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Abstract

The ongoing process of globalization is significantly altering the dynamics of international trade.
There is a potential for increasing trade between Finland and Pakistan. In the year 2020, Pakistan's
total export value to European Union was 5.5 billion euros, and the proportion of those exports
that went to Finland was a meagre 0.43% (Pakistan Business Council, 2021). The potential increase
in Pakistani exports to Finland may be attributed to two main factors. Firstly, Pakistan's low
production costs and huge population offer a competitive advantage in terms of manufacturing
and supply. Secondly, Finland's high level of technological innovation and one of the highest GDP
per capita create a favorable market for Pakistani exports. This is an attempt to examine a range
of elements that impact market entry and expansion methods, including cultural disparities, trade
regulations, and consumer inclinations. The main purpose is to offer a path for Pakistani
organizations aiming to build a presence in the Finnish market by doing a thorough market
analysis and providing strategic insights. Pakistan has signed trade agreements with many
countries and international organisations.

Pakistan is a member of the World Trade Organisation in addition to being a member of the China-
Pakistan Free Trade Agreement and the South Asian Free Trade Area. Rice, citrus, mangoes,
furniture, cotton fibre, cement, tiles, marble, textiles, apparel, leather goods, veterinary surgical
supplies, sports goods, silverware, surgical instruments, equipment, software, carpets, rugs, ice
cream, livestock meat, chicken, powdered milk, wheat, seafood, vegetables, processed foods,
defence equipment, salt and onyx are the main exports of Pakistan. Additionally, Pakistan
produces cement and exports it to a number of Middle Eastern and Asian countries.

On the other hand, Finland exhibits a robust and stable economic condition, characterized by a
government that prioritizes the elimination of trade obstacles and the reinforcement of the
multilateral trading system. Finland, as a Member State of the European Union, presents an
advantageous opportunity for ambitious exporters seeking access to the broader European
markets due to its comparatively modest size. The regulations and practices of Finland and the
European Union exhibit a significant degree of harmonization. Finland possesses a highly
industrialized economy that predominantly operates under a free-market system, exhibiting one
of the highest levels of per capita gross domestic product (GDP) in the European region. Finland's
geographical positioning in the northern region necessitates a significant reliance on the
importation and exportation of many commodities.
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1 Introduction

1.1 Economy of Pakistan

Pakistan's economy has developed into a semi-industrialized structure since gaining independence
in 1947, mostly depending on food production, agriculture, and textiles. Nonetheless, entering the
technology sector has recently gained greater attention. Pakistan's GDP has been increasing
steadily since 2012, showing that the country's economy is expanding. Pakistan has signed
bilateral and multilateral trade treaties with a number of foreign countries and international
organizations. Pakistan has signed the China-Pakistan Free Trade Agreement, is a member of the
South Asian Free Trade Area, and is a member of the World Trade Organization (Manan, 2021).
Pakistan is a South Asian country bordered to the north by China, to the west by Afghanistan and
Iran, and to the east by India. Furthermore, the Arabian Sea borders it to the south. In aggregate,
these nations collectively represent 28.5% of global commerce and 22% of global gross domestic
product (GDP). Pakistan has implemented many reforms and policy actions in order to tackle
structural challenges, enhance internal competitiveness, promote industrialization, and establish a
more robust export foundation. Simultaneously, there has been a significant emphasis on the
implementation of social protection measures and the generation of employment opportunities in
order to cater to and capitalize on Pakistan's substantial and youthful demographic. In the fiscal
year 2020/21, Pakistan witnessed a notable increase in the value of its goods exports, amounting
to USD 25.3 billion. Additionally, the country's services exports were valued at USD 5.9 billion
during the same year. Approximately 61% of Pakistan's goods exports comprise garments and

textiles, with agricultural products accounting for an additional 19% (WTO, 2022).
1.2 Economy of Finland

Since joining the European Union in 1995, Finland's economy has changed from being mostly
centered on forestry and agriculture to becoming a major center for technology and design with a
global impact. The nation demonstrates a significant level of integration within the global
economy, as evidenced by the fact that international trade contributes to around one-third of its
Gross Domestic Product (GDP). The business influence of Finland significantly surpasses its
relatively small population of 5.5 million. Based on the initial data obtained, it is observed that in
the year 2021, Finland's gross domestic product (GDP) amounted to $271 billion, accompanied by
a nominal per capita GDP of $48,871. It is worth noting that Finland's per capita GDP surpasses

that of both Canada and the United Kingdom. Finland consistently attains exceptional rankings in



global assessments pertaining to education, quality of life, competitiveness, and transparency.
Finland and Russia has a shared border spanning a distance of approximately 833 miles,
accompanied by a multifaceted historical relationship. Following the incursion of Russia into
Ukraine, numerous Finnish enterprises have reassessed their position about engaging in business

activities with Russia (U.S. Department of Commerce, 2023).

1.3 Motivation for the study

The European Union (EU) has increased its assistance for Pakistan's admission into the
international economy and is trying to encourage long-term economic growth by providing trade
benefits under the Generalized System of Preferences Plus (GSP+). With the Generalized System of
Preferences Plus (GSP+) in place, Pakistan's exports, which account for more than 76% of total
exports, can now enter the European Union (EU) duty-free, including textiles and apparel. This
amount accounts for over 20% of Pakistan's total exports to the global market. The European
Union (EU) is Pakistan's second-largest commercial partner, accounting for 14.3% of overall trade
in 2020. Furthermore, the European Union (EU) receives 28% of Pakistan's total exports. In terms
of goods, Pakistan ranked 42nd among European Union trading partners in 2020, accounting for
around 0.3% of total EU trade volume. Textiles and clothing account for the majority of Pakistan's
exports to the European Union (EU); in 2020, these commodities accounted for 75.2% of all
Pakistani exports to the EU. In 2020, industrial and transportation equipment accounted for 33.5
percent of Pakistan's imports from the European Union (EU). Furthermore, in the same year,
chemicals accounted for 22.2% of Pakistan's EU imports. Between 2010 and 2020, the European
Union's imports from Pakistan than doubled, rising from €3,072 million to €5,537 million. The rate
of import growth from Pakistan has experienced notable acceleration following the granting of
GSP+ status, reaching a total of €5,515 million in 2014 (European Commission, 2023). These
statistics generally motivate me to explore opportunities that Finnish market offers to Pakistani

products. In the longer run, Finland may also act as a gateway to other economies of the EU.

This study on Pakistan's exports to Finland can provide valuable insights into market opportunities,
challenges, and strategies. Such research can assist businesses in making informed decisions and
optimizing their export efforts to Finland. Companies often look for new markets to expand their
business. A study can be motivated by the need to analyze the Finnish market's potential for
Pakistani goods and services. This includes assessing market size, growth trends, and demand for

specific products. On a personal level, my experience with national procurement is something that



| would like to push into the realm of international commerce and procurement. Because of this, |
decided to major in international business, and | hope that one day | may explore the potential for

Pakistani goods to be sold in the Finnish market.

1.4 Research objective and questions

The possibility for exporting Pakistani commodities to Finland is of considerable importance for
both nations. Pakistan possesses a wide array of commodities, encompassing textiles, leather
goods, agricultural produce, and handicrafts. By implementing an appropriate market entry plan
and ensuring compliance with Finnish quality and regulatory standards, Pakistani enterprises have
the potential to access Finland's thriving consumer market. Moreover, in light of the growing need
for sustainable and environmentally friendly products among global consumers, Pakistan
possesses the capacity to offer environmentally responsible goods, which can serve as a significant
competitive advantage. In general, the examination and augmentation of export prospects from
Pakistan to Finland have the potential to enhance bilateral economic relationships and facilitate

the exploration of novel pathways for trade and collaboration.
In this backdrop, the research questions are enlisted below:
a) What is the current trade from Pakistan to Finland made of?

b) What are the specific product categories within the Pakistani export portfolio that
demonstrate the highest market potential in the Finnish market, and what factors contribute

to this potential?

c) What are the key challenges and opportunities Pakistani businesses face when entering the

Finnish market, and how do these factors influence their market entry strategies?

1.5 Thesis structure

In Chapter 2, the author summarizes an overview of the available knowledge of the topic
combining data from academic and business sources. This also includes growing interest in
international trade and partnerships and a synopsis of Pakistani products and the Finnish market.
Then in Chapter 3, includes principles of research approach and method with justifications.
Chapter 4 articulates identifying Pakistani products that are being exported to the EU and have the

export potential to Finland. This will entail quality, uniqueness, and competitive advantage of



these products. Chapter 4 summarizes the key findings from the market assessment, reiterates
the potential business opportunities for Pakistani products in Finland and encourages further
exploration and action in pursuing these opportunities. Finally in Chapter 5, the author provides
actionable recommendations for Pakistani businesses and policymakers, suggests steps to harness
the market potential identified in the assessment and conclude with a call to action for

stakeholders to collaborate and unlock these opportunities.

2 Literature

2.1 International trade

In the current globe, the many national economies are connected with each other. It is difficult to
locate an example of a closed economy these days. The global economy is getting more accessible.
However, each country's level of openness varies. As a result, no nation in the modern world is
totally self-sufficient. When a country is considered self-sufficient, it means that a significant
portion of its overall production is produced within its borders. Every nation has a different level
of self-sufficiency, though. Specialization on a regional and global scale is equally important.
Undeveloped nations are concerned about their standing in international trade since it is essential

to their economic development.

2.1.1. Need and significance of international trade

Since different nations have varying capacities and specializations in manufacturing different
things, there is always ample demand. To compensate for what they do not produce, they must
trade with other nations. International trade is therefore essential for all nations on the planet.
The allocation of economic resources among nations is another topic covered by international
commerce. Under the theory of free trade, this kind of allocation takes place in international
marketplaces where the best products are produced and sold in a competitive market and
everyone benefits from increased productivity, including lower costs and improved quality.
Purchasing goods and services from the nation offering the best deal and selling them to the one
offering the highest price is a fundamental principle of international trade. Both buyers and sellers
gain from this, and industrialized nations can quicken the pace of their economic growth. They are

able to adapt foreign technologies and import machinery.



The kind of trade that powers the world economy is called international trade. In this instance,
demand, supply, and price are impacted by worldwide events. Trade internationally exposes
governments and consumers to goods and services that are unavailable domestically. The global
market offers a wide range of goods, including food, clothing, alcohol, stocks, spare parts, and

much more. Additionally, services like banking, travel, and tourism are traded.

e International commerce provides developing-country entrepreneurs with access to the

global market.

e International commerce also makes cutting-edge technology available to enterprises in

these nations.

e |t causes competitiveness to intensify on a national and international scale.

e Domestic companies want to outperform their international rivals by boosting their

efficiency, ensuring efficient use of resources.

e Open trade policies also present a range of related opportunities for nations participating

in global trade (Vijayasri 2013, 111-114).

2.1.2. Challenges to international trade
e Understanding business dynamics

The management's understanding of the business environment is the primary factor that
determines a company's performance, regardless of its location. The word "business landscape"
describes all of the internal and external factors that have an impact on a business, its sector, and
its surrounds. Businesses that aspire to expand internationally often commit the fatal error of
ethnocentrism, which is the belief that the environment of a new market is the same as the
environment of their own country. This typically causes companies to stutter or even fail. One
element that helps with success is having an understanding of the nuances, norms, and

expectations that exist in international markets.

e Understanding the business politics of the target country

Politics, legislation, and industry linkages impact the business climate both locally and globally.
The way businesses operate ranges widely from nation to nation, and businessmen must be aware

of these distinctions as well as adapt to local business politics.



e Regulation and marketing differences

Remembering that there is no such thing as a one-size-fits-all marketing strategy. Marketers must
be aware of their target markets. Furthermore, various cultures interpret marketing differently,

and understanding how cultural differences influence client behavior is crucial. Marketers in each
worldwide market must adapt or invent new marketing methods, which can vary greatly based on

the marketing mix factors of product, price, place, and promotion.

e Cultural variations

Marketing initiatives are influenced by local culture. Marketers and other businessmen frequently
struggle to appreciate the distinctions between their own culture and that of the target market.
Cultural sensitivity in marketing efforts for foreign nations and cultures may aid in mitigating these
issues. Cultural sensitivity is defined as understanding, respecting, and being able to adjust to the
culture of a different ethnic, racial, or other group than one's own. By raising their level of cultural
awareness, marketers may more effectively create campaigns that truly engage the intended

audience (Openstax, 2023).

2.2 Pakistan as business partner

Pakistan has the most open and free investment policy in South Asia, and as a result over 600
international or multinational corporations are present. There are no limits on the influx or
outflow of funds for the remittance of earnings, capital, debt service, capital gains, reasonable
property returns, or costs for imported inputs. Pakistan's infrastructure and legal institutions
provide a solid foundation for attracting investment. This includes comprehensive road, rail,
marine linkages, high-quality telecommunications and IT services, as well as new corporate

legislation and a long-standing business culture.

2.2.1. Economy of Pakistan

One of the main and most important objectives of developing countries is economic growth, and
the importance of exports as a catalyst for economic expansion is a topic that comes up time and
time again in commerce and literary development. Increased trade aids developing nations in
achieving their goal of rapid economic growth. Pakistan is a developing nation with the 27th
largest economy in the world as a result of its increased purchasing power. A semi-industrialized
economy is thought to exist there (Shah et al. 2015, 1). At 199 million, Pakistan is the sixth most

populous country in the world. It is projected that Pakistan's population would increase by 344



million by 2050 and by 254.7 million by 2030. Three-quarters of the population live in cities,
compared to 62% who reside in rural areas. Pakistan's GDP rate is subject to fluctuations, as it is a
developing economy (Jannat et al. 2023, 3). Due mostly to domestic demand, Pakistan's GDP grew
at an unsustainable rate of 6.1 percent in the fiscal year 2022 (Trade Development Authority of
Pakistan, 2023). Pakistan's GDP for the year 2022 was USD 1,597 per person, or USD 376.53 billion
for the nation as a whole. Pakistan is currently ranked 41st among major economies as a result

(World Data Info, 2022).

2.3. Potential export products of Pakistan

Exports have a major impact on the economy. They affect employment, economic growth, and the
balance of payments. Pakistan's export development relies heavily on its commercial sector (Imran

et al. 2018, 519).

2.3.1. Textile industry

Textile is Pakistan's primary export industry. Pakistan is Asia's eighth-largest textile exporter. It is
the world's third-largest cotton consumer and fourth-largest cotton producer. It employs 40% of
the working force and accounts for 46% of the manufacturing sector overall. The textile sector
accounts for 61% of Pakistan's exports, which has a considerable economic impact. It is regarded
as one of the most significant industries of Pakistani commerce. It contributes significantly to the
country's exports, which brought in 4.5 billion USD from overseas in the first quarter of fiscal year
2023. Knitwear, readymade clothes, textiles, woven apparel, twisting, and processing are the

industries' main exports (Trade Development Authority of Pakistan, 2023).

2.3.2. Agriculture

The foundation of the Pakistani economy is agriculture. Since gaining independence in 1947,
Pakistan's agriculture industry has played an important part in the country's economic evolution. It
was once thought to be a significant industry, but because of the political, social, environmental,
and climatic circumstances, its output yield has been steadily decreasing. With almost 21% of the
country's GDP and 45% of the workforce employed, it is currently Pakistan's second-largest
industry (Shah et al. 2015, 1). In a number of agricultural commodities or commodity categories,
such as rice, fish, fish preparations, fruits, vegetables, meat, and meat preparations, Pakistan
enjoys a considerable comparative advantage to the point that it is competing in the global export

market for meat and meat preparations (Hassan 2013, 29).
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2.3.3. Meat and fishery

Fishery is the world's third largest trading industry. Pakistan sold 80 million USD worth of fish and
fish preparations in Q1 of fiscal year 2023, despite the sector's difficulties. Pakistan exports
seafood, mostly fish, to more than 45 nations throughout the globe. China is the country's top
customer, followed by Vietnam, Thailand, Malaysia, and the republics in the Persian Gulf.
According to the Pakistan Bureau of Statistics, exports of fish and fish preparation increased by 4%
to USD 430 million in fiscal year 2021-2022 (Trade Development Authority of Pakistan, 2023).
Meat exports from Pakistan have grown over the previous year, rising from 78 million USD in Q1
to 95 million USD in fiscal year 2023 with an increase of 22%. Meat exports have gradually
increased over time, with new markets being created by market actors aiming to meet the food
requirements of various exporting nations while bringing innovative technology and new methods
to Pakistan. Meats exported include chicken, mutton, beef, and lamb, both frozen and in their raw
forms. Bones, gelatin, horns and hooves, casing, and other byproducts are exported. The majority
of beef exports are made to Gulf countries like Saudi Arabia, the United Arab Emirates, Kuwait,
Qatar, and Bahrain. Additionally, more meat is being sent to countries including Vietnam, the

Maldives, and Hong Kong (Sohaib & Jamil 2017, 329).

2.3.4. Small and medium enterprises (SMEs)

The primary goal of SMEs is employment creation, and their significant contribution may be
guantified in the same way. The operations of SME organizations are tightly controlled and closely
monitored. However, they lack resources as well as capabilities, and time restrictions are also
evident (Raza, 2018). SMEs comprise the majority of Pakistan's manufacturing sector, which
includes the plastics, footwear, surgical, fans, auto, and light engineering industries. The
manufacturing sector contributes to economic growth because of its connections, both direct and
indirect, with other economic sectors. According to the Ministry of Finance, production sector
employs 16.1% of the labor force and contributes 12.79 percent of the nation's GDP (Shah et al.
2011, 287).

i. Information and communication technology industry

With government assistance, Pakistan's IT industry has the potential to expand to a $10 billion
industry with enormous development potential. Every year, over 20,000 IT graduates and
engineers are generated, together with over 300,000 English-speaking IT professionals who are

informed about both present and new IT items and technology, hence helping Pakistan's startup
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culture (Javed 2020, 166). Pakistan's ICT industry, which is mostly driven by SMEs, has huge
economic potential that may be realized through increased employment, exports, consumption,
and foreign direct investment (Raza 2018, 2). Pakistan's IT industry exports are made up of
telecommunication services and computer services, with computer services accounting for the
major share. Total computer services exported worth of $755 million in 2018, the highest level
during the period 2014-18. Telecommunications services exports, on the other hand, peaked in
2014 at $ 428 miillion, before falling to $ 310 million in 2018. Aside from that, the IT sector

generates $1.2 billion in domestic income (Javed 2020, 166).

ii- Chemical and pharma

The chemical and pharmaceutical industries in Pakistan contribute for around 3-4 percent of GDP
and approximately 21 percent of total industrial value added. In contrast, Pakistan's chemical
sector is heavily reliant on imports. Imports of industrial chemicals have skyrocketed in the last
decade, indicating rising demand in Pakistan's manufacturing sector (Ahmad 2007, 158). Pakistan's
pharmaceutical market has a total volume of 1.64 billion US dollars, with an annual growth rate of
11%, which is greater than the worldwide pharmaceutical growth rate. Pakistan's pharmaceutical

market is worth roughly $1.64 billion USD, placing it 10t in Asia Pacific.

iii- Leather and footwear

Leather industry which produces finished leather, articles of leather, and Footwear is regarded as
one of Pakistan's top five export basket items. The mother industry for all leather
goods/garments/shoes is tanned leather/finished leather. It supplies finished leather input for the
above listed goods. The completed leather part of total exports is $ 151.3 million, or 0.87 percent
of total exports, out of $ 17.4 billion. However, the entire contribution of the leather industry is $
552.3 million, accounting for 3.174 percent of total exports, and finished leather is a vital raw
material in all leather sector manufactured products (Finished Leather Report, 2022). Pakistani
polished leather was widely purchased in Hong Kong, Italy, Germany, Spain, and France (Shah et

al. 2011, 288).

iv- Surgical and medical instruments

Pakistan is a prominent manufacturer of Medical, Surgical, and Veterinary Instruments. It exports
more than 80% of the overall output of these instruments. However, Pakistan has a modest part

of the global market for these equipment (Rehman et al. 2014, 158). Surgical tool exports
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increased by 10% in the first quarter of fiscal year 2023, totaling 108 USD million. Pakistan is a
major provider of surgical tools across the world. These instruments, however, are re-marketed

from Western nations under well-known labels (Pakistan Economic Survey, 2023).

v- Sports items

Pakistan is home to one of the world's largest and most well-known athletic equipment firms. It
sells a substantial amount of its sixteen athletic items to some of the world's most recognizable
brands, including Wilson, Nike, Adidas, Puma, Umbro, Lotto, Mitre, Micassa, Diadora, and
Decathlon. Over 75% of all sporting products exported are footballs and gloves. Footballs
manufactured in Pakistan have historically been utilized in international competitions. Pakistan's
official World Cup match-ball is their contribution to the main tournament. Pakistan sports
products account for 1.51% of overall Pakistani exports (2015-16), with football accounting for
43% of total sports goods shipped in 2012-13. Pakistan sports goods are primarily sold to Europe
(Nawaz et al. 2017, 70)

vi- Electric fan industry

On a national basis, Pakistan's fan industry is well-known. This industry earns a lot of money in
foreign currencies because of its exports. Pakistan contributes approximately 1.3% of global
exports. Pakistan exports fans to low-income regions like Bangladesh, the Middle East, and Africa
(Afaq et al. 2014, 279). In the 1°t quarter of FY2023, Pakistan's exports of electric fans to the rest of
the world increased by 27%. The sector is mostly concentrated in Gujrat and, to a lesser extent,
Gujranwala. Ceiling and pedestal fans are manufactured in the nation, with the former being

mostly purchased by local purchasers (Trade Development Authority of Pakistan, 2023).

vii- Automobile industry

The 6% largest manufacturing subsector in Pakistan is the automotive sector. It has experienced
tremendous growth in the last several years, growing at a pace of more than 7% year since 2007.
The GDP is boosted by the automobile sector by about S6 billion annually. It also generates
USS$0.82 billion in indirect tax revenue and 215,000 direct employment possibilities. Additionally,
16% of Pakistan's industrial sector comes from this business. Pakistan has become one of the few
countries that specializes in the manufacturing of all types of vehicles, including 2/3 wheelers,
motorcars, light commercial vehicles (LCVs), tractors, prime movers, and trucks, due to the steady

growth in local demand for autos (Ahmed & Batool 2017, 132).
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viii- Cutlery industry

Wazirabad, a well-known industrial city (particularly for its cutlery sector), was well-known
throughout the subcontinent even before Indo-Pak partition. Aside from table cutlery, knives (of
various sizes and patterns), daggers, swords, and scissors of export grade are created here to gain
more recognition and foreign exchange to help the cherished homeland's economy (Hussain et al.
2013, 43). Cutlery exports plummeted by 46%, totaling USD 15 million, compared to USD 28

million in the same time previous year (Trade Development Authority of Pakistan, 2023).

ix- Furniture industry

Pakistan's furniture sector is mostly comprised of small and medium-sized businesses located in
Lahore, Gujrat, Peshawar, Chiniot, and Karachi. It contributes over $160 million to the country's

economy and employs over 100,000 people (Imran et al. 2019, 321).

2.4. Pakistan and Europe trade relationship

The Cooperation Agreement of 2004 governs Pakistan-EU bilateral business relations, which
increased bilateral investment and commerce. The EU is Pakistan's second-largest commercial

partner, accounting for 28% of total exports and 14.3% of overall trade in 2020.

e Pakistan accounted for 0.3% of all EU commerce in 2020, making it the 42nd largest goods
trading partner. Because of GSP, over 78% of Pakistan's exports are able to reach the EU at

competitive costs.

e Textiles and garments were Pakistan's biggest exports to the EU in 2020, accounting for 75.2% of
total exports. Approximately 80% of Pakistani textile and garment imports into the European
Union are duty-free. Linens for beds, tables, bathrooms, and kitchens account for almost one-

fourth of all imports.

® Chemicals accounted for 22.2% in 2020 and machinery and transport equipment amounted to

33.5% in 2020 leading EU purchases made by Pakistan.

e EU-27 imports from Pakistan more than doubled, from €3,072 to €5,537 million, between 2010
and 2020. Pakistan's imports have grown significantly since the GSP+ was issued (€5,515 million in

2014) (European Commission, 2023).



14

Trade in goods, € billions

10

| III III III III

Billions

2020 2021 2022
Years
@ EU imports @ EU exports Balance

Source: Eureopean Commission, 2023

Figure 1: Trade in Goods between Europe and Pakistan

2.4.1. Business opportunities for Finland in Pakistan

Pakistan has enormous commercial and investment potential for Finnish firms, including
infrastructure, construction, education, healthcare, energy, cleantech, water, food and food

production, agriculture, and IT/ICT.

3. Research approach

3.1. Research questions

The research question is an important phase in research since it specifies the research purpose
and objective to particular sections of the study that will be studied. Research questions contains a
significant position in a research in order to define the data collection strategies, materials and
methods, data sampling and techniques required for data analysis. A good research question is the
key step for a study to be conducted properly (Doody & Bailey 2016, 19). The current study was
aimed at providing a detailed insights of Pakistani export products. Market potential and
opportunities of these products in Finland, as well as the challenges faced by Pakistani business

community in exporting to Finland.

3.2. Principle research approach

The thesis focused on Pakistani export products potential in Finland and Finnish market size and

potential for them. For this purpose, online market research also known as desk research method
that uses internet to gather information and access how a specific product and service is selling to
consumers. This kind of research gathers published information pertinent to a company's markets

and goods via secondary data. Since this kind of research has been done by a different party and
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for a different purpose, it is crucial for comprehending markets and avoiding the duplication of

already-existing data.

Finding new information online to support a certain research topic is the process of conducting
online research. Secondary Internet research is the process of accessing online scholarly materials
such journals, newspapers, laws, reports, and databases. While doing primary and secondary
research on the internet is not new, it is becoming more and more common in many academic
subjects. It is fascinating to think about the possibilities for rapid, low-cost access to a large
number of bibliographic material and collecting primary research data for social and behavioral
studies. Advantages of internet research that are most commonly acknowledged include
instantaneous information availability, a wide geographic reach, larger sample sizes that increase
statistical power, less expensive empirical research, support from online databases and search
engines, open data sources, and the removal of the need for face-to-face interactions (Latkovikj &
Popovska 2019, 45). Traditional techniques like in-person or telephone interviews have been
replaced by online research as the standard practice for corporations (Comley & Beaumont 2011,
317). In this case study, secondary data is utilized to do desk research. To learn more about the
prospective market in Finland, online market research is employed. The information is publicly
accessible and can be delivered electronically via computer. Collecting such information through

primary research might be both expensive and time-consuming.

3.3. Data collection

The desk research study approach was adopted to assess traders' knowledge in Pakistan and
Finland. Secondary research makes use of data from outside sources, including government
organizations, the media, and chambers of commerce. This data is disseminated through a variety
of media channels, including books, periodicals, newspapers, and business websites. Through

these governmental websites actual statistical figures were obtained.

Public sources: Libraries and other public resources offer free information, and government

libraries do the same. This allows scholars to catalog the easily available knowledge.

Commercial sources: Commercial information sources are reliable but expensive ways to obtain

data; examples include local newspapers, periodicals, journals, and television media.
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Educational institutes: Because of the large number of research projects they do, universities and
other educational institutions are an important source of knowledge and are essential resources

for many different industries (Questionpro, 2023).

3.4. Market analysis

Market definition provides a theoretical framework for establishing whether a particular activity
or transaction is marketable. It is the gathering of all existing and prospective buyers of a product
or service. These buyers have a special need or goal that trade partnerships can help them fulfill
(Kotler & Armstrong, 2010). Market analysis relies on analyzing clients and competitor and
developing strategic plan which indirectly helps a business to flourish. It contains studies of a
market development and dynamics. Moreover, SWOT and PESTLE analysis were done in the

current study.

Aaker and McLoughlin gave a thorough market study in their book strategic market management,
explaining several factors to consider for a market analysis. These include market size, market

growth rate and market trends.

i- Market size

The market size may be calculated by examining existing and projected sales of a product, taking
into account growing usage, and utilizing numerous data sources such as governmental data,

trade associations and consumer survey (Aaker & McLoughlin 2010, 62).

ii- Market growth rate

The present way of estimating market growth rate includes projecting previous data, which does
not identify critical changing moments. Studying market trends and sales growth in related items

is @ more precise approach (Aaker & McLoughlin 2010, 66-67).

iii- Market trends

Shifts in the marketplace are significant since they can provide new possibilities and risks. Specific
trends vary per industry, but a few instances involve price sensitivity, need for diversity, and the

amount of focus on service and support. Regional patterns may be meaningful as well.
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iv- Customer and competitor analysis

A key component of market study is customer analysis, which identifies target consumers, their
requirements, and their product preferences. In order to satisfy customers, businesses should
examine consumer behavior and motivation. Ferrell and Hartline's 5W approach, which focuses on
who, what, where, when, and why with sub-questions to identify target groups, offers an overview

of both present and future clients.

Numerous companies are competing in a wide range of industries, and globalization and
commercial expansion have created a multitude of options for goods and services. Businesses
need to keep an eye on what their rivals are doing, make wise judgments, and stick to a solid plan
in order to stay ahead. Competition may be divided into four categories: total budget, generic,
product, and brand competitors. Brand rivals are direct rivals that use comparable advantages and
technical characteristics and have the same target market, clients, and pricing (Kalinina 2013, 20-

21).

3.5. PESTLE analysis

A PESTLE research looks at the main external factors (Political, Economic, Sociological,
Technological, Legal, and Environmental) that affect an organization. In a range of circumstances,
it can support senior managers and HR specialists in making strategic decisions. It examines the six
key determinants of a company's success: political, social, technological, legal, and environmental.
Organizations may analyze any risks specific to their sector and company by considering these
aspects and making educated decisions. Furthermore, it may advise that spending be increased

and that extra research be incorporated in future plans (CIPD 2022, 1-2).

3.6. SWOT analysis

A SWOT analysis is a critical assessment that lists an industry, area, or product's advantages,
disadvantages, opportunities, and threats. Businesses may better grasp their opportunities,
threats, vulnerabilities, and strengths with its assistance. The marketplaces of two Russian cities
and a Finnish market can both be subject to this study. The study pinpoints important external and
internal elements that are both in and out of favor of joining the market. By gauging how closely
the company's internal and external environments align, the strategic fit idea helps the
organization decide where to concentrate its efforts. After the SWOT analysis is finished, setting

goals is essential (Kotler & Armstrong 2010, 77-80).
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An organization must build on its advantages, overcome its disadvantages, stay safe, and take
advantage of chances in order to fulfill its objective. Internal analysis may be used to determine
these strengths and weaknesses, which are innate in the organization's capabilities. Both internal
and external variables may present opportunities or risks. Production or quality control problems
might provide a threat, while expanded distribution, new markets, line extensions, and shifts in

customer behavior all present possibilities.

SWOT, a well-known method for developing and analyzing strategies is the four-box structure of
analysis. The term SWOT stands for strength, weakness, opportunity and threats. The framework
offers a platform for assessing fundamental skills and competencies by identifying and analyzing a
variety of characteristics (Chartered Insurance Institute 2012, 1). Planning and marketing
strategies may be developed with the use of a SWOT analysis, which is an internal corporate

analysis. It is advised that the shift be used as an entry point for creating appropriate strategies.

4. Findings of the study

4.1. Trade between Europe and Pakistan

Pakistan was granted GSP+ status in January 2014 in an attempt to encourage good governance
and economic stability. The status, which expires in December 2023, removes tariffs on the
majority of tariff lines inside the European Union and requires compliance with 27 international
treaties. Pakistan's exports have surged by 46.6% since 2013, although the country's compliance
with these accords remains patchy. Exports to the EU amounted USD 7.6 billion in 2022, with the
UK excluded, and are forecast to reach USD 8.3 billion by FY22. In contrast to China and the United
States, Pakistan's exports to the EU increased from 24.6% to 30.1% between 2007 and 2013 and
2014-22. Pakistan, however, has to contend with fierce competition from neighboring countries
like Bangladesh, which in 2018 accounted for 25% of EU imports among GSP beneficiaries,
followed by Vietnam (14%), India (24%), and Indonesia (10%). Bangladesh has a greater Revealed
Comparative Advantage in textiles, a significant industry covered by GSP+ status, notwithstanding
Pakistan's 9% share of EU imports. The export basket has stagnated and the trade deficit has
increased in Pakistan's trade performance during the past few decades. Although it hasn't reached
all of its capabilities, Pakistan is able to stay competitive. Over the past fifty years, Pakistan's

export mix has changed from 45% primary products to 16% and 72% manufactured items. Despite
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this, during the last ten fiscal years (2012—-22), Pakistan's exports have not surpassed an average of

USD 24 billion.

4.1.1. Trade agreements

The contentious theory of protectionism, which includes trade restrictions like tariffs and quotas,
claims that preserving the home market will strengthen an economy. Tariffs, however, have the
potential to harm regional sectors and stifle development in emerging nations, according to

certain research.

Pakistan has enjoyed the Generalized System of Preferences (GSP) for trade with the European
Union since 1971. Following the establishment of GSP Plus in December 2013, the top exports
were permitted to go tariff and quota-free. The EU's GSP+ designation decreases tariffs on over
66% of product categories exported by vulnerable countries, based on the effective
implementation of 27 international agreements on human and labor rights, environmental
protection, and good governance. In order to strengthen its economy, Pakistan was granted this
status in 2014. Pakistan and the EU have had bilateral trade agreements since the 1970s, notably
the EU GSP deal. Pakistan, on the other hand, has not retained a prominent place in the EU Trade

Pyramid hierarchy of trade preferences.

4.1.2. Trade volume

Pakistan's 6.8 billion Euro exports to the EU market in 2019 ranked second in the nation's history,
while its 4.8 billion Euro imports during the same year were recorded at 4.8 billion Euros. Pakistan
exported 6.6 billion euros to the EU in 2021. With 56% of its total exports to the EU in 2020,
Pakistan's top 10 industries were mostly in the textile industry. About one-third of Pakistan's
exports are made to the EU, which is the country's main export market. The main cause of this
high textile content was the export of textiles, footwear, leather goods, processed foods, masks,
and personal protective equipment. Pakistan all exports to Europe are shown in figure 2. Whereas

figure 3 represents top 10 exports of Pakistan to Europe made during 2018 to 2020.



Pak Exports to EU (USD million)

Sectors Exports 2020-21
Readymade Garments 3,688.79
Home Textile 2,462.99
Intermediate Textile 859.42
Leather 41489
Processed food 184.39
Sports goods 103.49
Footwear 86.27
Plastics and Rubber 55.73
Other base metals 54.98

~ Fruits and vegetables 16.83
Engineering Goods 15.91
Chemicals 12.38
Ceramics and Glass 8.35
Source: Federal Bureau of Revenue, Ministry of
Commerce

Source: Prime Institute Report, 2022

Figure 2: Pakistan’s exports to Europe during 2020-21
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Table 10: Pakistan's top 10 exports to EU m EUR bilkon

HSCode Product description

2018 2020

620342 = Men's or boys' trousers, bib and brace overalls, breeches, and shorts, of cotton | 707.05 61283

(excluding ...

630221 Printed bed linen of cotton (excluding knitted or crocheted) 30661 34243

630231 | Badlinen of cotton (excluding printed, knitted, or crocheted) 134036 | 33463

620462  Women'sor grls’ trousers, bib and brace overalls, breeches and shorts of " 310.20 | 31422
cotton (excluding .

620462 | Toilet linen and kitchen linen, of terry toweling or similar terry fabrics of cotton | 21888 | 22662
(excluding ...

620462 | Jerseys, pullovers, cardigans, waistcoats, and similar articles, of cotton, knitted | 22662 | 18376
or crocheted

620462  Husked or brown rice
620462  Bedinen, knitted or crocheted

13347 17649

13418 | 14607

620462  Articles of apparel, of leather or composition leather (excluding clothing 73833 (12724
accessones, footwear.

§20812  Plain woven fabrics of cotton, containing >= 85% cotton by weight and [ 12724 ; 10214
wesghing > 100 g 10 200 ...

Source: Prime Institute Report, 2022

Figure 3: Pakistan’s Top 10 exports to Europe

20



21

4.1.3. Trade between Finland and Pakistan

Finland exported $139 million to Pakistan in 2021, mostly in the form of scrap iron ($22.1 million),
kaolin coated paper (513.8 million), and electric generating sets (535 million). Finland's exports to
Pakistan have grown by 2.79% over the last 26 years, from $67.7 million in 1995 to $139 million. In
2021, Pakistan exported $53.1M to Finland, mostly in the form of knit gloves (52.38M), leather
apparel (56.64M), and house linens ($18.3M). Over the same period, Pakistan's exports to Finland
climbed by 4.12%, from $18.6 million in 1995 to $53.1 million in 2021 (OEC, 2023). Pakistan's trade
with Finland has grown significantly over the past five years, with Finland ranking as the 66th
largest export destination globally and 17th largest within the EU. Pakistani exports to Finland
accounted for 0.43% of total EU imports, while Finland ranked 53 in Pakistan's import sources

(Pakistani Trade Council, 2023).

Pakistan - Finland Trade Trends
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EEm Pakistan Exports to Finland Pakistan Imports from Finland Trade Balance

*Mirror data for the years 2016-2020 has been used for Pakistan
Source: Eurostat

Figure 4 : Trade trends between Finland and Pakistan

Finland has a largely free-market and highly industrialized economy. Manufacturing is competitive,
especially in the electronics, wood, metals, engineering, and telecommunications sectors. It has an
edge over competitors in the cleantech, biotechnology, gaming, and ICT industries when it comes
to startup promotion and technology export. Finland's manufacturing depends on imported
energy, components, and raw materials. Several well-known Finnish companies and people have
operations in Pakistan, primarily in the energy and IT sectors. In Finland, Pakistani goods are
widely esteemed and acknowledged, especially textiles, food items, and athletic gear. Prominent
professionals from Pakistan, particularly in the field of ICT, are employed by Finnish companies,
including some of our global leaders. Both Finland and Pakistan have enormous potential in

several economic areas, which gives a significant chance for both nations' private sectors to go
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forward and enhance bilateral commerce. At the moment, bilateral commerce between the

countries is insignificant.

In 2022, Pakistan imported worth of $100.66 million from Finland and exported worth of $84.39
million to Finland. The textile sector, including clothes, woven and cotton textiles, and other
associated goods, is Pakistan's largest export to Finland, followed by sports and gymnastic
equipment, kitchen cutlery and other appliances, and electrical medical equipment. However,
Finland exports chemicals, electrical equipment, paper and paperboard products, motor engines,

and heavy industrial tools and heavy machinery to Pakistan (Trading economics, 2022).

Major Exports To Finland Pakistan Imports From Finland

Oil seeds and

oleaginous Man-made Albumi .
Furniture; _ i staple fibres = nc: es.
bedding, | 3%
mattzr;sses Toys, games
and sports

requisites

Cotton
3%

Articles of leath
apparel not | saddlery ani
knitted harness
13% 20%

Articles of
appare knitted
24%

Source: Trade Development Authority of Pakistan

Figure 5: Major imports and exports between Pakistan and Finland
4.2. Market potential research

4.2.1. Overview of Finnish market

Finland has a little open economy that mostly depends on international commerce and the global
market for products and services. But in comparison to the global market, Finland's exports have
declined recently, and as a result, its export and import shares of GDP currently stand at just 40%.
Compared to the typical value of this share for EU nations, which is now 70% (60%), this is
substantially less. Nonetheless, as a result of global value chain integration, foreign-owned
businesses in Finland are twice as export-intensive as local ones. Finland's international

investments offer an additional avenue for involvement in global value chains.
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Finland's overall exports relative to global exports are used to calculate its market share. Its
market share has only been successfully grown in a few number of subperiods. Finland has
suffered more setbacks than the average for other EU nations; according to UNCTAD estimates,

the country's share is only 0.38 percent (BOF Economics Review, 2022).

Since joining the EU in 1995, Finland's economy has shifted from forestry and agriculture to
technology and design. A third of its GDP comes from international trade. Finland has a population
of 5.5 million, yet that doesn't reflect its economic power. In 2021, its nominal GDP per person
was $48,871, higher than that of Canada and the United Kingdom. Finland, a country in the heart
of Europe's "New North," frequently scores highly in global surveys for its openness, productivity,
standard of life, and educational attainment. Helsinki's convenient access to Tallinn, St.
Petersburg, and Stockholm makes it a significant component. Finland's principal export sectors
include electronics, forestry, chemicals, transportation, and manufacturing. Trade policy is

governed by the European Union, and Finland has consistently backed free trade agreements.

With a GDP per capita that is greater than the EU-27 average and among the highest in the
world—estimated by the IMF to be USD 58,659 in 2022 —Finland can afford a high level of life.

Social disparities have, nonetheless, been worse recently.

4.2.2. Main industries of Finland

Finland's agricultural sector employs 4% of the labor force and generates 2.3% of the country's
GDP. Basic product self-sufficiency needs to be preserved in order to support expansion. The farm
industry's reorganization and downsizing have accelerated after Finland's entry into the EU.
Finland has 48,000 farms covering 8% of its arable area, whereas 86% of the country is covered in
woods. Cereals, milk, and animal husbandry are examples of primary industries; dairy farming has

the largest turnover. The agricultural sector is being restructured and reduced at a faster rate.

Finland's industry employs 22% of the working age population and provides 24.6% of the country's
GDP. The forestry industry is a thriving one that exports a wide range of items, including high-tech
tags and timber products. The manufacturing of metal, mechanical engineering, and electrical
products are other important industries. Finland makes significant investments in research and
development and specializes in exporting ICTs. The value of the industry's production in 2021 was
EUR 92.8 billion, of which 44% came from the metal industry, 21% from forestry, 18% from the

chemical industry, and 10% from the food sector.
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Three-quarters of the workforce is employed in the services sector, which also contributes 59.8%
of the GDP. It is also in charge of producing the greatest amount of newly established companies.
Both the cleantech and biotechnology industries are expanding quickly, as is the information
technology industry. According to Statistic Finland's most recent statistics, the volume of the
service industries increased by 17% in the first half of 2022 over the same period the previous

year.

4.2.3. Finnish domestic market

There are little trade obstacles on Finland's market, which is accessible to investments, goods, and
services. Finland's economy is heavily reliant on foreign trade due to its small domestic market,
specialized industry, and scarcity of energy supplies. Customers in the limited domestic market
have high standards for pricing, quality, design, and innovation. High taxes, bureaucratic
regulations, and rigid labor laws, however, provide difficulties for start-up companies. Sixty-seven
percent of the net supply of new textiles in the Finnish textile industry comes from imports
(import + domestic supply less textile own usage). The remaining supply comes from domestic
goods. Domestic usage is divided into two categories: homes (53%) and industries (47%), with
textiles utilized in various industries and for clothing manufacture being broadly dispersed across

the economy.

4.2.3. Finnish imports and exports

As an extremely industrialized country, Finland will rely mostly on foreign trade, Finland imported
$19.6 billion worth of goods in total in 2022, with the top 10 countries accounting for 70.2% of
that amount. Mineral fuels, machinery, electrical machinery, automobiles, iron and steel, ores,
plastics, iron and steel goods, medications, and optical, technical, and medical equipment were
among the items that were imported. Energy, computers, machinery, electrical equipment,
automobiles, iron and steel, ores, plastics, items of iron and steel, medicines, and optical,

technical, and medical apparatus were the top ten import categories (AGI Global Logistics, 2022).

4.3. Finnish industry potential For Pakistani products

4.3.1. Textile and footwear sector

Textile along with other footwear accounted for €308 million in revenue in 2018, making it the
highest revenue sector in Finland. Leather footwear, sports footwear, and textile & other footwear

were the three sections that made up this. €146.3 million went for athletic footwear. With a total
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value of €2.4 billion, footwear accounted for 15% of import value in 2018. Poor consumer
spending has prevented the Finnish footwear sector from expanding in recent decades. The typical
global consumer spends €253 on shoes and €1,142 on clothes annually; in Finland, despite having
a high income, this amount is only spent on footwear ($130) and clothing ($743) (Footwear in

Finland, 2019).

The sector of the Finnish textile, apparel, leather, and shoe industry that produces leather and
leather goods in Finland is expected to be worth €27.6 million in 2023, declining by 7.8% annually
on average between 2018 and 2023. There are 277 workers in this industry, with an average
company having 2.6 workers. Over the course of the five years between 2018 and 2023, the
number of enterprises in the industry has decreased by 3.6% annually. With no company holding a
larger than 5% market share, the industry exhibits low market share concentration. It is

anticipated that the market would expand by 4.2% between 2023 and 2028 (IBIS World, 2023).

The sector is concentrating on product design and development, and the entry of international
businesses has reduced costs and increased competitiveness. The customer base in Finland has
become pickier and aware of trends and value-to-cost ratios. Small firms account for around 60%
of the overall income generated by the textile and fashion industry in Finland, with 9% of these

enterprises holding a significant market share.

As per the report of clothing and textile sector in Finland 2017 report, Finns spend an average of
€870 on clothing and textiles every year; private consumers spend €0.5 billion on textiles for their

homes and €4.7 billion on apparel and footwear (Clothing and Textile Sector in Finland, 2017).

Share of footwear of all textile and fashion import to Finland in 2018

Share of import

B Clothes

Footwear

¥ Interior textiles and
other textiles

® Yarns, fabrics, knitwear,
fibers and textile waste

¥ Technical textiles

Source: Footwear in Finland, 2018

Figure 6: Imports of textile and footwear in 2018
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4.3.2. Agri-food and meat sector

Food is the fourth largest industry in Finland, directly and indirectly employing more than 340,000
people. In the nation, one job in the sector generates nearly three more. Finland has a high
percentage of local raw materials (82%), and 72% of the value of its food exports stays in the

nation (Business Finland, 2023).

Finland's agriculture industry made for 2.4% of the nation's GDP in 2021; throughout the previous
ten years, this percentage has stayed consistent, ranging from 2.4% to 2.3 percent (Statistica,

2022).

Agriculture-related items and processed food products are imported and exported by the food
industry, which accounts for 7.9% of imports and 2.4% of all exports. In addition to food, it imports
energy and crop protection agents, along with products and services needed by local industries to
produce food industry intermediates. With an 11.6% share of private consumption spending going
toward food and non-alcoholic beverages in 2017, this was the lowest percentage since the 2000s.
Remaining was the largest product group, accounting for 20.2% of the total spending on food
consumption. 19.1% of all food expenditures are accounted for by the meat and animal products
product category. The product category that had the greatest rise was fish and fish products,
mostly as a result of rising salmon prices. In contrast to meat and meat products, fish and fish
products only made up 5.4% of the total amount spent on food consumption (Luke Natural

Resources, 2019).

H Fruits and vegetables
B Meat and meat products
W Mik, cheese and eggs
m Bread and cereal products
m Non-alkoholic beverages
m Sugar, jam and sweets
% Fish and fish products
% Other foodstuffs

Fats and oils

Percent (%) Consumption of agriculture and meat products in Finland
Source: Statistics Finland, 2017

Figure 7: Consumption of agriculture and meat products in 2017
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Pakistan is an agricultural nation that sells a lot of meat and agricultural products to other
countries across the world. Finland might be seen as a prospective destination for exporters based

on the consumption patterns of its population as depicted in figure 7.

4.3.3. ICT sector

Finland's ICT industry is very competitive, making up more than 5% of the country's GDP. Between
2000 and 2007, this percentage increased by 60% to reach over 8%. Finland has six times as many
ICT firms as Sweden does, and from 2000 to 2007, Finnish ICT companies created nearly twice as
much GDP (almost 10%) as Swedish ICT companies (about 6%). Their ICT industries produced
about the same proportion of GDP in 2014, showing that Finnish ICT businesses are formidable

rivals in the majority of markets (interventure.info, 2018).

With a turnover of €12 billion, the IT services industry comprises consultation and execution
services, IT outsourcing services, web hosting, infrastructure and network services, and hardware
and software maintenance. It is anticipated that the managed IT services industry would expand
by 4.2% a year between 2019 and 2025, reaching €7.2 billion by that time. Global trends of
automation and digital transformation, which are altering corporate processes, are the main
drivers of this increase. Value-added digital services are prioritized, and companies are depending
more and more on effective IT infrastructure and services. The rise of cloud-based platforms has
raised the need for data-driven managed services that are delivered in real-time to improve
operational efficiency, find new business prospects, and maximize remote access (Nordic growth,

2022).

IT Service Market Development in Finland from 2019 to 2025E

Submarket Market size in 2019 CAGR Market size in 2025E
(EUR million, %-share) 2019-2025 (EUR million, %-share)
Business Process
1 1% 4, 24
Outsourcing (BPO) LIS e LulEe
IT Iti
Consulting & 300 (5 %) 4.6% 400 (6 %)
Implementation
IT Qutsourcing 2 000 (34 %) 4.2 % 2 600 (36 %)
Other IT Services 1800 (31 %) 0.2% 1 800 (25 %)
IT Service Market 5900 4.2 % 7 200

Source: Nardic Growth, 2022

Figure 8. IT market development in Finland
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Pakistan has enormous potential in the professional IT industry and has little opportunity in the
local market. If they could find chances in Finland, they might contribute to the economic growth

of both nations.

4.3.4. Sports sector

In Finland, the sports industry is an important economic driver that has greatly boosted the
country's economy. Sixteen subsectors make up the Finnish industrial sport sector, of which nine
produce sporting goods and seven provide services. The industry produced 1.45% value-added
and 1.31% of Finland's GDP between 2002 and 2011. 1.7% of all businesses were in the sports
sector, and new businesses created employment. The sport sector employed 1.15% of all Finnish
businesses, and its industrial production accounted for 1.25% of the country's overall output. With
an average 4% annual increase in sport firms, Finland's sport industry is drawing entrepreneurship
and new business initiatives. With a 3% growth rate, the service industries are more appealing
than the manufacturing ones. More than 16,000 workers and business owners are employed in
the sports sector. Finland exports roughly 700 million euros’ worth of sporting products and
services annually, divided into nine production groups and 153 categories. 52.2% of Finland's
overall exports of goods and services are made up of this. Sports products and services, including
clothing, footwear, cars, trailers, and semi-trailers, are imported; all of these categories are

growing.

With a 3.36% annual growth rate, the sports equipment market produced US$387.70 million in
revenue in 2023 (Gholamzadeh 2016, 53). Since Pakistan is good in production of sports products
especially footballs, apparels and foot wears they have opportunity to export their products to
Finland which eventually grow their businesses. Currently Pakistani sporting goods and products

are exported to the world most recognized brands.

4.3.5. Automobile sector

The automotive cluster, which includes automobile sales, vehicle manufacture, rental and leasing,
inspection, and the wholesale and retail trade of auto components, had a turnover of around EUR
21.3 billion in 2018. The retail and wholesale turnover of the automotive cluster was EUR 11.6

billion. Net revenues from maintenance and repair activities totaled EUR 3.0 billion.

With a little rebound in 2021, the Finnish auto market has been comparatively steady during the

last ten years. However, the Covid-19 epidemic, which momentarily closed down some countries,
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caused a 15.3% loss in the market in 2020. In 2022, the market lost 16.2% of its volume, closing at
80,061. The present industrial difficulty is ascribed to government pushes towards electric vehicles
(EVs), with Scandinavian nations leading this wave, and interruptions in the global supply chain,
notably in the fabrication of microchips. Despite the epidemic, the market has remained rather

stable (Focus 2 move, 2023).

Finland imported $3.53 billion worth of automobiles in 2021, ranking 34th in the world. The
second most imported product was automobiles. Slovakia, South Korea, and Germany were the
import markets with the strongest growth rates in 2020 and 2021 (OEC, 2023). Revenue from the
freight road transport sector in Finland reached €5.9 billion in 2023, with increase in employment

of 2.0% and market size of 4.0% (IBIS World, 2022).

4.3.6. Chemical and pharma sector

Pharmaceutical distributors oversee the majority of the pharmaceutical sector in Finland, with
reimbursable medications accounting for the majority of wholesale sales to pharmacies and
hospitals. Finnish businesses like Bayer, Orion, Pfizer, and Santen have developed medications
with significant global demand and rank in the top ten goods in export statistics, amid a decline in
domestic pharmaceutical output. Finland makes up less than 0.5 percent of worldwide
pharmaceutical sales and around 1.3% of European sales. Finland exported $978 million and
received $2.46 billion worth of pharmaceuticals in 2020. Hematological, cardiovascular, and
gastrointestinal/metabolic medications were the top sales. Specialized production exports a

substantial portion of its output (Finland - Country Commercial Guide, 2022).

The chemical industry in Finland has grown steadily over the years, producing petroleum products,
biofuels, medicines, environmental chemicals, fertilizers, and plastic goods. It now employs
around 35,000 people and contributes 25% of all exports. In 2021, the Finnish chemical sector
earned €25.9 billion in revenue and €12.7 billion in exports, representing for 19% of Finnish

industrial production and exports (Cefic, 2022).

4.3.7. Furniture sector

At € 1,225 million, the Finnish furniture market is the thirteenth biggest in the European Union.
Because imports were priced competitively, the Euro caused price increases and a reduction in
revenues. For instance, consumption of kitchen furniture is rising more quickly than the EU

average. Although more gains are anticipated, volume value can be constrained by price
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sensitivity. With 26% of sales, upholstered furniture is the largest product category. The dining,

living, kitchen, bedroom, and other furniture categories are further categories.

Finland ranked seventh among EU importers both in terms of volume and value, with its domestic
furniture imports valued at 289 million in 2005. Between 2001 and 2005, imports rose by 19% in
value and 61% in volume, outpacing exports by 32% in value and 46% in volume. The central
European and Scandinavian furniture designs are becoming more popular in Finland, where the
emphasis is on convertability, vibrant colors, and fabrics. To increase export marketing and
competitiveness, domestic producers are working with foreign partners (CBI Market Survey,

2006).

4.3.8. Surgical and veterinary

The market for surgical and veterinary instruments is estimated to reach USD 2.9 billion by 2032,
growing at a 6.9% CAGR. Finland imported $112.98 million worth of appliances and instruments
from the US in 2022, suggesting that there is a substantial demand for these products (Trading
economics, 2022). Pakistani manually operated medical equipment, particularly for veterinary
applications, has a considerable market in Finland. It is projected that the private healthcare

sector would invest more in new medical equipment.

4.4. Factors influencing market entry using PESTLE analysis

Businesses must internationalize if they are to make the most of their resources and adjust to the
ever shifting global market. Gaining insight into a nation's political, economic, and social
structures, as well as its history, topography, culture, and population, is crucial when venturing
into international markets. It is essential to research current political developments, governmental
initiatives, and economic statistics. Depending on its origin, type of business, strategic goals, and
available resources, each corporation will be drawn to a specific strategy of entering global
markets. All methods of entering foreign markets have advantages and disadvantages. Safety,
environmental issues, packaging, labeling, patents, trademarks, and copyrights are some of the
barriers to internationalization. Businesses must manage a variety of challenges in order to
succeed in international markets, including safety, the environment, packaging, labeling, patents,
trademarks, and copyrights (Zekiri & Angelova 2011, 573). In order to gain valuable insights of a

country, PESTLE analysis was studied for Finnish market potential. This describes a country
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environment related to different factors within a market place which reflects Finland’s market

potential and making it ideal for potential investors and businesses.

4.4.1. PESTLE analysis of Finland

PESTEL analysis offers a thorough awareness of Finland's environment by assisting in the
identification of opportunities and risks. It facilitates the identification of sustainability, potential,
risks, dangers, and obstacles, allowing for a thorough comprehension of the environmental

landscape of the nation.

4.4.1.1. Political factors

Residents of Finland can cast ballots in local and EU elections as it is a parliamentary republic with
a semi-presidential administration. Three forty-two municipalities house local administrations,
while Helsinki serves as the home of the federal government. An award has strengthened Finland's
status as a cooperative model state and increased its stability within the political system.
Increased confidence and drive have resulted from this increase in foreign investment, which

might eventually contribute to long-term profitability for Finland.

In order to ensure stability and efficacy in international relations, political risk includes aspects of
government stability, economic policy effectiveness, bureaucratic efficiency, and legal system
dependability and integrity. According to study conducted in 2009 by A.M. Best Company,
Finland's fiscal strategy and interest rate reductions by the European Central Bank have reduced
political risk in the country. Finland is able to avoid huge deficits and lower political risk because to
this boost. A nation's growth may be severely impacted by social unrest, legal system

shortcomings, political unrest abroad, and ineffective governance.

Finland is known for its realistic and broad party agreements, which make it one of the world's
most politically and socially stable countries. Finland is a location for company expansion due to its

stable political atmosphere.

4.4.1.2. Economic factors

Finland is a prominent economic country due to its robust economy and high degree of global
competitiveness. Finland has AAA credit ratings from Standard & Poor's and Fitch, while Moody's
rates its credit outlook as stable. According to the Transparency International Global

Competitiveness Index, the country is rated third out of 142 nations. Finland is a highly
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industrialized country with a primarily free-market economy, with per-person production
comparable to that of Austria, Belgium, the Netherlands, or Sweden. More than one-third of GDP
is accounted for by trade, and the country has long been competitive in industry, notably in wood,
paper, metals, engineering, electronics, and telecommunications. Finland is a major worldwide
manufacturer of high-tech products thanks to its high level of technological expertise, which
makes it a vital player in the global market. The electronics and telecommunications sectors have
contributed less to the economy recently, though, and the historically robust wood and paper

industry is going through structural upheaval (Haapala et al. 2015, 74).

Finland's performance is being adversely affected by the economic crisis that is occurring in
Europe. International investors as well as local companies have been impacted by the fall in
Finnish export demand and profitability loss. According to economists, Finland's economy will
experience a prolonged and severe recession that might end in 2011 and perhaps begin to
recover. But compared to other affluent nations, Finland's economic risk is relatively minimal,

which means it may be a contender for a 2011 recovery.

The main imports and exports from Finland include natural resources such as chemicals, iron,
steel, food, and petroleum. The nation exports machinery, transport, and electrical and optical
equipment; in 2013, exports were 75.7 billion US dollars, while imports totaled 70.67 billion US

dollars.

Finland's economy has been doing well lately, due to a solid banking system and a robust financial
industry. However, the nation's economy was not greatly impacted by the global economic crisis
of 2008—-2009. The economy was further harmed by the 2012—-2013 EU recession. According to the
Bank of Finland, Finland's economy is not likely to return to its pre-crisis level by 2015. Given that
declining productivity is seen as a serious issue, this puts Finland's competitiveness at risk.
Although it is expected to decline by 2015, the Bank of Finland projects that the jobless rate will
stay at 8% this year. Despite its sluggish development, Finland's economy is comparatively robust

because of its advanced status.

4.4.1.3. Social factors

Finland's social security is well-known around the world for its extensive welfare system, which

offers its citizens respectable living standards. Finland nevertheless has one of the most extensive
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social security systems in the world, providing reasonable living circumstances for its residents,

even though recent cuts have been made.

With a median age of 43.2 years, there are around 5 268 799 people living in Finland. Finland, a
small nation in the EU, has a high-quality, decentralized healthcare system that serves the whole
populace. Health services are provided by the public sector and the government and are funded
by general taxes. Municipalities are in charge of organizing and funding the whole spectrum of
"municipal health services," guaranteeing that Finns don't have to worry about paying for medical
care out of pocket. The healthcare system run by the Finnish government is comparable to that of

the UK and the other Nordic nations.

Despite Finland's high level of education, societal issues and cultural variations have an influence
on corporate operations. It is advised that businesses in Finland choose a local representative and
that they extensively research the local culture, showing respect for individuals from diverse
backgrounds. Social responsibility of businesses is seen as an important social phenomena that

may have an impact on business strategic strategy.

4.4.1.4. Technological factors

Finland became a knowledge-driven ICT-specialized economy in the 1990s. Since then, national
policies, technological initiatives, and local science and technology parks like Technopolis have all
been employed by the government to promote innovation. In terms of social innovations and R&D
investment per person, Finland is among the top nations in the world. Finland is a great place to
develop and test innovative communication and information technology products, according to
study from High Technology Finland. The nation makes effective investments in innovation and
technology, making extensive use of it in a number of industries, including engineering, energy,

the medical field, and the industrial sector.

Finland, known as Europe's technological leader, has advanced in the technlogical field over the
past decade. The country is home to Nokia, the mobile phone leader, and has become a hub for
multinational companies to recruit and establish labs. Public and local entrepreneurs are now

focusing on clean technology development.

According to Finland's ex-prime minister, Matti Vanhanen, they will advance more quickly even if
they will never be able to match Asian businesses' low salaries. To make sure they stay the top

developer and forwarder, Finland has committed around 3.5% of its GDP to research and
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development. With the private sector providing two thirds of R&D money and the government
providing the other third, the nation maintains a positive connection between public and private
financing. Though it has well-managed development funds for technological development, the

state has no say in where the money is spent.

4.4.1.5. Legal factors

All people have the right to a speedy hearing on their matter, according to the Finnish
Constitution. The administration court oversees administration acts and disputes between people
and the administration, while the general court handles civil and criminal issues. The two courts in
the nation are separated by this division. The Finnish Supreme Court and the Court of Appeals

were founded in the 1918s.

Foreign firms are permitted to purchase shares and assets in Finnish enterprises without prior
clearance, as foreign investment is not restricted by Finnish rules. The rules of Finnish
employment law apply to all employment in the country. These regulations cover the
interpretation of individual employment contracts, rules pertaining to job protection, and
fundamental rights and obligations such as wage payment, termination compensation, family

leaves, equal treatment, and transfer of undertaking.

Finland's just legal system is well-developed and offers sufficient protection for property rights.
Finland abides by international agreements pertaining to commercial, intellectual, and industrial
property as a member of the EU. Due to its well-organized and simple legal system, Finland's legal

climate is very business-friendly and is a great option for international corporations.

4.4.1.6. Environmental factors

Finland is one of the least populous Nordic nations approximately 5.4 million in Northern Europe.
Finland is emphasizing environmental conservation. Finland is renowned for its effective
environmental protection laws, even though it is the eighth-largest nation in Europe. The
effectiveness of the organization in safeguarding the environment and improving its policies has
been attributed to its vast environmental data and advanced technological capabilities. Finland,
the richest industrialized nation in the world, has invested much on the environment because of
its abundant financial resources. The government has made efforts to mitigate pollution by
purifying contaminated rivers and lakes and enhancing the quality of the air in the vicinity of

industrial regions. Finland too considers its forests to be its most precious resource, making sure
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that annual growth outpaces the overall amount of timber harvested. An environment that is
more sustainable and has better air quality are the results of this strategy. Finland is a green
nation where big businesses and the government both make significant investments in waste
management and conservation initiatives. Anticipating warmer winter temperatures and less
snowfall, Finland's environment administration intends to propose national upper limits for
specific emissions, reform emissions from major combustion plants, and establish new laws on

exhaust gas standards for heavy vehicles (UKEssays, 2018).

4.5. SWOT analysis of Finnish industries

A popular technique in both the corporate and non-profit sectors is SWOT analysis, which
examines a company's internal and external environment factors, such as strengths and

weaknesses, opportunities, and threats.

Strengths

A company's strength is its capacity for doing things or its attributes that make it more
competitive. It might be a competitive capability, a talent or area of expertise, important
organizational or physical assets, valuable intangible assets, a success in an alliance or cooperative
endeavor, or an accomplishment that gives the business an edge over competitors. A strong brand
identity, a broad product offering, first-rate customer service, and a competitive edge are a few
examples of these advantages. These resources may be applied to product development, solid

relationship building, and market and opportunity analysis.

Weaknesses

A weakness is an aspect of a business that makes it less competitive or that it lacks in comparison
to others. These weaknesses may manifest in a number of ways, including a lack of a clear
strategic direction, outdated facilities, a weak balance sheet, increased expenses, a deficiency in
critical skills, decreased profitability, a limited product offering, a poor reputation, inadequate
funding, underutilized capacity, and a lack of technical know-how. Every business has a distinct
combination of flaws that might work in concert to compound their consequences. For instance, a
disgruntled staff and inadequate managerial abilities can have a detrimental impact on every facet

of a business's operations.
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Opportunities

Opportunities in the market allow businesses to increase their profitability, brand recognition,
market share, and competitive edge. They can fluctuate in location and time and differ between
sectors. Possibilities may differ for various market sectors and firms since organizations can only
explore possibilities for which they have adequate resources. Falling trade barriers, entering new
markets, taking advantage of rival weaknesses, integrating backwards and forwards, finding new
strategic partners, utilizing new technologies, sharp increases in market demand, a growing

economy, and hiring specialists with specialized skills are all examples of potential opportunities.

Threats

External variables that pose a danger to a company's competitiveness and profitability are known
as threats. They differ in likelihood and severity, so businesses need to recognize them and build
defenses. New rivals, disruptive technical advancements, better alternatives, new laws, decreased
demand, supplier industry cartelization, pricing wars, and the removal of trade barriers are some
examples of threats. To keep their competitive advantage, businesses need to recognize these

dangers and build countermeasures against them.

4.5.1. SWOT analysis of textile and footwear
Strengths

International businesses reduced costs.

EU Advantage.

Value for money.

Value-to cost ratios.

Trends awareness.

Weaknesses
e language barrier.
e Lack of highly skilled persons.
e Customers are much pickier.

e Designing of environment friendly products require constant changing in methods and

tools.
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Opportunities

e Huge potential customers- purchasing power.

e Stable economy with high standards of living.

e Strong demand for winter clothing.

e |T professionals in demand due to textile sector technological transformation.

e Environment friendly product designs on the board.
Threats

e Language and cultural differences.

e High competition between local and international sellers.

e Strong buying power of customer attract more competition in the market.
4.5.2. SWOT analysis of agri-food and meat products
Strengths

e Produce high quality and organic products.

EU Advantage.

Strong background related to agro-food and meat sector.

Trends awareness.

Short food chain and easy management.
Weaknesses

e Short growing season and extreme winter for agricultural products.

Lack of scientific communication between public.
e Customers usually prefer local market products.
e Language barrier.

e Small scale production.

e High costs and bargaining power of customers.
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Opportunities

e Highly dependent on imports for food products, so Pakistan has the opportunity for their

exports products.
e Huge potential customers- purchasing power.
e Stable economy with high standards of living.
e Rising trend of research and development initiatives and investments.
e Providing R&D specializations in agribusiness sectors.
e Importing different services related to designing, research and marketing.
Threats
e Economy affected due to economic and debt.
e Language and cultural differences.
e High competition between local and international sellers.
4.5.3. SWOT analysis of ICT sector
Strengths
e |CT manufacturing clusters and players that are advanced and internationally competitive.
e Cutting-edge mobile apps and technology.
e Advanced consumers and markets: it's simple to test new items.
e Patent basis and IPR.
e Robust national R&D infrastructure.
e Individuals and local governments are prepared to embrace novel items.
e Significant national investments in certain ICT domains.
Weaknesses
e The ability to create business strategies using technology advancements.
e Insufficient funds for private risk.

e Inadequacies in the way various governmental organizations divide their labor.
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Evidence-based information about the advantages of Nordic cooperation is lacking in some

places.
The culture of development is focused on technology.

Gaps in several technical fields, such as fuel cells and screen technologies.

Opportunities

Rapid technological advancements require IT professionals.
Creating user-focused open innovation methods.
Establishing competency clusters based on Nordic SMEs in specialized fields.

Combining information technology skills with education, such as managing health

information and navigating.

Making use of remote sensing technologies and ICT infrastructure expertise to monitor the

environment remotely in outlying places.
Hybrid knowledge: a blend of many commercial and scientific disciplines.

Integration of design and technological skills.

Threats

High competition between local and international markets.

A sizable portion of Nordic ICT companies are not focused on expansion.

Developing R&D capabilities in Asia.

Inflexibilities in cross-sector collaboration: corporations, governments, and scientists.
A vague Nordic understanding of how cooperation helps various parties.

Absence of a global viewpoint.

Absence of novel business ideas and models.

4.5.4. SWOT analysis of sports

Strengths

Finnish people are engaged in many sports activities.
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e Economies of scale and competitive advantages are made possible by a variety of

enterprises, brand positioning, and managerial expertise in the sporting goods sector.
e A multi-brand approach maximizes resources in R&D, production, sales, and distribution.
Weaknesses

e The sporting goods industry's fluctuating cash flow especially in winter sports makes it

difficult to estimate operational performance.
e Limited resources and reduced financial welfare.
e Compromise on product quality.
e Lack of expertise and technology.
Opportunities

e Due to positive brand distinction, a multi-brand approach enhances targeting, revenue

capture.

e There are a lot of potential prospects in the sports footwear, apparel, and equipment

sectors due to the expanding markets and increasing digitization.
e Stable economy with high standards of living.
e Rising trend of research and development initiatives and investments.
e Providing R&D specializations in agribusiness sectors.
e Importing different services related to designing, research and marketing.
Threats
e High competition between local and international sellers.

e Variations in product demand due to seasonality and geography might affect operating

performance and stock price.
4.5.5. SWOT of automobile industry
Strengths

e International businesses reduced costs.
e Well establish dealers network.

e Competitive environment.



e Good service capabili ties.

e Trends awareness.
Weaknesses

e Distribution channel require.
e Lack of management capacities.
e Government regulations.

e High employee turnover.
Opportunities

e Huge potential customers in terms of purchasing power.
e Boost in sales after Covid-19.
e |T professionals in demand due to technological transformation.

e Environment friendly product designs on the board.

Threats

e High competition between local and international sellers.

e Alterations in law.

e Strong buying power of customer attract more competition in the market.

4.5.6. SWOT analysis of pharma and chemical
Strengths
e Global Networking.
e Well-developed infrastructure which enables innovation.
Weaknesses
e Limited job rotation and less no of multitalented workers.
e Limited resources and reduced financial welfare.
e Compromise on product quality.
e Lack of expertise and technology.
Opportunities

e Government support e.g. support to work life education.

41
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e Growth chances from international markets.

e Government funded research and development projects for attracting potential

candidates.
Threats
e High competition between local and international industries.
e Increasing requirements of pharmaceutical products effects the cost to be high.
4.5.7. SWOT analysis of furniture market
Strengths

e Exporters from emerging nations can find chances in the Finnish market because of the

country's growing imports, declining exports, and stable domestic output.
e Entering the Finnish furniture market is a feasible choice for exporters.
e High-quality raw material availability.
e collaboration between the forest owners and the research industry.
Weaknesses

e Lack of expertise and technology outdated production methods.
e Competition for raw materials.
e Insufficient RDI research.

e Decreased investor interest.
Opportunities

e The changing tastes of the Finnish public in fashion may present opportunities for

exporters from emerging nations who can satisfy strict quality and design requirements.
e Growth chances from international markets.
Threats

e [t is still unclear if the domestic production sector will be able to keep up with the

expansion in home demand.

e High competition.
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4.6. Barriers to international trade

Businesses and governments engage in international trade in the absence of trade obstacles,
which frequently prevent them from selling in other markets. Natural barriers, tariff barriers, and

nontariff barriers are among the most significant barriers.

4.6.1. Natural trade barriers

Local culture, customs, and habits are natural barriers in the consumer goods market, and they are
more important for consumer goods than for industrial items. Geographical restrictions, transit
expenses, unequal access to information, and attitudes toward illicit activity can all be considered
hurdles. Increased taxes and adjustments to the value of products during entry processes may
result from rising transportation expenses. Asymmetric knowledge may lead to businesses
knowing more about domestic markets than international ones, which drives up trade operating
expenses. The mindsets of businesses and their employees may also be impacted by these

obstacles (Wojciechowski 2013, 31).
4.6.2. Artificial barriers

Artificial trade barriers refer to limitations placed on global commerce, either by national or
multinational enterprises seeking to safeguard their interests. They fall into two categories:

nontariff, and tariff barriers.

4.6.2.1. Tariff barriers

Tariffs are levied on imports with the intention of raising their costs and reducing demand from
the home market. They frequently serve as trade barriers, boosting consumer demand for regional

goods and bringing in tax money for the government coffers.

a) Direction

Tariffs are levied against imports or exports based on which way a product moves. Less frequently
than import tariffs, export duties are levied on the exporting nation's raw materials and

resources—rarely on completed goods.
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b) Purpose

Tariffs are categorized according to their intended use. For example, revenue tariffs are imposed
to generate tax profit for the government; protective tariffs shield home businesses, farmers, and
labor from foreign competition; and discriminating tariffs are imposed on commodities originating
from a certain nation. Tariffs like this might be implemented to safeguard homegrown businesses,
drive up costs, or earn money for developing countries. Political or trade imbalances may lead to

the imposition of discriminatory tariffs.

c) Length

Protective and discriminatory tariffs are temporary actions imposed on imports of subsidized
products by the exporting government. Countervailing duties are permanent surcharges, aiming to
offset foreign government discounts or special advantages. Export subsidies are typically met by

rebating certain taxes for exporting goods.

d) Voluntary Export Restraint (VER)

An exporting nation may impose a trade quota at the request of an importing nation, known as a
voluntary export restraint (VER), frequently in order to circumvent obligatory limits. Accepting VER

is seen to be one approach for a nation to lessen protectionist pressure.

e) Local content requirements

Government laws known as "local content requirements" force businesses operating in a given
economy to utilize products or services produced domestically, primarily with the intention of

strengthening the basis of domestic production.

f) Antidumping policies

Foreign companies that undercut manufacturing costs in order to increase their market share are
penalized by antidumping laws. In addition to prohibiting the selling of products or commodities
below their fair market value, they shield home manufacturers from unfair international

competition (Mittal 2018, 542-543).

4.6.2.2. Non-tariff barriers

Artificial trade obstacles that are less obvious and open than tariffs are known as nontariff

barriers. They are more readily concealed and less predictable. While nontariff obstacles are rarely
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mentioned in official sources, information on local tariffs can be available on government
websites. Nontariff obstacles are in the hundreds and may be categorized into five main
categories: financial control, quotas, product restrictions, government involvement in trade, and
customs processes. Goods imports are restricted by both direct and indirect nontariff barriers;

indirect barriers increase the cost or difficulty of imports.

a) Government involvement in trade

Three primary categories describe how the government engages in trade: subsidies, government

procurement and state trading, and administrative guidance.

e Administrative guidance, which frequently takes the form of rules, suggestions,
encouragement, or restriction, can provide a substantial obstacle for businesses that

export goods to other nations.

e State trade and government procurement, which are common in communist nations, entail
the state determining what, when, where, how, and how to purchase things. Political
regimes do not limit government engagement to this extent. While the Government
Procurement Act mandates that signatory nations treat international suppliers equally with
local ones, the Buy American Act permits the U.S. government to give domestic vendors an
advantage when bidding. Technical requirements should not hinder international trade;

instead, they should be based on national or worldwide norms.

e Government engagement in trade takes the form of subsidies, which help local producers
cut costs and become more competitive. They are employed to rebuild and grow certain

industries, strengthening the ability of domestic companies to compete.

b) Customs and entry procedures

Customs and entrance procedures are examples of nontariff obstacles that can have a major
influence on the complexity and length of the import process. The categorization, value,
paperwork, licensing, inspection, and health and safety standards may all be used to examine

these obstacles.
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c) Product requirement

A nation's product criteria, which are frequently contained in Technical Barriers to Trade reports
or official papers, must be met in order for items to be imported. These specifications relate to
different parts of the items and encompass a range of topics, such as product standards, testing,

packing, labeling, and marking.

d) Import quotes

A trade barrier limits the amount or value of goods or services that can be imported. Imports of
such items are forbidden when the total permitted quantity is achieved, and it may be set on a
first-come, first-served basis. Import licenses are usually granted to particular people or

businesses in order to enforce this limitation (Onkvisit & Shaw 2009, 77).

5. Summary and conclusions

The goal of this study was to give a thorough analysis of Pakistani potential products that are
exported to various parts of the world. The study gives insights of Pakistani products that are
exported the Europe and have potential to export to Finland. Further the goal was to determine
the Finnish market potential for these products. For this purpose, a comprehensive analysis of
Finnish market that includes market trends and market size of these products was done. Several
country factors that could potentially effect on the market was studied using PESTLE analysis of
Finland. Opportunities and barriers for Pakistani exporters was investigated in each Finnish
industry discussed in this study using SWOT analysis. In addition, the goal was to determine if it
was already or would be practicable to join the markets and whether there were any
opportunities for future development.Pakistan's lack of product and market variety means that it
must progressively grow its exports to satisfy Finnish criteria. Prioritizing market testing and
selecting the optimal approach in light of the associated risks is advised. Pakistan still has a lot of
commercial potential because of its location and EU GSP+ agreements, which permits less
limitations on items for exporting. Prior to increasing activities, it is important to study the cultural
aspects of the markets in Finland as well as Pakistan. Weaknesses and strengths should be
determined by doing a SWOT analysis. A suitable marketing strategy that emphasizes strong client
interactions and product distinction should be developed in order to acquire a competitive edge.
The SWOT analysis revealed the fact that apart from some weaknesses in studied industries, there

are several new opportunities awaiting in Finland for foreign businesses that Pakistan must
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consider. But Pakistani exporters must keep in mind that Finnish people do not compromise on

product quality over prices.

5.1. Market analysis

The market in Finland is smaller, according to the study's analysis but because of its transparency,
stability, and safety, people think Finland is a superior market to enter. Future growth in the
markets of various industrial sectors is possible. The Finnish market is quite competitive and gives
consumers significant negotiating leverage. The Finnish market is rapidly evolving and

technologically astute, thus providing new offerings is essential.

To sum up, each market has advantages and disadvantages. By creating a solid market entrance
plan and building a solid foundation in customer service and production, the industries of both

countries can flourish with a boost in country economy.

5.2. Steps to harness the market potential

The objective of the country is to broaden its commercial operations inside the Finnish market. To
achieve this, a comprehensive examination of the business climate in the nation, the state of the
market, rivals, present participants in the market, and prospective customers is necessary. To be
successful in a foreign environment, business should consider socio-economic and cultural
background of the local people as well as the barriers found in both internal and external market.
Other factors that influence on markets are political and economical factors. Moreover, by
studying the relevant market and opportunities lies there could be a helpful for potential
exporters. From the present study, following are some steps suggested for the local businesses to

consider in order to be successful in foreign environment:
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5.2.1. Steps

In the light of current study, some steps are recommended for potential exporters as shown in

figure 9.
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Figure 9. Steps recommended for potential exporters according to current study

a) Proper research: To comprehend the local company environment, customer preferences, and
competitors, do extensive study. To seize chances, examine the target market, USPs, and any

holes in the market.

b) Market analysis: Perform a market study focused on a certain niche, taking into account the
market's size, share, and trends. This can help you determine your opportunities for growth in a

foreign country.

c) Imports and exports: A country's reliance on imports in a certain specialty indicates that there
are opportunities for company expansion; conversely, a larger export market indicates that the
nation is self-sufficient in that area, indicating limited growth opportunities and intense

competition.

d) Identify barriers: Trade between various countries may be hampered by a variety of obstacles,
including tariffs and social, legal, political, and economic ones. A nation's economy is greatly
impacted by these elements it is important to grasp local rules and regulations, such as those
pertaining to taxes, labor, and industry. Compliance and navigating challenging settings are two

things outsourcing firms may assist with.
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e) Deveolp market plan: The company's value proposition, target market data, competition
positioning, promotion tactics, distribution methods, and plan budget should all be included in a
thorough marketing plan. A strong marketing plan that leverages online and offline media and
concentrates on lead generation, brand recognition, and participation in trade exhibitions and

local events is essential for success in the Finnish market.

f) Establish connections with important stakeholders: In Finland, commercial partnerships
require a high degree of mutual respect and trust. For expansion, prioritize networking and in-

person contacts with stakeholders such as suppliers, distributors, and local authorities.

g) Observe and modify: Success is maximized by remaining flexible and adjusting to the demands
of the market by ongoing assessment and modifications, depending on sales performance, client

input, and market developments.

In conclusion, by completing in-depth research, comprehending local legislation, localizing
products, establishing a presence, and creating a potent marketing plan, firms may grow into a
stable and creative environment. Finland can help Pakistan in areas including water management,
clean technology, renewable energy, health, and education. To achieve these objectives, regular
communication between Finland and Pakistan's commercial sectors is essential. Increasing

collaboration with Finland may have positive economic effects.

5.3. CPEC: A path to creating new possibilities between Finland and Pakistan

Pakistan might participate in the China-Pakistan Economic Corridor (CPEC) project to improve
commercial links with Finland. Finland is eager to expand its business presence in Pakistan and
collaborate with it in a number of areas related to socioeconomic development. There are also
rumors that Finland may soon establish an embassy in Pakistan. Numerous commercial and
investment prospects in Pakistan have been brought about by the CPEC project, which may
potentially be advantageous to Finnish investors. The nine special economic zones under the CPEC
project—agricultural, engineering, mining, energy, biotechnology, health and education, and
telecommunication—should draw Finnish investors to Pakistan. Pakistani companies may arrange
regular B2B meetings and fortify economic ties with Finland to enhance corporate ties which
indirectly benefit both countries. Both Pakistan and Finland have prospects in their domestic
markets, and local markets may expand significantly with the support of the CEPC economic

corridor. It's time for local businesses to grasp this chance and act accordingly.



50

References

A useful guide to SWOT analysis. 2012. Chartered Insurance Institute UK Publications PDF
doument. Accessed on 6 Novenmber 2023. Retrieved from

https://www.cii.co.uk/media/6158020/a-useful-guide-to-swot-analysis.pdf

Aaker, A. D. & McLoughlin, D. 2010. Strategic Market Management: Global Perspectives.
Chichester, UK: John Wiley and Sons. Accessed on 4 November 2023. Retrieved from

https://books.google.com.pk/books?id=tpW22FvYvn8C&printsec=frontcover&source=ghs ge su

mmary r&cad=0#v=onepage&q&f=false

Afaq, M. A., Magsood, A., Parvez, K., & Mushtaq, A. 2014. Study on the design improvement of an
indoor ceiling fan. In Proceedings of 2014 11th International Bhurban Conference on Applied
Sciences & Technology (IBCAST) Islamabad, Pakistan, 279-283. Accessed on 24 September 2023.

Retrieved from https://ieeexplore.ieee.org/abstract/document/6778156

Agricultural sector's share of GDP in Finland 2010-2021. 2022. Statistica Website. Accessed on 5

November 2023. Retrieved from https://www.statista.com/statistics/1329468/finland-agriculture-
share-gdp/

Agriculture and food sector in Finland. 2019. Luke Natural Resources Institute Finland PDF
Document. Accessed on 4 November 2023. Retrieved from

https://jukuri.luke.fi/bitstream/handle/10024/544349/luke-luobio 37 2019.pdf?sequence=1

Ahmad, S. 2007. Analyzing Potential Economic Costs and Benefits of Pakistan—India Trade: A Case
Study of the Chemical Industry. The Challenges and Potential of Pakistan-India Trade, 158-163.
Accessed on 27 September 2023. Retrieved from
https://documentsl.worldbank.org/curated/en/990861468074627673/pdf/402730P07493901Indi

alTrade01PUBLIC1.pdf##page=160

Ahmed, V., & Batool, S. 2017. India—Pakistan trade: perspectives from the automobile sector in
Pakistan. India-Pakistan Trade Normalisation: The Unfinished Economic Agenda, 129-161.
Accessed on 27 September 2023. Retrieved from

https://www.econstor.eu/bitstream/10419/176311/1/icrier-wp-293.pdf



https://www.cii.co.uk/media/6158020/a-useful-guide-to-swot-analysis.pdf
https://books.google.com.pk/books?id=tpW22FvYvn8C&printsec=frontcover&source=gbs_ge_summary_r&cad=0#v=onepage&q&f=false
https://books.google.com.pk/books?id=tpW22FvYvn8C&printsec=frontcover&source=gbs_ge_summary_r&cad=0#v=onepage&q&f=false
https://ieeexplore.ieee.org/abstract/document/6778156
https://www.statista.com/statistics/1329468/finland-agriculture-share-gdp/
https://www.statista.com/statistics/1329468/finland-agriculture-share-gdp/
https://jukuri.luke.fi/bitstream/handle/10024/544349/luke-luobio_37_2019.pdf?sequence=1
https://documents1.worldbank.org/curated/en/990861468074627673/pdf/402730P07493901India1Trade01PUBLIC1.pdf#page=160
https://documents1.worldbank.org/curated/en/990861468074627673/pdf/402730P07493901India1Trade01PUBLIC1.pdf#page=160
https://www.econstor.eu/bitstream/10419/176311/1/icrier-wp-293.pdf

51

Cars in Finland. 2023. OEC World Website. Accessed on 6 November 2023. Retrieved from

https://oec.world/en/profile/bilateral-product/cars/reporter/fin#subnational-data

Cefic 2023. Chemical industry snapshot. Accessed on 1 November 2023. Retrieved from

https://cefic.org/a-pillar-of-the-european-economy/landscape-of-the-european-chemical-

industry/finland/#chemical-industry-snapshot

Clothing and Textile Sector in Finland. 2017. Flanders Investment & Trade Market Survey PDF
Document. Accessed on 6 November 2023. Retrieved from

https://www.flandersinvestmentandtrade.com/export/sites/trade/files/market studies/Clothing

%20and%20textile%20sector Finland 2017.pdf

Comley, P., & Beaumont, J. 2011. Online market research: Methods, benefits and issues—Part 1.
Journal of Direct, Data and Digital Marketing Practice, 12, 315-327. Accessed on 2 November 2023.
Retrieved from https://link.springer.com/article/10.1057/dddmp.2011.8

Doody, O., & Bailey, M. E. 2016. Setting a research question, aim and objective. Nurse Researcher,
23, 1-4. Accessed on 2 November 2023. Retrieved from

https://sta.uwi.edu/igds/sites/default/files/igds/documents/Research%20Question%20Aim%200

bjective.pdf

EU trade relations with Pakistan. Facts, figures and latest developments. 2023. European
Commission Website. Accessed on 25 August 2023. Retrieved from

https://policy.trade.ec.europa.eu/eu-trade-relationships-country-and-region/countries-and-

regions/pakistan en

Finished Leather Report. 2022. PDF Document on Trade Development Authority of Pakistan

Website. Accessed on 20 September 2023. Retrieved from https://tdap.gov.pk/wp-

content/uploads/2022/05/Finished-Leather-Report .pdf

Finland - Country Commercial Guide. 2022. International Trade Administration Website. Accessed

on 4 November 2023. Retrieved from https://www.trade.gov/country-commercial-guides/finland-

healthcare-technologies



https://oec.world/en/profile/bilateral-product/cars/reporter/fin#subnational-data
https://cefic.org/a-pillar-of-the-european-economy/landscape-of-the-european-chemical-industry/finland/#chemical-industry-snapshot
https://cefic.org/a-pillar-of-the-european-economy/landscape-of-the-european-chemical-industry/finland/#chemical-industry-snapshot
https://www.flandersinvestmentandtrade.com/export/sites/trade/files/market_studies/Clothing%20and%20textile%20sector_Finland_2017.pdf
https://www.flandersinvestmentandtrade.com/export/sites/trade/files/market_studies/Clothing%20and%20textile%20sector_Finland_2017.pdf
https://link.springer.com/article/10.1057/dddmp.2011.8
https://sta.uwi.edu/igds/sites/default/files/igds/documents/Research%20Question%20Aim%20Objective.pdf
https://sta.uwi.edu/igds/sites/default/files/igds/documents/Research%20Question%20Aim%20Objective.pdf
https://policy.trade.ec.europa.eu/eu-trade-relationships-country-and-region/countries-and-regions/pakistan_en
https://policy.trade.ec.europa.eu/eu-trade-relationships-country-and-region/countries-and-regions/pakistan_en
https://tdap.gov.pk/wp-content/uploads/2022/05/Finished-Leather-Report_.pdf
https://tdap.gov.pk/wp-content/uploads/2022/05/Finished-Leather-Report_.pdf
https://www.trade.gov/country-commercial-guides/finland-healthcare-technologies
https://www.trade.gov/country-commercial-guides/finland-healthcare-technologies

52

Finland - Country Commercial Guide. 2023. International Trade Administration, U.S. Department

of Commerce. Accessed on 30 August 2023. Retrieved from https://www.trade.gov/country-

commercial-guides/finland-market-overview

Finland And China PESTLE Analysis. 2018. UKEssays Website. Accessed on 5 November 2023.

Retrieved from https://www.ukessays.com/essays/economics/finland-and-china-pestle-analysis-

economics-essay.php?vref=1

Finland Exports to Pakistan. 2022. Trading Economics. Accessed on 26 September 2023.

Retrieved from https://tradingeconomics.com/finland/exports/pakistan

Finland Imports from United States of Instruments and Appliances Used in Medical, Surgical,
Dental/Veterinary. 2023. Trading Economics Website. Accessed on 4 November 2023. Retrieved

from https://tradingeconomics.com/finland/imports/united-states/medical-surgical-dental-

veterinary-instruments-no-electrical

Finland IT sector. 2018. Inter Venture website. Accessed on 2 November 2023. Retrieved from

https://www.interventure.info/blog/finlands-it-sector/

Finland Partner Pakistan. 2023. OEC. World Website. Accessed on 8 November 2023. Retrieved

from https://oec.world/en/profile/bilateral-country/fin/partner/pak

Finland Tesla Grows 414.8% In Auto Market Up 9.9 In September. 2023. Focus 2 Move Website.

Accessed on 7 November 2023. Retrieved from https://www.focus2move.com/finnish-cars-

market/

Finland: Economic and Political Review. 2023. Lloydas Bank Website. Accessed on 5 November

2023. Retrieved from https://www.lloydsbanktrade.com/en/market-

potential/finland/economical-context

Food exports exceeding eur 2 billion for the first time. 2023. Business Finland Website. Accessed

on 5 November 2023. Retrieved from https://www.businessfinland.fi/en/whats-new/news/cision-

releases/2023/food-exports-exceeding-eur-2-billion-for-the-first-time

Footwears in Finland. 2019. Finn Partnership PDF Document. Accessed on 6 November 2023.

Retrieved from https://finnpartnership.fi/wp-content/uploads/2019/11/Footwear-in-Finland.pdf



https://www.trade.gov/country-commercial-guides/finland-market-overview
https://www.trade.gov/country-commercial-guides/finland-market-overview
https://www.ukessays.com/essays/economics/finland-and-china-pestle-analysis-economics-essay.php?vref=1
https://www.ukessays.com/essays/economics/finland-and-china-pestle-analysis-economics-essay.php?vref=1
https://tradingeconomics.com/finland/exports/pakistan
https://tradingeconomics.com/finland/imports/united-states/medical-surgical-dental-veterinary-instruments-no-electrical
https://tradingeconomics.com/finland/imports/united-states/medical-surgical-dental-veterinary-instruments-no-electrical
https://www.interventure.info/blog/finlands-it-sector/
https://oec.world/en/profile/bilateral-country/fin/partner/pak
https://www.focus2move.com/finnish-cars-market/
https://www.focus2move.com/finnish-cars-market/
https://www.lloydsbanktrade.com/en/market-potential/finland/economical-context
https://www.lloydsbanktrade.com/en/market-potential/finland/economical-context
https://www.businessfinland.fi/en/whats-new/news/cision-releases/2023/food-exports-exceeding-eur-2-billion-for-the-first-time
https://www.businessfinland.fi/en/whats-new/news/cision-releases/2023/food-exports-exceeding-eur-2-billion-for-the-first-time
https://finnpartnership.fi/wp-content/uploads/2019/11/Footwear-in-Finland.pdf

53

Freight Road Transport in Finland - Industry Statistics. 2022. IBIS World Website. Accessed on 7

November 2023. Rertieved from https://www.ibisworld.com/finland/industry-statistics/freight-

road-

transport/3195/#:~:text=The%20Freight%20R0ad%20Transport%20in,when%20it%20was%20rank

ed%2013th

Gholamzadeh F. H. 2016. Sport as an industry in Finland: exploring the economic significance,
contributions, and development of the sport sector as an industry. Studies in sport, physical
education and health, 240, 1-172. Accessed on 5 November 2023. Retrieved from
https://jyx.jyu.fi/bitstream/handle/123456789/49961/978-951-39-6607-2 vaitos20150518.pdf

Haapala, A., Harkonen, J., Levidkangas, P., Kess, P., Haggman, H., Arvola, J., & Niinimaki, J. 2015.
Bioeconomy potential-focus on Northern Finland. International Journal of Sustainable
Economy, 7(1), 66-90. Accessed on 5 November 2023. Retrieved from

https://www.researchgate.net/profile/Katja-

Karppinen/publication/269704535 Bioeconomy potential -

focus on Northern Finland/links/54c64a200cf219bbe4f7d519/Bioeconomy-potential-focus-on-

Northern-Finland.pdf

Hussain, A., Qazi, J. I., & Ali, S. 2013. Health imperilments in workers of a cutlery industrial
complex from Pakistan: A preliminary survey. Biologia (Pakistan), 59, 43-50. Accessed on 26

September 2023. Retrieved from https://www.researchgate.net/profile/Javed-

Qazi/publication/261329471 Health imperilments in workers of a cutlery industrial complex

from Pakistan a preliminary survey/links/54697f280cf20dedafd0de4f/Health-imperilments-in-

workers-of-a-cutlery-industrial-complex-from-Pakistan-a-preliminary-survey.pdf

Imran, M., Aziz, A., Hamid, S. N. B. A., Shabbir, M., Salman, R., & Jian, Z. 2018. Retracted: The
mediating role of total quality management between entrepreneurial orientation and SMEs export
performance. Management Science Letters, 8, 519-532. Accessed on 28 September 2023.

Retrieved from https://doi.org/10.5267/j.msl.2018.5.003

Imran, M., Rizaq, A., Khalig, M., & Saleem, H. M. N. 2019. The influence of total quality
management and export market orientation on company export performance of furniture industry

in Pakistan: a moderating role of business network. Advances in Economics, Business and


https://www.ibisworld.com/finland/industry-statistics/freight-road-transport/3195/#:~:text=The%20Freight%20Road%20Transport%20in,when%20it%20was%20ranked%2013th
https://www.ibisworld.com/finland/industry-statistics/freight-road-transport/3195/#:~:text=The%20Freight%20Road%20Transport%20in,when%20it%20was%20ranked%2013th
https://www.ibisworld.com/finland/industry-statistics/freight-road-transport/3195/#:~:text=The%20Freight%20Road%20Transport%20in,when%20it%20was%20ranked%2013th
https://www.ibisworld.com/finland/industry-statistics/freight-road-transport/3195/#:~:text=The%20Freight%20Road%20Transport%20in,when%20it%20was%20ranked%2013th
https://jyx.jyu.fi/bitstream/handle/123456789/49961/978-951-39-6607-2_vaitos20150518.pdf
https://www.researchgate.net/profile/Katja-Karppinen/publication/269704535_Bioeconomy_potential_-_focus_on_Northern_Finland/links/54c64a200cf219bbe4f7d519/Bioeconomy-potential-focus-on-Northern-Finland.pdf
https://www.researchgate.net/profile/Katja-Karppinen/publication/269704535_Bioeconomy_potential_-_focus_on_Northern_Finland/links/54c64a200cf219bbe4f7d519/Bioeconomy-potential-focus-on-Northern-Finland.pdf
https://www.researchgate.net/profile/Katja-Karppinen/publication/269704535_Bioeconomy_potential_-_focus_on_Northern_Finland/links/54c64a200cf219bbe4f7d519/Bioeconomy-potential-focus-on-Northern-Finland.pdf
https://www.researchgate.net/profile/Katja-Karppinen/publication/269704535_Bioeconomy_potential_-_focus_on_Northern_Finland/links/54c64a200cf219bbe4f7d519/Bioeconomy-potential-focus-on-Northern-Finland.pdf
https://www.researchgate.net/profile/Javed-Qazi/publication/261329471_Health_imperilments_in_workers_of_a_cutlery_industrial_complex_from_Pakistan_a_preliminary_survey/links/54697f280cf20dedafd0de4f/Health-imperilments-in-workers-of-a-cutlery-industrial-complex-from-Pakistan-a-preliminary-survey.pdf
https://www.researchgate.net/profile/Javed-Qazi/publication/261329471_Health_imperilments_in_workers_of_a_cutlery_industrial_complex_from_Pakistan_a_preliminary_survey/links/54697f280cf20dedafd0de4f/Health-imperilments-in-workers-of-a-cutlery-industrial-complex-from-Pakistan-a-preliminary-survey.pdf
https://www.researchgate.net/profile/Javed-Qazi/publication/261329471_Health_imperilments_in_workers_of_a_cutlery_industrial_complex_from_Pakistan_a_preliminary_survey/links/54697f280cf20dedafd0de4f/Health-imperilments-in-workers-of-a-cutlery-industrial-complex-from-Pakistan-a-preliminary-survey.pdf
https://www.researchgate.net/profile/Javed-Qazi/publication/261329471_Health_imperilments_in_workers_of_a_cutlery_industrial_complex_from_Pakistan_a_preliminary_survey/links/54697f280cf20dedafd0de4f/Health-imperilments-in-workers-of-a-cutlery-industrial-complex-from-Pakistan-a-preliminary-survey.pdf
https://doi.org/10.5267/j.msl.2018.5.003

54

Management Research, 97, 321-338. Accessed on 28 September 2023. Retrieved from
https://doi.org/10.2991/piceeba-19.2019.56

Indicators of economy in Pakistan. 2022. Worlddata.info Website. Accessed on 24 September
2023. Retrieved from

https://www.worlddata.info/asia/pakistan/economy.php#:~:text=Worldwide%20gross%20domest

ic%20product%20in,in%202022%20was%20around%2019.87%25.

Jannat, A., Shafig, N., Hanif, M., Riasat, M., & Rafique, S. 2023. A brief insight to Pakistan’s
Pharmaceutical industry-A critical review study. Pakistan Journal of Medical & Health Sciences, 17,

2-6. Accessed on 29 September 2023. Retrieved from https://doi.org/10.53350/pjmhs20231722

Javed, A. 2020. The Scope of Information and Communication Technology Enabled Services in
Promoting Pakistan Economy. Asian Journal of Economics, Finance and Management, 2, 165-173.
Accessed on 29 September 2023. Retrieved from
https://globalpresshub.com/index.php/AJEFM/article/view/860

Kalinina, D. 2013. Saint Petersburg Furniture Market Analysis and Its Opportunities. Case:
Company X. Kareila: Publication of Saimaa University of Applied Sciences. Accessed on 10
November 2023. Retrieved from

https://www.theseus.fi/bitstream/handle/10024/57983/Kalinina Daria.pdf?sequence=1

Kotler, P., & Armstrong, G. 2010. Principles of Marketing. 13th. ed., Pearson Education Limited
Prentice Hall: India. Accessed on 5 November 2023. Retrieved from

https://books.google.com.pk/books?hl=en&Ir=&id=cRsxku7006UC&oi=fnd&pg=PR13&dqg=Kotler,

+P.,+%26+Armstrong,+G.+2010.+Principles+of+Marketing.+13th.+ed.,+Pearson+Education+Limite

d+Prentice+Hall&ots=HK5DmM9749C&sig=CdMc5dgDAxIRNwSsLmlJiplviFXs#tv=onepage&q&f=false

Latkovikj, M. T., & Popovska, M. B. 2019. Online research about online research: advantages and
disadvantages. E-methodology, 6(6), 44-56. Accessed on 3 November 2023. Retrieved from

https://www.ceeol.com/search/article-detail?id=974675

Leather and leather goods manufacturing in Finland. 2022. IBIS World. Accessed on 3 November

2023. Retrieved from https://www.ibisworld.com/finland/industry-statistics/leather-goods-

manufacturing/14577/



https://doi.org/10.2991/piceeba-19.2019.56
https://www.worlddata.info/asia/pakistan/economy.php#:~:text=Worldwide%20gross%20domestic%20product%20in,in%202022%20was%20around%2019.87%25
https://www.worlddata.info/asia/pakistan/economy.php#:~:text=Worldwide%20gross%20domestic%20product%20in,in%202022%20was%20around%2019.87%25
https://doi.org/10.53350/pjmhs20231722
https://globalpresshub.com/index.php/AJEFM/article/view/860
https://www.theseus.fi/bitstream/handle/10024/57983/Kalinina_Daria.pdf?sequence=1
https://books.google.com.pk/books?hl=en&lr=&id=cRsxku7O06UC&oi=fnd&pg=PR13&dq=Kotler,+P.,+%26+Armstrong,+G.+2010.+Principles+of+Marketing.+13th.+ed.,+Pearson+Education+Limited+Prentice+Hall&ots=HK5Dm9749C&sig=CdMc5dqDAxIRNwSsLmJiplviFXs#v=onepage&q&f=false
https://books.google.com.pk/books?hl=en&lr=&id=cRsxku7O06UC&oi=fnd&pg=PR13&dq=Kotler,+P.,+%26+Armstrong,+G.+2010.+Principles+of+Marketing.+13th.+ed.,+Pearson+Education+Limited+Prentice+Hall&ots=HK5Dm9749C&sig=CdMc5dqDAxIRNwSsLmJiplviFXs#v=onepage&q&f=false
https://books.google.com.pk/books?hl=en&lr=&id=cRsxku7O06UC&oi=fnd&pg=PR13&dq=Kotler,+P.,+%26+Armstrong,+G.+2010.+Principles+of+Marketing.+13th.+ed.,+Pearson+Education+Limited+Prentice+Hall&ots=HK5Dm9749C&sig=CdMc5dqDAxIRNwSsLmJiplviFXs#v=onepage&q&f=false
https://www.ceeol.com/search/article-detail?id=974675
https://www.ibisworld.com/finland/industry-statistics/leather-goods-manufacturing/14577/
https://www.ibisworld.com/finland/industry-statistics/leather-goods-manufacturing/14577/

55

Manan, A. 2021. Introduction to international trade of Pakistan. Accessed on 24 August 2023.
Retrieved from

https://www.researchgate.net/publication/353048252 Introduction to international trade of P

akistan.

Market Research: What it Is, Methods, Types & Examples. 2022. Question Pro Website. Accessed

on 4 November 2023. Retrieved from https://www.questionpro.com/blog/what-is-market-

research/

Mittal, S. 2018. International trade barriers. International Journal of Research and Analytical
Reviews, 5(4), 541-547. Accessed on 6 November 2023. Retrieved from
https://www.ijrar.org/papers/IJRAR1904322.pdf

Nawaz, |., Aqgib, M., Shahzad, N., Yasir, M., & Zafar, F., 2017. Contribution of sports goods industry
towards economic growth of Pakistan. Advances in Social Sciences Research Journal, 4, 70-75.

Accessed on 27 September 2023. Retrieved from https://doi.org/10.14738/assrj.413.2705

Onkvisit, S., & Shaw, J. J. 2009. International Marketing: Strategy and Theory 5th. ed., Abingdon,
Oxon, Great Britain: Routledge. Accessed on 3 November 2023. Retrieved from

https://doi.org/10.4324/9780203871935

Pakistan and the European Union under GSP+. 2022. Prime Institute Org PDF Document. Accessed

on 7 November 2023. Retrieved from https://primeinstitute.org/wp-

content/uploads/2022/06/Pakistan-and-the-European-Union-under-GSP.pdf

Pakistan Economic Survey. 2023. PDF Document on Finance Division Government of Pakistan
Website. Accessed on 25 September 2023. Retrieved from

https://www.finance.gov.pk/survey/chapters 23/Highlights.pdf

Pakistan Trade Prespective Quarterly Trade Analysis. 2023. PDF Document on Trade Development
Authority of Pakistan Website. Accessed on 25 September 2023. Retrieved from
https://tdap.gov.pk/wp-content/uploads/2022/11/Q1-FY23-Final-Report-1.pdf.

Pakistan’s trade with the EU and its Member States. 2021. PDF Document on Pakistan Business

Council Website. Accessed on 09 June 2023. Retrieved from https://www.pbc.org.pk/wp-

content/uploads/Pakistans-Trade-with-EU-Its-Member-States.pdf



https://www.researchgate.net/publication/353048252_Introduction_to_international_trade_of_Pakistan
https://www.researchgate.net/publication/353048252_Introduction_to_international_trade_of_Pakistan
https://www.questionpro.com/blog/what-is-market-research/
https://www.questionpro.com/blog/what-is-market-research/
https://www.ijrar.org/papers/IJRAR1904322.pdf
https://doi.org/10.14738/assrj.413.2705
https://doi.org/10.4324/9780203871935
https://primeinstitute.org/wp-content/uploads/2022/06/Pakistan-and-the-European-Union-under-GSP.pdf
https://primeinstitute.org/wp-content/uploads/2022/06/Pakistan-and-the-European-Union-under-GSP.pdf
https://www.finance.gov.pk/survey/chapters_23/Highlights.pdf
https://tdap.gov.pk/wp-content/uploads/2022/11/Q1-FY23-Final-Report-1.pdf
https://www.pbc.org.pk/wp-content/uploads/Pakistans-Trade-with-EU-Its-Member-States.pdf
https://www.pbc.org.pk/wp-content/uploads/Pakistans-Trade-with-EU-Its-Member-States.pdf

56

PESTLE Analysis. 2021. CIPD.org PDF Document. Accessed on 4 November 2023. Retrieved from

https://www.cipd.org/globalassets/media/knowledge/knowledge-hub/factsheets/pestle-analysis-

factsheet 20221230T092611.pdf

Raza, H. 2018. ICT Businesses of Pakistan: An Ignored SME Subsector. Educational Research
International, 7, 1-11. Accessed on 28 September 2023. Retrieved from

http://erint.savap.org.pk/PDF/Vol.7.4/ERInt.2018-7.4-01.pdf

Rehman, M. S., Mahmood, Z., & Rahman, A. 2014. Unexplored Export Potential of Medical,
Surgical and Veterinary Instruments of Pakistan: A Comparative Econometric Analysis. Journal of
Business & Economics, 6, 156-176. Accessed on 28 September 2023. Retrieved from

https://www.researchgate.net/profile/Zafar-Mahmood-

10/publication/321668910 Unexplored Export Potential of Medical Surgical and Veterinary |

nstruments of Pakistan A Comparative Econometric Analysis/links/5a2alelcaca2728e05db034

b/Unexplored-Export-Potential-of-Medical-Surgical-and-Veterinary-Instruments-of-Pakistan-A-

Comparative-Econometric-Analysis.pdf

Rizwan-ul-Hassan, M. 2013. An analysis of competitiveness of Pakistan’s agricultural export
commodities. IOSR Journal of Business and Managemenet, 11, 29-34. Accessed on 25 September

2023. Retrieved from https://d1wqtxtslxzle7.cloudfront.net/32138356/D01152934-

libre.pdf?1392428318=&response-content-

disposition=inline%3B+filename%3DAn Analysis of Competitiveness of Pakist.pdf&Expires=169

9978285&Signature=Zo3hQyjpa3EHkc8DC-

wYbeMy5KQAGELX5¢cs61WV3CBLhVY9Ua7CYtoSpRi5BV8g~QHG90xKhrbgiB~CU9kpkDS7bgRt1Qo

G1ETUW1dI183Emo6kglJQ60SthHkhg04vvSKTEQpp~~hyHcnMI7BhYLaOUMD1BnBBel-

mZV85rdNR4M6pAHRT1rFDpDocUZU~8CT9CIgBhmAMIbudXsqTKX10bRotaPt9B10edJQ58Nb5geg

bREswG3~p5m~AsO5pvGoMX6a~PtT4ATg2kurcwbNR7gFe4g9CAu2S2LD4RDzMyIn8INUfjOR8HIiO

3zmrg6viG9Gavu-OTkLsuKHrw8w  &Key-Pair-ld=APKAJLOHF5GGSLRBV4ZA

Shah, A. A., Mehmood, T., Hashmi, M. A., Shah, S. M., & Shaikh, F. M. 2011. Performance of SMEs
in export growth and its impact on economy of Pakistan. International Journal of Business and
Management, 6, 287-297. Accessed on 24 September 2023. Retrieved from
https://pdfs.semanticscholar.org/8a46/caf212740faf3de25c62685a4d3falffd082.pdf



https://www.cipd.org/globalassets/media/knowledge/knowledge-hub/factsheets/pestle-analysis-factsheet_20221230T092611.pdf
https://www.cipd.org/globalassets/media/knowledge/knowledge-hub/factsheets/pestle-analysis-factsheet_20221230T092611.pdf
http://erint.savap.org.pk/PDF/Vol.7.4/ERInt.2018-7.4-01.pdf
https://www.researchgate.net/profile/Zafar-Mahmood-10/publication/321668910_Unexplored_Export_Potential_of_Medical_Surgical_and_Veterinary_Instruments_of_Pakistan_A_Comparative_Econometric_Analysis/links/5a2a1e1caca2728e05db034b/Unexplored-Export-Potential-of-Medical-Surgical-and-Veterinary-Instruments-of-Pakistan-A-Comparative-Econometric-Analysis.pdf
https://www.researchgate.net/profile/Zafar-Mahmood-10/publication/321668910_Unexplored_Export_Potential_of_Medical_Surgical_and_Veterinary_Instruments_of_Pakistan_A_Comparative_Econometric_Analysis/links/5a2a1e1caca2728e05db034b/Unexplored-Export-Potential-of-Medical-Surgical-and-Veterinary-Instruments-of-Pakistan-A-Comparative-Econometric-Analysis.pdf
https://www.researchgate.net/profile/Zafar-Mahmood-10/publication/321668910_Unexplored_Export_Potential_of_Medical_Surgical_and_Veterinary_Instruments_of_Pakistan_A_Comparative_Econometric_Analysis/links/5a2a1e1caca2728e05db034b/Unexplored-Export-Potential-of-Medical-Surgical-and-Veterinary-Instruments-of-Pakistan-A-Comparative-Econometric-Analysis.pdf
https://www.researchgate.net/profile/Zafar-Mahmood-10/publication/321668910_Unexplored_Export_Potential_of_Medical_Surgical_and_Veterinary_Instruments_of_Pakistan_A_Comparative_Econometric_Analysis/links/5a2a1e1caca2728e05db034b/Unexplored-Export-Potential-of-Medical-Surgical-and-Veterinary-Instruments-of-Pakistan-A-Comparative-Econometric-Analysis.pdf
https://www.researchgate.net/profile/Zafar-Mahmood-10/publication/321668910_Unexplored_Export_Potential_of_Medical_Surgical_and_Veterinary_Instruments_of_Pakistan_A_Comparative_Econometric_Analysis/links/5a2a1e1caca2728e05db034b/Unexplored-Export-Potential-of-Medical-Surgical-and-Veterinary-Instruments-of-Pakistan-A-Comparative-Econometric-Analysis.pdf
https://d1wqtxts1xzle7.cloudfront.net/32138356/D01152934-libre.pdf?1392428318=&response-content-disposition=inline%3B+filename%3DAn_Analysis_of_Competitiveness_of_Pakist.pdf&Expires=1699978285&Signature=Zo3hQyjpa3EHkc8DC-wYbeMy5KQAGELX5cs61WV3CBLhVy9Ua7CYtoSpRi5BV8g~QHG9oxKhrbqiB~CU9kpkDS7bqRt1QoG1ETUW1dI183Emo6kq1JQ60SthHkhq04vvSKTEQpp~~hyHcnMI7BhYLaOUMD1BnBBeJ-mZV85rdNR4M6pAHRT1rFDpDocUZU~8CT9CJgBhmAMJbudXsqTKX10bRotaPt9B10edJQ58Nb5gegbREswG3~p5m~AsO5pvGoMX6a~PtT4ATq2kurcwbNR7gFe4g9CAu2S2LD4RDzMyIn8INUfjOR8HIiO3zmrq6viG9Gqvu-OTkLsuKHrw8w__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/32138356/D01152934-libre.pdf?1392428318=&response-content-disposition=inline%3B+filename%3DAn_Analysis_of_Competitiveness_of_Pakist.pdf&Expires=1699978285&Signature=Zo3hQyjpa3EHkc8DC-wYbeMy5KQAGELX5cs61WV3CBLhVy9Ua7CYtoSpRi5BV8g~QHG9oxKhrbqiB~CU9kpkDS7bqRt1QoG1ETUW1dI183Emo6kq1JQ60SthHkhq04vvSKTEQpp~~hyHcnMI7BhYLaOUMD1BnBBeJ-mZV85rdNR4M6pAHRT1rFDpDocUZU~8CT9CJgBhmAMJbudXsqTKX10bRotaPt9B10edJQ58Nb5gegbREswG3~p5m~AsO5pvGoMX6a~PtT4ATq2kurcwbNR7gFe4g9CAu2S2LD4RDzMyIn8INUfjOR8HIiO3zmrq6viG9Gqvu-OTkLsuKHrw8w__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/32138356/D01152934-libre.pdf?1392428318=&response-content-disposition=inline%3B+filename%3DAn_Analysis_of_Competitiveness_of_Pakist.pdf&Expires=1699978285&Signature=Zo3hQyjpa3EHkc8DC-wYbeMy5KQAGELX5cs61WV3CBLhVy9Ua7CYtoSpRi5BV8g~QHG9oxKhrbqiB~CU9kpkDS7bqRt1QoG1ETUW1dI183Emo6kq1JQ60SthHkhq04vvSKTEQpp~~hyHcnMI7BhYLaOUMD1BnBBeJ-mZV85rdNR4M6pAHRT1rFDpDocUZU~8CT9CJgBhmAMJbudXsqTKX10bRotaPt9B10edJQ58Nb5gegbREswG3~p5m~AsO5pvGoMX6a~PtT4ATq2kurcwbNR7gFe4g9CAu2S2LD4RDzMyIn8INUfjOR8HIiO3zmrq6viG9Gqvu-OTkLsuKHrw8w__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/32138356/D01152934-libre.pdf?1392428318=&response-content-disposition=inline%3B+filename%3DAn_Analysis_of_Competitiveness_of_Pakist.pdf&Expires=1699978285&Signature=Zo3hQyjpa3EHkc8DC-wYbeMy5KQAGELX5cs61WV3CBLhVy9Ua7CYtoSpRi5BV8g~QHG9oxKhrbqiB~CU9kpkDS7bqRt1QoG1ETUW1dI183Emo6kq1JQ60SthHkhq04vvSKTEQpp~~hyHcnMI7BhYLaOUMD1BnBBeJ-mZV85rdNR4M6pAHRT1rFDpDocUZU~8CT9CJgBhmAMJbudXsqTKX10bRotaPt9B10edJQ58Nb5gegbREswG3~p5m~AsO5pvGoMX6a~PtT4ATq2kurcwbNR7gFe4g9CAu2S2LD4RDzMyIn8INUfjOR8HIiO3zmrq6viG9Gqvu-OTkLsuKHrw8w__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/32138356/D01152934-libre.pdf?1392428318=&response-content-disposition=inline%3B+filename%3DAn_Analysis_of_Competitiveness_of_Pakist.pdf&Expires=1699978285&Signature=Zo3hQyjpa3EHkc8DC-wYbeMy5KQAGELX5cs61WV3CBLhVy9Ua7CYtoSpRi5BV8g~QHG9oxKhrbqiB~CU9kpkDS7bqRt1QoG1ETUW1dI183Emo6kq1JQ60SthHkhq04vvSKTEQpp~~hyHcnMI7BhYLaOUMD1BnBBeJ-mZV85rdNR4M6pAHRT1rFDpDocUZU~8CT9CJgBhmAMJbudXsqTKX10bRotaPt9B10edJQ58Nb5gegbREswG3~p5m~AsO5pvGoMX6a~PtT4ATq2kurcwbNR7gFe4g9CAu2S2LD4RDzMyIn8INUfjOR8HIiO3zmrq6viG9Gqvu-OTkLsuKHrw8w__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/32138356/D01152934-libre.pdf?1392428318=&response-content-disposition=inline%3B+filename%3DAn_Analysis_of_Competitiveness_of_Pakist.pdf&Expires=1699978285&Signature=Zo3hQyjpa3EHkc8DC-wYbeMy5KQAGELX5cs61WV3CBLhVy9Ua7CYtoSpRi5BV8g~QHG9oxKhrbqiB~CU9kpkDS7bqRt1QoG1ETUW1dI183Emo6kq1JQ60SthHkhq04vvSKTEQpp~~hyHcnMI7BhYLaOUMD1BnBBeJ-mZV85rdNR4M6pAHRT1rFDpDocUZU~8CT9CJgBhmAMJbudXsqTKX10bRotaPt9B10edJQ58Nb5gegbREswG3~p5m~AsO5pvGoMX6a~PtT4ATq2kurcwbNR7gFe4g9CAu2S2LD4RDzMyIn8INUfjOR8HIiO3zmrq6viG9Gqvu-OTkLsuKHrw8w__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/32138356/D01152934-libre.pdf?1392428318=&response-content-disposition=inline%3B+filename%3DAn_Analysis_of_Competitiveness_of_Pakist.pdf&Expires=1699978285&Signature=Zo3hQyjpa3EHkc8DC-wYbeMy5KQAGELX5cs61WV3CBLhVy9Ua7CYtoSpRi5BV8g~QHG9oxKhrbqiB~CU9kpkDS7bqRt1QoG1ETUW1dI183Emo6kq1JQ60SthHkhq04vvSKTEQpp~~hyHcnMI7BhYLaOUMD1BnBBeJ-mZV85rdNR4M6pAHRT1rFDpDocUZU~8CT9CJgBhmAMJbudXsqTKX10bRotaPt9B10edJQ58Nb5gegbREswG3~p5m~AsO5pvGoMX6a~PtT4ATq2kurcwbNR7gFe4g9CAu2S2LD4RDzMyIn8INUfjOR8HIiO3zmrq6viG9Gqvu-OTkLsuKHrw8w__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/32138356/D01152934-libre.pdf?1392428318=&response-content-disposition=inline%3B+filename%3DAn_Analysis_of_Competitiveness_of_Pakist.pdf&Expires=1699978285&Signature=Zo3hQyjpa3EHkc8DC-wYbeMy5KQAGELX5cs61WV3CBLhVy9Ua7CYtoSpRi5BV8g~QHG9oxKhrbqiB~CU9kpkDS7bqRt1QoG1ETUW1dI183Emo6kq1JQ60SthHkhq04vvSKTEQpp~~hyHcnMI7BhYLaOUMD1BnBBeJ-mZV85rdNR4M6pAHRT1rFDpDocUZU~8CT9CJgBhmAMJbudXsqTKX10bRotaPt9B10edJQ58Nb5gegbREswG3~p5m~AsO5pvGoMX6a~PtT4ATq2kurcwbNR7gFe4g9CAu2S2LD4RDzMyIn8INUfjOR8HIiO3zmrq6viG9Gqvu-OTkLsuKHrw8w__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/32138356/D01152934-libre.pdf?1392428318=&response-content-disposition=inline%3B+filename%3DAn_Analysis_of_Competitiveness_of_Pakist.pdf&Expires=1699978285&Signature=Zo3hQyjpa3EHkc8DC-wYbeMy5KQAGELX5cs61WV3CBLhVy9Ua7CYtoSpRi5BV8g~QHG9oxKhrbqiB~CU9kpkDS7bqRt1QoG1ETUW1dI183Emo6kq1JQ60SthHkhq04vvSKTEQpp~~hyHcnMI7BhYLaOUMD1BnBBeJ-mZV85rdNR4M6pAHRT1rFDpDocUZU~8CT9CJgBhmAMJbudXsqTKX10bRotaPt9B10edJQ58Nb5gegbREswG3~p5m~AsO5pvGoMX6a~PtT4ATq2kurcwbNR7gFe4g9CAu2S2LD4RDzMyIn8INUfjOR8HIiO3zmrq6viG9Gqvu-OTkLsuKHrw8w__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://pdfs.semanticscholar.org/8a46/caf212740faf3de25c62685a4d3fa1ffd082.pdf

57

Shah, S. W. A,, Hag, M. A,, & Farooq, R. M. A. 2015. Agricultural export and economic growth: A
case study of Pakistan. Public Policy and Administration Research, 5, 1-10. Accessed on 26
September 2023. Retrieved from
https://citeseerx.ist.psu.edu/document?repid=rep1&type=pdf&doi=ef7d5409fd0d2fc37565efc6f3

20f80e44f1f1f9

Sohaib, M., & Jamil, F. 2017. An insight of meat industry in Pakistan with special reference to halal
meat: a comprehensive review. Korean journal for food science of animal resources, 37, 329-331.
Accessed on 26 September 2023. Retrieved from

http://koreascience.or.kr/article/JAKO201720861274457.pdf

The domestic furniture market in Finland. 2006. CBI Market Survey PDF Document. Accessed on 9

November 2023. Retrieved from https://boletines.exportemos.pe/recursos/boletin/27038.PDF

The Finnish IT service outsourcing market is offering growth opportunities. 2022. Nordic Growth

Website. Accessed on 2 November 2023. Retrieved From https://nordicgrowth.com/en/the-

finnish-it-service-outsourcing-market-is-offering-growth-opportunities/

The global market and advantages of international trade. 2023. Openstax Website. Accessed on 24

September 2023. Retrieved from https://openstax.org/books/principles-marketing/pages/7-1-the-

global-market-and-advantages-of-international-trade

Trade Policy Review. 2022. PDF Document on World Trade Oganzation Website. Accessed on 30

August 2023. Retrieved from https://www.wto.org/english/tratop e/tpr e/g424 e.pdf

Turnover statistics of automotive sector in Finland. 2023. Autoalan Tiedotuskeskus Statistics
Website. Accessed on 7 November 2023. Retrieved from

https://www.aut.fi/en/statistics/automotive industry in finland/turnover of automotive sector

Vijayasri, G. V. 2013. The importance of international trade in the world. International Journal of
Marketing, Financial Services and Management Research, 2, 111-119. Accessed on 25 September

2023. Retrieved from https://d1wqtxtsixzle7.cloudfront.net/36633661/12-

libre.pdf?1423917411=&response-content-

disposition=inline%3B+filename%3Dso2al.pdf&Expires=1699978001&Signature=gkDA2X05K~Xm9

McZXnGOG6jeaTVjAbKtByv6ETtrBd~~8hvLOhc3TPXYPEnKaT-OGBhkYCOv~*W1t5CUH7YCOsv2b3s-

FfZVb8aSbVD1f3xBpxee2b4cFulsYbVFVAIEYMGYJEoNWKkRt5fLsTtf8~P4IG-rceYbECHmM46dK-



https://citeseerx.ist.psu.edu/document?repid=rep1&type=pdf&doi=ef7d5409fd0d2fc37565efc6f320f80e44f1f1f9
https://citeseerx.ist.psu.edu/document?repid=rep1&type=pdf&doi=ef7d5409fd0d2fc37565efc6f320f80e44f1f1f9
http://koreascience.or.kr/article/JAKO201720861274457.pdf
https://boletines.exportemos.pe/recursos/boletin/27038.PDF
https://nordicgrowth.com/en/the-finnish-it-service-outsourcing-market-is-offering-growth-opportunities/
https://nordicgrowth.com/en/the-finnish-it-service-outsourcing-market-is-offering-growth-opportunities/
https://openstax.org/books/principles-marketing/pages/7-1-the-global-market-and-advantages-of-international-trade
https://openstax.org/books/principles-marketing/pages/7-1-the-global-market-and-advantages-of-international-trade
https://www.wto.org/english/tratop_e/tpr_e/g424_e.pdf
https://www.aut.fi/en/statistics/automotive_industry_in_finland/turnover_of_automotive_sector
https://d1wqtxts1xzle7.cloudfront.net/36633661/12-libre.pdf?1423917411=&response-content-disposition=inline%3B+filename%3Dso2al.pdf&Expires=1699978001&Signature=gkDA2X05K~Xm9McZXnG0G6jeaTVjAbKtByv6ETtrBd~~8hvL0hc3TPXYPEnKaT-OGBhkYC0v~Wt5CUH7YCOsv2b3s-FfZVb8aSbVD1f3xBpxee2b4cFulsYbVFVAiEYmGYJEoNWkRt5fLsTtf8~P4IG-rceYbECHm46dK-~trqSmA8RcaSe~yCR2-FwNQefSGKn4Fg7z1o4G8MrHKJPIxOhShMjANl01G71vpCvHZsCCGXj8bFRiAbNyp3P167TkFP6W7EsQbG0~Rb9jgcCwFn4Vf6wQvYc2SmBFz67kuEqNy3-k0Mu7DSTk~n-GicSdFb5EmtwgHkKMBA7egLqZHw__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/36633661/12-libre.pdf?1423917411=&response-content-disposition=inline%3B+filename%3Dso2al.pdf&Expires=1699978001&Signature=gkDA2X05K~Xm9McZXnG0G6jeaTVjAbKtByv6ETtrBd~~8hvL0hc3TPXYPEnKaT-OGBhkYC0v~Wt5CUH7YCOsv2b3s-FfZVb8aSbVD1f3xBpxee2b4cFulsYbVFVAiEYmGYJEoNWkRt5fLsTtf8~P4IG-rceYbECHm46dK-~trqSmA8RcaSe~yCR2-FwNQefSGKn4Fg7z1o4G8MrHKJPIxOhShMjANl01G71vpCvHZsCCGXj8bFRiAbNyp3P167TkFP6W7EsQbG0~Rb9jgcCwFn4Vf6wQvYc2SmBFz67kuEqNy3-k0Mu7DSTk~n-GicSdFb5EmtwgHkKMBA7egLqZHw__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/36633661/12-libre.pdf?1423917411=&response-content-disposition=inline%3B+filename%3Dso2al.pdf&Expires=1699978001&Signature=gkDA2X05K~Xm9McZXnG0G6jeaTVjAbKtByv6ETtrBd~~8hvL0hc3TPXYPEnKaT-OGBhkYC0v~Wt5CUH7YCOsv2b3s-FfZVb8aSbVD1f3xBpxee2b4cFulsYbVFVAiEYmGYJEoNWkRt5fLsTtf8~P4IG-rceYbECHm46dK-~trqSmA8RcaSe~yCR2-FwNQefSGKn4Fg7z1o4G8MrHKJPIxOhShMjANl01G71vpCvHZsCCGXj8bFRiAbNyp3P167TkFP6W7EsQbG0~Rb9jgcCwFn4Vf6wQvYc2SmBFz67kuEqNy3-k0Mu7DSTk~n-GicSdFb5EmtwgHkKMBA7egLqZHw__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/36633661/12-libre.pdf?1423917411=&response-content-disposition=inline%3B+filename%3Dso2al.pdf&Expires=1699978001&Signature=gkDA2X05K~Xm9McZXnG0G6jeaTVjAbKtByv6ETtrBd~~8hvL0hc3TPXYPEnKaT-OGBhkYC0v~Wt5CUH7YCOsv2b3s-FfZVb8aSbVD1f3xBpxee2b4cFulsYbVFVAiEYmGYJEoNWkRt5fLsTtf8~P4IG-rceYbECHm46dK-~trqSmA8RcaSe~yCR2-FwNQefSGKn4Fg7z1o4G8MrHKJPIxOhShMjANl01G71vpCvHZsCCGXj8bFRiAbNyp3P167TkFP6W7EsQbG0~Rb9jgcCwFn4Vf6wQvYc2SmBFz67kuEqNy3-k0Mu7DSTk~n-GicSdFb5EmtwgHkKMBA7egLqZHw__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/36633661/12-libre.pdf?1423917411=&response-content-disposition=inline%3B+filename%3Dso2al.pdf&Expires=1699978001&Signature=gkDA2X05K~Xm9McZXnG0G6jeaTVjAbKtByv6ETtrBd~~8hvL0hc3TPXYPEnKaT-OGBhkYC0v~Wt5CUH7YCOsv2b3s-FfZVb8aSbVD1f3xBpxee2b4cFulsYbVFVAiEYmGYJEoNWkRt5fLsTtf8~P4IG-rceYbECHm46dK-~trqSmA8RcaSe~yCR2-FwNQefSGKn4Fg7z1o4G8MrHKJPIxOhShMjANl01G71vpCvHZsCCGXj8bFRiAbNyp3P167TkFP6W7EsQbG0~Rb9jgcCwFn4Vf6wQvYc2SmBFz67kuEqNy3-k0Mu7DSTk~n-GicSdFb5EmtwgHkKMBA7egLqZHw__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA

58

~trgSmA8RcaSe~yCR2-

FwNQefSGKn4Fg7z104G8MrHKIPIXOhShMjANIO1G71vpCvHZsCCGXj8bFRiIAbNyp3P167TkFP6W7ES

QbGO0~Rb9jgcCwFn4VfewQvYc2SmBFz67kuEqNy3-kOMu7DSTk~n-

GicSdFb5EmtwgHkKMBA7eglgZHw  &Key-Pair-ld=APKAJLOHF5GGSLRBV4ZA

What are the top 10 Finnish imports. 2023. AGI Global Logistics Website. Accessed on 5 Novmber

2023. Retrieved from https://www.agi.global/news/what-are-the-top-10-finnish-imports

Why Finland lagging behing in export growth. 2022. BOF Economics Reviews PDF Document.
Accessed on 2 November 2023. Retrieved from

https://publications.bof.fi/bitstream/handle/10024/47136/BoFER 5 2022.pdf

Wojciechowski, W. 2013. Trade barriers in export of finnish goods to Russian Federation. Ylivieska:
Pubication of Centria University of Applied Sciences. Accessed on 7 November 2023. Retrieved

from https://www.theseus.fi/bitstream/handle/10024/63610/Wojciechowski Waclaw.pdf?s

Zekiri, J., & Angelova, B. 2011. Factors that influence entry mode choice in foreign markets.
European Journal of social sciences, 22(4), 572-584. Accessed on 7 November 2023. Retrieved
from

https://www.researchgate.net/profile/JusufZeqiri/publication/266284373 Factors that Influence

Entry Mode Choice in Foreigh Markets/links/5ed27d5392851c9¢c5e66800¢e/Factors-that-

Influence-Entry-Mode-Choice-in-Foreign-Markets.pdf



https://d1wqtxts1xzle7.cloudfront.net/36633661/12-libre.pdf?1423917411=&response-content-disposition=inline%3B+filename%3Dso2al.pdf&Expires=1699978001&Signature=gkDA2X05K~Xm9McZXnG0G6jeaTVjAbKtByv6ETtrBd~~8hvL0hc3TPXYPEnKaT-OGBhkYC0v~Wt5CUH7YCOsv2b3s-FfZVb8aSbVD1f3xBpxee2b4cFulsYbVFVAiEYmGYJEoNWkRt5fLsTtf8~P4IG-rceYbECHm46dK-~trqSmA8RcaSe~yCR2-FwNQefSGKn4Fg7z1o4G8MrHKJPIxOhShMjANl01G71vpCvHZsCCGXj8bFRiAbNyp3P167TkFP6W7EsQbG0~Rb9jgcCwFn4Vf6wQvYc2SmBFz67kuEqNy3-k0Mu7DSTk~n-GicSdFb5EmtwgHkKMBA7egLqZHw__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/36633661/12-libre.pdf?1423917411=&response-content-disposition=inline%3B+filename%3Dso2al.pdf&Expires=1699978001&Signature=gkDA2X05K~Xm9McZXnG0G6jeaTVjAbKtByv6ETtrBd~~8hvL0hc3TPXYPEnKaT-OGBhkYC0v~Wt5CUH7YCOsv2b3s-FfZVb8aSbVD1f3xBpxee2b4cFulsYbVFVAiEYmGYJEoNWkRt5fLsTtf8~P4IG-rceYbECHm46dK-~trqSmA8RcaSe~yCR2-FwNQefSGKn4Fg7z1o4G8MrHKJPIxOhShMjANl01G71vpCvHZsCCGXj8bFRiAbNyp3P167TkFP6W7EsQbG0~Rb9jgcCwFn4Vf6wQvYc2SmBFz67kuEqNy3-k0Mu7DSTk~n-GicSdFb5EmtwgHkKMBA7egLqZHw__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/36633661/12-libre.pdf?1423917411=&response-content-disposition=inline%3B+filename%3Dso2al.pdf&Expires=1699978001&Signature=gkDA2X05K~Xm9McZXnG0G6jeaTVjAbKtByv6ETtrBd~~8hvL0hc3TPXYPEnKaT-OGBhkYC0v~Wt5CUH7YCOsv2b3s-FfZVb8aSbVD1f3xBpxee2b4cFulsYbVFVAiEYmGYJEoNWkRt5fLsTtf8~P4IG-rceYbECHm46dK-~trqSmA8RcaSe~yCR2-FwNQefSGKn4Fg7z1o4G8MrHKJPIxOhShMjANl01G71vpCvHZsCCGXj8bFRiAbNyp3P167TkFP6W7EsQbG0~Rb9jgcCwFn4Vf6wQvYc2SmBFz67kuEqNy3-k0Mu7DSTk~n-GicSdFb5EmtwgHkKMBA7egLqZHw__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/36633661/12-libre.pdf?1423917411=&response-content-disposition=inline%3B+filename%3Dso2al.pdf&Expires=1699978001&Signature=gkDA2X05K~Xm9McZXnG0G6jeaTVjAbKtByv6ETtrBd~~8hvL0hc3TPXYPEnKaT-OGBhkYC0v~Wt5CUH7YCOsv2b3s-FfZVb8aSbVD1f3xBpxee2b4cFulsYbVFVAiEYmGYJEoNWkRt5fLsTtf8~P4IG-rceYbECHm46dK-~trqSmA8RcaSe~yCR2-FwNQefSGKn4Fg7z1o4G8MrHKJPIxOhShMjANl01G71vpCvHZsCCGXj8bFRiAbNyp3P167TkFP6W7EsQbG0~Rb9jgcCwFn4Vf6wQvYc2SmBFz67kuEqNy3-k0Mu7DSTk~n-GicSdFb5EmtwgHkKMBA7egLqZHw__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://www.agi.global/news/what-are-the-top-10-finnish-imports
https://publications.bof.fi/bitstream/handle/10024/47136/BoFER_5_2022.pdf
https://www.theseus.fi/bitstream/handle/10024/63610/Wojciechowski_Waclaw.pdf?s
https://www.researchgate.net/profile/JusufZeqiri/publication/266284373_Factors_that_InfluenceEntry_Mode_Choice_in_Foreign_Markets/links/5ed27d5392851c9c5e66800e/Factors-that-Influence-Entry-Mode-Choice-in-Foreign-Markets.pdf
https://www.researchgate.net/profile/JusufZeqiri/publication/266284373_Factors_that_InfluenceEntry_Mode_Choice_in_Foreign_Markets/links/5ed27d5392851c9c5e66800e/Factors-that-Influence-Entry-Mode-Choice-in-Foreign-Markets.pdf
https://www.researchgate.net/profile/JusufZeqiri/publication/266284373_Factors_that_InfluenceEntry_Mode_Choice_in_Foreign_Markets/links/5ed27d5392851c9c5e66800e/Factors-that-Influence-Entry-Mode-Choice-in-Foreign-Markets.pdf

