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The purpose of this thesis was to research, to understand, to describe and to
analyze step by step the import process of wine from Australia to Finland.
This thesis was not ordered by any case company but is studying the major
actor of the wine sector in Finland — the state-owned company Alko.

The first two chapters of this thesis introduce the thesis and explain its
purpose and outline. The theoretical part is divided into five parts. In a first
chapter the Finnish system is presented with a main focus on Alko. In a
second chapter the different regulations applying to wine in Australia, in the
European Union and in Finland are listed. The other theoretical chapters
raise issues related to trading conditions, international transportation and
import formalities.

Information was mainly gathered from books and online sources through
desk research, and empirical part is based on data collected from emails
exchanged with the buyer in Alko in charge of importing wines from Australia
to Finland.

The empirical part consists in a description of the actual import process
together with a process chart illustrating the sequence of the process.

The final part of the thesis is an evaluation of the process, explaining its
benefits and the difficulties encountered. In addition, recommendations for
further studies are provided in this final part to guide future thesis writers.



CONTENTS

R L I O 1516 I [ N N 6
2 RESEARCH PROBLEMS AND CONCEPTUAL FRAMEWORK ........ccccvvnne. 8
2.1 Research problems ... 8
2.2 Conceptual framework ..o 9
2.3 Research methodology ... 11

3 FINNISH SYSTEM.....uuiiiiiiiiiiiiiiiiiiiiiiiiiiieennennnanaeeareenanenesanensnasasaannensnnaannnnes 12
3.1 Roots of the FiNNish SYyStem ..., 12
3.2 OYAIKOAD e, 14
3.2.11deNtitY CAId ......ueuiiiiiiiiiiiiiiiiii e 14
3.2.2SeleCtion CALEQONIES .......uuuuuuiiiiiiiiiiiiiiiiiiiiiiiii e 15
3.2.3PUrchasing Patterns ..............uuuuuuuummmmmeniiiiiiiiiiieiiiieieeieeeeeeeeaeaes 15

3.3 Other ways to import alcoholic beverages to Finland........................... 17

4 WINE STANDARDS ... 18
4.1 Australian regulationsS...........coooviiiiiiii e e 18
4.1.1 Protected geographical indications .............ccooevvviiiiiiieeeeeeeeiiiinn. 18
4.1.2Labelling regulationS .........ccccceeeiiiiiiiiiie e 19
4.1.3EXPOrt regulationS............iiiiieeeieeeiee e 21

4.2 The European Union labelling regulations..............ccccevvviiiiiiiiieeeeeeeenn, 22
4.3 FiNNish regulationNsS .........ccoooiiiiiiiiii e 24

5 TRADING CONDITIONS .....ouuiiiiiiiiiiiiiiiiiiieieinnieiinereeeeeeeeeeeeeeeeeeeennnanenne 25
5.1 INCOLEIMS ..t e e e e e e e e e e e e s 25
5.2 Payment Methods ........couuiiiiiiii e 27

L I0Z N © T o1 = Tod oo 11 | | A 28

5.2.2 0Other payment methods .........ccoceiiiiiiiiiiice e, 28

6 TRANSPORTATION ISSUES........uutiiiiiiiiiiiiiiiiiiiieiiiniieinnninneennnenennneennnnnnnnnees 30
6.1 International transSportation............cccuiiiiiiiiiii e 30
6.1. 1 Maritime tranSPOI.........uiiiiiiie e 31

6.1.2 Containerized and multimodal transportation..............cccoeeeveeeeene 31

6.1.3 Transportation Of WINE ............oiiiii i 32



6.2 Freight fOrWarders ..........ccooii e iiiieee e e e e eeaanns 33

RGO T o [o I 1 £ U - [o = PSRN 34
IMPORT FORMALITIES ..ottt 36
7.1 CUSEOIMS .ttt e et e e e e et e e e e e b e e e e e e eeennns 36
7.1.1 Customs ClasSIfICAtION ..........uuuuuuriiiiiiiiiiiiiiiiiiiii e 36
7.1.21MPOIt AUEIES ....eiiiiiiiiiiiiiiiiiiitiei e 37
7.1.3The EU eXCiSE AUEIES .........uuuuiiiiiiiiiiiiiiiiiiiiiiiiiiiieieieeeeieeee 37
7.1.4The value-added tax .............uuuuiiiiiiiiiiiiiiiiii s 38
7.2 Trade doCUMENTALION ......ccoeiiiieieeeee e 39
7. 2. 1KY CONIACES ....evvviiieeeeeeeieeii ettt e e e enenes 39
7.2.2Commercial dOCUMENTS ........uuvuiiiiiiiiiiiiiiiiiiiiiiiiiiieiee e 40
7.2.3 ShIPPING OCUMENLES ......uuiiiiiiiiiiiiiiiiiiiiiiieiiieieeibbe e 43
IMPORT PROCESS DESCRIPTION ......uuuiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiieiiiiiieee 44
8.1 Step 1: Selecting SUPPLIET....cceeeeeeeeeeeeee e 44
8.2 Step 2: Defining the contractual terms ..., 45
8.2. 1 DEIIVEIY TEIMS ... 45
8.2. 2 PaYMENT LEIMIS. ...ttt e ennnes 45
8.3 Step 3: Arranging transSportation ..o 46
8.3.1 Contacting freight forwarders.............ccccoouiiiiiiiiiiiiiees 46
8.3.2Notifying the SUPPIEr ..........uiii 46
8.4 Step 4: Securing tranSPortation ...........ooooveiiiiie e 46
8.4.1Packing the gOOUS ...........uuuuuiiiiiiiiiiiiiiiiiiii e 46
8.4.21INSUriNg the gOOUS ........uuuuiiiiiiiiiiiiiiiiii e 47
8.5 Step 5: Preparing the shipment............cc, 47
8.6 Step 6: Shipping the goods ..., 47
8.7 Step 7: Proceeding to import formalities............cccooeeeeee 48
8.7.1 Customs decClaration ..................uuuuuumiimiimiiiiiiiiiiiis 48
8.7.2 CuStoms ClasSIfICALION ...........uuuuuiiiiiiiiiiiiiiiiiiiii s 48
8.7.3IMPOIT AULIES ....uuiiiiiiiiiiiiii e 49
8. 7. AEXCISE AULIES ....uuuuiiiiiiiiiiiiiiiiiiiiii e 49
8.7.5Value-8dded tAX......uuuuuuuiiiiiiiiiiiiiiiiiiiii 49
8.8 Step 8: Paying for iNVOICES .........coooeeiieiieieeeeeeeee 50

8.0 PrOCESS CNAIT ..ceee e et eaa s 50



9 FINALWORDS. ... 51

9.1 Conclusions from the empirical part..........ccccccceeeiiiiieiiiiecc e, 51
9.2 Thesis process deSCIPLION ..........uuuuiiiieeeeeeeeeeiiies e e e e e e e e eeeeeeenns 52
9.2.1 Choice of the topic and project plan............ccceevvvveiiiiiiiie e, 52
9.2.2Information gathering ............ceiiiieeeiiiiece e 53
9.2.3Evaluation of the ProCess..........cocevvviiiiiiiiiiie e 54

9.3 Recommendations for further studies...........ccccceeeeii 55
9.3, 1 THESIS PrOCESS. ..uuuiiieeeiieeieitiei e e e e e e ettt e e e e e e e e ea e e e e e e e eeannes 55
0.3.2TOPICS eeeeiiie et e e e e e e e aaaaan 56
REFERENGCES ..ottt ettt e e e et e e e e e e e e s s eeeeee s 57

APPENDICES



1 INTRODUCTION

To complete my Bachelor degree in International Business Marketing and
Logistics, | was required to write a thesis on a logistics topic. | chose to study
the import process of wine from Australia to Finland, as it was in accordance
with the economic environment, the needs of businesses and my personal

interest.

Nowadays more and more companies are sourcing raw materials and/or
products from foreign countries. Acquiring goods within the European Union
IS relatively easy given the suppression of the customs border between the
member states, but it is another story to import goods from third countries.
Thereby companies are looking for people mastering this issue. Moreover |
already did internships for three different companies (a wine importer, a
forwarding agent and a clothing company) and most of their activities were
based on importing and exporting products. This is why | thought that

studying an import process would be a current and useful topic.

Besides | decided to focus on wine as a product due to various reasons.
Major reason is my interest in wine related to my French cultural background
and to the internship | did for a wine importer in London that enabled me to
discover the “backstage” of this industry. Second | am also very interested in
understanding the way of importing alcohol through Alko, which owns the
monopoly of importing wines to sell them to private customers. On top of that,
the rising consumption of wine in Finland is making the topic relevant (2008:
10.6L per capita; 2009: 10.9L per capita, according to the figures available on
the website of Export Entreprises SA).

Thus the aim of this thesis is to research, to understand, to describe and to
analyse the import process of wine from Australia to Finland, as well as to

provide guidelines on the functioning of this import process.



Hence | will benefit from this thesis by learning the import process of a
product from a third country to an EU member state, but also by studying the
process of a product which has to comply with many regulations due to its
nature. Plus, this thesis could be a tool for other businesses which want to

import wine to Finland, or to another EU member state.

To answer to the different research problems presented under the second
heading, my thesis will be structured as follows. | will first describe the
Finnish system, by introducing Alko and the other players of the wine sector
in Finland. Second | will list the different regulations applying to wine in
Australia, regarding labelling, classification and exporting, and in the
European Union and Finland, regarding importing and labelling. Third, | will
deal with the trading conditions that have to be defined (terms of delivery and
terms of sale) before considering issues related to transportation. Finally | will
detail the import formalities. All those theoretical parts will be the roots of the

import process description.



2 RESEARCH PROBLEMS AND CONCEPTUAL FRAMEWORK

2.1 Research problems

This project is done to research, to understand, to describe and to analyse
the import process of wine from Australia to Finland.

The main purpose of this thesis is to be acquainted on the import process
from a third country to a European Union member state in general, to Finland
in particular, as well as on the procedures that should be completed for an

import operation to be successful.

Hence, the objective of the thesis is to provide every reader of my thesis with
a view of how the import process of wine is going from Australia to Finland.
The thesis will facilitate information not only about the product, regarding
regulations and export formalities, but also about the whole import process to

Finland together with information about the role of Alko in this process.

To successfully carry out this thesis, | will answer the following questions:
- What are the regulations regarding exporting wines in Australia?
- What are the regulations regarding importing wines within the EU?
- What is the role of Alko in the import process?
- Are there other Finnish regulations applying to wines?

- What are the steps of the import process from Australia to Finland?

May | point out that this thesis will only deal with the import process of wine
from Australia to Finland. The product as such will be studied considering its
specific regulations but | will not carry out any study on production issues in
the country of departure, nor market surveys in the country of destination.
Besides, the role of Alko will be studied within the import process, not within
the distribution process. Plus financial aspects will not be considered and
thereby freight rates will not be studied. Finally, air transportation will be left

out of the thesis.



2.2 Conceptual framework

This conceptual framework illustrates the import process from a third country,
Australia, to a European Union member state, Finland. The larger arrow
represents the whole import process starting from the wine producer,

heading to Alko.
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Figure 1. Conceptual framework
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The arrow starts from the third country, Australia, where the product is
manufactured or processed and imported from. There, the product — wine —
has to comply with domestic regulations with regards to classification,

labelling and export practices.

The arrow is then crossing the Australian border, involving the third country’s
customs in the process. The role of customs in the country of origin is to

check the compliance of goods with legal export practices.

The small arrow from the third country to the European Union represents
international transportation and raises issues such as packaging, terms of

delivery and means of transport.

Then the main arrow, representing the import process, crosses the border of
the European Union. This frame represents the common regulations within

the area.

The crossing with the arrow corresponds to the intervention of the European
customs. Their role is to collect duty and taxes and to check the compliance

of the imported goods with EU regulations.

The arrow ends in the destination country, Finland, where the product may
have to comply with additional regulations. The Finnish import system for
alcohol is represented by Alko, which is the main actor of the whole process

of import, and which will be studied further in the next chapters.

The achievement of this import operation is also related to the payment of the

goods by using the agreed payment terms.
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2.3 Research methodology

The objective of this thesis is to provide the reader with guidelines on how
the import process of wine is going from Australia to Finland. Thus this thesis
is not a research on an innovative solution, but a research on the actual

functioning of the supply chain from Australia to Finland.

In this way, this thesis is mainly based on desk research. Desk research
consists in “using existing information sources and reanalysing the
information to answer a specific set of questions.” (Hamersveld & de Bont
2008, 40).

Gathering of information will start by reading at least one book related to

research methods.

Afterwards, data will be collected from books regarding international
transactions, import procedures and formalities, and from governmental and

ministerial websites dealing with wines and customs.

In addition, | will also try to interview a buyer from Alko, either by mail or by
phone, depending on the time he/she can dedicate to me. Interviewing a
person who is part of Alko will be an asset for the validity and reliability of the

information given in this thesis.
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3 FINNISH SYSTEM

3.1 Roots of the Finnish system

In 1914, the distribution of alcoholic beverages was forbidden by the Finnish
government as World War | broke out. In early June 1919, the Prohibition
was hardened; production, transportation and storage of alcohol were
forbidden. However, as alcohol was still required for medical, technical and
scientific purposes, a state-owned company was set up to deal with the
trading of alcohol: Valtion Alkoholiliike. (Website of Alko Oy 2007.)

In 1932, the Parliament decided to release the Prohibition, and an Alcohol
Act was ratified on 9 February 1932. This act granted the exclusive monopoly
of importing, exporting, manufacturing and selling alcoholic beverages to the
state-owned company Oy Alkoholiliike Ab. (Website of Alko Oy 2007.)

Unfortunately, some years later the Winter War started. Sales of alcoholic
beverages were again limited and controlled by the government thanks to the
booze card. This certificate was allowing the holder to buy a certain amount
of a certain type of alcoholic beverages in a specified shop. In the end, it

became an instrument to record all purchases. (Website of Alko Oy 2007.)

Gradually, this buyer monitoring organisation was dismantled, and the
Finnish government changed its strategy. It decided to raise public
awareness by launching advertising campaigns on wine from 1959 onwards
in order to “direct consumption towards milder beverages and to reduce
drinking to the point of intoxication.” (Website of Alko Oy 2007). The
campaign was supported by the decrease of the price of wines and the
increase of the price of spirits. Overall, those wine campaigns were not very
efficient as the consumption kept increasing. In Finland the consumption per
capita of absolute alcohol was of almost 3 litres in 1965, of more than 7 litres
in 1980, of nearly 9 litres in 1990 and of 10.34 litres in 2008 — nowadays, the

consumption is slightly decreasing. (Alcohol consumption ... 2009.)
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In 1969, a new Act on alcoholic beverages and medium beer was ratified,
allowing the sales of alcoholic beverages and changing the age limit to buy
wines and spirits. Oy Alkoholilike Ab was converted into Oy Alko Ab.
(Website of Alko Oy 2007.)

The entry of Finland into the European Economic Area in 1994 had a large
impact on Alko. According to the European Economic Area, Alko could not
remain the sole importer, exporter, manufacturer and seller of alcoholic
beverages. Only the retail monopoly would remain under Alko’s control in
order to take care of the social and health policy relating to the sales of
alcohol. As a consequence, the alcoholic beverages market became opened
to other players such as agents and wine importers. In January 1995, a new
Alcohol Act was ratified and the alcohol taxation system was modified. It was
no longer based on the value of the beverage but on the basis of the alcohol
content and volume. (Website of Alko Oy 2007.)

After the ratification of the latest Alcohol Act in 1994, the Alko Group Ltd was
set up, including Alko Inc. — the sole right retailer for beverages containing
more than 4.7 per cent alcohol by volume —, Primalco Ltd, the manufacturer
and exporter, and a restaurant company. Besides, the National Product
Control Agency for Welfare and Health became in charge of the governance
of the alcohol industry. In 1998, Alko Inc. was finally separated from the
group and run as an independent state-owned company from 1999 onwards.
The Ministry of Social Affairs and Health became Alko’s supervisor. (Website
of Alko Oy 2007.)

In 2004, Finland lowered taxes on alcoholic beverages but launched at the
same time a new consumer information campaign called the National Alcohol
Programme 2004-2007 “aiming at preventing and reducing the harmful
effects of alcohol in cooperation with the various government administrative
branches, municipal organisations and business and industry.” (Website of
Alko Oy 2007). However, the Finnish government was still facing increasing
sales of alcohol and the taxes on alcoholic beverages were put back up on
2008 and 2009 (Website of Alko Oy 2007).
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3.2 Oy Alko Ab

3.2.1Identity card

Oy Alko Ab has been run for eighty years, changing name from Oy
Alkoholilike Ab to Alko in 1969. Set up after the Prohibition, the State-owned
company still owns the sole retailing right on alcoholic beverages containing
more than 4.7 per cent of alcohol by volume. Under the authority of the
Ministry of Social Affairs and Health, the company is in charge of maintaining
social health. (Website of Export Entreprises SA 2012.)

Alko is not involved in the production or bottling of alcoholic beverages.
Therefore Alko is buying alcoholic beverages from domestic or foreign
suppliers to supply its more than 300 stores located all over Finland.
(Website of Alko Oy 2007.)

Alko currently has around 1400 referenced wines, among those
approximately 120 are Australian (Australian wines buyer in Alko, personal
communication on 2.5.2012 and 29.6.2012). It imports wines through
different channels: either directly by dealing with foreign suppliers, or
indirectly by dealing with importers or local agents (Website of Export
Entreprises SA 2012).

Moreover Alko is part of an international Corporate Social Responsibility
association called Business Social Compliance Initiative (BSCI). This non-
profit organisation aims at improving the working conditions in the supply
chain by developing further corporate processes. Alko is now committed to
improve its procurement process and requires all its suppliers to comply with
the ethical principles provided by the Business Social Compliance Initiative.
(Alko Oy 2012.)



15

3.2.2 Selection categories

Alko’s range of products is divided into three categories. The first one is the
general selection that can be found in nearly all the shops (depending on the
shop selection). The second one is the sale-to-order selection, composed of
products that are not directly available in the shops because of availability
issue, low demand or limited shelf-life, but that can be ordered at all times by
a customer at any Alko shops. The last category is the one of special order
products. This category includes any alcoholic beverage requested by a
customer and which is not available in the general selection or in the sale-to-
order selection. Under special contract terms, Alko is importing alcoholic
beverages for customers. (Alko Oy 2012.)

3.2.3 Purchasing patterns

The purchasing patterns of Alko differ from the general selection to the sale-
to-order selection. There are two ways of purchasing alcoholic beverages for

the general selection. (Alko Oy 2012.)

Purchasing patterns for general selection — Purchase plan

The first system for purchasing alcoholic beverages consists in calling to
tender. Twice a year Alko is issuing a Purchase plan presenting the wines
and spirits they are looking for. Licensed Finnish or abroad suppliers are
thereby invited to submit their offers on Alko’s offer form. In general those
offers have to include information about prices and deliveries valid for at least

twelve months after the end of the search month. (Alko Oy 2012.)

Once the search period is over, offers are sorted and requests for samples
are sent in response to the most attractive offers. After sensory evaluation
the product is chosen in consideration of its quality, availability and the
efficiency of the supplier's supply chain, and is then submitted for analysis to
the Alcohol Control Laboratory. (Alko Oy 2012.)
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Four months after the end of the search month, the chosen product is
purchased, and all other offers are rejected. Two or three months after
purchasing, the product is listed on Alko’s selection. After being listed, the
product has to be delivered to Alko within one month. The delivery can be
handled in three different ways. (Alko Oy 2012.)

The first two ways are only used for domestic deliveries. The Finland-based
importer or wholesaler can deliver the product to Alko’s central warehouse
under the delivery term TOP Alko’s central warehouse, Finnterms 2001 or
directly to Alko’s shops under the delivery term TOP Alko’s shops, Finnterms
2001 (Alko Oy 2012). These Finnterms are adapted from the Incoterms for
deliveries within Finland. TOP place of destination, Finnterms 2001, means
that the seller delivers the goods to Alko, unloads the goods from the truck to
Alko’s warehouse or shops and bears the cost of the whole delivery. (Pohjola
Pankki Oy n.d.).

Regarding deliveries from abroad, Alko’s import service is acting as a
logistical service, buying products under the delivery terms FCA, FOB or
DAP, Incoterms 2010 (Alko Oy 2012).

The whole process lasts from five to seven months, from the end of the
search month to the listing of the chosen product.

Purchasing patterns for general selection — Contract product procedure

Producers or exporters which have not been listed in the general selection
through the purchase plan process can apply to the contract product
procedure. Twice a year, Alko is publishing a list of contract products limited
by product group, product basket, and producer. In response to the
publication, producers and exporters register their products, paying for a
registration fee of 50 euro per product. Then the products are chosen using a
lottery procedure. If products are listed in Alko’s selection, suppliers are
asked to pay a 350 euro handling fee per product to Alko. However the
supplier is economically responsible for the quality and success of its

product, and for all the importing formalities in Finland. (Alko Oy 2012.)
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Purchasing patterns for sale-to-order selection

Products for the sale-to-order selection are not part of any scheduled search
procedure, they can be offered at any time. After processing the offers,
requests for samples are sent to the suppliers, and samples must be
delivered within two weeks together with analysis data and analysis
certificate. If compliant with Alko’s quality specifications, products have to be
delivered to Finland to Alko’s central warehouse or Alko shops, meaning that

the supplier has to take care of all the import formalities. (Alko Oy 2012.)

3.3 Other ways to import alcoholic beverages to Finland

Via licensed companies

With the end of the State monopoly in 1995, almost 200 companies gained
the right to act as licensed wholesalers, importers, central buying groups or
agents (Website of Export Entreprises SA 2012). The licence, delivered by
the Product Control Agency, allows those wholesalers to import, to stock and
to sell alcoholic beverages to Alko or to the holder of a producer’s,
wholesaler’s or retailer's licence — but not directly to private customers.
(STTV National Product Control Agency for Welfare and Health 2007.)

Via specialised websites

A private customer can import alcohol to Finland for its own use via
specialised websites. So far the legislation towards online sales of alcoholic
beverages is strict. (Website of Export Entreprises SA 2012.) According to
Finnish Law, it is illegal for a private customer to purchase alcohol and
alcoholic beverages online, unless the customer itself goes abroad to collect
it. However, the situation is evolving thanks to the trials of some websites to

enter the Finnish market. (Finnish court ... 2010).

As a consequence of the cost and the difficulty of the import operation,
private customers very often deal with Alko to import alcoholic beverages
(Website of Export Entreprises SA 2012).
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4 WINE STANDARDS

4.1 Australian regulations

Manufacturing and labelling of Australian wines must comply with Federal
and State laws.

The Wine Australia Corporation Act 1980 and its Regulations sum up the
requirements regarding export of wine, labelling, protected geographical
indications and Australia’s obligations under international trade agreements,
listed under the Trade Practices Act 1974 (Website of Wine Australia 2012).

Besides, federal legislation requires the payment of levies, equivalent to
excise taxes, by grape and wine producers and exporters in order to finance
Wine Australia and the Grape and Wine Research and Development
Corporation. Those levies are to be paid by the owner of the grapes (at the
time of production) on any fresh grapes, dried grapes or grape juice that are
used in the winemaking process in the winery during the year. (Website of
Wine Australia 2012.)

4.1.1 Protected geographical indications

“A Geographical Indication (Gl) is a word or expression used in the
description and presentation of a wine to indicate the country, region or
locality in which it originated or to suggest that a particular quality, reputation
or characteristic of the wine is attributable to the wine having originated in the
country, region or locality indicated by the word or expression.” (Website of
Wine Australia 2012).

Australian Geographical Indications are protected on the Register of
Protected Geographical Indications and Other Terms. A geographical
indication must be true and compliant with the Wine Australia Corporation
Regulations. (Website of Wine Australia 2012.)



19

Australian Geographical Indications are classified into different categories:
(1) South Eastern Australia; (2) the states; (3) the zones, which are parts of
the states; (4) the regions, which are parts of the zones; (5) the sub-regions,
which are parts of the regions; (6) any level of geographical indication that
may be chosen. A winemaker can claim a label for grapes grown in a
vineyard in a particular sub-region, under the name of: the sub-region, the
region, the zone, the state, or under the mention South Eastern Australia.
(Website of Wine Australia 2012.)

4.1.2 Labelling regulations

There is no existing authority responsible for registering or approving wine
labels for use in Australia. However labels have to comply with certain
regulations that apply to domestic selling or exporting. Therefore some
mentions have to be stated on the label. The figure 2 is an illustration of the

different mentions of a typical wine label. (Website of Wine Australia 2012.)

Apart from required information, organic claims have to be proven. Words
such as “organic”, “biodynamic”, “biological” or “ecological” can only be
stated on a label if the nature of the wine is ensured by an Organic Produce
Certificate from any certifying organisation approved by the Australian
Quarantine and Inspection Service. This certificate has to be provided for

each shipment of organic wine. (Website of Wine Australia 2012.)
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BRAND NAME - Beyond Boundaries

Brand names should net mislead
as to the origin, age or identity
of the wine.

VOLUME
Mandatory. Must be 3.3mm
in height. May be presented
on the front or back label.

2008 VINTAGE
DESIGNATION McLaren Vale Thet harvest yef::r. Vintage
Mandatory. Must convey the R claims are optional but must
frue nature of the food, for Cabernet SCIUVIgI"IOI'I - be 85% if claimed.

example the word “wine"
or the variety.

REGION (Gl
Gl claims are optional but must

COUNTRY OF ORIGIN L{s 7s0mL be 85% if claimed. Mu|ﬁp|e
Mandatory. Wording is Gl claims are acceptable but
not defined, for example, — > WINE OF AUSTRALIA must be 95% and listed in
"Wine of Australia” or > 13.5% ALG/VOL. descending order.
"Product of Australia”.
> GONTAINS SULPHITES 2 — VARIETY
ALCOHOL CONTENT E Variety claims are optional
Mandatory. Wording is (= FRCDLEn NG I FREDIETS (o but must be 85% it claimed.
not defined. Tolerances O ELEED T E S LS 'g Multiple variety claims are
vary between products. 23 THE ROAD, ADELAIDE, SAL2005 & aceepiable but variefies must
A A be listed in descending order.
ALLERGENS
Mandatory. Sulphites in l
concentrations above 10ppm NAME AND ADDRESS ~ LOT NUMBER  STANDARD DRINKS
and processing aids including Mandatery. The name Mandatory. labels must declare
milk and egg must be declared.  41d street address of the number of standard drinks
responsible entity — must it contains. “Contains approx
not be postal address only. x.x standard drinks” or logo
acceptable.

Figure 2. Typical wine label (Website of Wine Australia 2012)

As the labelling requirements may differ from one country to another, the
Australian Government through Wine Australia has designed a compliance
checklist for the Australian wines. The European Union compliance checklist

is available in the appendix 1.

This compliance checklist provides detailed and useful information for any
Australian wine producer or wholesaler wanting to export its products to any
member-state of the European Union. It describes all the information that has
to be stated on the label of the wine bottle — alcohol, volume, country of
origin, product designation, etc. — and explains how they have to be written.
(Wine Australia 2011.)
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4.1.3 Export regulations

Export of wine is regulated by the government through Wine Australia
Corporation in order to protect the worldwide reputation of the country’s
products and to ensure that Australian exporters are complying with
regulations from the trade agreements. Export activity is submitted to
obtaining an export licence delivered by Wine Australia Corporation.
(Website of Wine Australia 2012.)

The next step in the wine export process is to register the products on Wine
Australia, before the export date. A continual approval can be obtained by
filling in an application form with analysis and compositional details for each
wine that is to be exported. (Website of Wine Australia 2012.)

After registering the products, each export consignment of wine of more than
100 litres has to be declared to Wine Australia Corporation. The declaration
is made through a shipping application that has to be submitted 10 days prior
to the departure date. (Website of Wine Australia 2012.)

If the export consignment is compliant, an Export Permit number will be
issued by Wine Australia. This Permit number is necessary to get the Export
Declaration Number from the Australian Customs and Border Protection
Service and to get the VI1 Certificate which is required to export wines to the
European Union. The VI1 is a certificate of analysis that can be delivered by
any laboratory accredited by the National Association of Testing Authorities,
Australia. (Australian Customs and Border Protection Service n.d.; Website
of Wine Australia 2012.) Unfortunately, no example of the document was

found on the Internet or in books.

All those formalities can be made electronically by any continually approved
exporter through the Wine Export Approval System (Australian Customs and
Border Protection Service; Website of Wine Australia 2012). All of these

steps are subjected to documentation fees presented in the appendix 2.
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According to the Primary Industries (Customs) Charges Act 1999, a levy has
to be paid by all licensed wine exporters on all the exported Australian wines.
The levy is calculated on the FOB value of the wine exported. A wine
exporter can be exempted from paying this levy if the amount the exporter is
likely to pay for the year is less than AUD 200. (Website of Wine Australia
2012.)

4.2 The European Union labelling regulations

Wines imported from a third country to the European Union are likely to be
charged with higher duties when crossing the border, in order to compensate
the prejudice they are causing to domestic products, e.g. potential negative
impact on sales of European wines. Imported wines also need to comply with
regulations regarding origin and geographical indications, as well as labelling
rules, and with the oenological practices authorized by the European Union.
(Sebesta 2009, 28.)

The Regulation (EC) No 607/2009 is one of the main regulations regarding
wines and wine sector product. Its first objective is the protection of
designations of origin and geographical indications. (Website of the
European Commission 2011.)

“Protected designation of origin (PDO) designates the name of a product
which must be produced within a determined geographical area using
recognised and recorded know-how.” (Website of the European Commission
2011). PDO products have to be made from grapes grown in the origin area

only.

“Protected geographical indication (PGI) designates a product with a quality,
reputation or other specific features that can be attributed to a determined
geographical area.” (Website of the European Commission 2011).
Requirement is to produce the wine with at least 85% of grapes coming from

the area of origin.
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Applications for the protection of PDO or PGI status have to be presented by
competent authorities from the EU, from a third country or by professional
organisations from the wine sector (Website of the European Commission
2011).

Besides the PDO or PGI, other information has to be mentioned on the wine
label: (1) the type of wine; (2) the alcoholic strength by volume, for alcoholic
beverages containing more than 1.2 percent alcohol by volume, which has to
be stated as follows: the figure corresponding to the alcoholic strength
followed by the symbol “%vol.”, figure with only one decimal place, figure
preceded by the word “alcohol” or “alc”; (3) the provenance; (4) the identity of
the bottler, producer or vendor; (5) the identity of the importer; (6) the lot
number; (7) the presence of sulphites. All those mentions except the
mentions of the importers and of the lot number have to be visible and

readable on the same label. (Website of the European Commission 2011.)

The compliance to requirements regarding labelling and quality should be
certified by a competent authority from the country of export. In addition, an
analysis report shall be provided by a competent authority from the country of
export to testify that the wine is not harmful for direct human consumption.
(Sebesta 2009, 28.)

Trade agreements

Thanks to the Agreement between Australia and the European Community
on Trade in Wine of 2008 that is applied since 2010, exporting wine from
Australia to the European Union is now easier. This agreement protects
geographical indications from both Australia and the European Union,
recognises the Australian wine-making techniques, even if different from the
European ones. Hence requirements on labelling, winemaking techniques
and blending rules have been lowered. (Website of the European
Commission 2011; Website of Wine Australia 2012.)
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4.3 Finnish regulations

In Finland issues relating to wine are regulated by the National Supervisory
Authority for Welfare and Health, Valvira. It represents within Finland the
competent authority to control products according to the regulations of the
European Union. This is mainly the reason why the Finnish standards for
wine labelling are similar to the requirements of the European Union.
(Website of Valvira 2012.)

A wine label in Finland has to include diverse compulsory mentions: (1) the
name of the product, of course; (2) the nominal volume of the bottle; (3) a
mention such as “contains sulphur dioxide” or “contains sulphites” if the wine
contains more than 10mg/kg or 10mg/L of sulphur dioxide; (4) the alcoholic

strength by volume, which has to be stated as follows: “alc.” alcoholic
strength by volume in percentage units or half units “% vol”; (5) the name of
the bottler, the area of location and the Member State; (6) the lot number; (7)
the geographical indication if the wine belongs to one; (8) the word “viini” with
the country of origin, for third-country wines; (9) the name of the importer —
importer to the European Union territory, not only Finnish territory — or the

bottler, if bottling is done within the EU area. (Valvira 2005.)

Information above except the importer, the lot number and the sulphur
dioxide mention, have to be presented on the same visual field, printed in a
readable and indelible way. The alcoholic strength by volume should be
printed on the label with a different size according to the alcoholic strength:
5mm high if nominal volume over 100cl, 3mm high if between 20 and 100cl,
2mm high if lower than 20cl. Finally, regarding the language on the label, one

or more of the EU official languages can be used. (Valvira 2005.)
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5 TRADING CONDITIONS

5.1 Incoterms

In international business, buyers and sellers do not have the same local
references regarding trading terms. In order to create common language and
interpretation of commercial terms for all sellers and buyers worldwide, the
International Chamber of Commerce has defined a set of common sales and
delivery terms, called International Commercial Terms, or Incoterms. Those
standardized terms enable to clearly define and specify the buyer’s and the
seller's obligations and responsibilities in terms of cost, transportation and
risks. However they do not settle any standard rules related to price, payment
method, nor transfer of ownership of the goods. (Baily, Farmer, Crocker,
Jessop & Jones 2008, 320; International Chamber of Commerce 2010, 120;
Ramagopal 2006, 34.)

Although very convenient, those terms are only rules, not law. They are
applicable to the contract only if mentioned correctly as follows: the chosen
incoterm rules followed by the named place of destination, followed by
“Incoterms” and the year of publication. (International Chamber of Commerce
2010, 120.)

To reflect the development of business to business practice in international
trade, the International Chamber of Commerce regularly updates the
Incoterms. At the time of writing, the current ones are the Incoterms 2010. To
simplify the Incoterm rules of 2000, the International Chamber of Commerce
issued only 11 Incoterms rules, divided into two groups: Incoterms related to
sea transportation and Incoterms related to multimodal transport.
(International Chamber of Commerce 2010, 120.) A matrix of the 2010

Incoterm rules is presented in the appendix 3.
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Choosing the right Incoterm is a key issue as Incoterms “enable exporters to
quote prices that clearly allocate the costs and the risks of international
transportation.” (Astrup, et al. ... 2003, 94). An Incoterm is chosen according
to the nature of the good, the means of transportation and the tasks the seller
and the buyer are willing to do. Moreover, the choice of an Incoterm relies on
the profitability. For instance, the buyer would prefer to handle the main
transportation if it could have lower freight rates than the ones the seller is

charging. (International Chamber of Commerce 2010, 121-122.)

According to the importance of securing its international deliveries, the
Finnish State Alcohol Monopoly Alko is also using Incoterms. It is stated in
their terms of purchase and delivery that they are only importing alcoholic
beverages from abroad under the terms FOB port of shipment, FCA
supplier's warehouse, FCA carrier’s terminal, DAP Vantaa for truck deliveries
or DAP Helsinki for container deliveries, Incoterms 2010. (Alko Oy 2012.)
Wines from Australia are imported under the FOB Incoterm rule (Australian

wines buyer in Alko, personal communication on 2.5.2012 and 29.6.2012).

The Incoterm FOB, standing for Free On Board, means that “the seller
delivers the goods on board the vessel nominated by the buyer to the named
port of shipment.” (International Chamber of Commerce 2010, 203). This
Incoterm rule is only applicable to maritime or fluvial transportation, which
shows a misunderstanding. The wine imported from Australia should be
imported under the Incoterm FCA Carrier's warehouse, which is described in

the appendix 4.

According to the definition of the FOB incoterm, the seller (here the
Australian supplier) has several obligations: (1) To appropriately pack and
mark the goods for sea transportation; (2) To deliver the goods with an
invoice compliant with the sales contract; (3) To deliver and to load the goods
on the vessel nominated by the buyer at the agreed port of shipment, on the
agreed date, which is when risks are transferred from the seller to the buyer;

(4) To pay for delivery and loading of the goods at the port of shipment ;
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(5) To obtain export licence if needed, and to bear the cost of export customs
formalities, duties, taxes and other charges payable upon export; (6) To pay
for pre-shipment inspection, when required by the country of export.
(International Chamber of Commerce 2010, 203-209.)

On the other hand, the buyer bears all risks and costs once the goods are
loaded on the vessel he has nominated, in the port of shipment. The buyer’s
obligations are: (1) To pay for the goods, according to the agreed selling
price; (2) To take delivery of the goods when loaded onto the vessel at the
named port of shipment; (3) To arrange and to pay for the carriage from the
named port of shipment; (4) To obtain an import licence if needed, and to
bear the cost of import customs formalities, duties, and taxes that are
payable upon import; (5) To pay for pre-shipment inspection, except when
required by the country of export, meaning that the seller, not the buyer, has

to pay for it. (International Chamber of Commerce 2010, 203-209.)

5.2 Payment methods

Over the past decades, international trade has been growing due to fewer
trade barriers and companies taking advantage of the opportunities it
represented. However the international payment transactions are riskier for
both the buyer and the seller, because of currency regulations, foreign
exchange risk, political and economic conditions in the buyer’s or seller's
country, and customs. Choosing the right payment method among the four
main methods — cash in advance, documentary credit, documentary
collection and open account — is thereby a key issue for sellers wanting to get

paid and buyers wanting to get what they pay for. (Hinkelman 2008a, VI.)

Payment transactions between Alko and its Australian suppliers are done
using the open account method (Australian wines buyer in Alko, personal
communication on 2.5.2012 and 29.6.2012). Alko can benefit from this
payment method as it is a reliable partner in trade: it is a state-owned

company with a retail monopoly.
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5.2.1Open account

Payment by open account means that the buyer agrees to pay for the goods
within a designated time after shipment, usually in 30, 60 or 90 days. This
payment method provides greatest security for the buyer but leaves the seller
at greatest risk because the seller has no other choice but to rely on the
buyer’s willingness and ability to pay on due date. The seller should thereby
consider other alternatives before agreeing to the buyer paying by open
account. (Hinkelman 2008a, 11, 15.)

Open accounts are made by bank draft or check, or through a wire payment
to the seller’'s account. The main advantage is that open account gives time
to the buyer to receive goods, to sell them and to collect enough money to be

able to pay the seller without using their own funds. (Hinkelman 2008a, 15.)

Although common in domestic trade because legal systems make it easier to
recourse against defaulting buyers, open account term of payment is much
less common in international trade. It is used in two situations only: (1) The
goods are shipped to a foreign branch or subsidiary of a multinational
company; (2) The seller has significant faith in the buyer's ability and

willingness to pay. (Hinkelman 2008a, 15.)

5.2.2 Other payment methods

Cash in advance

Payment by cash in advance means that the buyer pays for the goods before
shipment of the goods ordered. The seller thereby benefits from greatest
security, whereas the buyer is suffering from greatest risk that the seller will
not execute all his contractual obligations in terms of delivery times, and
guality of the goods. As this payment implies many risks for him, the buyer
should always consider other payment methods as an alternative.
(Hinkelman 2008a, 11-12.)
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Documentary credit

A documentary letter of credit consists in the buyer’s bank’s commitment to
pay the seller the specified sum on behalf of the buyer, providing that the
seller is complying with the agreed terms and conditions. With a letter of
credit, the buyer’s bank assumes the payment responsibility and acts as an
intermediary between the buyer and the seller, which do not communicate
directly. The bank only deals with documents and check their compliance
with the letter of credit but does not deal with the goods themselves. Before
the bank is to make payment, the buyer specifies the required
documentation, the most important being the bill of lading. On condition that
documentation is compliant the seller is assured that payment will be made
after shipment of the goods. The documentary credit represents same level
of security for both seller and buyer; that is why it is the most common
international payment method. (Hinkelman 2008a, 11, 13.)

Documentary collection

Documentary collection is the equivalent of international Cash on Delivery
payment: it is an order from the seller to its bank to collect payment from the
buyer in exchange of title documents. The seller ships goods to the buyer
and forwards shipping documents to its bank for transmission to the buyer’s
bank. The banks here do not guarantee payments, they only deal with
documentation. Documents will be released to the buyer upon payment
(documents against payment D/P) or upon guarantee that payment will be
made within a specified period of time (documents against acceptance D/A).
As soon as the buyer possesses the title documents, he can take delivery of
the goods. This means that the documentary collection can be risky for both
sellers and buyers. On one hand the seller bears the risk of the goods while
in transit and in storage until payment and acceptance as the payment is
made after shipment of the goods. On another hand the buyer bears the risk
that the goods are shipped in inferior quality or quantity. (Hinkelman 2008a,
11, 14.)
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6 TRANSPORTATION ISSUES

6.1 International transportation

International transportation refers to the physical flow from the country of the
exporter to the country of destination; managing this flow is a key issue of the
import process. The transportation may have a critical impact on costs, on
delivery times and on risks, which is affecting the efficiency and the
profitability of the transaction. (Astrup, et al. ... 2003, 235; Ramagopal 2006,
104.)

Considering the impact of logistics on costs, times and quality, businesses
are often outsourcing the management of transportation to freight forwarders,
experts in the field (Astrup, et al. ... 2003, 235).

International transportation can be either by road, by sea, by air or by rail.
Besides its own characteristics regarding risks, costs and times, each means
of transportation has its own requirements concerning formalities and
documents. The further the country of origin from the final destination, the
more likely the product is to be shipped through different means of
transportation, what is called multimodal transportation. (Astrup, et al. ...
2003, 235-236.)

In the case of an import from Australia to Finland, two means of
transportation could be considered: sea freight and air freight. In Alko, they
import wines from Australia only by maritime transportation (Australian wines
buyer in Alko, personal communication on 2.5.2012 and 29.6.2012). This is
easily understandable as Alko has long-term procurement planning and
therefore does not need express deliveries, rather related to air

transportation.
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6.1.1 Maritime transport

Maritime transport is accounting for 90% of the worldwide transportation of
goods, and the regulations for other means of transportation mainly come
from the maritime transport regulations. Sea transportation is ruled by three
main treaties: (1) The Hague Rules 1924, defining the rules for carriage of
goods under a bill of lading and for liability of ship owners; (2) The Hague
Visby Rules 1968, amendment of the first treaty, about the liability of ship
owners; (3) The 1978 Hamburg Rules, correcting the lacks of the two first
treaties. (Astrup, et al. ... 2003, 239, 251.)

Maritime transportation is advantageous in terms of rates. It is one of the
cheapest means of transport, even if it suffers from higher insurance
premiums because of the relative non safety of sea transportation. It also
requires long-term planning because of the long delivery times. (Astrup, et al.
... 2003, 239, 251.)

6.1.2 Containerized and multimodal transportation

Containerized and multimodal transportation are different but very often inter-
related. In a context of containerized transportation, the goods are stowed in
the container, sealed throughout the whole delivery. On the other hand, the
multimodal transportation consists in a series of different means of transport
used to achieve the delivery, e.g. road or rail transportation from the seller's
premises to the port or airport of loading, sea or air transportation from the
country of export to the country of destination, road or rail transportation from
the port or airport of unloading to the buyer's warehouses. Multimodal
transportation thus involves numerous offloads during the delivery process,
when changing from one means of transport to another. Containerization of
the goods is thus a convenient way of protecting goods from damage, theft or
loss. (Astrup, et al. ... 2003, 257.)
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There are two main families of containers: ISO containers and IATA
(International Air Transport Association) containers: the first ones convenient
for any type of transportation excepting the air transport, which IATA
containers are designed for. The container volumes are commonly measured
in Twenty-foot Equivalent Units (TEU) and the basic ISO containers of 6.10
metres (20 feet) and 12.20 metres (40 feet) length respectively equal to 1
TEU and 2 TEU. (Astrup, et al. ... 2003, 257; Branch 2006, 85-86.)

Container shipments are often organized by freight forwarders, who often act
as consolidators to optimize containerized transportation by filling full
container loads. There is thus a clear distinction between shipments that fill a
full container load and shipments that fill less than a container load. When
the exporter is able to fill a full container load with its cargo, an empty
container is delivered to its premises, stuffed with the goods, sealed, and
finally delivered to the port or airport of loading. When the shipment of the
exporter fills less than a container load, its shipment is delivered to the
carrier's premises and stuffed together with consignments from other
exporters, in order to fill a full container load: this is called consolidation. At
the port or airport of destination, the container is emptied and all the
consignments are separated to be delivered to their respective place of
destination. (Astrup, et al. ... 2003, 259.)

6.1.3 Transportation of wine

The most common way to transport wine is to bottle it at winery and to ship it
in standard containers. Usually wine bottles are first packed in boxes and
then stacked on pallets. Pallets are most commonly made of wood — and
thereby require treatment and marking — but other alternatives exist such as
additional pallets, made from plastic, in shape of wine bottles. Those pallets
are then wrapped and stuffed into containers. A 20 feet container could
transport up to 17,000 bottles and a 40 feet container up to 23,000 bottles
(Waste & Resource Action Programme 2008).
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However, wine in itself requires special conditions — ideal storage
temperature of the container is 13°C to 15°C — and the bottles made of glass
implies a high risk of breakage (Waste & Resource Action Programme 2008).
Considering its relatively high value, transporting and insuring wine may be

expensive. That is why bulk shipment of wine has been developed.

Two systems are available for the bulk transportation of wine. The ISO tanks
which are reusable stainless steel tanks and Flexitanks which are disposable
plastic bags that are fitted inside standard 20ft containers. (Waste &
Resource Action Programme 2008.) Those containers are presented in the

appendix 5 together with standard transportation.

In Australia, wine can be exported in bulk when despatching containers of
more than 20 litres, forming part of a shipment of more than 100 litres. Apart
from the money saved on insurance and transportation, containerization of
the wine is designed to protect wine from substitution or contamination.
However, this bulk wine export requires: (1) the preparation of wine; (2) the
analysis of the wine in terms of microbial stability, chemistry and taste; (3) the
cleanliness of the container; (4) a container built in a material suitable for

wine contact. (Wine Australia 2002.)

6.2 Freight forwarders

Logistics of international transactions can be partly or entirely outsourced to
freight forwarders. They offer a more or less comprehensive range of
services including handling of customs formalities, insurance, port and
terminal charges, loading and unloading. Acting as logistics experts, freight
forwarders are able to advise to the shipper the best modes of transportation
and the most suitable service providers, and to make the shipper benefit from
their experience by offering more efficiency and lower rates. (Astrup, et al. ...
2003, 244-245; Ramagopal 2006, 104.)
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Freight forwarders can act as agent or as principal. When acting as agent,
they are acting on behalf of, and under the instructions of the shipper but
they are just an intermediary; the shipper is in charge of dealing with the
service providers once the freight forwarders has selected them. When acting
as a principal, the shipper is only dealing with the freight forwarder, which is
liable for the efficiency of the transaction. (Astrup, et al. ... 2003, 244-245.)

Different types of freight forwarders are playing on the logistics field. The
major ones are the non-vessel operating common carriers (NVOCC), the
multimodal transport operators, the customs brokers and the port agent. Non-
vessel operating common carriers are consolidating diverse shipments from
several customers in order to have full-container load and get lower freight
rates whereas multimodal transport operators are service providers for door-
to-door deliveries — the whole transaction logistics is outsourced to them —.
Taking care of fewer operations, customs brokers are specialised in customs
clearance and formalities, and port agents are only representing the shipper
at the point of transfer of the good from one transport mode to another.
(Astrup, et al. ... 2003, 245-246.)

6.3 Cargo insurance

Insurance can be part of the seller’s, or the buyer’s obligations according to
Incoterms, but if not, insurance is still necessary to protect the shipper from

damage or loss in transit.

There are different possibilities for insuring a transport operation:

(1) Getting a long-term cover, either an open cover or a floating policy, for
multiple shipments over a certain time period and under the general
conditions agreed in the insurance contract;

(2) Ensuring shipment on the spot by marine, air, or overland insurance
policies which are generally extended in order to cover the whole

transportation;
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(3) “Outsourcing” insurance to the freight forwarder which is taking out open
cover insurance to insure all its customers’ transactions.
(Astrup, et al. ... 2003, 265-268.)

Whatever insurance is chosen, it is advised to take out one insurance policy
to cover the whole transportation. This is sometimes not possible, since
some countries are requiring the buyer or the seller to take out insurance
from a local company. Without regards to the type of insurance, if any
incident may occur during the transportation, only the current owner of the
goods at the time of the incident can claim for compensating from the

insurance company. (Astrup, et al. ... 2003, 265-268.)

The fact of insuring the goods when being at risk in the transaction can be a
contractual obligation, according to the two Incoterms CIF (Cost, Insurance,
Freight) and CIP (Cost, Insurance, Paid to). The contractual obligation
requires a special insurance on 110% of the value of the goods. (Astrup, et
al. ... 2003, 265-268.)

The cost of insurance varies according to the transportation mode, the routes
and the nature of the goods. The premiums for air shipment equal to 0.3% of
the value of the goods, for sea transportation to 0.6-0.7% and for rail or road
transportation, premiums can be up to 2% of the value of the goods. (Astrup,
etal. ... 2003, 265-268.)
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7 IMPORT FORMALITIES

7.1 Customs

Every international trade operation involves two customs clearances, one
upon export and one upon import. The person in charge of export and/or
import clearance is denominated according to the chosen Incoterm. The
clearance responsibility consists in: (1) Obtaining the necessary export
licences, filling out forms and declarations; (2) Paying for import duties and
taxes; (3) Assuming the risk that customs clearance may be physically or
legally impossible. Given that customs clearance is one of the key issues of
the import process, this responsibility may be outsourced to expert freight
forwarders such as customs brokers. However, detailed information about
the nature and the value of the goods, the expected amount of duties and
taxes to pay for as well as the freight price should be provided to the freight
forwarders. (Astrup, et al. ... 2003, 269-270.)

7.1.1 Customs classification

The Customs classification of the goods is one of the factors influencing the
amount of import duties to pay for. In most countries this classification is
ruled by the Harmonized Commaodity Description and Coding System, usually
known as HS Nomenclature. (Astrup, et al. ... 2003, 270-271.)

The European Union Customs classification

To adapt the coding system to their needs, the European Union has
developed a Combined Nomenclature. This Combined Nomenclature
comprises 8-digit subdivisions which integrate the 6-digit codes of HS
Nomenclature. This code has to be declared in order to determine the
applying customs duty percentage and for statistical purposes. (Website of
the European Commission 2011.) The European Union Customs can provide
the exporter and importer with reliable information about the classification of

the goods. As an example, classifications are presented in the appendix 6.
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7.1.2 Import duties

The amount of duty payable upon import varies according to different factors:
the value of the goods, tariff schedules of the importing country, the customs
classification of the goods and the origin of the goods. In general, the duty is
calculated as an ad valorem percentage of the value of the goods — usually
the CIF value. (Astrup, et al. ... 2003, 270-271.)

In the case of wine, the import duties are calculated by different means: (1) a
fee in EUR per hectolitre; (2) a percentage calculated on the CIF value; (3) a
percentage + a fee in EUR per hectolitre. For instance, to import a sparkling
wine with a protected geographical indication, code 22041094, the buyer is to

pay 32.00€ per hectolitre. (Website of the European Commission 2011.)

Country of origin

The country of origin of the goods also influences the payable amount of
duty. Preferential tariffs are granted to certain European and Mediterranean
countries as well as certain developing countries according to the United
Nations’ Generalized System of Preferences. The origin of the goods has to
be proven by a certificate of origin issued by a chamber of commerce or
other official export agency. (Astrup, et al. ... 2003, 271-272.) The origin is
rather simple to define for wine, as the wine is generally produced in the

same country than where the grapes have grown.

7.1.3The EU excise duties

Excise duties are indirect taxes on the consumption of alcoholic beverages —
beer, wine, other fermented beverages, ethyl alcohol —, manufactured
tobacco products and energy products. All EU Member States apply excise
duties, expressed as a monetary amount per quantity of the product.
(Website of the European Commission 2011.) The excise rates on wine for

2012 are presented in the appendix 7.
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Free circulation in the European Union
Imported goods are released for free circulation after payment of the import
duties. It gives to non-Community goods the status of Community goods.

(Website of the European Commission 2011.)

7.1.4The value-added tax

The Value Added Tax, or VAT, in the European Union is a consumption tax,
charged as a percentage of the selling price, assessed on the value added to
goods and services, and borne by the end consumer. It is an indirect tax: the
buyer is actually the one paying for the tax, even if it is the seller who is
paying back the tax to the revenue authorities, because the tax is included in
the retail price. (Website of the Ministry of Finance 2012.)

It concerns all goods and services that are bought and sold for consumption
in the EU. Therefore imported goods are also taxed for the competition to
remain fair between the European producers and the third countries
producers on the EU market; the Value Added Tax must be paid when the

goods enter the Community. (Website of the European Commission 2011)

The EU standards only require that the standard VAT rate must be equal or
superior to 15% and the reduced rate equal or superior to 5%; the member
states are responsible to determine their domestic VAT rates. In Finland, the
general tax rate is 23% applying to wines for instance, a reduced tax rate of
13% on food and restaurant meals, and a second reduced tax rate of 9% on
medicines, books, personal transport services, and so on. (Website of the
Ministry of Finance 2012.)

Release for consumption

After paying the value-added tax according to the rates in force, and the
other excise duties that are applying, goods are released for consumption
and can be marketed (Website of the Alcohol and Tobacco Tax and Trade
Bureau 2010).
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7.2 Trade documentation

A good comprehension of the various documents involved in an import
process is critical since non relevant and incorrectly filled in documentation
results in delays in customs clearance, payment, and deliveries, loss of
goodwill between buyer and seller, as well as extra charges from the bank.
Freight forwarders and banks are able to provide information about the role
of the documents and their limitations. (Branch 2006, 352.)

7.2.1Key contracts

The sales contract

The central contract of an import transaction is the sales contract. Signed by
both the buyer and the seller, the contract of sales specifies the key elements
of the transaction: price, quantity, products, and delivery and payment terms.
The sales contract is the basis for the contracts of carriage, of payment and
of insurance; it should name the place of delivery, state the Incoterm
prevailing on the transaction, and enumerate the diverse documents needed

for customs clearance, payment, etc. (Astrup, et al. ... 2003, 43-44.)

The contract of carriage

The contract of carriage is also part of the main contracts. It is formed
between the shipper — seller, or buyer — and the carrier or the freight
forwarder. If the freight forwarder has been contracted as an agent, the
contract will be formed between the shipper and the carrier. If the freight
forwarder has been contracted as a principal, the contract will be formed
between the shipper and the freight forwarder. (Astrup, et al. ... 2003, 44.)

The payment-related contract
Depending on the means of payment, it is likely that a payment-related
contract will be formed according to the method used among the four

described under heading 5.2 Payment methods (Astrup, et al. ... 2003, 44).
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The insurance contract

In addition to those three main contracts, international transportation may
require to draw up an insurance contract (e.g. a policy) between the buyer
and the seller. An insurance cover should always be taken out against loss or
damage from the time the goods leave the exporter’'s premises until the
buyer takes possession of them. When the contract of sales is ruled by the
Incoterms 2010, the seller and the buyer must be aware of their obligations
regarding insurance. Incoterms 2010 CIP and CIF entitle the seller to take
out an insurance contract on behalf of the buyer, according to the minimum
coverage it has to provide. (Astrup, et al. ... 2003, 44; Branch 2006, 374-
375.)

7.2.2 Commercial documents

The commercial invoice

The commercial invoice is the bill for the goods and services sold. Drawn up
by the seller it has to include essential information regarding the transaction:
(1) As detailed as possible description of the goods; (2) Address and identity
of the seller/exporter; (3) Address and identity of the buyer/importer; (4)
Delivery terms and place; (5) Payment terms. This key document is used by
the customs authorities as a basis for calculating import duties. (Astrup, et al.
... 2003, 246-247.)

The inspection certificate

This certificate is issued by an independent agency, after carrying out an
inspection on goods. Examination of the goods takes place prior to
despatching, either at the place of manufacture or when goods are loaded
into the container. Inspection is to ensure that quality and quantity being
exported and specifications of the shipment comply with the sales contract,
the bill of lading or the export invoice. (Astrup, et al. ... 2003, 247; Branch
2006, 389.)
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The certificate of origin

Usually issued by local chambers of commerce, this certificate states the
nature, the quantity and value of the goods, together with their place of
manufacture or production. This certificate establishing the origin of the
goods can be required for two main reasons: (1) To identify goods originating
from countries benefiting from preferential tariff treatment, and to reduce
import duties; (2) To identify goods originating from countries from which
imports may be restricted or prohibited. (Astrup, et al. ... 2003, 247; Branch
2006, 375.)

The insurance certificate

The insurance certificate is a proof of type and amount of insurance
coverage. It is generally required for payment by letter of credit and under
CIF and CIP Incoterm rules. (Astrup, et al. ... 2003, 247.)

The packing list

The packing list or note is a highly detailed list describing for each separate
export consignment the weight, the volume, the content and the packaging of
the shipment, as well as giving details about the invoice, the buyer, the
consignee, the country of origin, the vessel or flight date, the port or airport of
loading and discharge, the place of delivery, the shipping marks, and the
container number. It is issued by the shipper at the time the goods are
despatched, and accompanies the goods and the carrier's documents during
the whole transportation. (Astrup, et al. ... 2003, 247; Branch 2006, 388.)

The export licence

Export of hazardous and politically sensitive goods is subject to obtaining an
export licence in some countries. This official permit is issued by an
authorized agency of the exporter's country, and goods cannot be exported
without it. (Astrup, et al. ... 2003, 247.) Export of wine from Australia is
subjected to obtaining an export licence delivered by Wine Australia
Corporation (Website of Wine Australia 2012).
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The import declaration

When importing goods a formal statement has to be issued by the importer or
a customs broker working as agent for the importer. This statement identifies
the seller, the buyer, the shipment, the date of issuance, the country of origin
and the country of final destination, the quantity, the value of the goods, and
the shipping details. It is required by the customs authorities of the country of
import to control imports, to assess duties, and for statistics purposes. This
form has different names in different countries. (Hinkelman 2008b, 70.) The
import declaration represents the starting point of the import customs
clearance (Website of the French Customs 2007).

The Single Administrative Document

For the European Union, and Finland, this declaration is called the Single
Administrative Document. It is used for export and import clearance as well
as for transit and deliveries within the EU territory; the SAD includes eight
different specimens; only three out of them are related to the import
declaration. The declaration is always submitted to the customs together with
the commercial invoice and the required documents for preferential tariffs or
control of imports. Only the importer or the customs broker representing the
importer can present a declaration to the Customs. (Website of the French

Customs 2007.) An example is presented in the appendix 8.

The AREX declarations

In Finland, the import declaration is following the AREX declarations on
arriving goods: entry summary declaration, summary declaration and
manifest presentation (Website of Alcohol and Tobacco Tax and Trade
Bureau 2010; Website of Finnish Customs 2012).
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7.2.3 Shipping documents

The bill of lading

The bill of lading or B/L is the most important commercial document in
international trade. There are different types of B/L, such as the marine bill of
lading or the multimodal transport bill of lading and it can be negotiable or
non-negotiable. The B/L plays a triple role in the international sales
transaction.

(1) The B/L evidences the contract of carriage between the carrier and the
shipper. Stating all terms of the contract of carriage, the B/L is a promise that
the goods will be safely carried and delivered from the port of loading to the
port of discharge.

(2) The BJ/L evidences receipt of the goods. It describes the goods, and
states that they have been loaded “on board” in certain quantity and in
apparent good order. The mention “on board” on the B/L is compulsory for
the B/L to be “clean”.

(3) The B/L confers the right to physical delivery of the goods; the legal
holder of the B/L is solely entitled to take delivery of the goods. Usually, the
ownership of the goods is transferred in transit from the original seller to the
ultimate receiver who will take delivery of the goods from the ship.

(Astrup, et al. ... 2003, 44, 248-250; Branch 2006, 357-358.)

An example of the bill of lading is presented in the appendix 9.
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8 IMPORT PROCESS DESCRIPTION

After defining its needs for the coming year, Alko issues a purchase plan with
a list of the products wanted for the general selection together with the
deadlines of the search period. The case studied hereafter corresponds to a

call for tender issued for the delivery of a certain volume of Australian wine.

8.1 Step 1: Selecting supplier

After seeing the demand in the purchase plan, the supplier is to submit an
offer filled on an Alko’s template. This form should be completed by the seller
himself or an authorized representative, and represents a commitment from
the seller to the Ethical Principles of the BSCI Code of Conduct and
Declaration of Liability. Alko’s retail and purchase prices for both sales and
transport packaging must be stated on the offer form. Offers must be valid for

twelve months after the end of the search period. (Alko Oy 2012.)

At the end of the search period, the selection phase starts, following the

timeline below:

Alko Samples e
Praduct recehies Rejection or  mrhes at Rejection or Listing
search offer sample request  Alke  purchase decision date

l l Month 1 Month 2 l Month 2 l Month 4 1 Month & Morth 6 r.'.:,mh?l

| | 1 | i | | |
H /- i "“_Y_JL'F_J'\"_ T ~

Offer First processing Delivery of Tastirg Pricing and material flow
waithin within bwo months samples within rmanagement
are marnth waithin one month
one month
e i
——

Timeline from an offer 1o ageneral selection preduct i spprocimately seven 7] months

Figure 3. Timeline for the selection phase (Alko Oy 2012)

After being listed, the supplier has one month left to deliver the goods to Alko

under the agreed terms of the contract.
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8.2 Step 2: Defining the contractual terms

8.2.1 Delivery terms

Exporters and Alko first have to agree on who is responsible for what in this
import process. Alko prefers using the following Incoterms, FOB, FCA and
DAP (2010), when importing goods from a third country (Alko Oy 2012). In
case of an import from Australia, the Incoterm used will be FOB
Adelaide/Sydney/Melbourne (Australian wines buyer in Alko, personal
communication on 2.5.2012 and 29.6.2012).

Alko’s obligations under FOB Incoterm are thus to take delivery of the goods
when loaded on the vessel at the named port of shipment, to arrange and
pay for carriage, to obtain import licence if required, to proceed to import

customs formalities and to pay for the goods.

8.2.2Payment terms

When importing from abroad, Alko is paying for its invoices 30 days after the
import date, which is the date when the ship arrives in the port of destination,
Vuosaari harbour, in Finland (Australian wines buyer in Alko, personal
communication on 2.5.2012 and 29.6.2012). This payment method

corresponds to the open account method.

This payment method does not require the issuance of a letter of credit, and
does not involve any bank’s commitment. It is thereby rather simple. Alko
only has to check the compliance of the invoice with the pro-forma and the
compliance of the goods with the contract. If the delivery is compliant, Alko is
to order its bank to pay the customer at 30 days after the import date.
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8.3 Step 3: Arranging transportation

According to requirements of FOB Incoterm, Alko is to organize the main
transportation.

8.3.1 Contacting freight forwarders

Alko has set up long-term contracts with some freight forwarders in order to
benefit from their knowledge and experience of the import procedures
(Australian wines buyer in Alko, personal communication on 2.5.2012 and
29.6.2012). To arrange the shipment, Alko has to contact freight forwarders

and provide them with the forwarding instructions.

8.3.2 Notifying the supplier

According to specifications of FOB, the supplier is responsible for delivering
the goods to the named port of shipment: Adelaide, Melbourne or Sydney. It
is considered that the seller has achieved its obligations when the goods are
loaded onto the ship. Therefore Alko is responsible for notifying the seller of

the chosen vessel for the transportation.

8.4 Step 4: Securing transportation

8.4.1 Packing the goods

As the responsible party during shipment of the goods, Alko has to make
sure that goods are properly packed. Therefore Alko is to notify any

requirements regarding appropriate packing of the goods.

Wine from third countries are loaded on pallets or slip-sheets and then
loaded into containers (Australian wines buyer in Alko, personal
communication on 2.5.2012 and 29.6.2012).
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8.4.2Insuring the goods

The FOB Incoterm rule does not imply any obligation regarding insurance.
However basic insurance is required for maritime transportation and is

advised especially when shipping valuable goods.

Alko is insuring all the transactions through a yearly contract (Australian
wines buyer in Alko, personal communication on 2.5.2012 and 29.6.2012).

8.5 Step 5: Preparing the shipment

According to FOB Incoterm, the seller has to carry out the customs export
formalities. He needs to obtain an export license, in order to get an export
permit and then a VI1 analysis certificate required when exporting from
Australia to the European Union.

After customs clearance, the seller has to load the goods on the vessel in the
named port of departure. At this very moment, Alko starts bearing the risks
and the cost of the import operation.

8.6 Step 6: Shipping the goods

After taking delivery of the goods, the actual shipment takes place. Goods
are moved from the Australian port of departure — Adelaide, Melbourne or
Sydney — to Vuosaari port, Helsinki. It takes around fifty days for the goods to
be shipped (Website of Hamburg Sud Liner Services 2012). Of course this
delivery time is very much influenced by the weather and the number of

transhipments.

At this step the most important document in sea transportation, the bill of
lading, is issued by the carrier to the shipper — here to the freight forwarder or
the buyer — signed by the captain, agent, or owner of the vessel (Hinkelman
2008b, 40). An example of the document is presented in the appendix 9.
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8.7 Step 7: Proceeding to import formalities

On arrival of the goods in Helsinki port, Alko or his forwarding agent has to
deal with import customs formalities. Entry into free circulation into the
European Union territory is subject to the presentation of the VI1 certificate

and other documents (Website of the European Commission 2012).

8.7.1 Customs declaration

The European Customs declaration, the Single Administrative Document,
needs to be filled in by the importer. This declaration containing numerous
information such as the description of the goods, their value and their
codification, will enable the customs calculating the import and excise duties,
and the value-added tax the importer has to pay. An example of the Single
Administrative Document is presented in the appendix 8.

8.7.2 Customs classification

Wine is included in the HS chapter 22 “Beverages, Spirits and Vinegar”,
under the HS heading 2204 “Wine of fresh grapes, including fortified wines;
grape must other than that of heading 2009” (Website of the Finnish Customs
2011).

The HS Heading 2204 is divided into four subheadings: 2204 10 “Sparkling
wine”; 2204 21 “Other wine; grape must with fermentation prevented or
arrested by the addition of alcohol, in containers holding 2 litres or less”;
2204 29 “Other”; 2204 30 “Other grape must’ (Website of the Finnish
Customs 2011).

The nomenclature of wines is presented in the appendix 6.
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8.7.3Import duties

Any product imported into the EU territory is subject to taxation (apart from
products coming from exempted countries). Import duties on wine have to be
checked case by case as they could be calculated as a fee per hectolitre or a

percentage of the value or a combination of both.

8.7.4 Excise duties

In addition, wine is subject to excise duties, applied to products such as
alcoholic beverages, manufactured tobacco products and energy products.
According to the document presented in the appendix 7 wine is submitted to

different fees according to its alcohol content.

For the year 2012, the standard rate for still and sparkling wine is 312 EUR

per hectolitre.

The reduced rates are 11 EUR per hectolitre for wines of alcoholic strength
by volume between 1.2% and 2.8%, 159 EUR per hectolitre for wines of
alcoholic strength by volume between 2.8% and 5.5%, and 224 EUR per

hectolitre for wines of alcoholic strength by volume between 5.5% and 8%.

8.7.5Value-added tax

For the imported wines to be released for consumption, Alko is to pay the
value-added tax on the products. Wine is subject to the standard VAT rate
that is to say 23%. The value-added tax to pay to the customs is calculated

on the value of the goods Delivered at Place.
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8.8 Step 8: Paying for invoices

Last step of the process is to pay for invoices related to the import process.
Alko is to pay its supplier, its freight forwarder and the insurance company.

The payment transaction between the seller and Alko is done at 30 days from
import date. This open account payment term is not guaranteed as a letter of
credit, it is a payment term based on trust between each other. Thereby there
is no condition such as the reception of documents or the commitment to

payment, and the process is rather simpler.

8.9 Process chart

Following the sequence of the import operation, the process chart presented
in the appendix 10 illustrates each step described on the previous pages.
This process chart is adapted from the one designed by Liisa Ylituomi,

teacher in Satakunta University of Applied Sciences, Rauma, Finland.

The green boxes in the middle represent the actions of Alko. When the action
under this column is put in grey, it means that the buyer is not literally
handling this action. Those boxes are linked to other boxes that indicate the
documents and the other parties involved at this stage of the process. The
darts show the link between the steps, Alko, the documents and the other
parties. The horizontal grey lines represent the time issue, the grey line being

a long-time transition from one step to the following one.

For instance, the first action of the process is headed by Alko. The
preparation of the purchase results in the purchase plan that will be released
for consultation of suppliers. In response suppliers will submit an offer that
will be taken into account in the second action of Alko in the process, the
selection and the listing of a supplier. The grey line between the box of the
offer and the second action of Alko represents the seven months it takes to

Alko to select and to list a supplier.
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9 FINAL WORDS

9.1 Conclusions from the empirical part

First major conclusion that can be drawn is that being a supplier of Alko
implies a long-term commitment as well as trust in the State-owned
company. The whole selection process can last up to seven months and the
offer from the supplier has to be valid for twelve months. Alko is very
demanding on terms and conditions and is taking advantage of its retailing
monopoly to make their suppliers comply. On another hand it is true that Alko
is a reliable partner as it is a State-owned company. Thereby Alko is in a
position to ask for more advantageous terms of payment. The seller does not

need as many payment guarantees as from an unknown buyer.

Studying the import process of Alko also enabled me to see how
interpretation of Incoterms rules can be complex. When importing from
Australia by sea, goods are transported by road in the country of departure,
shipped into containers and then again transported by road in the country of
destination. The fact that goods are shipped into containers and take different
means of transportation means that the applying Incoterm rule should be
related to multimodal transportation. However Alko is currently using the FOB
Incoterm. Therefore Alko should change the applying Incoterm rule from FOB
Port of departure to FCA Carrier’s terminal, which adds only one obligation to
the buyer that is to unload the goods from the seller's means of transport. In

any case freight forwarders can help to choose the relevant Incoterm.

Regarding freight forwarders, Alko already has long-term contracts with some
which is essential as Alko is importing large volumes of alcoholic beverages.
Hence the relationship with the forwarders needs to be developed further by
evaluating performance in terms of times and service quality, by setting up
partnerships and by calling for tenders, in order to benefit from more

competitive rates and better services.
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Moreover, to save costs on imports Alko may consider changing for other
transport solutions. So far Alko does not own any bottling activities and
imports already bottled wine only. However, it could be relevant for them to
study how their importing cost could be reduced by importing wine in bulk
and thereby benefiting from cheaper freight rates and cheaper insurance

premiums.

Indeed cost savings are a critical issue as the import price of wine is very
dependent on the rates of the import duties and taxes. A change in customs
policy is a key factor as taxes and duties already represent a high percentage
of the price of wine. Any increase thereby being a critical commercial

disadvantage, costs must been cut somewhere else to compensate.

Finally it is essential to point out the difficulty of the customs formalities.
Outsourcing this step of the import process to a specialized forwarding agent
can be of great help and will avoid red tape and difficulties to the buyer.
Customs may also be asked for confirmation of classification of products, in
order to avoid any mistakes in the declaration that could result in fines.

9.2 Thesis process description

9.2.1 Choice of the topic and project plan

Thesis process started in December 2011 with drafting of the project plan.
Initially | was to work for a company, and | wrote a first project plan related to
a topic suitable for the case company. Unfortunately after deeper discussions
with the case company it was clear that | could not work for it because the

offered final topic was too wide and not enough related to my field of studies.

Finally | started working on my official topic — import process of wine from
Australia to Finland — and project plan in late January 2012. This resulted in a
short period of time to carry out my thesis as my initial plan was to graduate
in June 2012.
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9.2.2 Information gathering

Information gathering started with the reading of some books related to
research methods in order to have guidelines on how to proceed to carry out

my thesis.

My objective behind this information gathering was to find relevant, reliable
and recent sources. The oldest source used in this thesis is dated on 2003,
but most of the references are dated around 2012 to have up-to-date data, in
accordance with the constant evolution of the global market rules and

regulations.

Data on Alko and the Finnish system were gathered from websites
specialised on trade in wine, and from the Alko’s own website. In addition, |
have obtained the contact details of the person in charge of importing wines
through Alko’s customer service. | was put in contact with the buyer of
Australian wines to whom | submitted a first questionnaire, but the buyer
directed me to Alko’s listing procedure available on their website and advised
to come back to him with any questions left unanswered. | sent back two
questionnaires that are compiled in the appendix 11. They were based on the
concept of a semi-structured interview. The purpose was to collect
information relating to the import procedures, but also to give the respondent
the opportunity to add any information which may seem relevant to him
(Lowe 2007, 81). Being in contact with someone directly involved in the wine
import process from Australia to Finland was an asset for the validity and the

reliability of the information.

Data regarding regulations on wine were collected from reliable websites of
various organisations including Wine Australia — branch of the Australian
Government -, the European Commission and Valvira, the National

Supervisory Authority for Welfare and Health.
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Finally data related to the import procedures were gathered from books
dealing with procurement management, export practices, international
payment methods and trade documentation. Data for import process were
mainly collected and adapted from books related to the export process since

there were not any books focused only on the import process.

9.2.3 Evaluation of the process

The first conclusion | can draw from this thesis process is that it was a tough
work to handle. At first | did not realize how much time and efforts | would

have to put in it; and unfortunately | started working on too late.

Nevertheless the thesis was a good way to develop research, analysis and
writing skills. 1 got to read lot of information from many different types of

sources and | appreciated to learn things on my own.

Moreover it is an interesting process that you share with a supervisor and an
opponent. Even if the thesis is a personal work, you benefit from the
guidance of the supervisor which is essential, and the support of the

opponent which is motivating.

Having an opponent means being an opponent in return. | took my role of
opponent very seriously as my opponent was also writing a thesis on an
import process from outside EU. It was thereby very interesting to see a
different point of view on this import process. Studying someone else work
enabled me to see what was missing in my work, what was maybe

redundant, and how | could make it more understandable.

However | have regret regarding this thesis: it is that | did not carry it out for a
case company. Even if | was studying Alko | was not working for them,
thereby my thesis was more a description and analysis than an innovative
work. On another hand | am aware of the advantage of not depending on a

company to collect information in due time.
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9.3 Recommendations for further studies

9.3.1Thesis process

Start as soon as possible

First recommendation is of course to start the thesis process as soon as
possible. | regretted that | did not start working on the thesis earlier. | would
have been less in a rush sometimes, and could have organised my work
better. Fortunately | got lucky that | could delay my graduation in September
to benefit from extra time to improve and to finish my thesis.

Find a case company

Next recommendation regarding the thesis process is to try to do it for a case
company. Even if it makes you dependent on their willingness and rapidity to
share information with you, it also gives you clear boundaries to and more
interest in your thesis. Your work benefits not only you but also the case

company.

Invest yourself in the opponent work

Do not neglect this part of the thesis process: the opponent work is very
important, so is your opponent. There are clear benefits in having an
opponent: more motivation, more challenge, different point of view on your
work and on his/her work, more ideas, etc. Plus, it is also very interesting to
attend to other students’ seminars, for the same reasons than having an

opponent.

Pay attention to your references

If your topic permits it, you should try not to focus on desk research. Of
course it is not always easy to find people willing to share their experience
and knowledge or to organize interviews, but this would improve richness
and accuracy of your work. You should also try to base your work on recent

sources, the word recent having a different meaning depending on your topic.
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9.3.2Topics

During the thesis process | figured out that different topics related to mine

could be dealt with in further studies.

Wine market study

A first suggestion would be a market study on wine in Finland. It could be
related to the focus Alko is putting on wine in order to decrease consumption
of spirits, to the change in Finnish drinking culture and to the potential that

this market could represent.

Bulk shipment of wine
A second suggestion would be to study the phenomenon of transportation of
wine in bulk. Financial impact on savings, insurance and delivery could be

studied to show how this way of transportation will evolve.

Alko’s sales and distribution of wine
Another suggestion would be to analyse sales and distribution of wine by

Alko which is an issue that | intentionally left out of my thesis.

Internet sales of alcohol

Finally, it could be interesting to focus on the development of the sales of
alcohol on internet. Finland represents a large potential of customers that
would be willing to order alcoholic beverages on websites to benefit from

more competitive prices.
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APPENDIX 1

EU COMPLIANCE CHECKLIST FOR WINE LABEL

Label Approval Checklist
EUROPEAN UNION

/\ >
Wine Qustralia




EU LABELS

EU LABELS CHECKLIST

Thes dacumeant is designad o pravide a simpla chacklst far designing winea labals. Far mana
datalad infarmatan an labaling requirameants ratar 1o tha Bxpant Market Gueda and tha Faad
Standards Code.

Checklist ltems th

B
i

1 Alcohol statement |:|
2 Valume statement |:|
3 Country of arigin |:|
4 Product designation |:|
5 same Field of Visian |:|
b Allergens statement |:|
7 Importer Name and Address |:|
8 Lot nurmber |:|
9 Sparkling Wine Requirements |:|

10 Wintage, Variety and Geographical Indicatian

11 Methods of Production = Bottling Terms

|:| )

12 Brand name -

13 Protected terms .

] |

14 Organic claims .

Dis chalmenr

ormaton camained in s pudlication & orma &1 wma of pullishing and s suect o panodcal updatas This & Quida any
0 assist Wi he pracics aspects of [abaling Austaian wina Wna Austalia scoapts na mspansiblity from &y armrar
amissan in e guda Fudar nfomanan sauld ba saught fmom vanous sauta s and pasan s wha may ba abba §a ofar
addional asstanca
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EU LABELS

1. ALCOHOL STATEMENT — MANDATORY
{Rog 607/2009 - Article 54 & 4792008}

1.1 - Format
The format & prescribad in EU Regulatons;
a) e x5 wal. ar
b “aks o xS wal

Tolerance: VWing, sparkling wing and fortfadwine = 0 8%

1.2 - Height
=1 Lifre = at least Smm
<1 Lifra - = 200mL = at least 3mm
< 200mL = at kag 2mm

2. VOLWME STATEMENT — MANDATORY
[EU Directive 2007145/EC)

2.1 - Format
Walume can be shawn in litres, millilires or centilires

2.2 - Haight
= Lifre = at beast Smim
<1 Lifre - = 200ml = at least 4mm
= 200mL = at kasg 2mm

For sparkling wine the height of the alcohal statement is 3mm regardiess of package size.

3. COUNTRY OF ORIGIN - MANDATORY
{Reg 60712000 — Article 55 & 479/2008)

3.1 - Format
Accaptable farmats insludea, but are nat imied ta, the falkawing:

= Winz of Ausgtralia
* Praduced n Australa
. Praduct of Austala

In the case of winge fermanted and produced in Australia from grapes harvested in anathar
aaurtry, e wards “wina abtainad in Austaha fram grapas harvested in [name of sountne)”
i& reguired.

Mot if “wing” s notincludad in fhe country of angin statemeant, a separate product
dasgnation i required in tha cse of still wines.

3.2 - Height
Mo specific pint height — must be legible and clearly disinguishable from atharinformaton
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EU LABELS

4, FRODUCT DESIGMNATION - MANDATORY
(Reg 472006 Article 59 and Annex IV}

4.1 - Format
The regulations require the desgnaton for the category of the grapeving product o be
declarad on the label. Acceptable product designations induda the following main styles
this is not a compeds list):
«  Wine (eg. still table winas with an alzohol content betwean 4.5% and 20%)
+  Liqueur Wine fforfed wines)
= Sparkling Wina

+  farated Sparkiing Wine [Obtained from wine without a G, added carbon disode
greater than 3 bar). The label requires the statement “groduced by e adafion of
carbon dioxide”

+  Sam-Sparkhing Wna (carbon diaade saluban graatarthan 1 bar, less than 2.5
Gairy

= Aergted Semi-Sparkling Wine (added carbon diade greater than 1 bar, less than
2.5 bar). Tha labal requiras tha statament “cbfared by addnig carbon doxde”

+  Paraly Fermented Grape Mug {minimum alzohal 19 but less than three fifths of
is tofal aloohaol strength)

4.2 - Height
= Maspadfic print haight — must be legible and clearly distinguishable from other
irfarmatian.

3. SAME FIELD OF VISION - MANDATORY
[Reg B0TI2008 - Article 50)

5.1 - Format
The concept of the ‘same figld of vision’ implies that the hattie nesd not be turned in arder
ta wiew all the mandatory tems The mandatary fems must ba displayed in the same fiakd
of vimon and be clearly separate and distnguhable fom any aptional informaton.

5.2 - Wines Described by a Gl
The fallowing infarmatan must appaarnin the same feld of visian,

«  Alsahal

+«  Mominal Volme

« County of Ongin

+«  Product Designation
« 05

5.3 - Wines Not Described by a Gl
The fallowing informaton must appearin the same feld of visan,

« Aloohol

«  Mominal Volme

«  Country of Ongin
+  Product Designation
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EU LABELS

5.4 - Height
Al presanbed haght requiremants (and farmats) must be meat by the mandatory tems
appeanng in the same field of visan.

6. ALLERGEMNS STATEMENT - MANDATORY
{Reg 607/2009 - Article 51)

€.1-Format
A suphtes dedaration s mandatary, Only “contains sulphdes’ ar“mrtans sulphur
dicede” are acceptable, however, e stlement must appear in the official language of the
member state in which the product will be marketed. Austria, Belgium, France, Ireland,
Malta, Sweadan, Spain, Porugal and the UK will acoept the English version of ‘contains
sulphites’. Estona will acoapt any EL language. Refar o the EU Export Market Guida for
a list of ranslatons.

The exampfion for ather allerganic substancas including egg and milk produds ends an
3000602012, Fram this date wine fined using milk ar agg demdatves (casen, albumin ar
yasozyme ) wil require a labeling declaration. The statement must appear in the offical
language of the member state in which tha product will be marketed

Tha wanding will ba: “cantans. .~ fllawad by the namea of tha allergen. Accaptabla
examples include:

- “pontains mik”, “containg milk proteing”, “containg casein (milk)”, “contains milk
{casan)”.

= “pontains egy”, “contains egg protens”, "containg albumin (&g9)°, "contains egqg
{albumin}”, "contains ysozyme (2gd)”, "contains egg (ysazyme)”

6.2 - Height
Mo spacific print haight = must be legibke and clearly distnguishable from otherinfrmaton.

7. IMPORTER MAME AMD ADDRESS - MAMDATORY
{Reg B07/2009 — Article 56 & 47T9/2008)

7.1-Format
Tha name and address of tha imparter must appaar an the label and must be precedad by

the wards imponed by’ or a similar phrase. Minimum informaton required includes name,
administrative area code (i e, post code) and country

7.2 - Height
In the case of an address which includes a G, the words cannot be maore than half the size
of the Gl daimed an the label Can appear anywhere an the label or botfle

8. LOT MUMBER - MAMNDATORY
(Directive BHIMEEC)

£.1 - Format
The Lat Number must be shawn as the letlar L fallowed by a legiblacada. Tha farmat is

not prescnibed and need only have meaning to the manufaciurer.

8.2 - Height
Ma spacihic prnt haight — must ba lagibla.
Can appear anywhere on the label or botile.
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EU LABELS

2. SPARKLUNG WINE LABELS - MANDATORY
{Rog 4792008 Article 59 & 60712009 Artick: 58)

9.1 « Format
In addition to the above infarmation, the wards "Sparkling Wine of Australia”, " Ausiralian
Sparkhng Wing®, “Qualty Sparkling Wina of Austraba® or “Aust ahian Qualty Sparkling
WVing” are mandatary an sparkhing wing labals

A degrea of swestness statemant (i.e, brut, dry, swest) is required. Refer to fhe EU Export
Markat Guda far furthan infarmatan an sugar ctleganas,

The name and address of the producer, including the country & mandatory, and mus be
preceded bry the wards “producer” or “produced by”

The zame fiekd of vaion requirement must be met by the fllowing information:
«  Alcohol

Marminal wriume

Cauntry af Ongin

“Sparkling Wine” {or other acceptable Erm)

Degree of Sweetness

Producername and address

Geagraphical Indicatian (f applicabla)

@ @& & & & @&

10.VINTAGE, VARIETY OR GEOGRAPHICAL INDICATION — OPTIOMNAL
[Regulations 20, 21, 22)

10.1 - Check
Wintage, variety and Gl claims are all gptional, however, f they are used then Australian
Banding regulatans apply. Only grape vanetsas racogmised by the Irbernabanal
Organisation of Ving and Wina, Irbernatianal Urian far the Profactian of New Varetes of
Plants; or the Imemational Plant Genetic Resources Insidute may be claimed on Australan
wine labels

Refer 1o the Wine Austalia website for the QN list.

Any claim must be listed in descanding of #s propartian in the bland

Vintage Variety Region
Single BE% BB BE%
Multiple 1 Gl BEY BE5% (min 53

* Each variety named in fhe desonipion and presentaion must be presend ingrealer proporon
i e compostion of the wine than any wanely (hal s nod named

= A maximum of 3 remons can be damed
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EU LABELS

11. METHOD OF PRODUCTION — BOTTLING TERMS
(Rig 6072009 Article 66)

11.1 = Chack

Wines not dascribed by a Gl are not permitied 1o refer to any production methods or
botting frms such as'Estate Batbled . In additan, wine shaw awards and medals cannat
be claimed. A kst of praductan mathads and addbanal tarms can be wawed in tha EU
Export Market Gude.

12, BRAND NAME

121 - Check

Brand nameas {or any other name) shoukd not mislead as o the ongin, age or identity of the
wing, If a brand name [(or business name) contains a registerad geographcal indication it
can anly be usad an the labal whan the wine has baan sourced fram tha ralevant GIL

In tha case of tradem arks registarad by IP Australia priorta the registration of the
gaagraphcal indsatian, rafer ta Wine Austraha's Guide 15 Laballing With Gaographical
Indeabaons.

Ta see whether a brand name is already protecied or in use, check exasting or proposed
trademarks an the Auglrakan Gavarnmeant’s IP wabste — www ipaustrahia gav.au.
Expariars should alsa chack thair rademark status in Euraps.

13.PROTECTED TERMS

12.1- Check

Fanview tha complata labal including tha brand namea, labal 8, maps and addrassas o
ansura tha label doss nat rafar 1o a farm histad an tha Regeter of Pratected Termns that it
may nat be entitied to. The register i dwvided into four pars

Part 1 — Australian Geographical Indiatons and faregn cunty Geographcal Indcatans.
Mo references to these terms i permissible regardess of the contesd unkess the wine =
entidied o the term (in the case of Austrakan Gl's at least 85%: of the grapes must be
souroed from the relevant Gl — or 95% in the case of twa or three Gl's)

Pan 2 = Traditional expressions.

Tradtional expressons of the Eurapean Union {eg, Chateau, Claret Spaetlese) cannot
appaar an Australian wing labels TEs are anly protecied fora specific class of wine and
anly in tha language far which thay are regitared. (Tarms such as KlasskiClasss,
Resarva and Fisarva are istad but are anly pratacted in German, Partuguese ar [takan far
exampe). Exemptons also apply 1 trademarks registared by [P Australia,

Part 3 — Qualty Wina Tarms

Qualty Wine terms for fortfed wines must meet the condibions outlined on the regeter o
be able 1o be used on the label Qualty Wine Terms include cream; crustedionisting,
sokara; ruby, Ewny; and vintage

Parl 4 - Addional Terms
Thiz register ligts addibonal terms where conditions of use are presaibed {for examphe,
rules af use governing the Erm “Moscata™)
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EU LABELS

14, ORGANIC CLAIMS

Refarandaes to s including “arganc”, “adynamic”, “biclagical®, “acalageal® ar any
ather waord of similar indication on a label are taken © be an organic claim. If exponted wine
labets refer to these terms they are required to be accompaned by an Organic Cenificate
ssued by an AQLS accredited organisation

15. EU MEMBER STATES HEALTH WARNIMNGS

15.1- Check

Haalth labaling i administered at a mamber state keval in the EU. Consaquertly thara are
a number of new and impending health warnings including the following:

France — Mandatory
Thea Franch Ministry far Health requires a warming far pregnan wamen an all labals of

alcoholic beverages. The warning may take the form of a wntten atEtement or a
symbal as follows:

“La consommaton de boissons alooohsdes pendant fa grossesse, méme an fabie
guaniite, peul avoir des CoNsSSgUences graves sur fa sankg de lenfant”

[The consumphion of alcoholicdrink s dunng pregnancy, even in small quantites, may
have sanaus cansaquanses an the haatth of the chikd) — ar:

Tha haalth warning must appaar in the same field of vision as the alcohal statameant,
in a contrasting background, 8o that 4 i vizible, legible, cleary understandable, and
indelible

United Kingdom = Veluntary

Tha United Kingdom Departmeant of Health runs a voluntary haalth labealling pragram
of sensible drinking messages an akoohol donks labels. The health waming
nconporakes 4 basic messages A health warming against drnnking duning pregnancy
UK units poiogram; UK Governmant recommandad units; and the Drnkawara
wabsite

Drink Responsibly

R GEVETIMEr AELOMmrainag
F3UEL 63 50l reguULETy sntesd

Lhan J-4 unks a day

':1:7:. Wormen || 2-3 uniis a day

by [_"'
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EU Label Alignment EU LABELS

Beyond Boundaries 2010 Cabernel
Mclaren Vale

Drink Responsibly

LK Qovenent ieonnenty
L e

Nen 34 wrds 2 Doy
—
(Y] voran | 2 s 0
an
UK

750mL 13.5% VoL

VINE OF AUSTRALIA
20 '| o CONTAINS SULPHITES - ENTHALT SULFITE
=
| Y W . e ’
Mclaren Vale NORTHER RELAND ETYONT Woeliasrt
Cabernet PRODUCED BY BEYOND WINES, 23 THE

ROAD, ADELAIDE, SA L2005

Cetan mandatory information is required 1o appear in the same field of
ViSOn §&, the bote nead nof e Lurned in Order 10 iew al requisd
SAME FIELD OF VISION information). Ths may appear on ather the front or back lsbel,
Mandatory ifomason: Alcohol, Volume, Product Designaton, Country
of Ongin, G| {f claimed)

The speafc designaton for the category of gmpevine product {ie, “wine”,
PRODUCT DESIGNATION “sparking wne”, “liqueur wine", “serated sem-sparking wine” ex).

Fomatis prescribed as xx.x% vd or ‘alcxxx% wol . The stalemert can
ALCOHOL STATEMENT be presented 10 & tenth of 3 unit and must be at least 3mm in height.
Nofe that alcohol tderance is orfy 0.8% inthe EU.

NOMINAL VOLUME The wlume statement must be atleast 4mm for the EU.

COUNTRY OF ORIGIN The country of ongin in the words “wine of , “produced inf’, or “product of

Only a sulphite declaration is curenty required ‘Contains suphites’ o
‘contans suphur doxde ae accepied formas, however, the siatement
ALLERGENS must sppear in the ofiod anguage of the member stae. Allegens
{other than suiphites) are exempt from labelling untl June 30 2012
Austraian standard dnnks are now accepiable

Minmum details required are name, post code and courtry. fthe
IMPORTER NAME & ADDRESS | imponier indudes a Gl the words cannot be mom than haf the heght of
1he Geographcd Indcaton damed on the label.

LOT NUMBER Can appear on the iabel or the bottie. Must be preceded by the lefter L

Wine sold in France requres the mandatory pregnancy logo. The UK has
HEALTH WARNINGS a sensible dinking message which is currently voluntary.

This doaunent is provided as a gude only. More comgrehensiwe niomnason should be obtaned fon he Expod Market Guide
This nicanaton apples o fe beling of standard s8 wines, For nformaton on the labding mquinements for sparking wines o
non-sindard wines, o for country-spectic requmements please mier %o fie Expod Market Guide o cortact e Comgliance
Certre, Latids wil nat be accepied if ey mier opratecied names o gecgraphical ndicasons 1o which fiey arenof enmfed




APPENDIX 2

DOCUMENTATION FEES

Prices effective from 10 April, 2012 Hew Fee $§ GST 10% TotalInc
$§ GSTS
Licence Application - Levypayer® 271.00 2710 29810
Licence Application - Mon-Levypayer® 1,084.00 108.40 119240
Licence Renewal 242.00 2420  266.20
Continuing Approval - Packaged 28.00 2.80 30.830
Continuing Approval - Bulk 62.00 6.20 G8.20
Shipping Application - WEA Users (email) 34.50 3.45 37.95
Shipping Application - Non-WEA Users 43.00 4.80 52.80
VI Certificate 12.00 1.20 13.20
Export Certificate - Electronic 25.00 2580 27.580
Export Certificate - Hardcopy™* 30.00 3.00 33.00
Certificate of Crigin 25.00 2.50 27.50
*& Levypayer is a winemaker wha is liable to pay the levy pursuant to Schedule 26 to the
Primary Industries (Excise) Levies Act 1999%
**Feeincludes 2 original copies ($1.10 for each additional copy).

GST = Goods and Services Tax

Figure. Documentation fees payable to Wine Australia (Website of Wine
Australia 2012)



APPENDIX 3

INCOTERMS® 2010 MATRIX
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APPENDIX 4

INCOTERMS® 2010 — FREE CARRIER DEFINITION

FCA carrier’s terminal, Incoterms 2010

The Incoterm FCA, standing for Free Carrier, means that “the seller delivers the

goods to the carrier or another person nominated by the buyer at the seller’s

premises or another named place.” (International Chamber of Commerce 2010,

139). This rule can apply to any mode of transport and to multimodal

transportation.

According to the FCA definition, the seller (here the Australian supplier) has several

obligations:

To pack and to mark the goods appropriately according to the means of
transport ;

To deliver the goods together with an invoice compliant with the contract of
sales;

To deliver the goods and to place them at the disposal of the buyer or
another person nominated by the buyer on seller’'s means of transport,
ready for unloading at the agreed named place (here, the carrier’s terminal),
on the agreed date, and to bear the related costs ;

To load the goods in the means of transport provided by the buyer, which is
when risks are transferred from the seller to the buyer ;

To obtain an export licence if needed, and to bear the cost of export
customs formalities, duties, taxes and other charges payable upon export ;
To pay for checking operations or pre-shipment inspections if required by

the authorities of the country of export.

(International Chamber of Commerce 2010, 139-145)



On the other hand, the buyer is responsible for all risks and costs from the time

they have been delivered at the supplier’s warehouse. Its obligations are:

To pay for the goods, according to their selling price ;

To take delivery of the goods still loaded into the seller’s means of transport
at the carrier’s terminal and to unload them ;

To arrange and to pay for carriage from the carrier’s terminal ;

To obtain an import licence if needed, and to bear the cost of import
customs formalities, duties, taxes and other charges that are payable upon
import ;

To pay for pre-shipment inspection, except when required by the country of

export, meaning that the seller has to pay for it.

(International Chamber of Commerce 2010, 139-145)

Some of the obligations defined above are applying only when the named place of

delivery is different from the supplier’s warehouse. In the actual case, the transfer

of risks from the seller to the buyer when the goods are ready for unloading in the

seller’s means of transport at the agreed place of delivery, which is different from

the supplier’s warehouse. (International Chamber of Commerce 2010, 139-145.)



APPENDIX 5

PACKAGING ALTERNATIVES FOR TRANSPORTATION OF
WINE

Standard transportation

| 12 . PACK
PALLET

Pictures. Wine palletization
(http://www.muscadetcheneau.com/vignobles.htm; http://winepacks.com/12-

pack3bottlestackabletray.aspx)

LIl
tit

ot - —
— —
—_— —
e —

Picture. Plastic pallet for wine transportation
(http://www.plastic-jig.com/intercalaires-pour-bouteilles.html)



Bulk transportation

Picture. ISO tanks
(http://www.p-wholesale.com/cn-pro/19/744tol/iso-tank-container-
671763.html)

Picture. Flexitank (http://www.flexitank.fr)



APPENDIX 6

NOMENCLATURE

V-1 (OMBINED NOMENCLATURE L1001

7. For de purposes of subleadings 2208 30092 and 2204 30 96, “concertrated grape must mears grape mast for which g
Jﬁ'gun' indicated by a nfrm':.lmr:wr q'u.w-J in aceondance with S meshod Pn'.'.r'n'.'w'J i dhe '.'m_lm'.mJJ'um .':!If [ i rrsert fearard
Methods of Anadysis of Wines and Muste af e Trre rrasioral Organdsarion af Viee and Wine, as pubfished in the 'C series
af the Official Journal) af a temperaure of 20 °C i5 nor less thawn 50,9 %

N Oedy vermouth ard other wine of fresh prapes fovosrad widh plants o aromatic substances having an actaal aleofolie
sirengh By velome of ror less than 7% ved shall be regarded as prodices of heading 2208,

G Far the puposes of subleading 2206 00 10, the expression “piqueite’ means the producs obtained by fie fermeniation of
sntred ied grape mare mace rated nowater or by the exiraction of fermented grape mare with water,

I For she purposes of sublivad ing s 2206 (0 3] ard 22006 00 39, the following are regarded as “sparkling”
= fermersed Beverages in bottles with “mushroom’ sioppers held in place by sies or fasienings,

= fermented beverages otherwie pur ap, with an excess pressure of rosless oan 15 bar, measured ar a temperature of
20°C,
I For the frpOse s r..-f .m.rifmr.rr.l'f:rg.'r 2200 00 31 and 220000019, the upm.\’.w'r..-:r ‘il u'.rwhur' ey u'mt‘.l;r.rr abiained
exclusively by acerous fermentarion af wire and having a roral acidiy of mor fess than 60 g, expressed as aceric acid,

M ole Trese Spom Suppic axsnay T
220 Waters, including natural or arctificial mineral waters and aerated waters, not containing
added sugar or other sweetening matter nor Mavoured; ice and snow ;
210 — Minecral waters and scrated waters :
—~ = Matural mineral waters ;
2201 1011 a1t 11— % |
. L e T P I
e L L R T I
s T I e =
12 Waters, including mineral waters and aerated waters, containing added sugar or other

swietening matter or faveured, and other non—alesholic beverages, not inchoding froit
or vegetable juices of heading 209 ;

TN 1000 |- Waters, inclwding mineral waters and acrated waters, containing added sugar or other
sweetening matteror Flavowred .. ... i i san s aa s st i aanaaaans |
2202 90 — {ther :
INIWI0 |- - Nt comtaining products of headings (400 w0 0404 or Fa obiained from products of
headings 0400 s D4 L. oL I
— — (Mher, containing by weight of fa1 obtained from the products of headings 0900 1o 004
INI091 | = = = Lessthan B2 B ..o nnnr s rrraa s v raa s s rar sttt |
IMTAHE |- - — D2 o mode bul s hEn s |
JNIMFP |- — — TWONMOME ... uusaiaaa s s s s aaaaaaaataaaaaaaaaaaaaaaiiaaiiaiaataatans 1

2203 Beer made from malt ;
— In confainers hcs{-:ling L0 Fidress o lesss ;

L e I
L e | I
N3 W10 | = Tncontainers holding morethan W0 litres ..o oo e |
224 Wine of fresh grapes, including fortified wines; grape must other than that of

hending 2000
20410 ~ Sparkling wine :

— — With a profected designation of origin {FDOY
2Hd4 1011 - - - (Zharn'pagne ............................................................ |
2304 1091 = ST SPUIMMINE e e e |
T MIE | = — = DHRET . e 1
T4 W84 |- — With a protected geographical indieation (PGI) ..o oo I
2204 109G B 11T T = TR = |
L L I 1 |




210301 COMBINED NOMENCLATURE IV-131

UM ode Desosproa Supp et e p Ut
— Other wine; grape mst with fermentation prevented o arvested by the addition of aloolnl
220421 — — Imcontainers holding 2 litres or less @
— — — Wine, other than that referred to in subheading 220410, in bottles with ‘mushroom’
stapers held in place by ties or fastenings; wine, otherwise put up, with an excess pressure
due 1o cabon diaside 1n salution of nod less than 1 bar but less than 3 bar, wessured o &
temperatune of 2090 :
IZM2I06 |- — — — Witha profecked designation of onigin (FIN ..o |
2242007 (- - - — Witha protected geographical indieation PGy Lo |
IZMIIE |- - — — Odher varietal Wingss . ....o. i i i e I
Z2M I [ = = = = DHIET ettt e e |
— = = {Hher:
= = = = Produced inthe Community :
————— OF an sctual slecholic strength by volume nol exceading 15 % vol
—————— Wine with a protected designation of arigin (FIM)
——————— W hite
nmnn (- - - - - - - - AIBROE 4 uaiaaaauaaaanaaaaiaataiataaaaaaaiaaaataiaaiaaatiaa I
ZZM2IIE |- = = = = = = = LS T 1
L B B I e Bourgogne (Burgundy ) ... |
2042117 (- - - - - - - = Sal de Lavdre (Lodre Walley) ... |
22042008 (- - - - - - - - L L P P I
L L PRl e |
IZMIIE |- - - - - - - - Rheinhessen ..o .o 1
ML |- - - - - - - - L 1
D2 HME |- - = = = = = = Lamrior {Latinm) .00 oo e |
AN (- - - - - - - =~ Tomeana {TUSCEMY) ...l e |
22 (- - - - - - - - Trentine, Alte Adigeand Friuli ... |
ZMIIB |- - - - - - - - 1L TP PP I
2R - - - - - - == Winho Verde . ..uuuauaisaaiiiaiiiisisasassiiaasasaiiaiaaaiaaa I
MM - - - - - - - PenedES . uivuuansaaanaaaaiiaiaiaaitaaaaaaiaaaataiaaiaaaaaa I
AL |= = = = = = = = REOHR . 4 s auuuuuauauuaauaiaiiaiasiaaaaiaaisaiaaiaiisaisanaas |
My |- -=- - == - - Wl . oisuususaaaia i isaaassaasssaasasaaaiaaiiaaaiaa I
MinE - - - - - = = = L. I
——————— (Hher
2L - - - - - - == LT A I
I2MZNL (- - - - - - - - Bourgomne (Burgundyi .o |
AMITH |- - = - = - - - Bemujallls .. .oa i iniina i aa e a e raan 1
2 MH |- - - - - - = = e e . ey |
nmne (- - - - - - - = Languedoe-Rousaillon ... |
L I e Val de Loire (Loire Wallew) ..o 1
P2M2I6E |- - = = = = = = Fiemonte (Fiedmont) ... |
22042166 |- - - — - — — = Toscana {TUSCAMYT ..ot i e |
242167 |- = = = = = = = Trentine and Al Adige ... e |
e[ [ 1. T L= P |
P2M2IE |- - - = - = = = [, Bairrads and Doure ... |
ZM2TN |- - - - = - - - IBTTR o cssuiaiansaiauidsdiissiisisaiaiiauiandaisididaidansa |
nmmum - - - - - - - - PenedES . uivuuansaaanaaaaiiaiaiaaitaaaaaaiaaaataiaaiaaaaaa I
Z2MZIIW |- - = = = = = = Bioda ..o 1
ZZNMZIITT |- = - - - - - - Valdepeias ... e |
MM |- - - - - - - - L. = 1
—————— Wine with a protected peographical indication (PGI)
2M2M |- - - - - - - White |
e . i Crher |
—————— Crher varietal wines :
22042181 [~ - - - -~ - RIS i |
3 1 L |




COMBINED NOMENCLATURE

3102011

7 e Trescspoom Suppiecany s
—————— (Hher :
24088 |- - - - - - - White |
T e Hher ... .. |
————— O an scwal sleoholic strength by volume excesding 15 % vol bul nod exceading
22 % ol
—————— Wine with a protecied designation of origin (PDNF) or a protected geographical
indication (PG
INL 218 - - - - - - - Madeira and Sefubal muscatel ..o o o oo |
T R BTN e e e e e 1
AWM EY |- - - - - - - L |
488 |- - - - o o o Bames and Muzcat de Lemnos |
EE R . L Por |
I I L I CHher 1
M |- - - - - - {Hher |
g [ [ I S SR Of an actual akeohslic grengh by volume excesding 22 % vel ..., |
= = = = [Mher:
----- Wine with a protected designation of origin (PDCY or a prosectesd peographica)
indication { PG
B B R T |
L B e L |
————— Cher varietal wines
IAN42N95 |- - - - - - R |
IM49E |- - - - - - L |
————— Cher
b R WIS L |
IM4298 |- - - - — - L |
429 — — {ther :
IO |- - — Wine, other than that referred 1o in subhesding 220410, in bottles with ‘mushroom’
stoppers hekl in place by ties or fastenings; wine, otherwize put up, with an excess presure
due o earbon dioxide in solution of nod less than 1 bar but less than 3 bar, messured 213
temperature of 20 0 s |
- — — (HWher:
= = = = Produced in the Community :
————— Of an actual alccholic strength by volume nat exceeding 15 % val
—————— Wine with a pratecied designation of arigin (PDO0
——————— White :
BN |- - - - - - - - B 1
NI |- - - - - - - - Bordeaus .o s |
MY |- - - - - - - - Bourgogne {Burgundy) oo |
AW |- - - - - - - - Walde Lore (Loire Wallew) ..o |
b . e HIET Lt |
——————— Ciher
WL |- - - - - - - - Bordeaus ..o s |
INAWAF - - - - - - - -~ Bourgogne (Burgundvi oo |
I (- - - - - - - - Beaujolais .00 |
A A |- - = = = = = = Cies—du-Rhéme 1
A BAT |- - - - = - = = Langedoc-HRoussillon ..o 00000 e |
ZAM 948 |- - = - = = = = Wal dle Loire {[_,csire L‘;Ile!,-] .................................... 1
ZAM I SE |- = = = = = = = 11— |
—————— Wine with a proeded geographical indication (PGT)
ZAMET |- - - - - - - 1 1 |
INA080 |- = = = = = = MY - - - irnarissasssaRARRaRERAAH A R aRERARAERASAaANRAsE A AR |
—————— Crther varistal wines :
ZAMIWEl |- = = = = = = 1 |1 |
I4WE: |- - - - - - - L |




1023001 COMBINED NOMENCLATURE V=35

N oode Desimprna Supplete oy wr
—————— Ol
M98 - - - - - - - WG |
IBEIOE |- - - - o o o LT |
————— O an sctual sleoholie strengih by volume exoseding 15 % vol bul ned exceading
I3 0 v
—————— Wine with a protected designation of arigin (PINY or a profecied peographical
ndication { PG ¢
2985 |- - - - - - - Madeira and Setubal muscate] oo I
IHEMI9EE |- - - - - - - i 1T 1
22087 |- - - - - - = 8 =1 T |
ZH29BR |- - - - - - - Samos and Muscat de Lemnos .. .oo0iiiiiiiii i I
N E |- = = = = = = PO - iiicacinanaiaiiaiainiaiinasasiafdddidisisainiadsasansad |
24299 |- - - - - - - L, |
242991 |- - - - - - CHRET e |
222992 |- - - - = M an actal aleshalic x1r\e||g.1|| by v lume excmliug L T 1
= = = = {dher:
————— Wine with a protected designation of erigin (PDO) of & protected peopraphical
tcheation (PLLY
I I L e |
22298 - - - - - - CHRET s |
_____ CHher varistal wines ;
242995 |- - - - - - L. 1 - I |
e e I L, - |
————— {Mher :
229 |- - - - - - B L e e aa e aas |
IMNHI9W |= = = = = = L, |
220 50 — Ohilver grape must ¢
2 X0 MW |- — Infermentationor with fermentation arested otherwise than by the sddition of aloohel . .. 1
= = {Hher;
= = = O adensity of 1,33 miem? or less at 20°C and of an actual aloshalic strength by wlume
ned exceading 1 % vaol @
ZBMA0R2 (- - — — Concentrated .. ... 1
L T |
— — — tHher:
ZBMA0® (- - — — Concentrated .. ... 1
L T |
2208 Vermouth and other wine of fresh grapes flavoured with plants or aromatic substances :
2205 10 — Im containcrs holding 2 litres or less
IS0 [~ = O an acmal alesholic strength by velume of 18 % volorless .. ... |
2205 109 |- — Of anacwal alcchelic strengih by volume exoeeding 18 %val o000 i |
2205 90 = hher :
IZ0590 10 |- - Of an actal alecholic strength by velume of 185 % vol or BSs 000, |
2205909 |- - Of anacwal aleoholic strength by volume exoeeding 18 %owal o000 i |
22M5 M) Other fermented beverages (For example, cider, perry, mead ) mixtures of fermented
bevernges amd mixtures of fermented beverages and non-alesholic bevernges, not
elsewhere specified or incloded :
IGO0 M [ — PRQUetle oo |
~ (Hher:
— = Sparkling
IGO0 |- - = CHerand POrmy ... i 1
g |

Figure. Nomenclature for wine (Website of the European Commission 2011)



APPENDIX 7

EXCISE DUTIES ON WINE IN EU MEMBER STATES
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Figure. Excise duties on wine (Website of the European Commission 2011)
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APPENDIX 8
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BILL OF LADING

APPENDIX 9

Date BILL OF LADING - SHORT FORM - NOT NEGOTIABLE Page 1 of 1
SHIP FROM Bill of Lading Number:
[Name]
[Street Address] 5 8 (A o
[City, 5T ZIP Code] BAR COPDE SPACE
SID Mo.:
SHIP TO Carrier Name:
[Name] Trailer number:
[Street Address] Serial number|s):
[City, 5T ZIP Code]
CID No.:
THIRD PARTY FREIGHT CHARGES BILL TO SPAC:
[Name] Pro Number:

[Street Address]
[City, 5T ZIF Code]

BAR CODE SPACE

Special Instructions:

Freight Charge Terms (Freight charges are prepaid unbess marked
otherwise):

Prepaid J Collect O 3rd Party O

- Master bill of lading with attached underlying bills of lading.

CUSTOMER ORDER INFORMATION

stowing must ba so markad and packaged as to ansura safe transportation with
ordinary cara. See Section 2(e} of NMFC item 360

Customer Order No. Palfk:t; s wetlgh [ziargf:us:g] Additional Shipper Information
h M
¥ N
h M
¥ N
Grand Total
CARRIER INFORMATION
Ha{;:ili"“ Package LTL Only
Qty Type Oty Type | Weigh HM | Commeodity Description NMFC Class
t (X} | Commedities requiring special or additional care or attention in handling o MNo.

Where the rate is dependent on value, shippers are required to state specifically in writing the
agreed or declared value of the property as follews: “The agreed or declared valua of the
property is specifically stated by the shipper to be not excaeding per

COD Amount: §

Fee terms: Collect O
acceptable O

Prepaid O  Custormner check

Note: Liability limitation for loss or damage in this shipment may be applicable. See 49 USC § 14706(c}{(1)(A)} and (B).

Received, subject to individually determined rates or contracts that have
besn agreed upan in wiiting betwesn the carrier and shipper, il applicable,
othorwis to the rates, classifications, and rules that have baen established
by the carrier ard are available to the shipper, an request, ard o all
applicabla state and fedaral reguiations.

The carrier shall not make delivery of this shipment without payment of
charges and all other lawful fees.

Shipper Signature

Shipper Signature/Date Trailer Freight Counted:
Loaded: 0 By shipper

Thiz is to certify that the above named materials are m] EY shllpper ¢

properly classified, packaged, marked, and labeled, 3 By driver contain

ard arn in proper condition for transportation
according to the applicable regulations of the AT,

0 By driver/pallets said to

1 By driver/pieces

Carrier Signature/Pickup Date

Carvier acknowledges raceipt of packages and
required placards. Carrier cerlifies emergancy
response information was made available andfor
carriar has the DOT emergency response guidebook
or aquivalent docurnentation in the wehicle, Proparty
described above is received in gond ordar, axcept as
noted.
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PROCESS CHART
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purchase
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|
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Invoice, VI1
Certificate,
Certificate of
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Forwarding Freight
_ .
instructions forwarder

Packing
instructions

—=>  Supplier

Instructions for
Insurance insuring
company Insurance
Insurance
certificate
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?
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APPENDIX 11

QUESTIONNAIRE TO ALKO
(Compiled from mail interviews on 2.5.2012 and 29.6.2012)

Please find hereafter a questionnaire about importing wines from Australia.
Please fill it in and add any information which may seem relevant to you. |
duly understand that you maybe cannot say everything about Alko for
confidentiality reasons, but please try to answer as much as possible. Many
thanks beforehand.

General information on Alko

Q: How many wines are referenced on Alko’s listing?
A: Approximately 1400 wine references. The amount varies during the year.

Q: How many are Australian wines?
A: Approximately 120 wines.

Delivery terms

Q: Incoterms used for international deliveries are FCA, FOB and DAP. Which
one of those is generally used when buying from Australia?

A: When producers/agents use Alko’s importing service, the delivery term is
FOB Adelaide/Sydney/Melbourne.

Packing

Q: How do you forward the goods: in bulk? in bottles on pallets?

A: Alko does not have any bottling/production, thus we import only packed
goods (bottles/tetras/bag-in-boxes). Some wine companies import their wines
in bulk and bottle them in Europe.

Q: If the wine is transported in bulk, where is it put into bottles?
A: N/A

Insurance

Q: Alko’s purchasing terms specify that Alko is responsible for transport
insurance. Do you have an insurance certificate issued for each importing
operation?

A: Alko has insured all transportations.

Q: Do you have a policy insuring Alko for the whole year?
A: Yes.




After reviewing your answers to my first questionnaire, there are some points
that | would like to clarify. Could you please answer to the following questions
? Many thanks beforehand.

Delivery terms

You told me in the latest questionnaire that you were most of the time using
FOB Adelaide/Sydney/Melbourne. The thing is that FOB is an Incoterm used
for maritime transportation that does not concern multimodal transportation.

Q: Is really the incoterm FOB that states on your contract? Or maybe the
FCA incoterm that is related to multimodal transportation?

A: Yes, while importing from Australia we use only maritime transportation.
We use FCA while importing from European countries.

Q: Do you ship bottles on pallets?
A: We receive wines either on pallets or slip-sheets.

Q: Or do you ship bottles into containers?
A: Wine from third countries is always loaded into containers.

Payment terms

Q: What payment method do you use: cash in advance? documentary credit?
documentary collection? open account?

A: Importing from abroad we pay invoices 30 days after the import date.

We start calculating the 30 days from the date when the ship arrives to
Finland to Vuosaari Harbour.

Transportation

Q: Do you work with freight forwarders?
A: Yes

Q: Or do you directly contact shipping companies?
A: Very seldom

Q: If working with freight forwarders, do you have long-term contract with
it/them?
A: Yes




