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Cruise tourism is a develope rapidly industry in China, and China will be the second largest

cruise market after the United States in the future. Also Guangdong is the epitome of

China's economy. At the same time, youth will be the main force of consumption in the

future, so this paper discusses the current situation of young people's awareness of cruise

tourism in Guangzhou.

The main aim of the thesis was to find out the psychological cognitive process when young

people chose cruise tourism and what is the biggest challenge cruise tourism may be

faced.

The methods of the study used questionnaire to collect the data which based on online

submission. Then the study summarized the Guangzhou residents’ cruise cognition and

the factors limited to make purchase decisions.

It is concluded that young people ages from 18 to 25 have great interests in cruise tourism,

and this group of people will become the main force for the economic development of

cruise tourism in Guangzhou. But this group is often harder to please. According to the

personality characteristics of this age group, this paper puts forward some suggestions for

the improvement of cruise tourism in Guangzhou.
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1 Introduction

1.1 Research historical

The cruise was born in North America in the 1960 s , it belongs to a new way of tourism in

China, and has made attention by sports circles and finance circles in recent years. As we

all know, the cruise tourism has maintained growth rapidly in the past ten years , which is

one of the fastest growing market in Chinese tourism industry, it is seen as a "the gold

industry be floated on the golden waterway ". Although the image of the cruises is

dominated by terms such as: ‘maritime tradition solidity’, ‘nostalgia’ and ‘cruise resistance’,

all of which indicate a certain degree of conservatism, the reality of the industry is a rather

different one. Within the last decade, the cruise sector has expanded in both scope and

size and has faced a number of challenges, such as the public criticism on environmental

and safety issues. (Alexis 2014, 5.)

Since 2012, the Asian cruise market has risen at an annual rate of 34%. From 2012 to

2015, the number of cruise ship tourists boarding from Asian ports increased from

770,000 in 2012 to nearly 2.1 million in 2015, a growth rate of 39%, an increase of 29% in

Taiwan, and a 30% increase in Japan, Hong Kong was increased 69%. India increased by

37%. The main reason for this increase was the acceptance of the vast number of tourists

and the increasing deployment of the major cruise companies to the market. In addition,

the number of tourists in China accounts for 50% of the total number of Asian tourists. It

can be seen from this that the cruise tourism market in China has developed rapidly.(Xiao

2018, 26.)
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Figure 1. Form of Passenger volume by source market 2016(Xiao 2018, 26.)

From this figure1, Chinese cruise tourism source market has the largest proportion in Asia,

even three times more than Taiwan, and four times more than Singapore and Japan, it

indicate that Chinese cruise industry development was the NO.1 in Asia in 2016.

Figure 2. Form of Passenger volume by source market 2017(Xiao 2018, 26.)

From figure 2, the proportion of Chinese cruise tourism source market is still the largest in

Asia, and even nearly eight times more than Taiwan, which is nearly 8.5 times more than

Singapore and Japan. Comparing the two maps, Chinese proportion of visitors is more

than 20% from 2016 to 2017, which indicates that the number of Chinese tourists

choosing cruise ships is increasing, especially in 2017.
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At the same time, in the first nine months of 2017, the country received more than 1.84

million cruise passengers, up 12% from a year earlier.Receive cruise ships 848, up 23%

from a year earlier. About more than 1.76 million outbound tourists, among them, the

year-on-year growth of 12%, home port cruise ships, 778 year-on-year growth of 21%;

Inbound tourists to nearly 80000, up 15% from a year earlier.(Data from Ouyang, 2017)

But it also need to be clear-headed to see the industry's problems and hidden dangers.

On the one hand, the data is leaps and bounds, on the other hand, the efficiency is not

good. Also the passenger satisfaction has declined significantly, and the degree of

economic contribution is very limited. So this paper need come to reflect and correction

about the development of cruise industry.

1.2 Writing motivation

Cruise tourism is a develope rapidly industry in China, and China will be the second

largest cruise market after the United States in the future. Also Guangzhou is the epitome

of China's economy. At the same time, youth will be the main force of consumption in the

future, so this paper discusses the current situation of young people's awareness of cruise

tourism in Guangzhou, in order to find out the lack of development of cruise tourism in

Guangzhou.

Also some new consumer groups are on the rise in the market, bringing more changes

and challenges to the industry. If a business or industry doesn't think hard about the

spending patterns of 18-25 years old, they're probably going to lag behind the times. The

main aim of the thesis was to find out the psychological cognitive process when young

people chose cruise tourism and what is the biggest challenge cruise tourism may be

faced; what is the history of cruise tourism, what is the history of their development and

the current situation and future development trend of cruise tourism in Guangzhou. And

how to tap into the youth market.

1.3 Research objectives
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From research introduction, we can know many port cities are built cruise port very

actively, academia of cruise tourism research has also been increased gradually. This

study used questionnaires to collect data on the basis of online submissions, and

summarized the perceptions and constraints of the young people in Guangzhou on cruise

tourism. Based on the analysis, some development suggestions for the Guangzhou cruise

project were put forward. The main body of the cruise— the young people whose aged

from 18 to 25 have a strong interest in cruise tourism. Also the main concepts in focus for

the thesis are cruise tourism, young people’s cognitive behavior, marketing theory.

The study will explore the development of cruise tourism in Guangzhou mainly through the

analysis of the data, and finally can understand the current situation and future

development trend of cruise tourism in Guangzhou. First of all, we need to know what is

cruise, so as to understand what is cruise tourism. Then this paper will expound the

factors restricting the development of cruise tourism in Guangzhou. And combined with

the background of cruise development in Guangzhou, this paper judged the development

prospect of cruise tourism in Guangzhou from the perspective of long-term development.

Then, based on the data obtained from the questionnaire, this paper will learned the views

of young people in Guangzhou on cruise travel from various perspectives, finally this

research will analyzed them and gave suggestions which suitable for the development of

Guangzhou.

1.4 The research method

The research is divided into three chapters. The introduction chapter is the first chapter,

which provides a reader a good insight about the research question and a little bit about

the analysis. It continues by explaining the problems that require investigation. The

introduction chapter presents the aims and difficulties as well.

The second chapter focuses on literature review. One of the main themes explaining this

study is to provide the reader with a full understanding of these topics. First, it provides
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some basic information about cruise tourism. Based on this, it analyzes the number of

domestic cruise ships and the number of departures, and extend out the tourism cognitive

behavior theory, it not only in regard to customer but also in regard to company service.

Then paper contrasts Guangzhou with other countries about cruise industry, and It further

explains the tourist motivation of cruise visitors. Moreover, the paper can clarify people's

consumer intentions by sorting out misunderstandings of cruise travel and combining the

development trend of cruise travel in China.

It is concluded that young people ages from 18 to 25 have great interests in cruise tourism,

and this group of people will become the main force for the economic development of

cruise tourism in Guangzhou. But this group is often harder to please. Therefore, it

suggested that on the hand, the cruise ship needs more specialized trained staffs and

improve service quality. On the another hand, the cruise ship needs the more perfect

equipment. For as far as policy concerns, the cruise ship needs to be better managed,

while from the propaganda aspect, the cruise company must make more innovation, the

trans boundary, the thin profit and many sales, it will be more worthy of the consumer

choice.

2 literature review and theoretical basis

2.1 Cruise and cruise tourism

In order to understand the development of cruise tourism in Guangzhou more clearly and

concretely, we should understand and explore some basic concepts. At first we need to

know what cruise is, so as to understand what cruise tourism is.

On the one hand, cruise travel is a travel itinerary that connects one or more tourist

destinations by cruise. This kind of travel started at the end of the 18th century and

flourished in the 1960s. (Sun & Feng 2012.) Wynen and Nancy believe that modern

cruise ships are mainly used for passengers traveling in coastal cities or islands for

sightseeing tours. Because the cruise ships themselves have a full range of leisure and

recreational facilities, they are called "no destination." (Nancy 1997.) Wang Nuo thought

file:///C:/Program%20Files/WindowsApps/NeteaseYoudao.18692F27B7C6F_0.0.1.0_x86__7x355j7kq8bfj/VFS/release/7.0.1.0222/resultui/dict/../dict/result.html?keyword=extend
file:///C:/Program%20Files/WindowsApps/NeteaseYoudao.18692F27B7C6F_0.0.1.0_x86__7x355j7kq8bfj/VFS/release/7.0.1.0222/resultui/dict/../dict/result.html?keyword=
file:///C:/Program%20Files/WindowsApps/NeteaseYoudao.18692F27B7C6F_0.0.1.0_x86__7x355j7kq8bfj/VFS/release/7.0.1.0222/resultui/dict/../dict/result.html?keyword=out
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that cruise ships were popular at the end of 1980s, it was sailing on the river or sea, also

equipped with entertainment facilities, and committed to luxury ship leisure resorts.(Wang,

2008) Liu Jun believes that cruise is cruising on the sea, which takes tourism as the main

body and exchanged foreign cultural. It takes domestic ports as the starting point and

regions as cruising nodes to carry out regular sea cruises. (Liu 2011.)

On the other hand, judging from the global value chain, the cruise industry is a complex

industry composed of cruise ship manufacturing, cruise operations, cruise ship supply,

cruise reception and tourism services. Cruise travel relies on the resources of the cruise

ship's home port, and port of call to form a cross-regional, cross-industry, multi-field

economic phenomenon. After the global financial crisis in 2008, the focus of the world

economy shifted to the Asia Pacific region. Also the economic growth rate of Western

developed countries has slowed down significantly, and many factors have caused the

European cruise market to become saturated. As the most stable economy in the Asia

Pacific region, China has attracted the world's major cruise companies with a huge

potential customer market and stable economic development trend.

Since China's cruise industry started in 2006, with the constant release of its potential,

the peak construction period of cruise terminals across the country has ushered in, and

coastal port cities have continuously stepped up construction or expansion of cruise

terminals. At present, there are 13 coastal cities from north to south, including 14 cruise

terminals which are Dalian, Tianjin, Yantai, Qingdao, Shanghai, Zhoushan, Xiamen,

Guangzhou, Shenzhen, Haikou, Sanya and Hong Kong. The country now has basically

formed three major cruise ship circles: one is the Yangtze River Delta-based cruise ship

circle with Shanghai at its core, the second is the Bohai Bay cruise ship circle with Tianjin

at its core, and the other is the southern coastal cruise with Guangzhou, Shenzhen,

Xiamen, and Hong Kong as the core.

At present, most of the world's major home-ports for cruise ships are located in North

America, Europe and Southeast Asia. The most developed are the cruise industry in

North America, it include Miami, New York, San Francisco, Boston, Los Angeles, Seattle,
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and Vancouver, Canada. In Europe, since the per capital income level is much higher

than the world average, this determines that the European cruise industry must have

great potential. At the same time, Europe is also the birthplace of cruise ships and has a

long history. It has produced many famous cruise home-ports such as Barcelona in

Spain, London in the United Kingdom, Copenhagen in Denmark, and Amsterdam in the

Netherlands. With the rapid development of the Asian cruise market, Asia has gradually

increased the number of countries that own the home port of the cruise ship, mainly

Singapore, Hong Kong, Malaysia and Japan.

In short, the cruising discussed in this article is to include life, entertainment and other

services, and be used for maritime cruising, which can provide tourists with a full range of

leisure services.

2.2 The background of the development of cruise tourism in Guangzhou

2.2.1 Economic background

In Guangdong, Guangzhou is a typical regional central province, which is dominated by

high-end industries such as the Internet, high-end manufacturing and financial industry;

Shenzhen is a Chinese city with policy advantages and resource attractions; and Foshan,

known for its "Made in China" agglomeration, has a strong local private enterprise, and is

also the most economically developed region of China's county-level economy ; and so

on.

Guangzhou is an internationally influential tourist destination, the cruise tourism market

has a strong demand. Under the national strategy of "One Belt And One Road", cruise

tourism in Guangzhou has just started but great potential for development. In 2016,

Guangzhou took the construction of Nansha international cruise home port and the

development of cruise economy of the construction of international shipping center as the

key points, and hoped to strengthen cooperation with world-renowned cruise companies
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and jointly plan to hold activities such as BBS and round-table conference for cruise

industry in Guangzhou.

2.2.2 Cultural background

Cruise travel is a typical "Small international society". It is not the custom of any country

to observe order, talk quietly, use polite language and dress code, but the social

accomplishment recognized by the international community. This is cruise culture. Cruise

culture has entered Guangzhou in the past two years and gradually accepted by people

who are interested in tourism and new culture. For example, the aim of 2018 Guangzhou

Cruise Tourism Cultural Festival project is to popularize cruise tourism culture, prosper

the cruise tourism market in Guangzhou, and build Guangzhou Nansha cruise tourism

brand.

2.3 Tourism cognitive behavior theory

The research of cognitive psychology shows that the ability to perceive things is a

complex process, and it takes two processes: physical and psychological. Through the

sensory perception of the object, and then forming an impression (First Impression) in

your mind, the impression forms the experience of the existing cognitive experience and

the appearance, behavior, emotion, etc. Then through rational thinking, emotional

disturbances and curiosity or preference from the outside world, the final choice is the

cognitive process. The result is a meaningful subjective psychological image. Therefore,

the perception of external things is the starting point of human knowledge, and the image

created on this basis is to induce decision-making behavior. (Zhou 2007, 4.)

Consumer purchase behavior refers to the buying goods and services for personal

consumption. All these consumers combine to become the consumer market. Consumers

around the world vary in age, income, education, and taste. They buy a variety of goods

and require different services. The way in which these consumers connect with each other

which with other parts of the world, affects their choice between different products,
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services, and companies. Here, we study a series of factors that influence consumer

behavior. Because consumers make many decisions, they make detailed investigations

into the purchase decisions of consumers, including what they bought, where they bought

it, how they bought it, how much the price was, and why they bought it. Companies need

to study the actual purchases of consumers to understand what they bought, where they

bought it, and how much about it. (Gary & Philip 2012, 144.)

Figure 4. Model of buyer behaviour (Gary & Philip2102, 145.)

2.4 Study on the cruise customer motivation

Tourism motivation is the basic condition for a person to travel, it always points to a

specific destination, determines their action and choice of tourism, and the tourists

always have more than one tourism motivation, there is a link between different tourism

motivations, then forming a complex system of tourism motivation. Japanese scholar

Tian Zhong xiyi classifies tourism motives into four categories: mood motives, physical

motives, spiritual motives, and economic motives. Each motivation reflects different

needs. American scholar R. McIntosh also divided tourism motivation into four categories:

physical health motivation, cultural motivation, communicative motivation and prestige

motivation. (Journal dynamics 2015.)

From tourist destination, the cruise tourists can be divided into: sightseeing tourists,

leisure tourists, business tourists, scientific exploration tourists, transit tourists, etc.

From organizational form, it can put into the team of tourists and free traveler.

Also, author put motivation into ten part: saving trouble and labor, meet multiple needs at

once, far away from world, experience luxury Life, free activities, romantic travel, brand
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publicity effect, safety travel, and value for money, broaden your horizon, make friends

more widely. That is ten main motivations of cruise tourists, but it can't rule out the

comparison mentality and competitive psychology of tourists.

2.5 The research status at China and another countries

The study of tourism cognition is carried out more late in China, and most of the

researches are from the way of studying destination. The research on psychological

cognition factors is relatively rare. The study of Li Jie and Zhao Xiping is the American

tourist, which is related to the understanding of tourism in Xi'an and the perception and

evaluation of the social environment (Li& Zhao 2000, 51-56). The research of Ji Juntie

and Ma Yaofeng is a wide range of inbound tourists, and discusses the cognition of the

inbound tourists to the tourist cities and tourist attractions in China (Ji& Ma 2005, 144-

146). Ma Yaofeng and Zhang Youyin studied the inbound tourists in Xi'an, and made an

empirical research on their perceptions of tourism. Then they put forward the framework

and evaluation of tourism service cognition (Ma& Zhang 2006, 25-28). Bai Kai and Ma

Yaofeng choose tourists' behavior as the research perspective. Based on the

comprehensive analysis of relevant theories at home and abroad, we give different

concepts of tourists' perception and cognition respectively (Bai & Ma 2008, 22-28). Li

Zichao made a mathematical statistical analysis of the cognition of golf consumers with

different characteristics in Beijing, and defined the concept of golf tourism cognition. (Li

2009.) Xie Xuemei, Ma Yaofeng and others take tourists from 13 hot tourist cities as

research objects, like Beijing; and analyzed their cognitive differences between before

and after coming to China in several tourist cities. (Xie& Ma 2011, 4-12.) Furthermore the

study of tourism cognition is carried out earlier in abroad, the first one that I know is

Walton in 1966, he analyzes the sources of information that form the image. That he

believes that people cannot be completely rational, but that there is a mixture of

rationality and sensibility. Therefore, there are two major factors that determine the

formation of images: rational analysis and perceptual analysis.

2.6 The development trend of Guangzhou cruise tourism
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The trend of the giant and functional diversification of the cruise ship:

The "Ocean Voyager" displacement of one of the world's top ten cruise ships, that is as

high as 138 thousand tons. This is twice the size of the largest cruise ship, the “Ocean

Myth” was currently originating in China’s home port. And also it is equivalent to the size

of the three "Titanic" ships. It can carry up to 3840 passengers. After entering China, it

will become the largest luxury cruise ship in the entire Asia Pacific region. The Victoria

has a total tonnage of 75,000 tons and hold 2,394 passengers in maximum. This will

increase the capacity by 40% of Costal Cruises in China.

The trend of cruise tourism theme diversification:

In order to meet the needs of Chinese tourists, Chinese elements in cruise products are

being admired. Cheongsam, Opera and other typical Chinese elements are introduced in

cruise line, such as the first voyage of "Ocean Master of Ceremonies" has been working

with the national Palace Museum; "The Sapphire Princess” set up by sea sailing trip to

music as the theme. "Horizon in the new century" take the "The Voice of China” to cruise.

The trend of increasing short range and near-shore travel:

In the 50s and 60s of the 20th century, when cruise travel was just beginning to take off,

fuel costs were low. Cruise companies didn’t bother to design routes and most of the

ships sailed from Florida. However, with the internationalization of cruise tourism, fuel

prices also have huge growth, and the cost of cruise operations has greatly increased.

Therefore, in terms of airline development, the cruise company will try its best to reduce

fuel costs so as to maximize its benefits.

The trend of joint venture:

As the top ship product in the world's high-end marine equipment manufacturing industry,

Deluxe Cruise manufacturing difficulty is much higher than that of the aircraft carrier and

the large LNG ship. It is the only high-tech ship product that has yet been conquered in

China. In the face of the rapid increase in the demand of the Chinese cruise market, the

trend of the joint venture to form a cruise ship design and construction company has
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come into being. The joint venture should have the ability of provide the shipbuilding

technology and management technology, it involving many fields of shipbuilding,

electrical, construction, decoration, culture and art, which directly enhance the China

manufacturing innovation ability and manufacturing level, it also enhance the "Chinese

manufacturing" influence in the world.

2.7 The study of leisure sports consumption intention

In general, leisure sports refer to people's leisure activities to improve their physical and

mental health, it can create their own tastes and enrich their own physical activities. It is

characterized by freedom, culture, non-utilitarianism, and initiative. Judging from the value

judgment, leisure sports endow people with not only the external values such as stress

relief and physical health, but also the intrinsic value of spiritual freedom and physical and

mental entertainment. Tourism consumption consciousness is composed of tourists'

consumption psychology and consumption concept. It refers to the psychological activities

that people experience under their making a choice, and it is a shallow level of tourism

consumption consciousness. It has spontaneity and variability, and it’s mainly formed by

the influence of certain social environment, and changes with the objective environment.

The concept of tourism consumption refers to the consumption consciousness formed on

the basis of a certain outlook on life and values, and it is a deep sense of tourism

consumption. (MBA Encyclopedia 2017.)

Modern cruises are also a sports city. There are all kinds of sports facilities on the cruise,

almost to the point of everything. For example, mini golf driving field, yoga room,

swimming pool, gym, plastic runway, and even mahjong this popular leisure sport also

exists in cruise travel. Cruise tourism appears in people's Choice in the form of leisure

sports.

3 Research result

3.1 Questionnaire data collections
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A questionnaire of cruise cognition was designed based on the literature review and

theoretical analysis, and select residents of online people as investigation object, then

collect the data which based on online submission, and used SBI statistical analysis

method to analyze the collected data, and summarized the domestic residents’ cruise

cognition and the limiting factors in purchase decisions, and accordingly put forward some

development strategies for the Chinese cruise projects.

Figure 5. Histogram of questionnaire

Figure 6. Histogram of questionnaire
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Figure 7. Histogram of questionnaire

Figure 8. Histogram of questionnaire
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Figure 9. Histogram of questionnaire

3.2 Data analysis

I’ll analyzed result of each question:

There are 186 of online people had done the questionnaire, and there just have 17.65% of

young boys and 82.35% young girls. (Figure 5.) From a gender perspective，Women are

more inclined to choose tourism products with abundant entertainment, well-known

brands and comfortable process, also it’s why more female choice cruise tourism,

especially is free zone.

Also the biggest part of age is 18-25 years old, the most less one is under-18 Chinese

teenager. But teenagers, those hard-to-please opinion leaders, are in hot demand by the

cruise industry. This age group -- bearing that heady mixture of youth and adulthood -- is

one of the travel industry's most demanding. And it's no secret that a dissatisfied teen can

create a messy imbalance even among an otherwise happy family.Then the area

distribution of respondents is very uniform. (Carrie 2018, 1.) The group with the most

purchasing power between the ages of 18 and 28, some of which are in college, have the
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living expenses every month, have no pressure to make money, and are the generation

who are most interested in the new culture and have the strongest ability to accept it, have

the most purchasing power.

Coastal city people and inland city people respectively are 44.12%and 55.88%, and the

coastal city resident can contact the cruise tourism more easily in generally speaking,

Guangzhou is one of coastal city.

The fourth question is how many times do you travel in a year? Looking at this table ,

most of people are traveling once a year. The highest frequency -one time in every three

months only have 12 people, at same time nobody go traveling in once a month or once

a week, even if there are some people travel so frequently, most of them are on account

of work.

The second point is cruise tourism cognition. Only 11.76% of the respondents said they

chose the cruise ship when they went on the trip, and the new mode of cruise tourism was

low in the market. Through the analysis of the theoretical basis and background of cruise

tourism, the study obtains the development status of cruise tourism, and the development

data of China in recent years, and puts forward the development suggestions in the

following. With regard to the process of perception, it is divided into psychological

perception and physiological perception. After the first impression is produced by external

contact, the result is thought through rational thinking, which is the process of perception.

The study used the literature research method, the questionnaire survey method, and the

data statistical analysis method. Firstly, the study collected books about the cruise travel

market or consumer behavior theory through the school library, and searched for e-books,

news, periodicals, and cruise ship official websites to rich the theoretical framework.

Therefore, the paper draws on domestic and foreign relevant research results to form his

own theoretical framework.
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The idea of Chinese cruise vacation needs to be popularized. The cruise is still a new

thing in Chinese, market acceptance is not high. According my survey results, even three

of investigator know of cruise also remain in the "Titanic" stage, and five of investigator

think that the cruise is the luxury of the upper class society, or because of fears of sea

waves and safety problems and refused to take a cruise, a special investigator heard that

every room also have extra cost. Also half of people have already heard about the cruise

tourism, it means cruise travel in China is very low in permeability, and there are many

potential visitors. Also there are 36.76% people never heard about it.

3.4 Some different ideas of cruise tourism for young people

As mentioned above the idea of Chinese cruise vacation needs to be popularized.

Because there are still a few people who actually trying this way of tourism. The most

important reason is people’s misunderstanding. Even 25% young people just say don’t

know in my questionnaire, and 8% people think it’s dangerous, some of them fell

dangerous from the sea or storm, and one of respondent showed a movie called Triangle,

which is a murder occurred in the cruise ship. Or 6% of respondents think that it’s merely

taking a sea tour, and it takes a long time. And why people will misunderstand, there are

several aspects: history (Chinese cruise tourism has just appeared for several years.

Long time ago, the great steamship normally used for the war or transport), outside

interference, incomplete information sources, hearsay, no culture, etc. Another 4% think

that this is a very collective way of travel. Now travel agencies have introduced more

group tours. However, this travel method is not free enough to arrange trips according to

their own wishes. Moreover, cruise tourism is not popular enough in China. And Chinese

hardly want to venture to try new things. This is why the cruise travel industry is not

normally in China.

So, the questionnaire shows that the following different opinions: too expensive, lack of

security, boring, more suitable for the elderly, the atmosphere is boring and too formal,

port of time is not enough, worried about seasick, forced to social, and less know the

cruise.
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3.5 Research conclusion

The paper chose the Chinese residents as the research object and investigated the

Chinese cruise tourism market, it’s include the status of the potential consumers' tourism

cognition, and analyzed the market demand in nearly years. Finally, the following

conclusions are drawn:

The main important point is the cruise travel survey. At present, the cruise tourists in the

market have not formed a unique consumer group.

Travel agencies, relatives and friends and the public network are the main channels to

obtain the cruise information. In the way of traveling, they are more important to travel with

their families. Consumers aged 18-25 and above accounted for 61.76%. The potential

consumers in coastal cities are 11% more than those in inner cities. In terms of market

acceptance, 36.76% of the people here have not heard of cruise travel, and 51.47% of the

people just heard that 1% of them think it is dangerous and 2% think it is very expensive.

So professional, price, type of travel, pollution, safety and other aspects are the problems

that we need to solve.

3.5.1 Lack of cruise tourism professionals

Young consumers tend to have a broader vision and higher requirements. Therefore, in

order to attract this group of people to consume, it is necessary to enhance the sense of

experience and improve the quality of service.

From the perspective of quality structure, cruise talents need to have the theory of cruise

theory, comprehensive psychological quality, interpersonal skills, innovative organizational

skills and teamwork skill. The basic requirements of cruise talents include professional

service spirit, skilled business skills and good communication skills, fluent English

communication and long-lasting work interests. This kind of talent training is best started
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from the university. This requires the colleges needs to have a complete faculty,

curriculum and internship arrangements. It is best to cooperate with the cruise company,

so that the professionals can directly work after graduation, it will shorten the timeline and

alleviate the social situation of lack of professionals. More professionals mean a better

consumer experience.

3.5.2 Lack of cruise policies

According to the current regulations in China, the age of buying a second-hand foreign

cruise ship must not exceed 10 years. The cruise ship is a high-precision ship, not an

ordinary passenger ship. The cruise ship has a long service life and high value. Every ship

that has been in existence for 10 years is just entering the “golden development period”,

and foreign cruise companies will never sell at low prices, which greatly increases the

difficulty for companies to purchase cruise ships. There are also tax issues and crew ratio.

When domestic cruise companies need to purchase foreign cruise ships registered in

China, they need to pay import duties (9%), import value-added tax (17%), which account

for 27.53% of the ship price. In addition, in the course of operation, A variety of taxes and

fees such as income tax, vehicle and vessel use tax, and stamp duty are paid.

In terms of the proportion of crew members, ships registered in China need to be

equipped with up to 80% of Chinese crew members, which has a great impact on high-

value cruise ships. (360.doc 2017.)

3.5.3 Lack of professional cruise port

There are 15 international cruise ports in China, but only have one in Guangzhou which is

Guangzhou Port International Cruise Port. The Guangzhou Port International Cruises

Homeport Cruise is not a dedicated terminal, but a port transformed from a cargo terminal.

The domestic port of the cruise ship to be built is the home port of Guangzhou Nansha

Cruise which to be completed in 2020. And Guangzhou will be built as one of the largest
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cruise port homes in Asia, integrating terminals, ports, duty-free shops, tourism and theme

hotels. This is a major breakthrough in the Guangzhou cruise industry. But it will take a

few years for the port to officially operate. So now, the lack of a professional cruise port

has not improved. (qianzhan.com 2018.)

3.5.4 The problem of the sea air pollution

“Cruise ships are the hardest hit by air pollution. Air quality is worse than seriously

polluting cities.” This is a direct injury to tourists. A survey of the British Channel 4 In-

Depth report found that the air pollution on the cruise deck exceeded the most polluted

cities in the world. The survey focused on the "ultra-fine particles" in the air, around the

cruise and from the fuel discharged by the cruise ship. Cruise customer want to stay away

from the city and feel the fresh air of the sea, but surveys show that cruise ships are

harmful to the environment. The particulate matter emitted by the cruise ship is equivalent

to discharging 1 million cars a day. (szdaily.com 2017)

First of all, the air on the deck is not fresh. Because the speed requirements are not high,

most cruise ships have lower engine power, cheap heavy oil is still the main fuel in the

cruise industry. The German public interest organization, Naturschutzbund Deutschland

(NABU), they recently sorted the cleanliness of 34 cruise ships sailing in Europe, then

they found that all cruise ships used heavy oil fuel, and only two cruise ships had

environmental protection devices like exhaust gas scrubbers installed. The amount of

particulate matter emitted by one average ships can exceed 1 million vehicles, which

means that the emissions of 19 cruise ships can be level with car exhaust emissions

across Australia. This has had a huge impact on the physical health of people on cruise

ships.

In addition to crew and passengers, port residents are also at risk from air pollution from

ships. Studies have shown that nearly 50,000 people die prematurely each year in Europe

as a result of air pollution from ships. In China, the data is about 18,000.

3.5.5 Insufficient publicity

http://www.qianzhan.com
http://www.szdaily.com
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Due to the limitations of traditional concepts, the questionnaire data shows that 36.76% of

young people have not heard of the cruise tourism activity. The main reasons about it is

that the publicity is not in place. It does not highlight the characteristics of the cruise route

or the characteristics of the cruise itself, which makes it impossible to attract consumers'

attention. For example, the cruise itself is a complete tourist destination.

3.6 Research suggestion

3.6.1 Increase cruise tourism professionals

The development of the cruise economy requires the support of cruise professionals.

Firstly, China's tourism administration departments should pay more attention to cruise

tourism, and tourism schools can offer specialties such as cruise management. Secondly,

the paper suggests that universities and international should cooperate with cruise

companies, in order to set up a cruise personnel training center to provide professional

training for cruise service personnel, cruise management personnel and tourism

management personnel. Thirdly, at the same time, government or company can relevant

preferential policies, it can be adopted to attract senior personnel from overseas cruise

operations, management, and technology, which can be engaged in cruise operations in

China and attract foreign talents.

3.6.2 Increase cruise policies

The cruise economy is still a new thing for China, so the relevant policies and regulations

are missing to varying degrees. The cruise industry involves a wide range of issues.

Firstly, the port city government should establish a unified coordination mechanism,

including the Development and Reform Commission, the Traffic Committee, the Tourism

Bureau, the Customs, Border Defense, and Health Inspections. Then overall planning of

the cruise port policy, simplify the examination and approval procedures, such as cruise



25

operations and route development. In addition, the government should improve local laws

and regulations for cruise tourism management so that the development of China's cruise

tourism market is lawful and more standardized.

3.6.3 Increase professional cruise port

Most port cities in China know the great potential of cruise development. Many cities have

begun to plan and build transportation facilities such as cruise ports. Terminal construction

has become the focus of many cities to develop cruise economy. In this case, though

professional docks are important, they are only the conditions for the cruise economy.

Cruise services are the core of the cruise economy. Tourism management departments

should actively guide the development of cruise industries around the country, prevent

irrational construction, use cruise services as a breakthrough point, and integrate existing

resources so as to promote smooth coordination of relevant operations and seize the

historical opportunities for the global cruise industry to flourish.

3.6.4 Solve the problem of the sea air pollution

Clean air, clear water, and clean beaches—an unspoiled natural environment are

necessary for the development of cruise tourism. Cruise tourism provides a large number

of tourists with opportunities to contact marine resources and experience sea life.

However, the impact of cruise activities and related infrastructure construction on the

marine environment should be valued by tourism destinations, cruise operators, and

international marine organizations. While cruise tourism strongly promotes economic

development, it cannot ignore or underestimate the environmental crisis it brings.

Therefore, the paper proposes the following points: First, the state has improved relevant

laws and regulations, and the company has established corresponding management

systems, such as strict cruise ship fuel standards and emission standards. Second, the

use of science and technology to develop a recycling economy and low-carbon
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environmental protection cruise industry. Third, the government may introduce economic

incentive policies such as shore-based subsidies, levy of waste tax, or incentives for

environmental protection.

In order to control the pollution of ports by foreign ships, China introduced emission

control policies in major maritime areas in April 2016: In the emission control zones of the

Bohai Rim, Yangtze River Delta and three regions of the PRD, by 2020, vessels entering

the control area must use fuel with a sulfur content of less than 0.5%, The sulphur oxides

and particulate matter in these waters will then fall by 65% and 30%, respectively,

compared with 2015. At the same time, China has embarked on the construction of a

shore power system-with an onshore system in which ships can no longer use fuel after

they have landed, and uses the port's onshore electricity to maintain its energy supply

during its time in Hong Kong. In July 2016, Shanghai Baoshan Wusong International

Cruise Port shipped the first Asian first set of cruise shore power system. Guangzhou as a

first-tier city, the construction of cruise bank power system should also be on the agenda.

3.6.5 Making cruise tourism deeply rooted

The real development of Guangzhou's cruise industry is only 5-6 years. In such a short

period of time, the products, ideas, brands, and culture of luxury cruise tourism are deeply

rooted in the hearts of 1.3 billion consumers in Guangzhou. The financial manpower and

capabilities of several cruise companies are obviously an impossible task. . Even if the

scale of Guangzhou cruise ships is second only to Europe and the United States today,

Chinese guests are still far away from truly understanding the culture of cruise ships. It

can be said that they have just experienced the charm of cruise tourism. Under such

circumstances, it is not as good as its cruise company to go it alone and directly put a

limited budget on the C-term. It would be better to place a part of the budget on the agent,

adopt the B2B distribution model, rely on many agents for brand promotion and cruise

sales. This is obviously the most economical and efficient countermeasure in the

development process. (Shou 2015.)
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In order to promote the development of Guangzhou cruise industry, this paper suggests

that Guangzhou cruise industry alliance can be established. Gather more than 20 related

units, mainly including cruise companies, cruise ports, travel agencies, shipping agents,

duty-free business, cruise design and construction, cruise maintenance, education

scientific research, talent training and other enterprises and institutions related to the

cruise industry. At the same time, the joint tourism website to create a "Theme Cruise

Tourism Experience Museum" also can be launched. In this way, it can not only expand

the publicity effect, but also provide rich content to attract young people. It can also extend

the cruise tourism industry chain and drive local and surrounding tourism.
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Appendices

A questionnaire of cruise cognition was designed based on the literature review and

theoretical analysis, and select residents of online people as investigation object, then

collect the data which based on online submission, and used SBI statistical analysis

method to analyze the collected data, and summarized the domestic residents’ cruise

cognition and the limiting factors in purchase decisions, and accordingly put forward some

development strategies for the Chinese cruise projects.

1.Gender A.Boy

B.Girl

2.Age A.0-18

B.18-25

C .More than 25
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3.City A.Coastal city

B.Inland city

4.How many times do you travel in a year? A.Once in half a year

B.Once in three months

C.Once a month

D.Once a week

5.Have you ever play cruise tourism? A.Already play

B.Just heard

C.Never heard

What do you know about cruise tourism?

(Gap)

Which project do you interested on cruise

tourism?(Multiple choice)

A.Swimming pool

B.The bar

C.The spa

D.A casino, a table game room.

E.The cinema

F.KTV

G.The gym

H.The restaurant

I.The library

G.Free zone

8.What’s more project do you want to

include in cruise ship?(Gap)

9.Which kind of cruise tourism do you

prefer?

A.Family trip

B.Couple trip

C.Girlfriend trip

D.Boyfriend trip

E.Elder trip

F.Class trip

10.Will you choice cruise tourism later? A.Yes

B.No
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