMBATE IHAUEHHE OOLIEHKA W HHEGOPMALIMK, W AKTHBHO - ZmonesTop
YWETAHABNMBATL KOHTENTE € BHYT Tl = TP AT
MRIPTHEPMH HAWGHANBHOND W MESLpoAHorD Gusnec- . Megep NpOEKTSOA EyTne
Ry WEHAR



Appendix 7/5

() Himenlaskson

Oobpo nomanoBaTh
MIYUaTL MEXAYHApPOAHLIA BH3IHeC
8 Yuueepcurere NMpuwnagiwx Hayk Kromennaawxco!
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Timetable of the action research in Vologda in 2010

Week 2 (11 January — 17 January)
e Visits and agreements with the Vologda Multifrofile Lyceum, School #1,

Gymnasium #2, Lyceum #32, School #8, School #12, School #26, School #33,
School #28, School #30, School #24 and Language School

e 2 presentations in the Vologda Multiprofile Lyceum

e 2 consultations in the office

Week 3 (18 January — 24 January)

e Visits and agreements with School #11, School#22, School #15, LingvoLand and
English language school

e Presentations in Lyceum #32, School #8 and School #26

e 3 consultations in the office

Week 4 (25 January — 31 January)
e Visits and agreements with School #5 and School#17
e Presentation in Gymnasium #2, 2 presentations in School #1
e Presentation in the city library

e 3 consultations in the office

Week 5 (1 February — 7 February)
e Visits and agreements with School #20 and School#16

e Consultations in the office

e Leaving promotional brochures in Russian language in the regional library

Week 6 (8 February — 14 February)

e Presentation in the Vologda Multiprofile Lyceum for 9th grade students
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Contact information of visited educational institutions in Vologda

Selected secondary schools where the presentations were held:

e School #1
Address: 160035, Vologda, Zosimovskaya 1
Contact person: Ms Marianna Vladimirovna Alexina
Tel: +7(8172)722013, +7(8172)722014

E-mail: schooll@vologda.edu.ru

¢ Vologda Multiprofile Lyceum
Address: 160035, Vologda, Proletarskaya 18
Contact person: Ms Irina Vladimirovha Konovalova
Tel: +7(8172)760516, +7(8172)727496
Mob: +79212321377

E-mail: irinavologda@yandex.ru

e Gymnasium #2
Address: 160011, Vologda, Pervomayskaya 30
Contact person: Ms Anna Leonidovna Yagnenkova
Tel: +7(8172)751117, +7(8172)752000
E-mail: school2@vologda.edu.ru

e Lyceum #32
Address: 160031, Vologda, Kirova 35
Contact person: Ms Lyudmila Alekseevna Tsvekova
Tel: +7(8172)211233, +7(8172)724332
E-mail: school32@vologda.edu.ru

e School #8
Address: 160001, Vologda, Mira 56
Contact person: Ms Natalia Vadimovna
Tel: +7(8172)215167
Mob: +79217153749

E-mail: school8@vologda.edu.ru
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e School #26
Address: 160028, Vologda, 1 Mikrorayon GPZ 23, 2B

Contact person: Ms Natalia Borisovna Sautina
Tel: +7(8172)532620, +7(8172)532610
Mob: +79114427512

E-mail: school26@vologda.edu.ru

Other secondary schools visited:

e School #5
Address: 160011, Vologda, Pirogova 26
Contact person: Ms Olga Vladimirovna Shchukina
Tel: +7(8172)755113
Mob: +79212308960

E-mail: school5@vologda.edu.ru

e School #11
Address: 160019, Vologda, Chernyshevskogo 41

Contact person: Ms Elena Viktorovna Stepanova
Tel: +7(8172)543862
Mob: +79210676128

E-mail: schoolll@vologda.edu.ru

e School #12

Address: 160029, Vologda, Severnaya 6A
Tel: +7(8172)274412

E-mail: schooll2@vologda.edu.ru

e School #15

Address: 160014, Vologda, Gorkogo 107
Tel: +7(8172)242570

E-mail: schooll5@vologda.edu.ru
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School #16
Address: 160017, Vologda, Vozrozhdeniya 1
Tel: +7(8172)714859, +7(8172)715565
E-mail: schooll6@vologda.edu.ru

School #17
Address: 160029, Vologda, Gorkogo 115
Tel: +7(8172)272378

E-mail: schooll7@vologda.edu.ru

School #20
Address: 160035, Vologda, Prospect Pobedy 50
Tel: +7(8172)720748
E-mail: school20@vologda.edu.ru

School #22
Address: 160028, Vologda, 1 Mikrorayon GPZ 23, 17
Tel: +7(8172)536910
E-mail: school22@vologda.edu.ru

School #24
Address: 160002, Vologda, Gagarina 40
Tel: +7(8172)530033, +7(8172)530181

E-mail: school24@vologda.edu.ru

School #28
Address: 160002, Vologda, Tendryakova 46
Tel: +7(8172)530082
E-mail: school28@vologda.edu.ru

School #30
Address: 160034, Vologda, Kostromskaya 6
Tel: +7(8172)530281
E-mail: school30@vologda.edu.ru
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e School #33
Address: 160034, Vologda, Okruzhnoe shosse 23A
Tel: +7(8172)536924
E-mail: school33@vologda.edu.ru

Langquage schools visited:

e Language school
Address: 160001, Vologda, Mira 56
Contact person: Ms Larisa Evgen’evna
Tel: +7(8172)721759

E-mail: elfschool@vcom.ru

e LingvoLand
Address: 160000, Vologda, Gercena 56
Contact person: Ms Marina Vladimirovna
Tel: +7(8172)503051
Web: http://vologda.lingvoland.ru

e English language school
Address: 160035, Vologda, Lenina 17
Tel: +7(8172)724109
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Kymenlaakson Kymenlaakson ammattikorkeakoulu

ammattikorkeakoulu (Kymenlaakso University of Applied Sciences)
University of Applied Sciences

r. Koysona, ®uHnaHams

YHuBepcuret lNpuknagHbix Hayk KitomeHnaakco

OcHoBHble dakTbl 06 YHMBEpPCUTETE:

Pacnonoxenune — ropog Koyesona (tor duHnangumn, 100km oT rpaHunubl ¢ Poccuen)
KpynHeliwee B pernoHe BbiclLee y4ebOHOe 3aBeaeHne

Mpepnaraemble MeXAyHapoaHble nporpammbl o6yyeHns CTYOEHTOB -
«Mex0yHapoOHbIli  BusHec»  (MexpgyHapogHasa  cteneHb bakanaBp  BusHec
AOMVHUCTPUPOBaAHNA) CO  cneuunanu3aumsamm  MexagyHapogHbell  MapkeTuHr  u
MexayHapogHaa Toproens, u «JusalH» (MexgyHapogHaa cTeneHb bakanaep

KynbTypbl)

Bce 0b6y4deHne npoxoguT Ha aHrMUUCKOM A3blKe

Cpok obyyeHuns — 3,5-4 roga

Konwnuectso ctygeHToB — 4300 4en, nepcoHan — 400 4ven.

Boiciee o6pasoBaH|/|e, nony4yeHHoe B OUHNAHANKN, BBICOKO LIEHUTCS, a Auniom

KOTUPYeTCA BO BCEX CTpaHax (B TOM yucne un B Poccun)

MpakTnyeckn opmeHTMpoBaHHOEe 0by4veHne, BKoYatoLwee B cebs MHOXECTBO pearbHbIX

MPOEKTOB MO 3aKa3sy CYLLECTBYIOLWNX KOMMaHWI, a Takke 00a3aTerNbHY0 NPakTuKy

Bonee nogpobHas wHdopmauma B cetm WHTepHeT Ha cante www.kyamk.fi

(aHrmumnckun, prUHCKMN)
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Contact information of higher level educational institutions in Vologda with which
KyUAS may cooperate in the future

Vologda Business Institute
Address: 160014, Vologda, Gor’kogo 87
Contact person: Ms Elena Ivanovna Panchuk
Tel: +7(8172)545007, +7(8172)502727

E-mail: rectorat@vib.edu.ru

Vologda State Technical University
Address: 160035, Vologda, Lenina 15

Contact person: Ms Elena Vadimovna Rychkova, International Office
Tel: +7(8172)769646

E-mail: rychkova@vstu.edu.ru, e-v-r@mail.ru

Vologda State Pedagogical University
Address: 160035, Vologda, S.Orlova 6

Contact person: Ms Lilia Anatol’evna Berseneva, International Office
Tel: +7(8172)722550

E-mail: oms-vologda@rambler.ru



Appendix 12

MoctynneHue B YHuBepcutet MNMpuknagHbix Hayk

KiomeHnnaakco (PuHnaHANA) Kymen|aak50n

YuebHble Nporpammbl Ha aHI/IMIACKOM A3biKe, ammattikorkeakoulu
crapTylowme oceHbio 2011 roga* University of Applied Sciences

* MNonHas uHopmauusa npeacraeneHa Ha cante www.admissions.fi (Ha aHrMUMNCKOM si3blke)

3 auBapa — 15 c¢eBpana 2011 (ao 16:15 no gmHCKOMY BpeMEHW) — Nepuog nogayn sassneHuin Ha
NocTynneHne ansi nporpamMmmM, ctaptyowmux oceHbto 2011. 3asBneHns 3anonHSTCA B ANIEKTPOHHOM BUAE
Ha canTe www.admissions.fi.

25 c¢peBpansa 2011 (oo 16:15 no doMHCKOMY BpeMeHW) — KpalHWUA CPOK, 4O KOTOPOro oduumanbHble
Konun Bcex HeobxoAWMbIX AOKYMEHTOB AOSPKHbl ObiTb momyyeHbl no noute [lpuemHon Komuccmen
YHuBepcuteta. OTCKaHMpPOBaHHbIE WNW BbICNaHHble MO akcy Konuu He npuHumarotTcd. Ko Bcem
BbICbI[TAEMbIM [JOKYMEHTaM HeOoOXOAMMO MpUIOXUTb MX oduUManbHO 3aBEpPEHHble MNepeBodbl Ha
AHIMUNCKUIA NN OUHCKNIA A3BIKK.

Cnncok Heo6xoAUMbIX JOKYMEHTOB:
e ATTecTar o NofiHOM cpefHeM obpasoBaHMK
e CepTuuKaT OLUEHKN YPOBHSA 3HAHUSA aHIMMICKOro s3blka (MexayHapogHble TecTbl TOEFL, IELTC, nu6o
COOTBETCTBYIOLLME UM MO YPOBHIO)

AGUTYpUEHT, KOTOPbIA MOJIyYUT aTTecTaT O NMONMHOM cpefgHeM o6Gpa3oBaHuUM Tonbko B uioHe 2011, Takke
MOXeT NpeTeHAOBaTb Ha NOCTynsieHue B YHMBEPCUTET NpU NpeafocTaBlieHUn cnegyrowmx AOKYMEHTOB:

e CnpaBka n3 LWKOMbl, NoATBEPXAaoWasa dakT obydeHnss B 06pa3oBaTeNbHOM YYPEXOEHWUU, C yKa3aHUeM
AaTbl Hayana oby4yeHus, npegnonaraeMon AaTtbhl OKOHYaHWs, a Takke noAaTeepxaarlas dakT nonyvyeHns
nonHoro cpeaHero obpa3oBaHUsi NO ero OKOHYaHUK

e Tabernb OLEHOK yCeBAaEMOCTU 3a NocreaHee nonyroave

K oboum gokymeHTam [OSKHbI NpunaratbCs X ouumanbHO 3aBepPeHHbIE NEPEBOAbl HA aHTMUNCKUIA N (PUHCKUI
A3bIKN. Takke, HeoOXOAMMO BbICNaTb 3MEKTPOHHOE MUCbMO (Ha aHIMUACKOM MM (OUHCKOM $A3blkax) Mo agpecy
admissions@kyamk.fi ¢ npocbboi paccMOTpeTb 3asiBNiEHME B MCKIIOYMUTENBHOM MOPSiAKe, Tak Kak aTrectaTr o
cpeaHem obuem obpasoBaHum ByaeTt nonyyeH Tonbko B uioHe 2011. B nncbMe Heob6xoaumo ykasaTb HOMEpP 3asiBKU
Ha MOCTynNreHne, NoNy4YeHHbI Ha cante www.admissions.fi.

Bcem a6I/ITypVIeHTaM, yOOBNETBOPAKOLLMM NpaBunnam npnema B yHI/IBepCI/ITeT, 6y,c|,eT BbICJ1TaHO NMNCbMO C
npurnawieHmemM Ha BCTynutesibHble 3K3aMeHbl. Mucbmo 6yp,eT BbiCNaHO 0BObI4HOWM NOYTON, HO nepeg aTum
BCe KaHOMOaTbl Ha nocTtyniieHune 6y,D,yT I'IpOVIHCbOpMVIpOBaHbI O MNOcCblJIKe npurnaweHna 3NneKTPpoHHbIM
NMMCbMOM.

ObyuyeHne no nporpamme «MexayHapoaHbii BusHec» (Degree Programme in International

Business)
lpucyxdaemasi cmeneHb — bakanasp 0enogozo admuHucmpuposaHusi (Bachelor of Business Administration)

O6y4eHne BkntovaeT 210 kpeamToB no cucteme ECTS (EBponelickas Cuctema MNepesoga n Hakonnenus Kpegutos)
1 nmeeT npogormkmnTensHocTb 3,5 roga. Oby4veHne HaumHaeTcs oceHbio 2011 roaa ¢ 40 BakaHTHLIMU MECTaMW.

BeTynutenbHble ak3aMeHbl GyayT nposoautbes B anpene 2011 s Cankr-MNeTtepbypre, a Takke B r. Koysona,
duHnaHansa. PesynbTatbl OyayT o6bsiBneHsl 4o uons 2011.

O6y4yeHune no nporpamme «AusanH» (Degree Programme in Design)
lpucyxdaemasi cmeneHb — 6akanasp Kynbsmypsi (Bachelor of Culture and Arts)

O6y4eHne BkntovaeT 240 kpeamToB no cucteme ECTS (EBponelickas Cuctema MNepesoga n HakonneHus KpegutoBs)
W UMeeT NPOAOIKUTENBHOCTL 4 roga. OByyeHne HaunHaeTcst oceHbto 2011 roga ¢ 18 BakaHTHbIMUM MECTaMMU.

BcTynutenbHble ak3ameHbl GyayT nposoautecs B anpene 2011 s r. Koysona, ®uHnaHous. Pesynbtatel OyayT
obbsaBneHbl go nonsa 2011.

Kymenlaakso University of Applied Sciences
Admissions Office Student Affairs Officer Ms Karoliina Daelemans
PO Box 111, FI-45101 Kouvola, Finland Tel +358 44 702 8752, karoliina.daelemans@kyamk.fi
admissions@kyamk.fi

Student Affairs Officer Ms Saija Niskapohja
www.kyamk.fi/Applying Tel +358 44 702 8256, saija.niskapohja@kyamk.fi
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Necessary contacts for actions in Vologda in 2011

Secondary schools:

e School#1
Address: 160035, Vologda, Zosimovskaya 1
Contact person: Ms Marianna Vladimirovna Alexina
Tel: +7(8172)722013, +7(8172)722014

E-mail: schooll@vologda.edu.ru

¢ Vologda Multiprofile Lyceum
Address: 160035, Vologda, Proletarskaya 18
Contact person: Ms Irina Vladimirovha Konovalova
Tel: +7(8172)760516, +7(8172)727496. Mob: +79212321377

E-mail: irinavologda@yandex.ru, vml.vologda@mail.ru

e Gymnasium #2
Address: 160011, Vologda, Pervomayskaya 30
Contact person: Ms Anna Leonidovna Yagnenkova
Tel: +7(8172)751117, +7(8172)752000
E-mail: school2@vologda.edu.ru

Selected libraries:

e City Library
Address: 160026, Vologda, Pankratova 75
Contact person: Ms Svetlana Nikolaevna Terent'eva
Tel: +7(8172)511609, +7(8172)532869
E-mail: cbs_vologda@mail.ru

e Central Regional Library
Address: 160035, Vologda, M.I.Ul'vanovoj 7
Contact person: Ms Tat’yana Germanova Kerbut
Tel: +7(8172)769533, +7(8172)211769

E-mail: adm@booksite.ru



