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 INTRODUCTION 

In the Cultural Strategy Plan for Ostrobothnia 2010-2013 it is stated that one 

of the cornerstones for developing the cultural offering in Ostrobothnia is to 

develop the cultural events in the area. The vision of the strategy plan was to 

improve the cultural offering for different age groups. In the plan it is stated 

that acknowledging the positive effects of culture for the wellbeing of the 

people is important (Etelä-Pohjanmaan liitto 2009, 19).  

This thesis keeps the plan in sight and focuses on the youth. The youth is 

often seen as a difficult target group. The cultural actors in Finland are worried 

about the current state of the youths’ attendance to events, or rather the lack 

of it. Eeka Mäkynen, the chief of Program in Elmu states that five year ago 

one third of event visitors were minors, but now it is only one fifth of the 

audience. This problem has been acknowledged in rock club associations 

everywhere in the country (Vedenpää, Yleuutiset, 28.4.2014). 

Naturally the question arises, what is the reason for this; why are the young 

people no longer interested in going to concerts? In general, how do the 

young people spend their free time, and more importantly, how can the event 

organizers develop the events to be more attractive to the youth.  

This thesis involves all cultural events, not only concerts and rock clubs. This 

research was executed in five small municipalities in Southern Ostrobothnia, 

targeting the local youth. The aim was to gather information about the 

behavior of the youth, and to find out, what kind of the wishes of the youth has 

concerning culture in their hometown, in order for the event organizers to be 

able to meet the demands more accurately.  

One reason for selecting this topic for this thesis was the general problem of 

youth not participating in events anymore. The other reason was that the 

writer of the thesis is an event organizer in Southern Ostrobothnia and 

therefore has a professional interest for this topic. Due to this reason the 

research was outlined to cover only the Ostrobothnia area.  

The writer of the thesis organizes an Aukusti event in Jalasjärvi. Aukusti is an 

event that is targeted first and foremost for the youth. Therefore it is used as a 
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case to reflect and compare the results through the process, and the writer 

shares also own experiences of the topic.  

This thesis was implemented with the help of a project called 

Tapahtumalataamo. The project has mutual interest with the writer, since its 

goal is to provide assistance for regional event organizers in Ostrobothnia and 

to improve already existing events. Due to this reason the research was 

implemented in many municipalities, not only in Jalasjärvi.  

The goals and objectives of the study were planned in cooperation with a 

project member of Tapahtumalataamo. The questions can be divided in to 

three sections.  

1. Youth’s usage of free time and customer behavior as event visitors 

2. Do cultural events affect the view on one’s own municipality? 

3. Views on what makes a good event 

 

The aim was to answer these questions by using a survey. Since the writer of 

the thesis is a cultural actor in the area, autoethnography is used as a method 

to expand and to reflect the results. The target group for the survey was young 

people between the ages of 14 and 17.  

In this thesis, the writer first discusses the theoretical background information 

on the subject and the reasons why this theme was chosen. Following that, 

the research objectives are explained and how the research methodology was 

chosen and executed. Finally the results and discussion on the subject 

conclude the report. 

 THEORETICAL BACKGROUND 

2.1 Why is culture important? 

“The amount of cultural events in Finland has increased remarkably 

during the past 20 years. Cultural events play a critical role when 



5 

 
developing the essence of Finnish arts and culture. The cultural events 

also function as a tool for observing the dynamics of both the cities and 

social life in them. Moreover, they also aim to discover the local mind set 

and thus they have the power to shape the city.” (Halonen, 2011, 18) 

  

The importance of wellbeing is becoming more important for today’s people. 

People want to live happy, healthy and fulfilling lives. It is considered that a 

person has to be healthy both in mental and physical side to be a completely 

healthy individual. The positive effects of culture have been studied and 

acknowledged only in the near past years, although culture and health have 

been seen being very close together from early on (Hyyppä & Liikanen, 2005, 

6-8). 

Patricia Martin researched the cultural scene of the United States of America 

in the beginning of 21st century. In her book RenGen she talks about the rising 

generation of cultural consumers in the USA. This phenomena can be seen in 

many Western countries. After researching the new generation of cultural 

consumers and youth culture, Martin describes the research group in a 

following way.  

“Despite their pragmatism, they will not give up happiness and personal 

freedoms.” (Martin, P, 2007, 106) 

She agrees with the view that happiness and wellbeing are becoming more 

and more important for the youth. 

Research shows, that people who are culturally active and involved in cultural 

hobbies seem to even live longer. The emotional experience of satisfaction 

coming from culture can be caused by many factors. When for example 

succeeding in a hobby and the feeling of being good at one’s hobby, it raises 

the self-esteem of an individual and increases the wellbeing. Still the positive 

effects of culture are less researched than for example the positive effects of 

sports (Hyyppä, 2005, 86-87).  
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One of important aspects of cultural hobbies and their positive effects is the 

social aspect. Choir singing as a hobby has been found to be very good for 

the wellbeing of the individuals. It was however found that it was not the 

singing that gave the positive emotions, but doing it together with others and 

the feeling of belonging that was the most important thing according to the 

research group (Hyyppä, 2005, 92).  

 

“Since also acting together affected positively, the positive effects of 

culture and art hobbies might be a consequence of communal acting – 

meaning social assets.” (Hyyppä, 2005, 93, translation Isotalo) 

 

Hobbies are considered to be important to learn skills, such as interaction with 

other people, independence, acting in groups and self-control. The youth has 

mentioned free time activities also important in developing one’s values and 

some consider hobbies to be additional educators for the youth (Aaltonen 

Ojanen, Vihunen, Vilén, 2003, 205-206). 

Extensive research is made regularly to gain information about the wellbeing 

of people in Ostrobothnia area. The latest study was made in 2012 and it 

shows that the respondents of the study think, the wellbeing has decreased 

slowly but yet continuously since the year 2005. It must be mentioned 

however that the health surveys concentrate still more on the basic social and 

health services and the reachability of it, not so much on the cultural aspects. 

(Etelä-Pohjanmaan, Keski-Pohjanmaan ja Pohjois-Pohjanmaan 

hyvinvointibarometri, 2012, 49).  

2.2 The basics steps of event organizing in short  

The six foundational questions for an event organizer are: why, what, where, 

when, for whom and how. For an event to be successful these elements have 

to be in balance (Kauhanen, 2002, 35). Before starting the actual process of 

organizing an event, the organizer should return to these questions and see if 

all the answers are clear and justified.  
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When these questions are clear and the organizer is convinced of the content 

of the event, the next important thing is the marketing of the event.  

The foundation of marketing is knowing the target audience. This includes the 

information about who the audience is and where it can be found. “This seems 

logical, clear and easy, but in practice it is that nearly never” (Kauhanen, 

2002, 113).  Making it easy for the customer to purchase the ticket and to 

participate to the event are key questions in event marketing and sales.  

Cultural Manager 2020 is a research made about the future of cultural 

management field. The research reflect also on the future megatrend of event 

production, one of which is the 360° event; an event that nourishes all senses. 

The customer wants to feel the event and culture as much as he wants to hear 

and see the event (Halonen, 2011, 21). 

2.3 Youth as target audience 

When doing a survey on youth as event visitors, it is relevant to observe them 

as customers, and their customer behavior. In the essay “Researching young 

people as customers” Miles talks about the youth as consumers (Bennett, 

Cieslik & Miles, 2005, 170-186). Although the subject concetrates more on 

consumerism, Miles has good points about the customer behavior of the 

youth.  

One of the most important points he makes is that the youth is not in any 

sense predictable (Miles, 2005, 185). This is an important point also for the 

event organizer; the matters of interest for the youth can change very quickly. 

Another important point is that young people do not have real economic 

power; the consuming behavior of the youth is always somehow connected to 

the parents, either in positive or in negative sense for the service provider 

(Miles, 2005, 178-179). 

 

“Also in the center of event production is the youth and their lives. 

Acting with and for the youth. Organizing events themselves, the youth 



8 

 
is able to connect with the event, they are organizing (Karppanen, 

2010, 44)”.  

 

Karppanen studied this same subject in her thesis and tried to set guidelines 

to event organizers working with youth. As Karppanen states, event organizer 

has to remember to include the youth to the process when organizing events 

for them; that way the demand can truly be met. 

Annakaisa Lahti did her thesis on organizing sporting events for the youth 

(Lahti, 2009). She studied what kind of things the youth awaits from sporting 

events and what would make a good sporting event. The responses to Lahti’s 

research was that the youth considered the social relations to be extremely 

important. The respondents would rather try out new sports in good company, 

than they would alone. They also stated that participation in the events should 

be obligatory; if the event is made mandatory for everyone, it makes the event 

less interesting (Lahti, 2009, 32-33).  

Kojo studied four different types of events organized for the youth in Helsinki; 

Ääni ja Wimma, Loistefestari, Tuottajakurssi and Teatris. He stated that 

attending the events affected the youth in many ways. The events helped 

them to develop themselves in their hobbies and gave them valuable 

performing experience. They also got to meet other young people with mutual 

interests and built new social relationships. Overall the events turned out to be 

a very positive experience for the youth (Kojo, 2013, 31).  

Sami Myllyniemi did an extensive survey in 2009 for Finnish people in ages 

between 10 and 29. In the survey Myllyniemi concentrate a lot on what free 

time and different activities meant for the youth. When asked about people’s 

own personal time, the youth considered own personal time to be very 

important. However the time spent with friends was also considered as own 

personal time, which showed that the youth finds social relations more 

important than the time spent alone. Social relations were the most important 

aspect affecting the general satisfaction in their lives (Myllyniemi, 2009, 24, 

113).  
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2.4 Ostrobothnia 

Ostrobothnia has a very strong regional sense of self-esteem and unity. 

University of Helsinki made a research about the image of Southern 

Ostrobothnia from an inner and outer point of view. In this survey it was shown 

that the Ostrobothnian people are very proud of their region and think they are 

a little bit better in everything than other regions (Zimmerbauer, 2002).  

Taina Välipakka-Toivonen studied the event organizing field in Ostrobothnia in 

her thesis; she describes Ostrobothnia to be an experience province 

(Välipakka-Toivonen, 2011, 12). There are a lot of nationally important events 

organized in Ostrobothnia, for example Provinssirock and Tangomarkkinat. 

There are many other events organized in different fields of culture which 

validate this statement (E-P:n liitto, 2009). 

According to Välipakka-Toivonen, there should be more cooperation between 

cultural actors in Ostrobothnia. She states the encouragement to 

entrepreneurship to be important for the cultural field in the area, and points 

out the importance of cultural locus like Rytmikorjaamo in Seinäjoki 

(Välipakka-Toivonen, 2011, 13). 

At the moment there are many changes going through the municipalities of 

Southern Ostrobothnia as well as the whole of Finland. Ylistaro and 

Peräseinäjoki are already a part of Seinäjoki, although in this thesis they are 

considered as individual municipalities, which will be explained later on. At the 

moment the discussion is ongoing weather Jalasjärvi is going to merger with 

Kurikka or with Seinäjoki. In either case, there are going to be changes in the 

municipality structures in Southern Ostrobothnia which is going to affect the 

cultural field of those municipalities inevitably. The co-operation between 

different events and cultural actors are going to be mandatory in the future. 
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 CASE AND IMPLEMENTATION 

3.1 Research objectives  

When starting a research, the researcher has to consider what the personal 

researcher profile is; why choose this topic and this research question (Varto, 

1992, 27-28). For this thesis the profile is simple, since the writer has a 

personal interest for this topic as an event organizer in the Ostrobothnia.  

The professional interest is not the only factor in the researcher profile. The 

writer of the thesis thinks that general wellbeing can be improved through 

culture. As Hyyppä speaks eagerly for the positive effects of culture in his 

research, but mainly through hobbies and other types of cultural activeness, 

the writer of this thesis wants to find out, if similar effects can be reached 

through events (Hyyppä, 2005).  

In the next three paragraphs the three main research questions are 

introduced. 

3.2 Current behavior of the youth 

The first research question aims to gather practical information for event 

organizers about how the youth chooses the events they attend to, and what 

their current customer behavior concerning events is. It is beneficial for both 

sides, if the organizer can understand the customer better, and is aware of 

important factors for the customer.  

Based on previous studies on youth, the presumption is that friends have a lot 

of influence on the matter. As Miles reminded in his article about the youth as 

customers, the youth is never acting as an individual consumer. The freedom 

for youth to consume is not a freedom in any sense. It is rather the freedom to 

consume as their peers (Miles, 2005, 184). This same conclusion has been 

seen in other studies also in Myllyniemi’s study as already mentioned.  
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In this question the financial aspect is included. Since in this survey the youth 

is considered to be less than 18 years old, the target group is mostly 

financially depended on their parents. The aim is also to find out, if financial 

costs affect the decision to attend an event. 

3.3 Do cultural events have an effect on youth’s opinion on their 

home municipality? 

The second research question concerns the image aspects of events on 

youth. Is it possible to increase the wellbeing of the youth by cultural events? 

The hypothesis is that sense of being proud of where you come from gives a 

sense of belonging and is therefore important. 

This question was also raised because it is common knowledge that people 

are moving from small municipalities increasingly to bigger cities. If the 

municipalities would be able to create a positive image of the hometown to 

people from early age on, the probability is bigger that the people stay in their 

hometown. 

Included in this research question is also whether the youth wants more 

events in their hometowns or are they satisfied with the existing number of 

events. If the wish would be more event offering, also the type of the events 

they want; what kind of events and what the events should include. These 

things are connected with the third research question. 

3.4 What makes a good event? 

The third purpose of this study is to improve the existing events; therefore it is 

important to gather information about what the target group wants from an 

event. What kind of adjectives determine a good event and what should the 

dream event contain.  

In this study a lot of adjectives are being used to describe the feelings that one 

wants to get from an event. This is connected with the 360 idea of events; the 

feel of the event is as important that what the content of the event is. 
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3.5 Outlining the research 

Doing research involves constant decision making during the process. 

Hirsijärvi talks about the outlining process of a research in her book. The 

process of decision making is almost always problematic. Before starting a 

research, one has to consider what is being researched, what kind of material 

should be used und what kind of approach is taken towards the subject? 

These decisions define the outcome of the research. (Hirsijärvi, Remes & 

Sajavaara, 2007, 119).  

For this thesis the decisions concerning the age groups that are involved in 

the survey as well as involved municipalities, were the most important 

choices. Since this thesis deals with cultural events, it had to be considered 

how extensive the span of included events is going to be. In the following 

paragraphs these choices are introduced.  

When choosing the age range for this survey, it was clear that the people 

involved in the study had to be less than 18 years old, since the possibilities 

and rights of the individuals change drastically after that age. The bottom age 

was more difficult to define since the groups involved in the study had to be 

old enough to be let out on their own without parents. Since many musical 

festivals recommend that people under 14 years old should have a guardian 

with them in the events (for example Provinssirock), the bottom age for the 

survey was set at 14 years.  Due to these reasons the age range included in 

this survey was people from 14 to 17 years old. 

There were only five municipalities involved in this study. There are many 

municipalities in the Ostrobothnia area, but in this research the choice was 

made to include Kurikka, Jalasjärvi, Ilmajoki, Ylistaro and Peräseinäjoki. 

These were chosen because of their cultural offerings and their size according 

to population. Smaller municipalities than these do not have relevant cultural 

offering so they were left out. 

The research area of this thesis is Southern Ostrobothnia. The whole region 

has 19 municipalities but in this survey only five are included. The choice had 

to be made which ones of these municipalities are going to be included in the 

survey. Since Tapahtumalataamo works closely with Liiveri, the Development 
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Association of Seinäjoki Region, the following municipalities were selected 

out; Jalasjärvi, Kurikka, Ilmajoki, Ylistaro and Peräseinäjoki.  

Seinäjoki is very important cultural city in the Ostrobothnia area, but it was 

intentionally left out. This is because of the size of the city, and the fact that it 

has many nationally significant cultural events and a lot of smaller scale 

cultural offering during the year. The aim of the research is to study small 

events in small municipalities, and how those events affect youth’s opinions. 

In this sense, Seinäjoki does not fit the profile.  

Peräseinäjoki and Ylistaro are included in the study although they are not 

independent municipalities anymore; today they are a part of Seinäjoki after 

municipal merger. It was nevertheless important to include these in the study 

in order to receive some information about the cultural activities in those 

areas. The geographical location is so far away from the center of Seinäjoki, 

that practically the youth in those areas do not have the same opportunities as 

their age peers closer to the center of Seinäjoki. 

Lastly the cultural events for this research had to be chosen. Since the study 

is about improving and developing small municipalities, the focus was on the 

events organized in those municipalities. Including only the events organized 

in the chosen areas is however not sufficient, since the practical experience of 

the author tells that the youth goes to many events outside the chosen areas. 

In this sense, to make an accurate customer profile, there had to be also other 

events included. The outlining of these was made together with local cultural 

secretaries to include all the relevant events.  

Considering the content of all the events, the span of events is very wide in 

this survey. In addition to musical events, also sporting events, theater, 

markets and hobby oriented events are included. The reason for this is to 

provide information for all the cultural actors in the area, to make the overall 

cultural offering better.  
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3.6 Questionnaire as a study method 

Quantitative and qualitative research methods are often considered separate 

methods. However this perception is being questioned by Hirsijärvi; she sees 

the two methods as completing one another rather than being opposite to one 

another. More important than to separate these methods, is to look at to what 

kind of questions each method answers. Quantitative method answers 

questions as numbers and amounts, where qualitative answers more to the 

quality and the question how (Hirsijärvi, 2007, p.119-162). 

When doing a quantitative research, it is common to form a hypothesis before 

starting the research (Hirsijärvi, 2007, 154). In this work, the presumption, or 

rather the wishful result was that cultural events make small municipalities 

seem more attractive to the youth.  

The choice how to implement this research was clear from the beginning on; 

quantitative method would give the best answers to the research questions 

and a survey for the youth would give an amount of responses that would be 

satisfying. There are however dangers when executing a research in this way; 

since the questions and the answers are made by the researcher, there is 

always the risk of the respondent to understand the questions or the answer 

alternatives differently. As the researcher may see things differently than the 

respondent, and nevertheless gives the answering alternatives in advance, 

the alternatives may not be in the liking of the respondent (Järvinen, 2004, 56-

57).  

Generally the survey study has often also the problem that the group 

answering the survey is very different from the group that does not answer it. 

In this research this problem has been however minimized by the fact that all 

the students are obligated to answer the survey at school, so there should not 

be many individuals left out (Järvinen, 2004, 56). With this age group the 

greater problem can however be the fact, that many of the respondents does 

not take the questionnaire seriously. 

The most effective way to realize the survey was to make it in collaboration 

with schools. Since the research provides useable information for the schools, 
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all the contacted schools were willing to cooperate and find time to answer the 

survey during a school lesson. 

The goal for the amount of responses was 200 students but it was positively 

excelled and the final amount of the respondents was 280. The actual 

questionnaire was made with the online survey and analysis software 

Webropol: the link to the questionnaire was sent to the teachers who passed 

the link on to the students. 

3.7 Autoetnography as a research method 

The reasons for this topic for thesis came from the writers personal work field 

and professional interests. Since the writer has been a part and in the middle 

of the research field the past years, the autoethnography of the writer cannot 

be ignored as a research method in this case.  

According to Leon Andersson, analytical autoethnography should have five 

features fulfilled; complete member research status, analytical reflexivity, 

narrative visibility of the researcher, and dialogue with informants and 

commitment to theoretical analysis (Andersson, 2006, 378). Based on these 

features, autoethnography is a relevant research method in this case 

connected with Aukusti. 

 RESULTS 

4.1 Responds 

The whole questionnaire presented for the youth can be found in the first 

appendix and the responds can be found in the second appendix. The 

questions 2-9 aimed to clarify the current behavior of the youth. The age 

division of the respondents is shown in Graphic 1. Over a half of the 

respondents were 15 years old, which could be expected since the survey 

was obligatory for ninth graders and the first year students in the upper 

secondary school. The most students in those grades are fifteen years old. 
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Graphic 1. Respondents division between ages 

 

As already mentioned, the target number of responds was positively excelled 

but for some reason participation of Ylistaro and Peräseinäjoki was not as 

high as the other municipalities. The smaller population of those towns can be 

partly the explanation but it would seem that the survey was not considered 

important by the teachers in those schools after all. For whatever reason it 

might be, this research indicates mainly the youth located in Jalasjärvi, 

Kurikka and Ilmajoki. The hometowns of the respondents is presented in 

Graphic 2. 

 

 

Graphic 2. Respondents division between municipalities 
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The current behavior of the youth is presented visually in Graphic 3. In this 

result report, the current behavior of the youth will be divided in three 

categories:  

 

1. How time is spent 

2. Where time is spent 

3. Customer behavior in event attendance 

 

 

 

Graphic 3. Current behavior of the respondents 
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The youth was presented with multiple options to describe how they spend 

their time; additionally they were given the opportunity to add their own 

alternative. The four activities chosen the most by the respondents were 

• Friends 

• Computer 

• Sports  

• Hobbies, 

Friends was the most popular option. It would seem the alternative to freely 

add own option was poorly understood, since the added alternatives by the 

youth were mostly hobbies or sports.  

Question 5 in the survey asked where the time spent with friends took place, 

since the hypothesis was that a large amount of time is spent with friends. The 

four by far most popular answers were  

• at home 

• in town 

• at hobbies 

• in the social media 

This indicates that not only is the social media already considered as a social 

meeting place amongst the youth, but that it is a very popular one. Also the 

question about the five most visited internet pages showed that the social 

media websites were the most popular ones. 

The questions 6-9 concerned how the youth attends different events. 57% of 

the youth attend one or two events per month. Again, friends were the biggest 

influencer to the decision whether or not to attend. The content and the 

performer of the event were also considered very important. Surprisingly for 

the researcher, only by 25% of the respondents, the price influenced the 

decision to attend.  

This was shown also in the questions 7-8 which concerned money 

consumption in events. 71% of the events the youth attends have an entrance 

fee. In the open question, where the respondent could write how much money 

they spend in an event, the result was that a lot of the money was spent on 
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entrance fee, snacks and movie tickets. An explanation for this might be in 

autumn 2013 restored movie theatre in Jalasjärvi (Seinäjoen sanomat 

4.9.2013) and the movie theatre in Kurikka. These movie theatres seem to be 

important free time activities for the youth.  

The survey asked if the youth felt that cultural events had an effect on their 

opinion of their home town. The answers were somewhat conflicting. A 

majority of the respondents felt that events have a positive effect on their 

opinion. At the same time almost the same amount of the youth felt the events 

did not influence on their opinion on their home town. The majority of the 

youth felt however that events have a positive effect on the opinion of out-of-

town people’s perspective on the municipality.  

57% of the respondents think there should be more events organized in their 

home town, showing that almost a half of the respondents are satisfied with 

the number of events at the moment. In the section where the respondent 

could write what kind of events should be organized more, the answers varied 

fairly much. The most demand was still for musical and sporty events. Also 

electronic gaming and motor sports were mentioned several times.   

The last research question was to find out what makes the dream event in the 

youth’s perspective. In the survey question 10, the respondents were given a 

list of adjectives from which they could choose as many as they wanted to 

describe a good event. In the next question the same adjectives were given 

but the respondent could choose only three alternatives to describe the dream 

event. 

In the responds between these two questions the results varied only a little, in 

both question the three most important adjectives for a good event were 

versatile, relaxed and safe. Versatile and relaxed were unquestionably the 

most popular ones. Otherwise the opinions were divided fairly evenly between 

the alternatives. Adjectives that were important for at least one hundred of the 

respondents were: age limitless, trustworthy, wild, accurate, modern and 

exciting. 

In the next question the survey asked to choose substantives that describe a 

good event. The amount of substantives was not limited. The three most 
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important substantives were friends, music and good weather. The responses 

were again very divided, but over a half of the respondents considered the 

following things to be important: high quality and versatile content, enough 

activities, food services and people.  

In the last question about the dream event the youth was asked to rate the 

importance of different aspects of events. The most important aspect 

according to the youth was the atmosphere of the event. Other things rated 

the important were content, performer, price and security. 

4.2 Differences between municipalities 

The last part of the survey was separated between municipalities; each 

municipality had their own question with individual alternatives. This was to 

gather information to each municipality and their cultural actors separately. 

The respondents were asked to choose which of the events, given as answer 

alternatives, they had visited during the past year. The alternatives were 

formed from regionally relevant events, everybody answered, and additionally 

each town’s own events.  

The results showed that the events that were most visited were the ones 

organized in the respondents own municipality. Also a mutual factor was that 

musical events and festivals were more visited than other cultural events.  

The biggest difference between the municipalities was that it would seem the 

youth of Jalasjärvi and Kurikka are less eager to visit events outside their own 

town. The youth of Peräseinäjoki, Ilmajoki and Ylistaro seem to visit the bigger 

events outside their own town more. However the research group of these last 

mentioned towns was so small, that it is inaccurate to make such 

generalization, since for example in Ylistaro there are more than six people 

between 14 and 17 years old. 
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4.3 Reflecting results 

The survey answered all the research questions to some extent. Although the 

beginning hypothesis was fairly vague, the survey brought up surprises as 

well. 

The amount of event visiting in the moment turned out to be as expected, also 

the type of visited events came as no surprise. It is clear that it is easier to visit 

events organized in the home town, than it is to go somewhere else, 

especially in Ostrobothnia were the geographical distances are long and 

people under 18 years old cannot have a drivers lisence for a car. 

Furthermore it could be expected that the youth finds musical events and 

festivals more interesting than museums for instance. 

Based on previous studies it was expected that friends are the biggest 

influencer when it comes to making the decision to attend or not attend an 

event. What came as a surprise to the writer however, was how little effect the 

financial costs have on the decision. In this age group, the preusumption is,  

that they do not have huge income sources of their own and that they would 

be dependant on their parents.  

Considering that 75% of the events the youth attended to had an entrance fee, 

the assumption could be made that parents provide the needed financial aid to 

attend an event. If parents are the main source of income for the youth, should 

the event organizers also consider marketing targeting parents? The youth 

can also have weekly allowence or they work to get the money somewhere 

else, in which case the decision how to spend their money is their own.  

The research question concerning the opinion and wellbeing of the youth 

remains contradictive. At the same time the youth thinks that the events have 

and do not have a positive effect. The majority of the youth felt however that 

events have a positive effect on out-of-town people’s perspective viewing on 

their home town. This brings up the question, if the youth thinks that events 

have a positive effect on the town’s image from an outsider point of view, does 

it make them feel more proud about their hometown? 
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The biggest suprises for the author came in the answers concerning the 

dream event. As mentioned before, it could be foreseen that friends, 

performer and content have a significant influence on decision to attend, but 

as describing a dream event, the writer did not expect safety to be as 

important as it ended up being. The fact that the majority of the respondents 

thought safety of the event was one of the three most important adjectives 

describing an event is something that event organizers should take under 

consideration. There should also be discussion about why this is the result. 

Have the respondents attended events where they felt unsafe, is there 

currently a general feeling of unsafety or was the question formated in a way 

that encouraged the respondents to answer in this way. 

Also in the question, where the respondents were asked to rate the 

importance of different aspects of events, security control was rated the fourth 

important thing. Considering this, the results indicate that security and the 

feeling of safety are very important for the youth and they have to be thought 

of more when organizing events for this target group. 

Generally speaking, the fact remains that the youth consider friends and 

people to be the most important issues in events. The performer is also very 

important and the fact that there is a performer in an event.  

 CONCLUSION 

5.1 Case Aukusti 

As mentioned, I will reflect and discuss the results through Aukusti event, 

since I have to most knowledge through that event. I have worked in event 

organizing and with the youth in Ostrobothnia, but also in Jyväskylä the past 

three years and I have made some important experiences in that time.  

Every year there are also other activities included in Aukusti aside the musical 

performances. In the part were the respondents could fill out want kind of 

events they want more, there were answers like: events including sporty 

activities and motorsports. This gives some quidelines for me for the 
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upcoming events about what kind of activities would be intresting for the youth 

to add as a sideshow.  

The year 2014 the Aukusti team organizes a movie project for the youth, in 

which the youth can participate in the movie making process from beginning 

until the end. There is going to be a project in form of a camp, where the youth 

are going to write, film, act, edit and produce a short film with the help of 

professional movie makers. The premier of the completed movies is going to 

be in the event weekend in different movie theaters of the region. 

In the project all the municipalities of this thesis are going to be included, and 

the movie productions are going to be shown in all the movie theaters of the 

region. This increases the motivation for the youth to show what they are able 

to do. A professional movie maker is going to guide the project to provide 

important information of the subject and give valuable experience to the youth.  

In the questionnaire, the question asking about the money expenditure in 

events, an extensive amount of the answers involved movie tickets and movie 

snacks. These results would indicate to the direction that the youth is 

interested in movies, which supports the movie project. As the idea was 

presented to the youth council, the interest was immediately enorm. 

Jannu, the youth council of Jalasjärvi, has been a part of the event organizing 

process of Aukusti from the beginning on. It has been the mission of Aukusti 

that the youth organizes program for the youth.  Although the organizing 

process of the event has changed from the early days, the basic mission 

remains the same and the youth is included in the planning and execution 

process of the event. That is the reason why every year the youth council is 

consulted about their wishes for performers for Aukusti. 

5.2 Autoetnographic reflection 

One of the most important experiences to remember when working with youth 

is that it is a very difficult target audience since the opinions may change 

rapidly and the interest vary a lot.  
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As said before, the youth expects there to be a performer in an event. The 

events I have worked in with the youth, the wish of the youth is in most cases 

to have some kind of band competitions or other similar events, focusing on 

having a performer in the event. It seems that youth considers a performer in 

an event to be very important, events without performers do not seem to be as 

interesting. 

The fact that the youth thinks the events have a positive effect on the image of 

their home municipality would point to the direction, that they are more proud 

of their home town because of the events. However it would require 

addiotional research to be able to make such statement. My own experiences 

being a young person in the region, I can say, that I was always proud of my 

hometown, when there was something special organized in my hometown. 

When working in Jalasjärvi and with the youth and talking with them, many of 

the youngsters said that for them, Aukusti is the most important event during 

the year, some say the only important event. This is one of the reasons why I 

think it is fair to say that the event has a positive effect on the youth and 

events like Aukusti have a positive affect on the opinions of the youth.  

5.3 Suggestions for the future 

It was a surprise for me that the youth considered safety to be one of the three 

most important things in an event. I think there should be some additional 

information gathered about why this is. As I am also from Ostrobothnia and I 

have always considered the area to be so safe, I have not spared a thought to 

the matter. It would be interesting to find out why the youth today thinks 

differently, or if the question formation only gave these type of responses. 

It was important to see that young people do go to events also outside their 

own town, which was one of the important questions for me as an event 

organizer. The amount of people was nevertheless not as big as I would have 

hoped for. For this reason the regional event organizers should cooperate 

more. It is beneficial for all the event organizers in the region, if the youth goes 

to events outside their own hometown. Collaboration opens many doors for 

new ideas and probably for saving costs.  
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In the future the municipal mergers are going to affect the cultural offering of 

all the mentioned municipalities. Due to the poor financial situation in general, 

the resources available for the cultural field are going to decrease as well. In 

the future the event organizers in the area are going to have to work together 

more closely.  

Although safety was one of the most important adjectives the youth chose to 

describe a good event, it is fair to say that the security personnel is not the 

reason why anyone would attend an event. The feeling of safety merely 

increases the positive event visiting experience but probably does not affect 

the decision to attend. According to the responds and the personal 

experience, performer is still the most important aspect in making the decision 

to attend or not.  

It was shown in every municipality in this survey that the youth does attend the 

events of that town. Is this because the events organized are good or because 

they are the only available once, is a question that could be asked from the 

youth in the next survey.  

5.4 Problematic and self-assessment 

As explained in the beginning of this thesis concerning my personnal 

researcher profile, this process had a positive outcome for me. Since I 

organize the Aukusti event in Jalasjärvi, the municipality and the event was 

included in the questionnaire and  the survey gave some quidelines for me. 

One of these is, that in the open questions where the respondents could 

mention what kind of events they would wish for more, a number of the 

respondents wished for more events like Aukusti, which is naturally a positive 

response for me. 

When considering the improvements to the already existing events, the 

customer participation is taken under consideration in Aukusti already, as well 

as the regional co-operation aspect of the cultural field. The movie project for 

the youth is executed together with the youth council, the youth being an 

active part of the organizing project. This aim in this is to encourage the new 

generation to become active in the cultural field. 
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The survey gave answers to the research questions but there were many 

problems with this thesis. Biggest issue was time. I wrote the thesis while 

working and doing my practical training at the same time. Because of these 

reasons there was not enough time to concentrate on the thesis at the early  

phase of the process when making the questionnaire. Since the questionnaire 

was the bases for this thesis, this caused many problems. However I noticed 

the problems only at the writing phase of the thesis which was unfortunately 

too late. 

Now looking back at the process, I would first do the theoretical research part 

for the thesis before forming the questionnaire. At this thesis I made the 

questionnaire first and the theoretical background research after that. Had I 

done it in reverse order, I would have noticed that there are already many 

thesises made on this subject, from which I could have received a lot of 

valuable information and I coud have concentrate on another set of research 

questions in my research. Now I can see that a lot of the research results 

received from this survey already exist. This could have been avoided if the 

theoretical research had been made first.  

The question forming for the questionnaire was also problematic. Looking 

back I can see, they should have been thought through more thoroughly. In 

the questionnaire many of the questions were somewhat asking the same 

things. For example the questions, in which the respondents were asked to 

choose adjectives describing a good event, did not complete each other as it 

was considered at the beginning. This is also a fact that would have to be 

reconsidered.  

Overall the survey did not give as much new information as the aim was at the 

planning part of the thesis. There was only a few surprises risen in the 

answers. 

Looking pass the problematics, I do think the survey is the best research 

method for this kind of research. The collaboration with schools was also a 

good choice, because it was to best way the get the maximum amount of 

answers. If the survey had been done by trying the reach the youth only 

through other channels, for example social media, I do not think the amount of 
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responds would have been so great. For the future I would suggest to make 

further survey based on these results the get information that is more in depth 

and gives more new information and not only varifying old results.   

In general, I learned from this process to invest more time in the planning 

phase of the research in the future. In this case there was a deadline for the 

thesis because of the Tapahtumalataamo project but in my upcoming studies, 

I will consider all the factors, including mypersonal life, better before planning 

the timetable for a research. However this survey was beneficial for my 

upcoming work, so althought I could not give a lot of new information for all 

the event organizers, as a thesis process this was satisfactory.  
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