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People of all ages face various problems in their daily lives due to alcohol use, 
nicotine addiction, smoking, substance abuse, and gambling. These sub-
stances cause harm to these people depending on their use of drugs and 
cause complications and problems for other people close to them. The pur-
pose of the project was to make a video marketing material that can be pre-
sented abroad to show Satakunnan Sininauha’s mission of being with and sup-
porting people by respecting individual differences, dignity, unbiased treatment 
of people from different walks of life, sustainable development, and social jus-
tice across different life situations. The objective was to promote Satakunnan 
Sininauha’s activities to showcase the Finnish organization’s approach to 
providing support for people who are in need such as homeless people, sub-
stance abuse users and addicts. 
 
Previous studies from databases such as SAMK Finna, Google Scholar, and 
PubMed were used in creating relevance in relation to the topic. The authors 
believed that these studies helped in promoting lifestyle changes mainly in the 
reduction of health inequalities and in hopes of inspiring life to be valued more 
in general by averting the use of drugs and other substances. The authors also 
believed that the cause of the project could reach and invoke an audience of 
great quantity through video material. 
 
The creation of a video marketing material was to advertise and showcase the 
approach of Satakunnan Sininauha in providing support for people who are in 
need in life-challenging situations. The video material neither aims to discrim-
inate nor to stigmatize substance abusers/users. The authors aim to only com-
municate about the organization’s vision to help more people in need and to 
make this life situation be seen normally so that people who see and experi-
ence this in other parts of the world would aim to volunteer to help and some-
how find their way to open up about their challenges in life. 
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1 INTRODUCTION 

People of all ages face various problems in their daily lives due to alcohol use, 

nicotine addiction, smoking, substance abuse, and gambling. These sub-

stances cause harm to these people depending on their use of drugs and 

cause complications and problems to other people close to them. (Markkula et 

al., 2021, p. 9.) In Finland, the general adult population has used more major 

illicit substances over the past ten years. The most widely used illegal sub-

stance is still cannabis, mostly in herbal form, and its primary user base is 

young adults between the ages of 14 and 20. It is without a doubt that most 

people under the influence of drugs have been stigmatized and are not com-

monly noticed by the majority of the population. (Finnish Institute for Health 

and Welfare, 2023, p. 50.) The Ministry of Social Affairs and Health is respon-

sible for the prevention of alcohol and drug-related harm and addictions. Public 

authorities aim to focus on preventing the dangers and problems of using al-

cohol, nicotine products, drugs and gambling. (The Ministry of Social Affairs 

and Health, 2022.)  

 

There are a variety of health and safety regulations such as The Actions Plan 

on Alcohol, Tobacco, Drugs and Gambling, which aims to reduce the damage 

associated with alcohol, tobacco use, drug use and gambling (Finnish Institute 

for Health and Welfare, 2021). Satakunnan Sininauha is there to cater to them 

by providing for their needs and supporting them to the best they can (Sa-

takunnan Sininauha, n.d.). In this thesis project, the authors are producing a 

marketing video to spread information about the different sectors of Satakun-

nan Sininauha and its functions.  

 

Satakunnan Sininauha organizes different activities directed at substance 

abusers, addicts, homeless, and young adults to be able to support them with 

their daily needs and attain opportunities for them to start anew. The activities 
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of Satakunann Sininauha include community social work, structural social 

work, inclusion work, and housing social work. They also promote volunteer 

work so that those people who have the goodness in their hearts to help or to 

simply spend time with people in need can also do it for themselves; to serve 

a purpose. Satakunnan Sininauha’s core values are respecting individuality 

without discrimination, treating everyone the same and full compassion and 

ultimately working for social justice so that each and every action executed 

reflects their mission and vision as an all-encompassing organization. (Sa-

takunnan Sininauha, n.d..)  The contact person in the organization is Iida Mak-

konen, a development manager in Satakunnan Sininauha. 

 

The purpose of the project is to make a marketing material that can be pre-

sented abroad to show Satakunnan Sininauha’s mission of being with and sup-

porting people by respecting individual differences, dignity, unbiased treat-

ment of people from different walks of life, sustainable development, and so-

cial justice across different life situations. The objective is to promote Satakun-

nan Sininauha’s activities to showcase the Finnish organization’s approach to 

providing support for people who are in need such as homeless people, sub-

stance abuse users and addicts. 

2 THEORETICAL BASIS OF THE PROJECT 

2.1 Key concepts 

2.1.1 Substance abuse  

The harmful or dangerous use of psychoactive substances, such as alcohol 

and illegal drugs, is referred to as substance abuse (WHO, n.d.). In addition, it 

is a public health issue that touches on environmental factors, human physical 

and biological needs, psychosocial demands, and cognitive and spiritual fulfil-

ment. (Lo et al., 2021, p. 3). It is a problematic health issue that continues to 
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evolve and cause detrimental health and financial effects on people, their fam-

ilies, and the society (Lo et al., 2021, p. 5). 

2.1.2 Rehabilitation 

Rehabilitation is a series of interventions intended to maximize functioning and 

lessen disability in people with health conditions during their interactions with 

their surroundings. (WHO, 2023). The goals and needs of the rehabilitation 

form the basis of rehabilitation. With the assistance of professionals, rehabili-

tation is a methodical process that helps patients maintain and enhance their 

functional capacity, workability, strengthen their social capacity, and overall 

combat social exclusion and induce inclusion. It is crucial to encourage the 

rehabilitees' own engagement and activity and to modify their working environ-

ments in a way that best supports their recovery. (The Ministry of Social Affairs 

and Health, n.d..) 

2.1.3 Health Promotion 

Health promotion is the action of empowering the health of an individual by 

helping people take control to have the highest quality of health possible (WHO 

2023). For example, it has been investigated on different smoking groups of 

South Korean male adults and the implication of the habit in their cardiovascu-

lar diseases (Lo et al., 2021, p. 2). One of the main goals of the Ministry of 

Social Affairs and Health is to reduce health inequalities by promoting univer-

sal access to good health across all demographic groups in all regions of the 

nation. While there are still significant disparities in health and mortality, the 

possibility of lowering cardiovascular disease by encouraging lifestyle changes 

is still continuously being enforced. (The Ministry of Social Affairs and Health, 

n.d..) 
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2.1.4 Video as marketing material 

A video can be visual, aural, and collectively is the combination of images, 

music, and a story. Videos are viewed on a daily basis with the help of the 

internet as a social tool which most people use to connect, share, and relate 

with. An average smartphone nowadays is capable of recording videos any-

time and anywhere - with different video streaming platforms such as YouTube 

and Vimeo are widely available to guide amateur filmmakers and the like. 

Technological advancements as well as improvements in the usability and af-

fordability of production equipment have made video production much more 

accessible which society now understands that the production of videos can 

be done at a low, reasonable cost and can be viewed globally. (Cochrane, 

2015, p.4.) Videos employ a distinct strategy compared to other conventional 

forms of marketing and advertising. People can be reached by videos in a 

manner not possible by text or images. Videos in marketing can help any busi-

ness, no matter how big or small, build their brand by introducing consumers, 

faces, personalities, and visibility to their actions. (Cochrane, 2015, p.9.) 

2.2 Previous research and projects related to the topic 

The relevance of these studies to the project to be created by the authors is 

encompassing all of the key concepts aforementioned. Databases such as 

SAMK Finna, Google Scholar and PubMed were used in finding previous re-

search and projects that are related to the topic. The authors believe that these 

studies promote lifestyle changes mainly in the reduction of health inequalities 

and in hopes of inspiring life to be valued more in general by averting the use 

of drugs and other substances. The authors also believe that the cause of the 

project can reach and invoke an audience of great quantity through a video 

material. (Appendix 1.) 

 

According to the cross-sectional study by Zahin et al. (2023), it was discussed 

that the de-addiction rehabilitation centres need constructive regulatory and 

reassuring guidance the specific department of state administration and ac-

quire feedback not only from the users of de-addiction centres but also from 



8 
 

their family members, the study results will help support establishments such 

as rehabilitation centres at district levels on producing policies regarding drug 

and guidelines management to face the problems successfully. (Zahin et al., 

2023.) 

 

Another study by Delgado-Lobete et al. (2020), studied that there are different 

individual and environmental factors associated with tobacco smoking, alcohol 

abuse and illegal drug consumption in university students, which stated that 

alcohol abuse is a great factor in why university students tend to smoke and 

consume drugs. Their study concluded that to prevent substance abuse in ac-

ademic institutions, a multidisciplinary approach is advocated to be executed. 

(Delgado-Lobete et al., 2020.) 

 

A study about prevention and treatment by Matheson et al. (2018), specified 

that treatment have more studies than prevention in which health specialties 

such as gerontology suggested alternative settings for treating and screening 

older adults who have gambling problems. It is also mentioned that the gam-

bling place was seen as second home for older adults. Cochrane (2015) con-

ducted a study stating that designing and producing a video can be used as a 

marketing tool, in about 68% as the success rate which is a positive figure. In 

addition, using video material as a marketing tool is one of the most effective 

ways to get audience to engage and reach more. Stark et al. (2020), specified 

in their study about digital health promotion and prevention that through a dig-

ital medium, it potentially expands the dissemination of information effectively 

and reduces the costs of health promotion and prevention interventions. 

3 PURPOSE AND OBJECTIVES OF THE PROJECT 

The purpose of the project is to make a marketing material. The material will 

be presented abroad to show Satakunnan Sininauha’s mission of being with 

and supporting people by respecting individual differences, dignity, unbiased 
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treatment of people from different walks of life, sustainable development, and 

social justice across different life situations. The objective is to promote the 

activities of Satakunnan Sininauha to showcase the Finnish organization’s ap-

proach in providing support for people who are in need such as homeless peo-

ple, substance abuse users and addicts. 

 

Project Tasks: 

• Searching previous literature to acquire evidence-based information for 

a video to be published on the website of Satakunnan Sininauha. 

• Preparing and writing a script for the video and gathering/orienting of 

actors to act out the script. 

• Recording and editing the video. 

• Publishing the video in an online platform. 

4 IMPLEMENTATION OF THE PROJECT 

4.1 The theoretical description of the methods used in the project 

The authors used the Waterfall method for the development of the project. The 

output of the waterfall planning and execution process is reasonably well-de-

fined at the start of the project. The project is "worked through" in a goal-and-

plan-oriented manner, with workload, responsibilities, and deadlines planned 

holistically from the beginning to the end. This approach offers stability, struc-

ture, predictable resources, and documented planning all around. (Thesing et 

al., 2021, p.2.) 

4.2 Target group 

Target group or population are the specific individuals that the project is being 

drawn from, which they should possess the different characteristics. It can be 

group of teenagers or adults, women or men, international or local. The target 
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group is the response group of the project’s requirement. (Barnsbee et al., 

2021.) 

 

The target group will be the international students, workers, organizations, and 

customers of Satakunnan Sininauha. The organization aims to cultivate its au-

dience to help manifest their ways and practices in helping people in different 

life situations. The organization provides services such as housing units, sub-

stance abuse care, first aid, mitigation and control of violence, and outreach 

youth work. (Satakunnan Sininauha, n.d..) Ultimately, the organization visual-

izes building a solid network and further promoting its goals globally through 

its rebranding. 

4.3 Resources and risk 

Projects require resources to be able to be completed. These usually include 

money, time, certain equipment, and personnel.  These factors are present in 

every project which lead to the project's development and success. (Hatami et 

al., 2020, p.5.) A project risk is when an uncertain event or condition material-

izes that could possibly impact an objective or the resources. It is an ambigu-

ous phenomenon that may affect how a project turns out. Therefore, project 

risk management is crucial to ensuring that project risk produces the fewest 

possible negative effects. (Rahman, 2018, p.21-22.) 

 

The authors used only the resources that are readily available on hand as the 

authors to aim to create this project with minimal cost as much as possible. 

The authors used a smartphone with superior video quality to be able to show 

each and every detail of the marketing material to be promoted as the authors 

want to convey the complete and raw version of the project to maintain the 

truthfulness and veracity of the data to be collected. The video was edited on 

different video editing platforms to convey the authors' originality and artistry 

in promoting the marketing material to the audience which the authors believe 

will have a great impact. Possible risk that might come into play is that the 

viewers might not completely like the quality of the video as the authors do not 
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have knowledge on using professional video production materials such as 

video cameras and the like. To avoid this risk, the authors have decided to 

learn how to produce, shoot, and edit videos on different learning and editing 

platforms available such as YouTube, Instagram, and Facebook which could 

provide insightful knowledge and guidance for amateur filmmakers. 

 

The authors tried to work with the personnel of Satakunnan Sininauha to be 

able to have more meaningful content if possible because the authors believe 

that these personnel are the pillars of the organization. The risk is that the 

personnel might not be willing to be included or exposed in the video due to 

personal reasons so because this it is possible that only a handful of partici-

pants might be willing to be available. To avoid this risk, the authors will edu-

cate the personnel of the organization by making them understand that their 

participation will have a global impact on communicating the organizations 

goals. 

4.4 The stages of the project 

An overview of a project's entire process depends on its stages. Breaking the 

procedure down into smaller stages with distinct deadlines will help the authors 

to complete the project much more effectively. (Hatami et al., 2020, p.4.)  In 

addition, it will be manageable to give direction and be more organize from 

project ideation to project evaluation.  

 

The planning and writing of the thesis started at January. The tasks of the team 

included planning the timetable as well as setting goals and deadlines for the 

project in collaboration with the thesis advisor. The goal was to produce mar-

keting material in the form of a video that can be presented abroad that com-

prises of the services offered by Satakunnan Sininauha. The authors ensured 

that collaborative meetings, as often as needed, were done with the thesis 

supervisor to ensure a well-executed thesis project. 
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The next stage of the project was to make an agreement with Satakunnan 

Sininauha for the implementation. The authors waited patiently for the approval 

to come about by the development manager of the organization. The writing of 

the script came after the approval which was used as a guide in the filming of 

the video under the guidance of the thesis advisor and project manager. The 

thesis script that was made consisted of interview questions that required an-

swers from the participants about what they felt about the video material. It 

also served as a guide in filming the different locations in the video material as 

well as the editing of the entire video itself.  

 

The process of filming and editing the video project was rigorous and extensive 

as it required so much time to ask for participants, put together the clips, and 

beautify them for the viewers’ benefit. As far as minimal resources go, the au-

thors were able to film the video material with the use of a mobile phone. Dur-

ing the stage of filming, the authors had to film twice or thrice for the revisions 

asked by the thesis advisor and project manager. Some of the information re-

garding certain matters came at different times which made the process even 

a bit more tedious which meant that the video needed to be adjusted again. 

The original plan was to produce a teaser only about the services of Satakun-

nan Sininauha but as the collaborative meetings were happening, ideas came 

about on how to make the video much more informative, so adjustments were 

done quite a lot to deliver what was expected from the group. 

 

The editing of the video material took a lot of effort and time since the authors 

are amateur filmmakers. Learning different editing tools, how to properly rec-

ord voiceovers, adding subtitles, and many more in relation to adding to the 

aesthetic of the video material as a whole are the things that needed to be 

considered. There were a lot of tools that could be used for editing, but Filmora 

was chosen as the main editing platform. The authors decided to subscribe to 

the platform to use its features to be applied to the video material. Throughout 

the process of filming, interviewing, and editing of the marketing material, the 

authors ensured that the purpose and objective of the project were met ac-

cording to the thesis project. 
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After the video was edited according to the revisions, the authors, the thesis 

supervisor, and the project manager of the organisation assessed the quality 

of the marketing material. The revisions required took time to be properly ad-

dressed as the entire material needed to be touched and edited. Before achiev-

ing the final version, some of the things that needed improvement was the 

audio output as some parts were a bit loud and there were background noises. 

Additional information and photos about the organization were added as pro-

vided by the project manager of the organization and the thesis supervisor 

assisted the authors in translating the text from Finnish to English for an accu-

rate translation. 

 

The video material was sent to the organisation at the beginning of May. The 

feedback form then followed which was available in both English and Finnish 

so that the respondents could actually answer according to what they felt and 

be able to use the language they were comfortable with. The authors then 

thoroughly assessed the feedback forms according to the responses and that 

generated impartial answers that completely helped in determining the result 

of the project. 

5 EVALUATION 

5.1 Evaluation of the project 

Evaluation determines how well the project has met its goals and objectives, 

how successful its strategy has been in achieving those goals, how relevant 

the project's objectives and approach are, and whether the project is likely to 

exhibit sustainable impact (ILO, n.d., p17).  

 

The authors believe that the project objectives were met because the activities 

of Satakunnan Sininauha were properly promoted in a platform to provide sup-

port for people in need such as substance abusers, homeless people, and 
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addicts. It was transparent in the video that the different sectors of Satakunnan 

Sininauha were shown and how they help people in different life situations. 

The resources, although limited, were used optimally. The authors made use 

of their smartphones in filming the video material and have tried to make use 

of different video editing platforms and subscribed as needed to substantiate 

the beautification of the project.  

 

The timeline for the thesis underwent several adjustments due to revisions but 

has progressed smoothly over time. An area for improvement would be to al-

locate more time for each stage when planning the thesis. Although the stand-

ards were sometimes not met during the initial presentation of different com-

ponents of the thesis project, continuous feedback from the thesis advisor and 

the contact person at Satakunnan Sininauha, combined with the authors’ ded-

icated efforts in revising both the paper and the video material, ultimately con-

tributed to the success of the thesis project. The authors believe that the video 

material has inspired the audience to volunteer and help with the cause of the 

project. The video material's message evoked proactiveness even in the resi-

dents and workers of Satakunnan Sininauha has participated in the video ma-

terial itself to be able to share their journey and experience as to how the or-

ganization helped through different cases and different life situations.  

 

Overall, project sustainability was attained since the project was given to the 

project manager to be uploaded on a platform that can be accessed by a lot of 

people. As most, if not everyone, has access to the internet, the transmission 

of the message across this kind of medium would reach a lot of people to pos-

sibly partake in the organization's vision and hopefully evoke proactiveness to 

volunteer and help people who are in need. 

5.2 Feedback evaluation 

The feedback about the video marketing material from different bodies such 

as students, customers, and employees generated mixed feelings. The au-

thors received a total of seven feedback forms which comprised of the 
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following bodies aforementioned. The project manager from the organization 

explained that she was not able to get many responses from the employees 

and one sector misunderstood the instructions on the form and used it for an 

entire group feedback instead. The feedback form that was constructed by the 

authors was simple and straightforward. The authors utilized both Finnish and 

English in the form so that the respondent can freely choose the language 

he/she was comfortable with. While most of the answers on the feedback form 

described the video as informative and insightful, some of the answers implied 

that the video has focused only on "advertising" substance abusers/users. The 

answers received in describing Satakunnan Sininauha from the feedback 

forms are "community", "support", "good", "empowerment", and "progressive". 

These words translate to positive feedback which meant that the authors have 

cascaded the information well to the general audience. The authors aimed to 

make the video represent generally the services of Satakunnan Sininauha and 

most of the information is from Satakunnan Sininauha itself. The video material 

neither aims to discriminate nor to stigmatize substance abusers/users. The 

authors aim to only communicate the organization’s vision to help more people 

in need and to make this life situation be seen normally so that people who 

see and experience this in other parts of the world would aim to volunteer to 

help and somehow find their way to open up about their challenges in life. The 

authors also aim to highlight the language barrier in the making of the material. 

As the video is available in English since it will be published on an online plat-

form that seeks viewers from different parts of the world, translations and un-

derstanding of the message might not be very precise as to what message the 

authors desire to convey. 

5.3 Personal growth 

As the authors are amateur filmmakers in general, the making of this project 

took time and a lot of courage to conceptualize. The writing of the thesis was 

one part that needed time, attention, and diligence overall and the marketing 

video was another part. The authors felt that the objective was met because 

the marketing material promoted the activities of Satakunnan Sininauha to 
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showcase the Finnish organization’s approach to providing support for people 

who are in need such as homeless people, substance abuse users and ad-

dicts. The authors also tried to learn filmmaking through different sites that 

offer free instructional videos about it such as YouTube, Instagram, and Face-

book. Through these platforms, the authors were able to utilize their 

smartphones as resources to film the project video and beautify the presenta-

tion by adding subtitles and transitions to have a more visually appealing prod-

uct.  

 

Risks on the other hand were some of the staff of the organization felt scared 

or unwilling to participate in the video material and the interview. Even after 

discussing and explaining what the video material was about, some of them 

felt awkward about it. The authors felt like it was probably because the video 

material was in English, and they did not feel confident to speak the language 

or probably just did not feel comfortable appearing in front of the camera in 

general. 

5.4 Project reliability  

The authors believe that if the project is to be repeated under the same cir-

cumstances, consistent results would be produced. The project would still be 

informative even if it was intended locally and in Finnish. People would have 

an easier time understanding the meaning of the video material without having 

to understand it through translated material which would foster the same learn-

ing and informative experience. On the other hand, the authors agree that the 

project's dependability is in force since the authors incorporated the rebranding 

of Satakunnan Sininauha from Porin Sininauha which allowed the information 

about the organization to be streamlined better.  

 

Regarding the filming of the video, it is highly probable that if suitable video 

filming equipment was utilized, the quality of the video would be enhanced 

more. The frames on the video material would have been sharper and the res-

olution would have become more vivid. The editing platform could have been 
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better as well since there are hundreds of different platforms with more exten-

sive features that the authors could make something out of. However, because 

of the limited knowledge of video editing and minimal resources, the authors 

tried to make the video material sustainable by only utilizing resources availa-

ble at hand.  

 

Lastly, the authors tried to minimize errors by arranging different checkpoints 

with the thesis adviser and the project manager. The authors tried to work as 

closely as possible with the thesis adviser and the project manager to ensure 

that the demands could be met. The authors ensured that the revision remarks 

were properly taken into account to deliver an output that is high in quality and 

sustainable. The majority of the sources that the authors compiled were up to 

date to ensure that the project is backed up by relevant sources and previous 

studies that enhance its quality and sustainability. The information that was 

reflected on the video material were the information from Satakunnan Sininau-

ha's organization itself via the project manager and the website which ensured 

that important details were accurately discussed and assessed for overall clar-

ity in cascading information. Finally, the authors utilized a feedback form to 

collect data which has been the overall basis for the project's completion. 

5.5 Ethical consideration 

Every academic research written and produced is anchored on ethical prin-

ciples and guidelines. For these goals to be achieved, ethical considerations 

should be in force. The authors should be mindful, and observant of the ethical 

implications considered in every aspect of the research, the data, and infor-

mation gathering. 

 

The thesis is examined for plagiarism using the Turnitin program before eval-

uation. The literature collected required in-text citations and records in the list 

of references, as well as that the sources have been appropriately credited. 

It's also critical to comprehend fair use, which states that permission to use the 
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content must only be granted by the owner and cannot be used for commercial 

or educational purposes. (Arene, n.d., p.13.) 

 

The creation of a video marketing material was to advertise and showcase the 

approach of Satakunnan Sininauha in providing support for people who are in 

need of life-challenging situations. By offering people hope and a chance for a 

new beginning. The staff of Satakunnan Sininauha will act as catalysts of the 

video material by providing information about their line of work to fortify the 

message that the video material intends to provide: to be able to promote 

providing help and support to people who are in need of the organization’s 

services and how it is done. 

 

The ethical considerations governing the thesis as project will be anchored on 

The Finnish Advisory Board on Research Integrity (2023). The different activi-

ties of Satakunnan Sininauha will be reflected in the video material to be pre-

sented. The video material will showcase the facilities of Satakunnan Si-

ninauha and will be short and concise, quick enough to show what happens in 

every sector of Satakunnan Sininauha. The video presentation will be reliable, 

valid, and accurate as it will be ethically sustainable and raw. The video mate-

rial will be made avail-able internationally upon completion, and shall be pub-

lished according to the agreement made between Satakunta University of Ap-

plies Sciences and Satakunnan Sininauha ry. Both the thesis paper and the 

video material will be made public after approval. It is the authors' responsibility 

to prevent violation of privacy of those who will appear in the video. It is im-

portant to keep the anonymity of the people that will appear in the video mate-

rial with regard in respecting their personal lives and the sensitive situation 

they might currently be in. The people who have openly participated in the 

project earns their own copyright and should be respected. Moreover, those 

who consented may be asked for important information such as their name 

(first name) and other relevant background information concerning the video 

material. (Finnish National Board on Research Integrity TENK, 2019, p. 14-

15.) 
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APPENDIX 1: PREVIOUS RESEARCH AND PROJECTS 

Author(s), 
title, year, 
country 

Purpose of 
the study 

Target  
group/par-
ticipants 
(N=?) 

Indicators 
used / 
data col-
lection 

Key results 

Zahin et al, 
Epidemio-
logical Cor-
relates of 
Subtance 
Abuse 
Among In-
Facility Cli-
ents of De-
addiction 
and Reha-
bilitation 
Centres of 
District 
Dehradun: 
A Cross-
Sectional 
Study, 
2023, India 

Understand-
ing sub-
stance 
abuse as an 
emerging 
public health 
issue in In-
dia. 

In facility cli-
ents under-
going de-
addiction 
and rehabil-
itation at se-
lect facilities 
(N=154) 

Using pre-
structured 
and pre-
tested 
proforma. 
All col-
lected data 
were com-
piled, tabu-
lated, and 
analyzed 
by using 
SPSS (BM 
Corp. Re-
leased 
2013. IBM 
SPSS Sta-
tistics for 
Windows, 
Version 
22.0. Ar-
monk, NY: 
IBM Corp) 
& Microsoft 
Excel 
(2007). 

Sensitization and 
capacity building 
of both providers 
and the commu-
nity is integral to 
effective strategiz-
ing for the preven-
tion and control of 
substance abuse. 
The single most 
common mode of 
consuming drugs 
was ‘ingesting’ liq-
uid (76.6%) fol-
lowed by ‘smok-
ing’ (74%) and 
‘sniffing’(52.6%); 
consumption of 
drugs in the form 
of ‘crystals’ 
(8.4%), ‘patches’ 
(7.8%) and ‘chew-
ing gum’ (4.5%) 
were uncommon 

Delgado-
Lobete et 
al, Individ-
ual and 
Environ-
mental 
Factors As-
sociated 
with To-
bacco 
Smoking, 
Alcohol 
Abuse and 
Illegal Drug 

Evaluate the 
association 
of individual 
and environ-
mental fac-
tors and 
substance 
use, and to 
analyze the 
relationship 
between to-
bacco smok-
ing, alcohol 
abuse, and 

Spanish un-
dergraduate 
and post-
graduate 
students 
 
(N=550) 

Several 
Question-
naires 

Tobacco smoking 
and alcohol abuse 
both predicted 
drug consumption 
independently. 
Students who 
smoked tobacco 
cigarettes were al-
most six times 
more likely to pre-
sent alcohol 
abuse and seven 
times more likely 
to consume drugs. 
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Consump-
tion in Uni-
versity Stu-
dents: A 
Mediating 
Analysis, 
2020, 
Spain 

drug con-
sumption, 
considering 
alcohol 
abuse as a 
possible me-
diator. 

According to the 
multivariate analy-
sis, predictors for 
drug consumption 
were tobacco 
smoking, alcohol 
abuse, male sex, 
and living with 
other students 

Stark Anna 
Lea et al, 
Digital 
Health Pro-
motion and 
Prevention 
in Settings: 
Scoping 
review, 
2020, Ger-
many 

To create 
digital health 
promotion 
and preven-
tion 

School stu-
dents, older 
adult, uni-
versity stu-
dents 

Literature 
Retrieval 

Analyses probabil-
ity to increase the 
effectiveness of 
promotion of 
health and pre-
vention interven-
tion in not expen-
sive way. 

Matheson 
et al, Pre-
vention 
and Treat-
ment of 
Problem 
Gambling 
Among 
Older 
Adults: A 
Scoping 
Review, 
2018, Can-
ada 

Examine rel-
evant litera-
ture on inter-
ventions for 
prevention 
and treat-
ment of 
problems 
gambling 
among older 
adults and to 
identify re-
search gaps. 

Older Adults Quantita-
tive and 
Qualitative 
Research 

Highlights a sub-
stantial gap 
knowledge about 
prevention and 
treatment ap-
proaches for PG 
that might be ef-
fective for older 
adults, with a spe-
cific dearth of evi-
dence on preven-
tion. 

Cochrane, 
Paul An-
drew, De-
signing 
and pro-
ducing a 
video, to 
be used as 
a market-
ing tool, 
2015, Fin-
land 

To produce 
a short video 
that will be 
used for 
marketing 
purposes for 
a case com-
pany: 
KAKSITVÅ 

Old and 
new cus-
tomers 

Social me-
dia plat-
forms 

Campaigns con-
taining videos are 
85% which 68% of 
them are success-
ful, comparing to 
the 15% of cam-
paigns who did 
not attach a video 
have a failed re-
sult but not every 
campaign can be 
successful like the 
13 % of 
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campaigns that 
also attached a 
video but did not 
reach their goal ei-
ther. 
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APPENDIX 2: MARKETING VIDEO SCRIPT  

Satakunnan Sininauha, an organization which purpose is to work for human 

dignity, lies in the heart of Pori, Finland.  The organization focuses on activities 

in line with supporting the needs of substance abusers, addicts, homeless, and 

young adults to achieve their needs by presenting opportunities to have a fresh 

start in life. The authors have decided to film several sectors of Satakunnan 

Sininauha to show the location where people usually gather depending on their 

needs. The video material shows where the employees and volunteers work 

with people who are in need of support fostering substance abuse prevention, 

rehabilitation, and health promotion overall. The video material that was pro-

duced is only a short clip that tries to show a gist of some of the locations 

where people come and attend to their business with the help of the employees 

and volunteers. 

 

The authors adhered to the policy by only asking sufficient information related 

to the project such as the first name of the interviewee and ensured that there 

were no sensitive information included. As the core values of Satakunnan Si-

ninauha mainly revolves in respecting individuals without discrimination, treat-

ing everyone the same and with full compassion, working towards human dig-

nity and social justice, the decision of the people to not be filmed was re-

spected as it is their right and their distinctive autonomy to be excluded in the 

material as private lives are highly sensitive and should not be publicized which 

was ruled out to be the limitation of the marketing material. 

 

The authors were able to interview employees that work for Satakunnan 

Sinanuha wherein the questions asked are as follows: 

1) What is your name? 

2) Which sector of Satakunnan Sininauha do you belong to? 

3) How will you describe Satakunnan Sininauha in one word? 

  



26 
 

SCRIPT 

 

First Location: Satakunnan Sininauha Main Office 

View: Outside and inside the office 

 

Narration # 1: “Satakunnan Sininauha formerly known as Porin Sininauha 

started advocating for human dignity since 1965. Satakunnan Sininauha offers 

various kinds of assistance that develops social and employment services in 

the region of Satakunta. Helping people and supporting them in different life 

situations is the mission of the organization.” 

  

Narration #2: “We are now at the main office of Satakunnan Sininauha! Come 

and join us and see how it looks like. Let’s have a look at what people usually 

do during their work hours!” 

  

Narration #3: “Satakunnan Sininauha sits at the heart of Pori, Finland where 

the planning and activities are firstly organized and then cascaded to the dif-

ferent sectors of the organization. These activities consist of different projects 

for substance abusers, homeless, and young adults that aim to volunteer, be 

rehabilitated, and be provided help according to their needs.” 

  

Interview (1 employee/staff) 

 

Second Location: Lissu 

View: Lissu common area 

  

Narration #1: “Lissu is located in Liisankatu 10 which is quite near the main 

office of Satakunnan Sininauha. Let’s have a look inside and see what the 

people are doing right now!” 

  

Narration #2: “Lissu service point is a sector of Satakunnan Sininauha which 

provides a safe and welcome space for substance abusers and alcoholics. 

This is where meetings and plannings happen with regards to the kind of as-

sistance people need depending on their situation. Some people come here to 
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mingle and talk with others. Lissu commits itself to making people feel wel-

come, belonged, and not alone.”  

 

Interview (1 employee/staff) 

 

Third Location: Housing units (Ratapiha)  

View: Housing unit facilities (Ratapiha, Varikko, and Ensisuoja) 

 

Narration #1: “Housing units are located in Muistokatu, quite a distance of 

about a kilometer from Lissu service point and Satakunnan Sininauha’s office. 

Let’s head over and have a look at what’s going on today!” 

  

Narration #2: “The housing units of Satakunnan Sininauha provide a home-like 

environment for people who need support in stopping/reducing the use of sub-

stances, daily life management, and even financial matters. Catering to holistic 

and independent goals of each resident is the vital function of this sector.” 

 

Interview #1 (1 employee/staff) 

 

Interview #2 (1 employee/staff) 

 

Narration #3: “Housing unit Ratapiha – supported housing aimed at achieving 

substance abuse, free living. 23 apartments for rent in unit, goal oriented, in-

dividual support for people with substance abuse problems. 

 

Narration #4: “Housing unit Varikko – home first model for substance abusers. 

17 apartment units for rent in unit, rehabilitative housing service reducing sub-

stance abuse disorders. Satellite Apartments – the association has 15 rental 

apartments of various sizes in a good residential area throughout the city. The 

aim is to rent apartments to homeless people, people with mental health and 

substance abuse problems, and young people. 

 

Narration #5: “Ensisuoja provides temporary overnight accommodation for 

homeless people and also for other sheltered people in Satakunta. Open every 
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day from 5PM-8AM. Shelter users are provided with facilities for eating, wash-

ing, and laundry. Three female and six male places to sleep. The shelter is 

accessible. Health information point Helppi -  Satakunta Well-being Services 

County Health Information point Helppi is located in overnight shelter prem-

ises. Open on Tuesdays and Thursdays at 2PM-4PM. Health information point 

is available for adult intravenous drug users. It operates without an appoint-

ment and the Helppi can be used anonymously.  

 

Fourth/Last Location: Satakunnan Sininauha main office 

View: Outside Satakunnan Sininauha main office 

 

Narration:"We hope you somehow understood what the organization was 

about by coming with our journey today. May you always remember that even 

if this video is ending, the doors of Satakunnan Sininauha are always open for 

everyone who wishes to help and be helped to have a better chance in life." 

 

End of video material: Satakunna Sininauha contacts/social media 
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