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Culture has become an important issue in today’s rapidly growing, internationalized and glob-
alized society. Cross-cultural experiences are likely to happen anywhere and it is essential to 
understand the culture of a new environment to prevent cultural conflicts.  
 
The purpose of this Bachelor’s thesis project was to gain insight into the understanding of 
international students in Finland with regard to culture and cultural differences based on 
their experiences. The objective was to identify their perspectives on Finnish culture and as-
certain different possible ways to assist in their integration in the Finnish society and over-
come the obstacles encountered during cross-cultural experiences. The thesis project was 
designed to help prospective international students by providing information about Finnish 
cultural environment through the experiences of current international students in Finland. 
The study has been conducted for the Connect project of Laurea University of Applied Scienc-
es (UAS).  
 
An online questionnaire survey was formed for the research and data were collected and ana-
lysed critically. The research thus employed a quantitative approach that also included open 
questions. The survey was distributed to the international students from specific countries 
(Ghana, Nigeria, Cameroon, Namibia, Botswana, South Africa, Uganda, Kenya, Tanzania and 
Vietnam) studying at Laurea UAS, Lahti UAS and Häme UAS which are all partners in the Fed-
eration of Universities of Applied Sciences (FUAS) group in Finland. The students from these 
countries were emphasized in line with the strategic focus of the Connect Project, which is 
concerned with developing the internationalization of Finnish small and medium-sized enter-
prises (SMEs) in those developing countries. 
 
Many respondents felt that there are major cultural differences between their native country 
and Finland. They were able to share a common perspective about different cultural dimen-
sions in Finland. Finns value individualism, independence, quality of life, equality, personal 
space and modesty. The majority agreed that they have developed their personal and profes-
sional skills while living in Finland. Being open and positive is essential to integrate in the so-
ciety. 
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1 Introduction 

 

1.1 Background of the thesis 

 

This study was conducted for the Connect Project of Laurea University of Applied Sciences. 

The Connect Project is a project started in January 2012, which is concerned with developing 

internationalization of Finnish small and medium-sized enterprises (SMEs) in developing coun-

tries. This thesis is based on a research done by distributing a questionnaire survey among the 

international students studying in Finland. The targeted international students were from Vi-

etnam and different African countries in specific universities. The survey elicited basic infor-

mation of students, study background and their interests and experiences in Finland and Finn-

ish culture. 

 

1.2 Objectives of the thesis 

 

The main objective is to find out the experience based knowledge and perspectives of inter-

national students on cultural differences. Furthermore, by doing so, the thesis aims to help 

prospective international students by providing information about cultural environment 

through the experiences of current international students in Finland. The thesis helps ‘con-

nect project’ to allocate potentials, competences and interests of international students by 

collecting their experience–based knowledge on the differences between their own culture 

and Finnish culture. The objective is to generate as many ideas as possible that are required 

to overcome the barriers that could be faced by international students in Finland. 

 

1.3 Research questions of the thesis 

 

After conducting the survey, the potential outcomes would be the answer to different ques-

tions on the cultural differences, which reflect in respondents’ communication and working 

patterns and also presented their thoughts and opinions to overcome the difficulties on cul-

tural differences. Moreover, basic cultural ideas of the targeted countries would be known. 

The objective of this research questionnaire is to design path for understanding Finnish cul-

ture and identifying possible ways to overcome cultural barriers while living in Finland.  

 

1.4 Research and theoretical approach 

In this thesis, the research was conducted with a quantitative approach. A questionnaire sur-

vey was designed that also included open-ended questions to explore more about respond-

ents’ perspectives.  
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In the theoretical approach, theories related to culture are discussed briefly on cultural di-

mension, cultural orientation framework, cultural differences and cultural shock. In order to 

provide in-depth knowledge of culture, theories by Greet Hofstede and other authors who 

have referred to him concerning about culture and cultural dimension.  

 

1.5 Structure of the thesis 

 

 
Figure 1: Structure of the thesis 

 

The first chapter initiates with an introduction of the whole thesis. The introduction includes 

the background and objective of the research and continues with the key definitions in the 

thesis. The second chapter is the literature review of the thesis. It is supported by relevant 

theoretical background of the related subject matters. Cultural dimension theory, culture 

orientation framework, cultural differences, culture shock are discussed here. The third 

chapter continues with a survey questionnaire selection as the research methodology for the 

project. The fourth chapter is a short overview of Finland and Finnish culture. Furthermore, 

brief information about international students in Finland including statistics is discussed here. 

The survey questionnaire is enclosed in the end of the thesis. After the survey, the results are 

analysed critically and final conclusion is given. 

Thesis 

Introduction 

Theoritical review 

Research methodology  

Short overview of Finland 

Analysis and result 

Conclusion 
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2 Literature review of culture 

 

2.1 Culture 

 

Geert Hofstede (1980, 21) defines culture as “the collective programming of the human mind 

that distinguishes the members of one human group from those of another.” There are varie-

ties of culture and almost uncountable norms, values and behaviours. Culture can be also de-

fined as a group of people sharing and representing their society, region, country, religion, 

profession, associations and even a generation which holds the system of norms, values, be-

liefs and assumptions. Rosinski (2003, 35) states that members from each group are differen-

tiated with another group with a set of unique characters. According to Tylor (1871, 1) cul-

ture includes knowledge, belief, art, morals, law, custom, and any other capabilities and hab-

its acquired by man as a member of society. 

 

2.2 Geert Hofstede’s cultural dimension theory 

 

Geert Hofstede, a Dutch professor, surveyed among employees in a company called IBM to 

study and measure how work values are influenced by culture. The research was conducted 

from 1967 to 1973 in 40 countries with the help of a questionnaire survey. The database of 

employee value scores was then collected. Later, he came up with the ‘Cultural Orientation 

Model’, which included four cultural dimensions. The four cultural dimensions are individual-

ism versus collectivism (IDV), power distance (PDI), uncertainty avoidance index (UAI) and 

masculinity versus femininity. When he was in Hong Kong, he carried out a study of Chinese 

workers and later added a fifth dimension called long term orientation (LTO).  

 

2.2.1 Individualism versus collectivism (IDV) 

 

The dimension of individualism refers to the extent to which individuals value group harmony. 

People in individualistic culture focus more on self-direction and self- achievement. They 

care more about themselves and require privacy. They view themselves as individualist, ego-

centric, separate, autonomous, idiocentric, and self-contained. People learn to be self-

responsible and make self-decisions since childhood. 

 

In collectivistic society, group harmony is more important than individual harmony. People 

are interdependent. Each person should be able to integrate with the society. While perform-

ing any action, social perspectives should be taken into account.  That’s why an individual’s 

action is greatly influenced by people’s attitude in that particular society. Group loyalty and 

conformity is extremely important (Hofstede 2001, 225).  
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2.2.2 Power distance index (PDI) 

 

Power distance index refers to the level of social stratification. A country with high power 

distance means that there is a high social gap between people with different social back-

grounds. Superiors have high power and authority while subordinates do not have similar op-

portunities. The educational system in such culture is teacher focused. Students follow exact 

guidelines and paths formed by teachers. The learning methods are usually limited within a 

book.   

 

On the other hand, in low power distance culture, everyone is treated equally and they have 

equal responsibilities in a society. Each of their ideas is greatly respected within the commu-

nity. In an organizational context, subordinates are encouraged to participate in group meet-

ings and express innovative ideas. Self-responsibility is expected and preferred than com-

mandments (Hofstede’s cultural dimensions 2012).  

2.2.3 Uncertainty avoidance index (UAI) 

 

Uncertainty avoidance index is the extent up to which people prefer to follow strict rules, 

regulations and standard procedures. It is a measure of how a society can tolerate uncertain-

ty. It demonstrates how people can handle unusual and unstructured situations. In some cul-

tures, people prefer to minimize such situations by implementing certain rules and safety and 

security processes. 

 

A country with high UAI usually means that changes in life are not very appreciated. Rather, 

people prefer constant lifestyles. In their point of view, uncertainty acts as a threat to happy 

life. They create and follow rules to reduce such threats. They prefer things to be in order 

and well structured. As a result, any uncertain circumstance leads to high level of stress and 

anxiety (Hofstede’s cultural dimensions 2012).  

 

Low UAI refers that the society accepts changes normally and is ready for unexpected situa-

tions. People are flexible and more relaxed. They show desire in risk taking. They tend to ad-

just their life depending on their situation rather than trying to avoid uncertainty. They do 

not mind unstructured lifestyles and prefer to have fewer and flexible rules (Fu & Liu 2005). 

Punctuality may not be big issue like in countries with high UAI. 

2.2.4 Masculinity versus femininity 
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According to Hofstede (2001, 297), masculinity refers to a society where gender roles are 

clearly distinct. Men are supposed to be tough and focused to material things while women 

are supposed to take care of quality of life. Male features like assertiveness, independence 

and insensitivity to feelings dominate nurturance and emotions. People focus on ambition and 

wealth and they are goal oriented. Individuals raised in such cultures value competition, suc-

cess and achievement. There is higher discrimination between genders. 

 

In a feminine culture, both men and women are supposed to be modest and concern for quali-

ty and wellbeing of life. They are considered to have caring and nurturing behaviours and are 

expected to be aware about sexuality, equality and environment. There is equal distribution 

of roles between males and females. Equality of genders is very important (Hofstede 2001, 

297-299). 

 

2.2.5 Long-term orientation (LTO) 

 

This is a fifth dimension, which was later added by Hofstede in his cultural dimension model. 

Michael bond, a Canadian living in China, conducted survey to evaluate Confucian Chinese 

value system among 100 students in 23 countries. LTO refers to the extent up to which socie-

ties value long-term traditions. It basically indicates how morals and ethics are perceived in a 

society. 

 

A country with high LTO indicates that it values long term commitments and respect tradi-

tions. This is very typical mostly in East Asian cultures. People from such culture seek honours 

towards elderly people, family values and traditions. Furthermore, working hard, providing 

financial support to parents, long-term relationship with other people etc. are common be-

haviours and are essential. Because they uphold traditions for long generations, change is 

minimal (Hofstede 2001, 359). 

 
In contrary, a country with low LTO does not uphold long-term traditions. Changes occur rela-

tively faster as commitments to traditions do not affect much. Long-term traditions do not 

hamper the society and people favour immediate stability and income (Hofstede’s cultural 

dimensions 2012). 

  

2.3 Cultural orientation framework 

  

Rosinski (2003, 49) defines cultural orientation as an inclination to think, feel, or act in a cul-

turally determined way. The cultural orientation of the society is the reflection of interaction 

of values, attitudes and behaviours by its members. Adler (1997) states that culture are ex-
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pressed by individuals through the perception of the values of their life and their surround-

ings. 

 

Every culture comprises each one of the orientations; the vital variance among cultures is 

point of emphasis. For every dimension, the orientation on average will tend to lie some-

where along the range (Rosinski 2003, 51).  

 

Each cultural orientation has several advantages and disadvantages. The cultural orientation 

framework can be used to assess culture and cultural difference, discover new cultural choic-

es and bridge different cultures. Moreover, it also helps in envisioning a desired culture and 

leveraging cultural diversity. 

 

2.4 Cultural differences 

 

Different concepts of culture lead to different meaning to its study. It is important to under-

stand the true meaning of culture to fulfil any attempt of learning about cultural difference. 

Different explanations from many scholars and authors are presented by conducting different 

types of cultural research.  

 

In early 1952, Kroeber & Kluckhohn (1963, 181) analysed 160 definitions of culture. They syn-

thesized and came up with an idea about culture. According to them, culture is made up of 

different patterns that consist of traditional ideas and their attached values. It impacts hu-

man groups forming different behaviours from different symbols. Cultural differences are the 

differences in the way of living. Beliefs, traditions and laws between different countries, reli-

gions, societies and people vary due to cultural differences. 

 

Cultural differences distinguish societies from one another (Baldwin, Faulkner, Hecht & 

Lindsley 2006, 9). There are many differences in values of people across different culture. 

 

Examples of cultural differences include: 

 Symbol- Black is symbol of death in some country but not in all country. 

 Language- Different countries have their own language and way of communication. 

Same word may give different meaning in different language. 

 Name- Calling your superior by their first name would not have significant impact in 

Scandinavian countries but it would be sign of utmost disrespect in Asia. 

 Rules/ Laws – Different cultures have different rules and regulations. For eg. alcohol 

rules can be very strict in some culture while it may not be a big deal in some other 

culture.  
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 Food and Dress- Every culture have their own traditional dress and food. Some cul-

tures are not allowed to eat pork or beef. Unknowing this fact affect communication 

and future relations. 

 

2.4.1 Intercultural competence 

 

The importance to understand the role of culture in interpersonal communication is rising 

because of demographic, interpersonal, economic, peace and technological concerns. Pres-

ently, intercultural competence is more vital than ever. According to Chen & Starosta (1996, 

358), intercultural communication competence is “the ability to negotiate cultural meaning 

and to execute appropriately effective communication behaviours that recognize the inter-

actants”. It means that intercultural communications interact appropriately and effectively to 

achieve goal, respect and affirm the cultural identities.  

 

Their interpersonal communication competence includes intercultural sensitivity, intercultur-

al awareness and intercultural adroitness.  

- Intercultural sensitivity means to acknowledge and respect cultural differences. 

- Intercultural awareness can be described as self-awareness of own cultural identity and un-

derstanding of cultural variance. 

 - Intercultural adroitness means social skills, interaction management, behavioural flexibil-

ity, message skills and knowledge of appropriate self-disclosure. 

 

2.5 Main element of culture 

2.5.1 Values 

 

Values have been defined as "desirable, trans situational goals, varying in importance, that 

serve as guiding principles in people’s life" (Schwartz & Bardi 2001). It is the personal im-

portance of people, which can be list on items such as “religions,” “works,”  “leisure,” 

“fame,” and so forth. For example, the percentages of people who say that religion is im-

portant to them range from less than 15 percentages in Europe to over 95 percentages in 

much of the Arab world. 

2.5.2 Norms 

 

Norms are not necessarily the same as values. The studied suggests that when respondents 

were given question related to what people should or should not do, their response often 

showed that the values that they like to see in other, not necessarily their own personal val-
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ues, his preferred norms for others would be submissiveness. Thus, we know that, norms can 

be defined as values that people prescribe to others. (Minkov 2011, 6) 

 

2.5.3 Beliefs 

 

Beliefs can be defined as any statement about what people consider true or false, although 

the format of statement may vary. It’s defined as basic assumption that people advocate and 

use to guide their behaviour in different situations. The technical difference between norm 

and a belief can be the presence or absence of a modal verb like "should" or "must". Example 

"woman cannot be happy without child would be consider as a belief whereas” women should 

have child to be fulfilled" could be interpreted as a norm (Minkov 2011, 7). 

 

2.5.4 Attitudes 

 

An attitude is simply evaluative statements- either favourable or unfavourable related to ob-

jects, people, or events. Attitudes are studied generally by means of question like what or 

whom you like or dislike. The other technical word for attitudes is judgments. 

2.5.5 Self-Perceptions 

 

To enhance our understanding of self-perceptions, we must find out link between self and 

culture, which is hardly represented in the study of the self and self-perceptions. Cross- cul-

tural research examining the source of self-perceptions development would be fruitful. When 

self-perceptions are measured with adjectives or verbs for example how happy they are or to 

what extend they control their own lives. Thus, self-perceptions can be organized and as-

sessed at multiple levels ranging from micro level evaluations of personal ability to macro 

level evaluation of self-worth (Horn 2008, 63). 

2.5.6 Behaviours 

 

Differences among culture in behaviours can be analysed by different national statistics: 

crime rate, suicide rates, alcohol and tobacco consumption, fertility rate and many more. 

These can be interesting cross-cultural information and used in various research work. 

2.5.7 Stereotypes 

 

Stereotypes are explained as stored belief about the characteristics of a group of people. 

Those beliefs, as concerning the mind structures, associate to mental representations of dif-

ferent characterizing form such as physical appearance, emotions, intentions, abilities, be-
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haviours, and traits. Its use to characterize a group in a situation of intergroup communica-

tion, in a case when there is no information about the individual members of group, or when 

any information is easily available of social category and the goal of the person who watches 

event is to explain intergroup relations (Bar-Tal & Teichman 2005, 25). 

 

2.6 Cultural shock 

 

The mental state that comes from the transition, which occurs when any individuals go from a 

familiar environment to an unfamiliar one and find old, established patterns of behaviour are 

ineffective, is defined as Culture shock. It is precipitated by the anxiety that results from los-

ing all familiar signs and symbols of social intercourse. In 1960, the anthropologist Kalvero 

Oberg first introduced term “culture stock”. The reaction, which is associated with culture 

shock, varies among person to person and can appear at different time. Example, the individ-

ual who is constantly encountering unfamiliar culture might experience a mild and brief anxi-

ety period (Samovar, Porter & Carolyn 2010, 397).  

 

Culture shock causes stress that includes communication problem, mechanical and environ-

mental difference, isolation, and experiencing of different customs, attitudes, and beliefs 

that demand readjustment before you can adapt to new surroundings. This stress can lead to 

a variety of individual reactions. 

 

It may happen when people travel from one place to another during their professional visit or 

personal visit. It also can be seen where multicultural people are working together, in a rela-

tionship and to any other new situation. Culture shock is the process of initial adjustment to 

an unfamiliar environment. The unexpected behaviour and situation create culture shock 

where people cannot avoid or indicate something is going wrong. When people suddenly come 

to an absolute unknown culture, it is obvious that they will experience uncomfortable feeling 

and could start evaluating and comparing their own culture (Samovar et al. 2010, 398). 

 

2.7 The U-Curve (stages of culture shock) 

 

Martin & Nakayama (2010, 185) defined that U-curve theory is a theory of adaptation that 

explains how migrants pass through different phases of excitement, shock and adjustment 

while adapting to a new cultural environment. There are different variations about how indi-

vidual respond to culture shock, amount of time required overcoming in order to adjust, but 

most of the literature in field of culture shock conclude that people normally go through four 

stages. These stages view as a U-shaped curve in general terms. 
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Figure 2: Stages of cultural shock (U-curve) 

 

2.7.1 Excitement phase 

 

The first phase, visualized as the honeymoon on the top of left side of U-curve, is usually re-

garded as excitement, opportunities, and readiness to accept whatever comes (Samovar et al. 

2010, 398) 

 

2.7.2 Dis-enchantment phase 

 

The second phase, in the bottom part of U-curve begins develop with some initial problem, 

reality understanding, and dissatisfaction.  For example, adaptation and communication diffi-

culties begin to emerge. People become confused and stressful by surrounding environment 

(Samovar et al. 2010, 398). 

 

2.7.3 Beginning resolution phase 
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The third phase is characterized as Adjustment simply by gaining some understanding of new 

culture. In this period people seem more predictable and less stressful. (Samovar et al. 2010, 

398) 

 

2.7.4 Effective functioning phase  

 

The final phase, at the top of right side in U-curve characterized as mastery. The mastery is 

important of all stages, in this stages person understands the main element of the unfamiliar 

culture (values, special custom, beliefs, communication patterns, attitudes, behaviours, ste-

reotypes etc. In this stage, Ryan and Twibell report, people feel comfort with new culture 

and able to function with some degree of success (Samovar et al. 2010, 398). 

 

2.8 Summary of literature review 

 

To understand the cultural context of Finland and gain the objectives of the research, it is 

initially important to know the basis of culture. The literature review gives general descrip-

tion of culture, cultural orientation framework, intercultural competences and stages of cul-

tural shock.  

 

Culture is the representation of a society, region, country, religion, profession, associations 

and even a generation, which holds the system of norms, values, beliefs and assumptions. It is 

made up of different patterns that can be expressed directly or indirectly. Every culture 

comprises each one of the orientations. The cultural orientation of the society reflects the 

complex interaction of values, attitudes and behaviours by its members.  

 

Intercultural competence has become vital in today’s world. It is important to have the abil-

ity to interact appropriately and effectively to achieve goal, respect and affirm the cultural 

identities. For this, one should be aware about cultural elements like values, beliefs, norms, 

attitudes and behaviour. Furthermore, the different stages of cultural shock describe the ex-

perience of any individual when entered into a new culture.  

 

The most important topic in chapter 2, which corresponds to the findings of the survey, is 

Hofstede’s cultural dimension framework. The knowledge of individualism-collectivism, pow-

er distance, masculinity-femininity, long-term orientation and uncertainty avoidance index 

forms a base to understand Finnish culture and behaviours. One can learn about the cultural 

behaviours of a nation from the cultural dimension framework by Geert Hofstede. Moreover, 

the cultural framework provides insight about the cultural differences and different perspec-

tives of people on cultural issues. The relevant cultural issues focusing in Finnish context are 

discussed in detail in chapter 4.  
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3 Research methodology 

 

In this section, the research methodology applied for the thesis is presented. Researches are 

frequently done with two major methodologies: qualitative and quantitative. It is very essen-

tial to carefully choose a research method in order to achieve relatively valid and reliable 

answers to meet the objectives. According to Ghauri & Gronhaug (2005, 109), the main dif-

ferences between these two methods are the procedures of carrying out the research. Also, 

flexibility is another main difference. In this thesis, the research was conducted with a quan-

titative approach. A questionnaire survey was designed that also included open-ended ques-

tions to explore more about respondents’ perspectives. 

 

3.1 Quantitative methods 

 

Generally, quantitative research is based on numeric, statistics and analytical data. For in-

stance: Statistics, surveys, timescales etc. A questionnaire survey was designed for an empiri-

cal research to ascertain the primary goal of the thesis. The main approach was the quantita-

tive approach. The questionnaires were designed to find out knowledge of international stu-

dents about cultural differences and strategies they have applied to overcome them. The 

main target group was international students/expats from specific countries who are living in 

Finland. This survey also included some open-ended questions where respondents could share 

their personal experiences about culture flexibly to the researcher. 

 

Questionnaires were distributed to the students with the help of connect project team. The 

data was collected from students studying in Laurea, HAMK and LAMK. 47 responses were col-

lected in total.  

 

3.2 Qualitative methods 

 

Ghauri & Gronhaug, (2005, 110) state that qualitative method is a combination of the ration-

al, explorative and intuitive. Data is analysed with the skills and experience of the research-

er. Denzin & Lincoln (1994, 2) emphasize that ‘‘qualitative research involves the studied use 

and collection of a variety of empirical materials- case study, personal experience, introspec-

tive, life story, interview, etc. the described routine and problematic moments and meanings 

in individuals’ lives.’’  

 

3.3 Questionnaire design 

 

The survey was based on experiences and knowledge of international students who are al-

ready living in Finland. A set of different questions was designed according to the require-
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ment in order to achieve the primary objective of the thesis. We carried out regular and fre-

quent meetings and discussions with the Connect Project team and carefully chose a set of 

important questions from a selection of varied questionnaires. The questions were selected in 

such a way that each of them is important and relevant to the topic and each of them focuses 

in the primary objective. Furthermore, it was also important to keep in mind that the re-

sponses would help the readers, especially prospective international students to gain infor-

mation about Finland and Finnish culture.  

The questionnaire consisted of following three sections: 

-Background information of students 

-Closed ended questions 

-Open-ended questions. 

 

Background Information 

 

In this section few general questions were asked to the respondents about their personal in-

formation. The questions were related to age group, gender, and nationality. Additionally, 

respondents’ education was also asked in detail. For instance: their level of education, study 

program, forms of studies and their institute’s name. It further continued with inquiring 

about their primary motives to come to Finland. 

 

Closed ended questions 

 

In this section, there were quite many questions intended to get much information as possi-

ble. Some close-ended questions were designed in yes or no format. However, mostly ques-

tions were asked to indicate respondent’s opinion about the importance on statement or 

questions by rating on scale of 1 to 5, multiple-choice questions and also a comparative ques-

tion. This was an important part of survey to get respondents interests and experiences in 

Finland and Finnish culture. 

 

Open-ended questions 

 

In this part, there were few questions to get direct viewpoint from the respondents. The 

questions were related to the cultural background of respondents and their perspectives 

about Finnish culture. They revealed valuable ideas about what helped them the most in in-

tegrating with the Finnish society. 

 

3.4 Reliability 
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Joppe (2000) defines that reliability is the extent to which results are consistent over time 

and an accurate representation of the total population under a study (Kirk & Miller 1986, 19). 

According to Litwin (1995, 6) reliability is ‘‘a statistical measure of how reproducible the sur-

vey instruments data are’’.  

 

The reliability of this research can be seen from the theoretical review of literatures from 

various books, articles and researches conducted on Finnish culture and behaviours. It gives 

insight about the outcomes of the research survey. The results obtained from the survey cor-

respond to the same concept of Finnish culture emphasized in literatures. Thus, the infor-

mation concerning the research topic is reliable. 

 

3.5 Validity 

 

Validity refers to the extent of how well a research actually measures what it is supposed to or 

how well it reflects the reality it claims to represent. In other words, a research is valid if it is 

able to accurately answer the question it was intended to answer. 

Fowler (2001, 76) emphasized that the questions have to be formulated in an understandable 

way and if the respondents have not understood the questions, then the research cannot be 

valid.  

 

To ensure the validity of this research, fundamental questions of the study area were pre-

discussed with the Connect project and researchers’ thesis supervisor. Questions were refined 

critically with regular discussions and meetings with the Connect project team and thesis su-

pervisors. Also, questions were made simple and clear so that the respondents understand 

them correctly.  

 

3.6 Data collection and analysis methods 

 

The conduction of the questionnaire was done from 26th November to 16th December. The 

questionnaire was distributed to previously mention specific targeted student group. It was 

sent via school email with the help of connect project team. For this study, primary data was 

collected from students of Laure UAS, Lahti UAS and Häme UAS.  As for a support of the thesis 

survey, Kwiksurveys software was used to create the questionnaire part and also used for data 

collection and data analysis.  

 

4 Short overview of Finland 
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Figure 3: Map of Finland 

Finland is a country located in the northern Europe, bordered by Norway, Sweden and Russia. 

Its capital city is Helsinki. The country occupies an area of 338,145 sq. km and according to 

the statistics of United Nations 2011; the total population is 5.4 million. The major official 

languages are Finnish and Swedish, though English is also widely spoken in metropolitan area. 

According to Finnish Statistics Office (2010), Gross Domestic Product (GDP) is 33,618 Euros. 

The main exports are Machinery and electronics, paper and paper products, chemicals. Fin-

land is relatively thinly populated in comparison to its area. About two thirds of the total land 

is covered by forests and about a tenth by lakes. 

Finland was a part of Sweden from the 12th until the end of 19th century. It was then further 

controlled by Russian empire until the Russian Revolution and Russia's withdrawal from World 

War I in 1917. Finland gained its independence and became Republic in 1917. 

The country spends heavily on education, training and research. The state has finances high 

standard of education, social security and healthcare. Advancement in telecommunications 

has become a key sector in the development of a modern, competitive economy.  

Finland is a Nordic country rather than Scandinavian. Finns are not a Germanic people but 

they speak a language related to Estonian, some languages of Siberia and, more distantly, 

Hungarian (BBC 2012). It has an egalitarian society meaning that gender-neutral words are 

employed in the country. This is reflected in its language. (Kwintessential 2012) 

4.1 Finnish culture in terms of cultural dimensions 

 

Here is a short presentation of Finnish culture in terms of cultural dimensions stated by Greet 

Hofstede.  
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 Finland is a highly individualistic country. It ranks 63 in Hofstede’s cultural 

dimension chart. People tend to think more about themselves and they are 

independent, self-responsible and self-decisive. 

 Whereas the power distance index is relatively low that ranks 33.People are 

treated equally in the society and everyone has equal rights and duties. Indi-

vidual ideas are valued in a company. 

 Finland scores 59 on uncertainty avoidance indexes. It has a medium high 

preference of avoiding uncertainty. Society relies on strict rules and regula-

tions. 

 Finland is a feminine country. With a score of 26 in this dimension, people 

tend to value quality of life, level of care, equality and solidarity. Competi-

tion does not exist unlike in other masculine countries. 

 Finland has a short-term orientation culture with a score of 45. It generally 

exhibits great respect for traditions, impatience for achieving quick results, 

and a strong concern with establishing the truth.  (Hofstede 1980) 

 

4.2 Finnish behaviours 

Finns are known to be very modest and humble. They have reputation of being reserved and 

sparing with words. Small talk is not valued. Words and verbal promises are taken seriously 

and expected to be fulfilled. They expect courteous behaviour and suitable actions depending 

on the circumstances. They do not like to have any attention towards themselves and try to 

downplay their own accomplishments. While having conversations, it is important to listen to 

the speaker, wait for them to finish and then only reply. Interrupting is considered to be 

rude. Sauna is an integral part of Finnish culture. It was invented over 2000 years ago and was 

originally built underground on embankments (Cavendish 2009, 1221). 

 

4.3 International students in Finland 

 

The Ministry of Education and culture and the National Board of Education are in authority for 

developing education system in Finland. Finnish education has been focusing mostly on quali-

ty, efficiency, equity and internationalization.  Mainly, higher education in Finland consists of 

Polytechnic and University education. The university level education is regarded as the most 

considerable education in Finland. Its foremost objectives are to conduct scientific research 

and based on the research, it offers undergraduate and postgraduate education. However, 

Polytechnic education is designed to train professionals in response to labour market and 

conduct research and development, which supports instruction and promotes regional devel-

opment in the particular field. (Garam & Korkala 2011).  
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In Finland, the universities and polytechnic are becoming more international since the rapid 

growing number of international students. Students are given more attention than before as 

they are facilitated by providing plenty services and guidance for them. There were 17,634 

international degree students in 2011, including 8,760 in universities and 8,874 in Universities 

of Applied Sciences (UAS) (CIMO, 2011). Most of the international students are studying bache-

lor’s level in various degree programmes in different universities and polytechnic in Finland. 

According to Centre for International Mobility (CIMO) statistics, in 2010, international stu-

dents from China and Russia were highest and students from other Asian and African countries 

are also increasingly higher in comparison to previous years (Garam & Korkala 2011). The fol-

lowing diagram shows a detailed statistics of foreign students studying in Finnish higher edu-

cation institutions. (Garam & Korkala 2011). 

 

 

Figure 4: International degree students in Finnish institutes 2001-2011 (Adapted from CIMO 

2012) 

 

5 Data analysis and findings (Empirical research)  

 

This chapter presents the result of the survey that was responded by nearly 50 international 

students. The responses were collected within a time frame of 3 weeks and these are based 

on the personal experiences of the respondents. Further analysis is carried out to support the 

literature review about culture that is presented in previous chapters. (See Chapter 4) 
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5.1 Quantitative analysis  

5.1.1 Background information 

 

The questionnaire survey began with background information of respondents. The first two 

questions were about gender and age group that was important to collect some basic personal 

information. Furthermore their academic background, the length of their stay in Finland, 

their willingness to stay in Finland after graduation are discussed here briefly.  

 

 

 

 

 

Gender 

 

No. of respondents 

 

Percentage 

 

Male 

 

24 

 

51.1% 

 

Female 

 

23 

 

48.9% 

 

Total 

 

47 

 

100% 

 

Table 1: Gender distribution 

 

The above table 1 shows the no. of male and female who responded the questionnaire. The 

total number of respondents was 47, out of which 24 were male and 23 were female. That is 

51.1% males and 48.9% female in percentage. It refers that there was even gender distribu-

tion during the research.  

 
 

 

Age group 

 

No. of respondents 

 

Percentages 

 

18-24 

 

27 

 

57.4% 

 

25-35 

 

19 

 

40.4% 



24 
 

 

 

36-45 

 

1 

 

2.1% 

 

46 and above 

 

- 

 

- 

 

Total 

 

47 

 

100% 

 

Table 2: Distribution of age group 

 

The above table 2 shows the different age groups of the respondents. The leading age group 

was from 18-24 that covered 56.5% of the total and the remaining were between 25-35 or 36-

45. 

 

 
Figure 5: Respondents' country of origin 

 

Figure 5 illustrates that the participants were from different countries and with their own 

unique background makes this survey interesting. The above diagram shows that most of the 

students participated actively and were able to represent their country in this survey. In con-

trast, few were not interested to participate. The actively participated respondents were 

from Vietnam, Nigeria, Kenya, Ghana, Uganda and Cameroon.  
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S no. Country No. of respond-

ents 

Percentage (%) 

 

1 

 

Ghana 

 

2 

 

4.3% 

 

2 

 

Nigeria 

 

13 

 

27.7% 

 

3 

 

Cameroon 

 

1 

 

2.1% 

 

4 

 

Namibia 

 

- 

 

- 

 

5 

 

Botswana 

 

- 

 

- 

 

6 

 

South Africa 

 

- 

 

- 

 

7 

 

Uganda 

 

2 

 

4.3% 

 

8 

 

Kenya 

 

6 

 

12.8% 

 

9 

 

Tanzania 

 

- 

 

- 

 

10 

 

Vietnam 

 

23 

 

48.9% 

  

Total 

 

47 

 

100% 

 

Table 3: Respondents’ country of origin 

 

The above table 3 shows the respondents’ country of origin in percentages. The maximum 

numbers of respondents, that is 23(48.9%) participants were from Vietnam. The second high 

percentages of the respondents were from Nigeria.  
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Figure 6: Length of stay 

 

The above table 6 illustrates that most of the respondents have been living in Finland for less 

than 5 years. These were grouped in continuous data into four unequal-width groups. 51.1% of 

the total respondents have been living in Finland for 0 - 2 years. 46.8% (which is 22) have 

been living in Finland for 2 – 5 years. The remaining 2.1% have been in Finland for 5-10 years. 

 

This indicates that respondents are somehow used to living in Finland and have experiences 

about Finnish culture. They are aware about the cultural differences between Finland and 

their home country. The outcomes for respondents’ experiences and cultural challenges in 

Finland will be presented in further pages. 
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Figure 7: Name of institutes 

 

 

The survey was distributed to selected group of students from Laurea UAS, Lahti UAS and 

Häme UAS, which are all partners in the Federation of universities of applied sciences (FUAS) 

group in Finland. Interestingly, students from Laurea participated very actively in this survey. 

Other students from Lahti UAS and Häme UAS also showed some participation in this survey 

and contributed their most valuable experiences and knowledge on culture throughout the 

survey. 

 

 

Figure 8: Form of studies 



28 
 

 

Respondents were asked about their study background. Out of a total of 47 respondents, 45 

are presently studying Bachelors Level. Majority of them (26) stated that they are studying  in 

Laurea University of Applied Science followed by Hamk University of Applied Science which is 

11 and Lamk University of Applied Science which is 10; 35 respondents studying youth educa-

tion and 12 studying Adult education. 

 

 

 

Figure 9: Level of studies 

 

It was found that almost all the respondents are studying Bachelor’s level in various degree 

programmes.  

  

 

Specialization of study 

 

Frequency 

 

Percentage 

 

Business Management (BM) 

 

29 

 

61.70% 

 

Business Information 

Technology (BIT) 

 

4 

 

8.51% 

 

Social Service 

 

2 

 

4.25% 

 

Health care 

 

5 

 

10.64% 



29 
 

 

 

Information Technology 

 

4 

 

8.51% 

 

Security Management 

 

1 

 

2.14% 

 

Industrial management 

 

2 

 

4.25% 

 

Total 

 

47 

 

100% 

 

Table 4: Respondents' field of specialization 

 

Table 4 shows the percentage of respondents’ field of specialization offered in Laurea UAS, 

Lahti UAS and Häme UAS. As can be seen, the highest percentage of respondents was from 

business management with 61.70%. However, the participations from every field of specializa-

tion made this survey more interesting.  

 

 

 

Figure 10: Primary motives to Finland 

 

We were interested to know the ‘‘pull factors’’ that influence the no. of foreigners coming to 

Finland. The survey showed that many respondents considered education to be a primary fac-

tor for coming to Finland.  
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Finland offers great opportunities to international students who are willing to study here. 

Many foreigners are attracted by free and quality education. More than 300 international 

study programs are taught in English with an excellent selection of courses. The study pro-

grams range from short-term courses to complete degrees in Bachelor’s, Master’s and Doc-

tor’s level. Not only this, many scholarships are also provided for post- graduate study and 

research. (CIMO, 2013) 

 

The unique education system in Finland is always spoken, studied and in news even in other 

highly developed countries and worldwide. In a survey done by Newsweek magazine (2010), 

Finland won the education stakes outright with a perfect score of 100 (Helsingin Sanomat 

2013). 

 

Besides education, higher standard of living (12.7%), social security (11.3%), career (8.5%) and 

family/friends also influence immigrants for moving to Finland (See figure 10).  

 

 

 

 

Figure 11: Continuation of stay after studies 

 

More than 40% of the total respondents are still not sure whether they would like to stay in 

Finland after completing their studies or not. However, 18 respondents replied that they will 

stay in Finland after their studies and remaining 8 replied that they do not want to stay here 

later. This could be influenced by various factors like safety and security, social aids, work 

opportunities, culture, multi-cultural environment and personal preferences. 
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In August 2010, a famous magazine Newsweek proclaimed that Finland is the best country to 

live in. It scored high points in education, health, quality of life, economic dynamism and po-

litical stability (Guardian, 2013). Research shows that about two thirds of international stu-

dents stay in Finland after graduation. 67% continued to live in Finland one year after their 

graduation. A survey research conducted by student organizations indicated that about 20% of 

the international students who have not yet completed their degree are considering to stay in 

Finland and 40% would like to stay if they find suitable place to study or work (CIMO 2012) 

 

Looking at our data collected from our survey, the result agrees with the results of the survey 

conducted by student organizations. 

5.1.2 Analysis of close-ended questions 

 

Several close-ended questions were asked in the survey that was intended to get respondents’ 

interests and experiences on Finland and Finnish culture compared with their own native cul-

ture.  

 

5.1.2.1 Perspectives on culture 

 

The survey has shown respondents are aware of culture and its important components. There 

were three statements in a single question in the form of scale of ratings 1-5, where 1 was 

strongly disagree and 5 was strongly agree. The important aspect of this question was the 

proportion of respondents agreeing or dis-agreeing the statements. These statements were 

helpful to analyse the respondents view on their native culture and also Finnish culture.  

 

 

 

 

Figure 12: Respondents' perspectives on culture 
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Above chart illustrates the general views of respondents’ knowledge on Finnish culture and 

the importance of its cultural aspects. They consider culture to be very important factor in 

their life. Maximum number of respondents pointed out that culture is very important wher-

ever people go and whatever they do for living. The red column chart in the above figure in-

dicates a statement- ‘I have an excellent knowledge of Finnish culture’. Though respondents’ 

were from different background, they seem to have been able to integrate well and be used 

to with the Finnish culture. There were very few people who said they know Finnish culture 

excellently; however there were huge number of respondents’ who know it quite well and 

moderately. This represents that people are willing to learn and know more about this cul-

ture.  

 

The respondents were from different countries with their own respectful cultural values and 

norms. The green column chart in the above figure indicates a statement that ‘My native cul-

ture and Finnish culture are very different’. In this statement, the results showed about 85% 

of total respondents’ found Finnish culture to be very different than their native culture. In 

the survey, there were included some open questions related to these statement in order to 

get answers in detail, which will be presented in further pages. 

 

5.1.2.2 Cultural values 

 

 

Figure 13: Cultural values in Finland 
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The above chart is the representation of the importance of different values in the cultural 

context of Finland. It can be seen that many respondents (more than 50%) have given highest 

rank to Freedom, Independence, Equality and Individuality. In their opinion, these values are 

considered to have great importance in Finland than in their home countries. Thus it can be 

said that these are the key cultural values in Finland. The above representation that has been 

obtained from our questionnaire supports the fact that Finland is an individualistic country 

with low power distance and a feminine cluster. 

 

Other values like directness, empowerment and patience are also essential in Finnish culture. 

There is a great gap in the importance of these cultural values between Finland and the tar-

geted countries. However, a point to be noted is that the survey clearly shows competition 

does not seem to be that important in Finland. This is due to feminine dimension of the cul-

ture that means the society is more into quality of life, service, nurture and care rather than 

into achieving ambitions and engaging in competitions. (Hofstede 1980, 20) 

Acceptance of challenges and openness are ranked in average showing less difference in Fin-

land and respondents’ home countries. 

 

5.1.2.3 Communication styles 

 

Many respondents voted for the following major communication ways that characterize it to 

be the best in their native culture: 

 Gestures, posture, voice, context 

 Display emotions and warmth when communicating 

 Favour familiarity and spontaneity in communication 

  

 

Figure 14: Communication styles 
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This is a perfect example of high and low context cultures. The above mentioned communica-

tion ways are characteristics of a high context society. Many Asian and African countries in-

cluding much of the Middle East and South America are categorized under this. In high con-

text cultures, people emphasize interpersonal relationships. The speaker’s tones of voice, 

facial expression, gestures, posture are more important than the words as context. Many un-

spoken information is transferred during communication. It tends to be more indirect and 

more formal (Nishimura, Nevgi & Tella 2008). 

 

In low context cultures, people are expected to be direct, straightforward, precise, and effi-

cient. Decisions are based on fact rather than intuition. It is logical, linear, individualistic, 

and action-oriented. Most information is expected to be in the transmitted message in order 

to make up for what is missing in the internal and external context (Nishimura et al. 2008). 

 

Finland shows some extent of controversy in terms of communication style. Though it has 

communication styles that characterizes high context in many aspects, the communicating 

behaviour is gradually changing to low context (Nishimura et al. 2008). 

 

A typical stereotype about Finnish communication style is silent, mono-logic, with long pauses 

and no interruption that are characteristics of high context (Lewis 2005, 65). However, it has 

started to resemble low context culture like directness, conciseness, using people’s first 

names, interrupting other speaker, asking more questions at the end of presentations and 

practicing small talk (Nishimura et al. 2008). 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 15: Finnish values/ communication dilemma (Lewis 2005, 68) 
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From the survey, it was found out many respondents agree that Finland has a low context cul-

ture. The results obtained correspond to the same answer as mentioned above by different 

authors. Finns value democracy and self-determination. Human rights and equality are im-

portant. Moreover, silence, quietness, introversion and modesty refers to their communica-

tion styles.  

5.1.2.4 Development of skills 

 

 

Figure 16: Development of skills while living in Finland 

 

While living in Finland, respondents admit that have been able to increase and develop vari-

ous skills in themselves. Some of those skills are listed below: 

 Independence 

 Confidence 

 Communication skills 

 Problem solving 

 Self-awareness 

 Increase your value 

 Know yourself 

 Positivity 

 

More than 50% of the total respondents agree that they have developed vital skills like inde-

pendence, confidence, communication skills and self-awareness. This is very obvious with the 

fact that a person’s values and behaviours are greatly influenced by the environment in which 
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s/he is living. If we look at the cultural dimensions of Finland, these values have major role in 

the society unlike in the native countries of the respondents. This proves that the interna-

tional students have learned to integrate in the society and have collected good/bad experi-

ences that could have given them a chance to enhance those skills. 

 

 

Figure 17: Ways to overcome cultural issues 

 

The respondents were asked how they overcome the cultural differences and cross- cultural 

issues in their daily life. They were given few options and were asked to choose the ones that 

were useful and helpful to them while living in Finland. Most of the respondents have pointed 

that recognizing and accepting differences can prevent cultural conflicts. According to them, 

‘ignoring differences’ and ‘recognizing differences but evaluating them negatively’ are defi-

nitely not right ways of dealing cross-cultural issues and it will not help to overcome the cul-

tural differences. Respondents agreed many other different ways of overcoming cultural is-

sues. They are listed below: 

 

 By integrating differences 

 By adapting to differences 

 By leveraging differences 

 By recognizing differences but minimizing their importance 

5.1.3 Analysis of open-ended questions 
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The survey consisted of few open questions where respondents shared their knowledge about 

cultural aspects of Finland based on their personal experiences. They presented their 

thoughts and opinions and gave feedback to foreign students to overcome the difficulties one 

may face due to cultural differences.  

 

The students were asked about the advantages they gain from their international background. 

Many respondents seem to have some sort of benefits from their home background. They have 

presented in different perspectives as from their previous education, work experiences, 

community background and experiences to challenge the cultural barriers. Thus, most of the 

respondents have answered that they had benefits from working together in multicultural en-

vironment. This helps them to get adequate knowledge of different culture that enables them 

in understanding different personality, build confidence, independence and raise self-

awareness. Some examples that the respondents gave their comments and share their points 

of view are shown below. 

“Being polite, humble and be straight when needed are advantages” 

“Childhood discipline and respect, confrontation and problem solving, friendliness and sense 

of belonging” 

“Problem solving, patience, low self-esteem compassion” 

 

A question concerning the most visible differences between the respondents’ native culture 

and Finnish culture was asked in the survey. This was very important for the survey and out of 

total respondents, 36(80%) gave their views and shared their experiences.  

Many respondents showed their awareness about Finland being a very peaceful country. Al-

most everyone pointed out the fact that Finnish people are very shy and they require a lot of 

their personal space. According to them, Finns are a bit hard to approach for a conversation 

and less social than people in their home countries. However, once they get to know each 

other well, they can be very good friends. Also, Finns are considered to be honest and polite.  

 

The respondents also shared their views on different cultural dimensions of Finland. Finland is 

an individualistic country with low power distance. People care more about themselves and 

do not hesitate to share their opinions in a society. They value self-affirmation and self-

decision. Everyone in a society is treated equally. Moreover, Finland is a feminine country 

where gender doesn’t play great role. Both men and women have equal role in a society. 

These experiences gained by the respondents while living in Finland goes hand in hand to the 

explanation of Hofstede’s cultural dimension framework. (See previous chapters 2 and 3) 

 

The survey included an open question intended to know what helped the most in respondents’ 

integration process in Finnish society. Many of the responses were given in very generous 

ways; most believe that friends and school are good platform to enhance their social life. One 
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should be open to Finnish culture and should try to learn Finnish language. Language is a very 

important tool to communicate with the people and that is how they can feel connected with 

each other. 

 

50% of the total respondents emphasized that understanding about Finland and Finnish cul-

ture is very essential to integrate in the society. According to them, learning Finnish language 

helps much more to eliminate cultural barriers.  

Furthermore, it is very important to be positive, social and open minded. One should under-

stand and accept the fact that each person has his/her own perspectives of one same thing.  

 

In the survey, it was found that many respondents were not involved in any activities that 

supported the cooperation between their native country and Finland. However, few of them 

have experiences of organizing different cultural events and food events at schools. Few were 

even able to participate in some projects and also did research in their native country. About 

90% of the total respondents are eager to contribute on their behalf to cooperate in some 

ways if there is a good platform and enough opportunity. 

 

6 Conclusion 

 

Cultural differences have substantial impact on daily life and business relations. Culture in-

fluences people’s attitudes, behaviours and actions. In today’s world, networking is extreme-

ly important and people are keen on making more and more national and international con-

tacts. It is very essential to be open to different cultures and accept different cultures. Being 

positive minded, understanding the differences and respecting individual’s ideas can help to 

prevent misunderstandings and create social harmony. 

 

Finland is an individualistic country with feminine character. There is no system of stratifica-

tion or hierarchical division. There are rules and regulations that every individual must follow 

while living in Finland. It is considered important to know and understand these cultural di-

mensions. Only then, one can get to understand the Finnish behaviours with valid reasons. 

Understanding the cultural dimensions can also help individuals to avoid any kind of mistakes 

they could easily make. For instance: discriminating between males and females and their 

roles. In some countries, it is totally normal to divide roles between male and female in a 

society but in Finland this is not usual at all. Everyone has equal roles and they expect to be 

treated equally. Also one is expected to follow every rules and regulations of the society and 

not violate them. Listening to the speaker is appreciated. If foreigners are aware about this, 

it is easier for them to understand the cultural differences and avoid conflicts that are likely 

to happen. 
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Integration is a challenging step when moving to a new country or new culture. It includes 

various stages of adjustment. One should show interest in learning new language, customs, 

norms and values. It also encourages the natives to accept and help new immigrants as they 

see their willingness to adjust to their new language and culture. Language is an important 

way of communication and people may suffer from many difficulties because of the language 

barrier. It is always helpful to try to learn at least the basic verbal communication. The re-

spondents in the survey advised that being social, making more Finnish friends, participating 

in social activities and events organized by schools are other beneficial ways in integrating 

and overcoming cultural issues. Furthermore, being open, positive minded, accepting differ-

ences and respecting cultural values should be the top priorities. 

 

Finally, it is always important to remember to avoid prejudice and not to completely trust in 

the stereotypes. Hofstede’s cultural dimension framework gives a general overview about cul-

tural dimensions of different countries but it has limitations. It focused in organizational cul-

ture and did not include all the countries in the globe. There are many countries with differ-

ent ethnic groups that have varied cultures depending on the geographical location. In such 

cases, taking the whole picture may not be totally reliable and valid. Instead, one should un-

derstand that each person has his/her own opinions and perspectives of one same thing. 

These could be similar or different based on cultural, social and environmental factors. 

 



40 
 

 

References 
 
 
Printed literature 
 

 

Adler, N. 1997. International dimensions of organizational behavior. Cincinnati, OH: South-
Western College Publishing 
 
Arthur, N. 2004. Counseling international students. New York: Kluwer Academic/Plenum  
 
Baldwin, J., Faulkner, S., Hecht, M. & Lindsley, S. 2006. Redefining culture: perspectives 
across the disciplines. New Jersey: Lawrence erlbaum associates  
 
Bar-Tal, D. & Teichman, Y. 2005. Stereotypes and prejudice in conflict: representations of 
Arabs in Israeli. Cambridge: Cambridge University Press  
 
Buke, P. & Stets, J. 2001. Feminity/masculinity. New York: Macmillan 
 
Cavendish, M. 2009. Scandinavia and Finland. Malaysia: Barnabea 
 
Chen, G. & Starosta, W. 1998. Foundations of intercultural communication. Boston: Allyn and 
Bacon 
 
Denzin, N. & Lincoln, Y. 1994. Handbook of qualitative research. California: Sage publication 
 

Fowler, F. 2001. Survey research methods. California: Sage publication 

 
Ghauri, P. & Gronhaug, K. 2005. Research method in business studies: a practical guide. New 
Jersey: Prentice Hall 
 
Hofstede, G. 1980. Culture’s consequences: international differences in work-related values. 
California: Sage publication 
 
Hofstede, G. 1991. Culture's consequences: comparing values, behaviors, institutions, and  
organizations across nations. Second edition. California: Sage publication  
 
Hofstede, G. 1991. Cultures and organizations: software of the mind. London: McGraw-Hill 
 
Hofstede, G. 2001. Culture's consequences: comparing values, behaviors, institutions and  
Organizations across Nations. Second edition. London: Sage publication 
 
Horn, T. 2008. Advance in sport psychology. United States: Human kinetics 
 
Johann, R. 2006. Cross-cultural management: the case of the DaimlerChrysler merger. 
Norderstedt: Druck und Bindung 
 
Kirk, J. and Miller, M. 1986. Reliability and validity in qualitative research. London: Sage Pub-
lication Inc. 
 
Kroeber, A. & Kluckhohn, C. 1952. Culture: a critical review of concepts and definitions. New 
York: Vintage books 
 
Lewis, R. 2005. Finland, cultural lone wolf. Yarmouth: Intercultural press. 
 
Litwin, M. 1995. How to measure survey relability and validity. California: Sage publications 

 
 



41 
 

 

Markus, R. & Kitayama, S. 1991. Culture and the self: implications for cognition, emotion and 
motivation. Psychological review. 1998. 224-253 
 
Martin, N. & Nakayama, K. 2010. Intercultural communication in contexts. New York: Mcgraw-
hill 

 

Mooij, M. 2011. Consumer behavior and culture: consequences for global marketing and ad-
vertising. New Delhi: Sage publication 
 
Newman, I. & Benz, C. 1998. Qualitative-quantitative research methodology:  
exploring the interactive continuum. Illinois: Southern Illinois University press 
 
Pedersen, P. 1995. The five stages of culture shock. Westport: Greenwood press  
 
Piepenburg, K. 2011. Critical analysis of Hofstede’s model of cultural dimension. Norderstedt: 
Druck und Bindung  
 
Rosinski, P. 2003. Coaching across cultures. London: Nicholas Brealey 
 
Samovar, L., Porter, R., McDaniel, E. & Roy, C. 2012. Communication between cultures. Bos-
ton: Wadsworth 
 
Tylor, E.1871. Primitive culture. London: John Murray 
 
 
Electronic sources 
 
 
Baker, D. & Carson, K. 2011. The two faces of uncertainty avoidance: attachment and adap-
tation. Accessed 7 Nov 2012 
http://www.ibam.com/pubs/jbam/articles/vol12/no2/3%20-%20Baker%20and%20Carson.pdf 
 
Cross-culture adaptation. 2011. Accessed 12 Oct 2012 
 http://my.ilstu.edu/~jrbaldw/372/Adaptation.htm 

 
Experience-based knowledge on cultural differences survey. 2012. Accessed 5 Jan 2013 
http://kwiksurveys.com/app/rendersurvey.asp?sid=9natx14eaygff3p47536&refer 
 
Finland country profile. 2012. Accessed 20 Dec 2012 
http://www.bbc.co.uk/news/world-europe-17288360  
 
Finland: a country of extremes. 2010. Accessed 20 Dec 2012 
http://www.guardian.co.uk/world/2010/aug/18/finland-newsweek-best-country 
 

Finland- Language, culture, customs and etiquette. 2012. Accessed 17 Jan 2013 
http://www.kwintessential.co.uk/resources/global-etiquette/finland-country-profile.html 

Fu, S. & Liu, H. 2005. Corporate culture vs. national culture - the role of human resources in 
managing cultural differences in international hotel companies. Masters thesis. 
https://gupea.ub.gu.se/bitstream/2077/2229/1/Fu_%2b_Liu_THM.pdf 
 
Garam, I. & Korkala, S. 2010. International mobility in Finnish vocational and higher educa-
tion in 2010. Accessed 15 December 2012 
http://www.cimo.fi/instancedata/prime_product_julkaisu/cimo/embeds/cimowwwstructure
/21273_Faktaa_1b_2011_web.pdf 
 
Hofstede’s cultural dimensions. 2012. Accessed 22 Jan 2013 

http://my.ilstu.edu/~jrbaldw/372/Adaptation.htm
http://kwiksurveys.com/app/rendersurvey.asp?sid=9natx14eaygff3p47536&refer
http://www.bbc.co.uk/news/world-europe-17288360
http://www.guardian.co.uk/world/2010/aug/18/finland-newsweek-best-country
http://www.kwintessential.co.uk/resources/global-etiquette/finland-country-profile.html
https://gupea.ub.gu.se/bitstream/2077/2229/1/Fu_%2b_Liu_THM.pdf
http://www.cimo.fi/instancedata/prime_product_julkaisu/cimo/embeds/cimowwwstructure/21273_Faktaa_1b_2011_web.pdf
http://www.cimo.fi/instancedata/prime_product_julkaisu/cimo/embeds/cimowwwstructure/21273_Faktaa_1b_2011_web.pdf


42 
 

 

http://wikiofscience.wikidot.com/science:geert-hofstede-cultural-dimensions 
 
 
How to detect cultural difference. 2008. Accessed 30 Sept 2012 
http://cnx.org/content/m14686/latest/?collection=col11352/latest 
 
Intercultural competence. 2010. Accessed 8 Oct 2012 
http://www.scribd.com/doc/77172617/Intercultural-Competence-6th-Edition-0205595758 
 
International business culture. 2010. Accessed 8 Nov 2012 
http://www.via-web.de/individualism-versus-collectivism/ 
 
Moira, H.  Hofstede’s cultural dimensions: the basics and the criticisms. Accessed 10 Nov 
2012 
http://www.ioresearch.net/file_download/29 
 
Newsweek ranks Finland as best country in the world. 2010. Accessed  26 Dec 2012 
http://www.hs.fi/english/article/iNewsweeki+ranks+Finland+as+%E2%80%9Dbest+country+in+
the+world%E2%80%9D/1135259405134 

 

Nishimura, S., Nevgi, A. & Tella. 2008. Communication style and cultural features in high/low 
context communication cultures: a case study of Finland, Japan and India. Accessed 25 Dec 
2012 
http://www.helsinki.fi/~tella/nishimuranevgitella299.pdf 
 
Park, S. & Lemaire, J. Culture Matters: Long term orientation and the demand for life insur-
ance. Accessed 10 Nov 2012 
https://statistics.wharton.upenn.edu/index.cfm/research/research-
listing/?whdmsaction=publications.list&pubFilter=all&pubYearFilter=2011 
 
Schwartz, S. & Bardi, A. 2001. Value hierarchies across cultures taking a similarities perspec-
tive. Accessed 12 Dec 2012 
http://jcc.sagepub.com/content/32/3/268.short  
 
What are culture differences. Accessed 30 Sept 2012 
http://www.blurtit.com/q965148.html 
 

 

 
 
 
 
 
 
 

http://cnx.org/content/m14686/latest/?collection=col11352/latest
http://www.scribd.com/doc/77172617/Intercultural-Competence-6th-Edition-0205595758
http://www.via-web.de/individualism-versus-collectivism/
http://www.ioresearch.net/file_download/29
http://www.hs.fi/english/article/iNewsweeki+ranks+Finland+as+%E2%80%9Dbest+country+in+the+world%E2%80%9D/1135259405134
http://www.hs.fi/english/article/iNewsweeki+ranks+Finland+as+%E2%80%9Dbest+country+in+the+world%E2%80%9D/1135259405134
http://www.helsinki.fi/~tella/nishimuranevgitella299.pdf
https://statistics.wharton.upenn.edu/index.cfm/research/research-listing/?whdmsaction=publications.list&pubFilter=all&pubYearFilter=2011
https://statistics.wharton.upenn.edu/index.cfm/research/research-listing/?whdmsaction=publications.list&pubFilter=all&pubYearFilter=2011
http://jcc.sagepub.com/content/32/3/268.short
http://www.blurtit.com/q965148.html


43 
 

 

 

List of Figures 

Figure 1: Structure of the thesis ........................................................................ 7 
Figure 2: Stages of cultural shock (U-curve) ........................................................ 15 
Figure 3: Map of Finland ................................................................................ 20 
Figure 4: International degree students in Finnish institutes 2001-2011 (Adapted from CIMO 
2012) ....................................................................................................... 22 
Figure 5: Respondents' country of origin ............................................................ 24 
Figure 6: Length of stay ................................................................................ 26 
Figure 7: Name of institutes ........................................................................... 27 
Figure 8: Form of studies ............................................................................... 27 
Figure 9: Level of studies ............................................................................... 28 
Figure 10: Primary motives to Finland ............................................................... 29 
Figure 11: Continuation of stay after studies ....................................................... 30 
Figure 12: Respondents' perspectives on culture ................................................... 31 
Figure 13: Cultural values in Finland ................................................................. 32 
Figure 14: Communication styles ..................................................................... 33 
Figure 15: Finnish values/ communication dilemma (Lewis 2005, 68) ......................... 33 
Figure 16: Development of skills while living in Finland .......................................... 35 
Figure 17: Ways to overcome cultural issues ....................................................... 36 
 
 

 

 

List of Tables 

Table 1: Gender distribution ........................................................................... 23 
Table 2: Distribution of age group .................................................................... 24 
Table 3: Respondents’ country of origin ............................................................. 25 
Table 4: Respondents' field of specialization ....................................................... 29 
 
 

 

 

 

 



44 
Appendix 1 

 

 

Appendixes  

 

 



45 
Appendix 1 

 

  



46 
Appendix 1 

 

  



47 
Appendix 1 

 

  



48 
Appendix 1 

 

 

 
 

 

 

 

 

 

 


